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ABSTRACT 
Small-scale Business Enterprises (SBEs) lack proper mechanisms for supporting the provision and 
access to business information that can nurture their development in Kenya. This study investigated the 
role that public libraries could play in supporting the development of SBEs in Meru County with a view 
to developing a model that would enable public libraries to effectively support the development of 
SBEs. The study used the pragmatic paradigm to explore the identified phenomena. It applied the mixed 
methods approach and survey research design; collected data from 355 SBEs, 21 staff from three public 
libraries and two staff from the enterprise development unit of Meru County. Data was collected using 
questionnaires, interviews and document analysis. The response rate was 83.4% and 95% for SBEs and 
public library staff respectively. The descriptive and inferential statistics were used with the help of 
SPSS and Excel. Thematic analysis was applied on qualitative data. The study found that the factors 
that influence the development of SBEs are anchored in the environmental, cultural and personality 
factors of SBEs. SBEs have a myriad of business information needs which are sector-specific and cut 
across all the stages of business development. To fulfil these needs, most SBEs consult informal 
information sources and places. Technology-related tools were a popular means of accessing business 
information. Public libraries were poorly stocked with business information sources while business 
information services were in a desolate state. The study concludes that public libraries have facilitative 
and functional roles of providing business information solutions to SBEs by collaborating with like-
minded stakeholders. The availability and accessibility of business information sources and services at 
public libraries is critical in addressing the information needs of SBEs. The study recommends 
repositioning of public libraries as business community development centres by providing value-based 
information sources and services. Public libraries need to revise their collection development policy, 
increase budget allocation, establish business information centres, seek partnerships, improve ICT 
facilities, ensure adequate staffing, engage business services librarians, open more libraries and widen 
their business outreach activities for effective support of SBEs. Policy framework and support systems 
for symmetrical access to business information, and entrepreneurial training for SBEs and for public 
library staff are needed. The proposed model of public library’s support for the development of SBEs 
is valuable and contribute to knowledge in business development.   
 
Keywords: Business information, small-scale business enterprises, business information services, 
business community development, small-scale business traders, small business development, 
entrepreneurial development, small-scale enterprises, wealth creation, economic development, public 
library, Meru County.  
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CHAPTER ONE: INTRODUCTION AND BACKGROUND TO 
THE STUDY 
1.1 Introduction 
Chapter one introduces the conceptual and contextual background of the study followed by a 
description of the problem that was investigated. The purpose, objectives and research 
questions that guided this study are hence presented. The chapter also highlights the scope, 
significance, originality and contextual definition of some key concepts that are relevant to this 
study. The research methodology and how the literature review was conducted have been 
described including the structure on how the entire thesis is organized. 
1.2 The conceptual setting  
The meaning and what constitutes Small-scale Business Enterprises (SBEs) depends on the 
context and differs from one country to another. The definition is largely in terms of their 
capital base, number of employees, shareholding, turnover volume, net worth value and 
management structures (Bridge O’Neill & Cromie 2003; Kasekende & Opondo 2003).  Visser 
(1997) defines small-scale business enterprises as those business enterprises that employ less 
than 50 employees while Ong’olo and Awino (2013:11-12) describe them as informal 
businesses that are usually unregistered, requires less capital and skills to operate. According 
to Kenyan Act 2012, SBEs employs less than ten workers and have an annual turnover of less 
than KES 500,000. Bridge, O’Neill and Cromie (2003:182) describe SBEs as any 
independently, solely owned and managed commercial ventures that are not dominant in their 
competitive area, employ less than ten employees, have low sales turnover, low balance sheet 
value, and have no formal management structure.   
 
This study adopts the description by Bridge, O’Neill and Cromie since it appears more 
inclusive. Published literature such as by Bridge, O’Neill and Cromie (2003), Migiro (2005), 
Saleemi (2009), Kuratko and Hodgetts (2004), and  Chiware (2008) indicate that most authors 
have discussed SBEs issues under the Small and Medium Enterprises (SMEs), others under 
the Micro and Small Enterprises (MSEs) while others tackle them under the Micro, Small and 
Medium Enterprises (MSMEs). The adopted conceptual definition of a small-scale business 
2 
 
enterprise is anchored in their characteristics which appear to overlap the aforementioned 
sectors. Notably, review of works by Bridge, O’Neill and Cromie (2003), Migiro (2005), 
Saleemi (2009) and Chiware (2008) provide numerous characteristics which cut across Small 
and Medium Enterprises (SMEs) and Micro and Small Enterprises (MSEs). These 
characteristics point out commonality in terms of their operations, structure, finances, staffing, 
ownership and management as discussed in section 2.1.1. 
1.2.1 Impacts of small-scale business enterprises on economic development 
Notwithstanding their unique characteristics, SBEs are regarded as pillars to a nation’s 
economy. They have been linked directly to economic development in both developed and 
developing countries across the world (Alasadi & Abdelrahim 2007:1). In Brazil, for example, 
SBEs accounted for 36.2% of the total job market by 2002 (Santos 2009:6). In South Africa, 
the report by the Department of Trade and Industry of 1995 linked SBEs to the country’s 
economic growth (Underwood 2009:1).   
 
In Kenya, the Micro and Small Enterprises’ (MSEs) sector plays a significant role in the 
economy. According to Ong’olo and Awino (2013:8-11), the significance of small-scale 
business enterprises in Kenya was first recognized in the International Labor Organisation  
report (ILO) in 1972 over their contribution to the promotion of employment, income and 
equity. SBEs create employment, alleviate poverty, generate wealth, contribute to the Gross 
Domestic Product (GDP), pave the way for potential innovations and enhance the supply chain 
of products and hence ensure a good distribution of economic power to the low income class. 
It is also instrumental in curtailing rural-urban migration since small-scale business enterprises 
are prevalent in the remote rural areas (Bridge, O'Neill & Cromie 2003:181-184). The report 
by Kenya Bureau of National Statistics (KBNS) indicated that Kenya’s economic growth was 
4.7% in 2013 as compared to 4.6% in 2012 with an inflation rate of 5.7%, down from 9.4% in 
2012. This was attributed to the re-organisation  of operations and service delivery into the 
national and county government’s structures with a major boost coming from wholesale trade, 
retail trade and taxes (Kenya National Bureau of Statistics 2014:38). 
 
The economy of a country relies on its small and medium business enterprises (Bridge, O'Neill 
& Cromie 2003:182-184). Notably, in Kenya, the SME sector employs a large number of 
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people and contributes to the national income as pointed out in sessional paper number 2 
(Government of Kenya (GOK) 2007). In 2013, for example, 742.8 thousand jobs were created 
out of which 626 thousands were in the informal sector which constituted 84.3% of all new 
jobs. More specifically, 14.2 thousand new jobs were registered in 2013 in the wholesale and 
retail trade; repair of motor vehicles and motorcycles (Kenya National Bureau of Statistics 
2014:87). Redly (2010), Ong’olo and Awino (2013) noted that small-scale business enterprises 
are key to faster economic growth and to jobs creation.  
It is conspicuously noted that SBEs are indispensable in the fight against poverty. Prevalence 
of poverty is a great hindrance to economic development (Kenya National Bureau of Statistics 
2014:290, 291). According to Kenya’s economic survey report of 2013, the efforts by the 
Kenya Government to address poverty dates back to 1965. Despite the immense government 
effort aimed at alleviating poverty, it has remained prevalent to date. It is characterized by low 
levels of income and inadequate access to basic services (Kenya National Bureau of Statistics 
2014:291).  More recent measures taken by the government of Kenya to alleviate poverty have 
been geared towards supporting the SBEs. According to recent poverty data that dates back to 
2009, there are more poor people in rural areas than in urban centres. In 2009, 25.8 million 
people in Kenya (70%) lived in rural areas. More specifically, the rural area had a poverty 
headcount ratio of 50.5%, which translated to 13.1 million of people who lived below the 
poverty line. The rural poverty gap was therefore 14.1%, wider than the 8.1% recorded for the 
urban residents, implying a higher need for resources to a rural person than to an urban 
counterpart (Kenya National Bureau of Statistics 2014:291,292). In that respect, the 
development of SBEs in rural areas is envisaged to generate income for many people and help 
to reduce poverty to a great extent.   
 
Despite the capacity of small and medium enterprises to contribute to 80% of employment in 
Kenya (African Economic Outlook 2011:2), their  contribution towards Gross Domestic 
Product (GDP) has been about 20%, indicating dismal performance (Ong’olo & Awino 
2013:8). This may be attributed to several challenges that include: lack of markets, technology, 
infrastructure, institutional support, stiff competition and information asymmetry. 
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1.2.2 Global trends of small-scale business enterprises 
The support for the development of small-scale and medium business sectors has been 
accentuated as a critical initiative towards the achievement of global Millennium Development 
Goals (MDG) number two. It was considered pivotal in eradicating extreme poverty by 50%  
in developing countries by 2015 (Deloitte 2004:1). Deloitte regards SBEs as a platform to 
economic growth in Africa. Alasadi and Abdelrahim (2007:1, 2) link small-scale businesses to 
economic regeneration, developing economies, poverty eradication and job creation.  
 
Notwithstanding their economic benefits globally, small-scale business enterprises face severe 
constraints related to access to resources, finance, information, support services, lack of 
adequate institutional framework and procedural barriers - all of which limit their potentials to 
invest, innovate, and improve productivity and sustainability (Okello-Obura, Minishi-Majanja 
&  Cloete 2007:2). This study explored the measures that were appropriate in addressing some 
of the aforementioned challenges such as the provision of business information to small-scale 
business traders by public libraries in Kenya. 
1.3 Contextual setting  
This section provides a contextual setting of public libraries and the small-scale business 
enterprises. 
1.3.1 Public libraries 
A public library is an organisation offering information services to the public and is operated 
by information professionals who are civil servants (Otike 2004:2). Globally, public libraries 
are traditionally known as performing four main functions: informative, educational, 
recreational and cultural (Andrade & Magalhaes 1979 in Santos 2009:2). They contribute 
immensely to the nation’s literacy development, lifelong learning, socio-economic 
development, democracy and citizenship (Mutshewa 2009:18-23). Cannon (1999) describes 
public libraries as the main information resource centres for rural communities and other 
disadvantaged groups.  
 
In 1996, UNESCO´s manifesto on public libraries highlighted the expanded mission of public 
libraries in providing information services adapted to the local businesses community (Santos 
2009:85). According to Santos, the origin of public libraries providing information services to 
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business people is based on the Community Information Service (CIS) with examples from 
both Great Britain and the United States in the nineteenth century. Santos drew more recent 
examples from Australia, Netherlands and Canada, where the dissemination of information to 
the business community is now a common task of public libraries (Santos 2009:85). 
 
Despite the changing paradigms as described above, many public libraries from developing 
countries are yet to fully embrace the provision of social-economic information to the local 
community (Mutshewa 2009:18-20).  Mutshewa proposed a framework for improving the 
provision of business information services in the Botswana public library while Fairbairn 
(2012:2) described public libraries as local hubs for community development.  
1.3.1.1 Overview of public libraries in Kenya 
In Kenya, the Act of parliament, Cap 225 of the Laws of Kenya in April 1965, enabled the 
establishment of the Kenya National Library Services (KNLS) although the development of 
KNLS can be traced back to the colonial era. According to Otike (2004:1-3), public libraries 
during the colonial period were characterized by racial discrimination and hence served the 
needs of Asian and European communities. The African communities started accessing these 
libraries in 1948 but a decision was later made through an Act of parliament, Cap 225 of the 
Laws of Kenya in April 1965, to establish the Kenya National Library Services (KNLS). A 
board charged with the management role of KNLS was hence established and commenced its 
operations in 1967. The board was charged with the responsibility of developing, promoting, 
establishing and equipping libraries in Kenya. The State Corporations Act Cap 446 of the laws 
of Kenya also guides the board in its current operations.    
 
Since inception, KNLS has developed a national network of public and community libraries 
with presence in almost all counties. This network comprises of: 
• A purpose built headquarters and central national library based in Nairobi, 
• A network of district libraries situated in several counties, 
• Community-based libraries which are established in collaboration with local 
communities, and 
• A number of mobile libraries, for example, the camel library services offered in the 
North Eastern part of Kenya which is semi-arid.  
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As a state-owned organisation, KNLS is currently being funded by the National Government 
through the Ministry of Sport, Cultural Heritage and Social Services. This situation may 
gradually change especially with the establishment of county government. Over the years, the 
growing community needs, for example, the demand for health, career, agriculture and 
business information, has continued to amass pressure on public libraries in Kenya to widen 
their array of services in order to facilitate community development. However, a study by 
Electronic Information for Libraries (EIFL) (2012) reported that public libraries in Kenya are 
largely supporting the education system and hence the great need to find out how they can 
enrich their information services by expanding to other organized community groups such as 
the small-scale business community. In this study, the specific role played by public libraries 
in regard to the development of SBEs has been investigated. The study was based in Meru 
County and as such it was necessary to understand the status of public libraries in Meru County. 
1.3.1.2 Public libraries in Meru County 
Meru County had three public libraries by 2015, namely, Meru District Library, Mikumbune 
Community Library and Timau Community Library. Their descriptions are provided in Table 
1.1 below.  
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Table 1. 1: Description of public libraries in Meru County 
Features Meru District Library Mikumbune Community 
Library 
Timau Community Library 
Year of 
Inception 
Established in 1985 as 
directed by Kenya National 
Library Service Board 
Was started in 2003 under 
the partnership of Kenya 
National Library Service 
Board and the Mikumbune 
community  
Was opened in 2009 under the 
partnership of Kenya National 
Library Service Board and the 
Timau community 
Vision The hub of information and 
knowledge for 
empowerment 
 
A national centre of 
excellence that preserves 
and disseminates 
information for 
knowledge and creativity 
A centre of excellence that 
preserves and disseminates 
information for knowledge and 
creativity 
Staffing • Seven technical staff 
• Two support staff 
• Two security staff 
 
Total is ten 
• Three technical staff 
• Two support staff 
• Two security staff 
 
 
Total is seven 
• Three technical staff 
• Three support staff 
• One security staff 
 
 
Total is seven 
 
Registered 
users as at 
November 
2015 
• 1,210 Adults 
• 1,868  Children 
• 1,734 Adults 
• 2,239  Children 
• 1,707 Adults  
• 2,271 Children 
Operating 
hours 
• Monday to Friday: 
8.00am-6.30pm 
• Saturday: 8.30am-
5.00pm 
• Closed on Sunday and 
all gazetted public 
holidays. 
• Monday to Friday: 
8.00am-6.30 pm 
• Saturday: 8.30am-
5.00pm 
• Closed on Sunday and 
all gazetted public 
holidays. 
• Monday to Friday: 
8.00am-6.30pm 
• Saturday: 8.30am-5.00 pm 
• Closed on Sunday and all 
gazetted public holidays. 
 
These public libraries execute the mandate of KNLS to local communities in Meru County. 
This study therefore examined different aspects of these libraries to ascertain the opportunities 
to serve the information needs of SBEs in Meru County. 
1.3.1.3 The global trends of public libraries 
Globally, public libraries are known to be easily accessible by the public. They reach the 
communities through specific services such as lending services, reader services, reference 
services, inter-lending library services, document delivery services, reprographic services, 
information dissemination services, research assistance services, promotion of cultural 
awareness,  information literacy training, leisure and recreation services, and computer-based 
information services like the internet, community access to information such as online 
databases, community information banks, and provision of questions and answers programmes 
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for the students. By offering these arrays of services, public libraries provide opportunities for 
personal and community development through the selection, preservation, dissemination and 
providing access to information resources and services.  
 
Published literature has described public libraries as the main information resource for rural 
communities. Cannon (1999), for example, was categorical that public libraries, particularly in 
rural areas, serve as the only information resource ‘place’ that is accessible to the community. 
They are therefore accessed by various community groups ranging from rich, poor, 
disadvantaged, illiterate, children, adults, social workers, students, business community, 
professionals and government officers among others.  
 
In order to offer effective community development information services that cut across various 
user groups and disciplines such as agriculture, health, education, business and employment, 
many public libraries from developed countries are now offering less traditional products and 
services by partnering with civil society organisations, private organisations, institutions of 
higher learning, government, non-government organisations and the business community 
(Fairbairn 2012:1). This initiative was echoed in UNESCO´s 1996 Manifesto as described by 
Santos (2009:85). Despite the changing circumstances, many public libraries from developing 
countries are slow in responding to the changes (Mutshewa 2009:18-20). Mutshewa stressed 
that public libraries in developing countries should revamp their service outlay in order to 
provide better information services to the public for socio-economic development. Fairbairn's 
(2012:2) argument seemed to support this new framework by suggesting the need for public 
libraries to be regarded as key local hubs for community development. 
 
The above situational background and trends indicate that there could be unutilized potentials 
for public libraries in Kenya. As pointed above, the research by EIFL (2012), showed that 
many public libraries are currently supporting education. Also noted by EIFL (2012) and 
Mutshewa (2009), most public libraries in Africa are small, have limited space, are deprived 
of resources, lack sufficient ICT facilities and that most lack relevant information resources to 
meet the needs of users. This study interrogates this scenario in order to establish the measures 
that are needed in public libraries in order for them to serve the small-scale business 
community effectively. 
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1.3.2 The small-scale business sector in Kenya 
The context of this study regards the development of small-scale business enterprises as the 
process by which small-scale business ventures are established and grow. SBEs represent a 
potential source of livelihood for many people in Kenya hence the development and growth of 
this sector is critical in achieving the economic growth (Ong’olo & Awino 2013:8-11). 
Although SBEs is the fastest growing sector employing approximately 42% of the people 
(KIPPRA 2013:30), it is largely fragmented and lacks good systems and coordination (GOK 
2007:56). 
 
Despite the remarkable role of SBEs in Kenya’s economic growth, the small-scale business 
sector is noted to be facing the lack of access to business information and other related 
institutional support that would spur its development (United Nations Industrial Development 
Organisation  (UNIDO) 2005; Saleemi 2009; Kuratko & Hodgetts 2004). The magnitude of 
this problem could not be ascertained since it was outside the scope of this study. At the centre 
of this study was the investigation of the role that could be played by public libraries in 
enhancing the development of small-scale business enterprises in Meru County.  
1.3.2.1 County government and the small-scale business enterprises in Kenya 
There is evidence of several deliberate efforts by the Government of Kenya to support the 
development of the small-scale business sector. The economic pillar in Kenya’s vision 2030, 
for example, indicates how Kenya endeavours to create numerous interventions aimed at 
improving the business operating environment and strengthening the capacity of the informal 
sector to maturity and sustainability (GOK 2007:59). This has been evidenced by the 
promulgation of the new constitution in 2010 which avers the country’s development to the 
regional governance constituted in the 47 counties. The objective number four of the devolved 
government is about the promotion of socio-economic development and the provision of 
proximate, easily accessible services throughout Kenya. By spearheading regional 
development, the 47 counties are expected to craft relevant policies and coordinate key socio-
economic activities that would encourage development of investment ventures. Some of the 
areas that are expected to be covered by such polices include: registration, markets 
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development, trade licences, fair trading practices, local tourism, infrastructural development, 
institutional support and cooperative societies among others (Ong’olo & Awino 2013:23-24).  
Moreover, the national government has provided a structure guideline which has shown the 
linkage between the county government structures and county service departments such as the 
Department of Trade Industrial Development and Regulation which is responsible for 
enterprise development. This department is expected to domesticate the SMEs Act of 2012 and 
other guidelines from the MSME National Department in each county as illustrated in Figure 
1.1. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 1. 1: Structure of County government system 
Source: Ong’olo and Awino (2013:24) 
 
Ong’olo and Awino (2013:25) noted that the remaining effort needed by the county 
government is to establish requisite regulations and promotional institutions based on local 
needs in order to spur enterprising activities for ultimate socio-economic development. By 
supporting the development of the small-scale business sector, the county government have 
the opportunity of enjoying the significant benefits and mileage in various forms such as: 
reduced costs of doing business, increased market access, gainful exploitation of raw materials, 
County Assembly 
County Secretaries 
Governor 
County Director 
County Service Departments 
• Finance and Accounting 
• Physical planning and housing 
• Public works and utilities 
• Public service management 
• Trade industrial development and regulation 
• Agriculture and livestock, etc. 
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improved quality supply of commodities, compliance with environmental and government 
regulations, closer relationship with government, branding benefits and a more vibrant and 
diverse local economy (Deloitte 2004:2). Since this study was based in Meru County, it was 
important to understand its economic activities therein and how the county has domesticated 
SMEs Act of 2012. 
1.3.2.2 The small-scale business enterprises in Meru County 
The vision of Meru County is “A Green United Prosperous Model County”. Its mission is “To 
facilitate sustainable development and wealth creation in the County through commerce, 
technological innovations and industrialization that leverages on our skilled human resources, 
agriculture, wildlife, bio-diversity and cultural heritage.” The operations of this County are 
guided by the espoused values that include: integrity, transparency and accountability, team 
work, inclusiveness, innovativeness and  hardworking (Meru County Government 2014b).  
 
Meru County has high agricultural potential ascribing to the many small-scale agribusiness 
ventures with major town centres having two market days in a week. The main agribusiness 
activities evolve around agricultural products such as Miraa, bananas, wheat, green vegetables, 
potatoes, cereals, coffee, tea, French-beans and dairy products such as milk, and other 
consumables. The small-scale traders buy 100 tonnes of farm produce every day from 
Nyambene alone; a figure that has declined in the recent past, according to officials of the 
Meru and Embu Welfare Association (Membu). The tourism industry is well grounded in this 
county with Meru National Park, Mt Kenya, and the Lewa Downs Ranch - a major tourist 
centre which is privately owned. The county has several factories and processing units such as 
the Mount Kenya milk processing unit, tea and coffee processing zones, bread and animal feed 
factories. The main household income is from three main areas: agricultural sector which 
represent 80%, wage earners 10% and other self-employed 10% (Meru County Government 
2014a). 
 
According to the Ministry of Devolution and Planning (2013), the unemployment rate in Meru 
County is high, that is approximately 65% of the total labor force. It also has the highest level 
of poverty among the top five richest counties in Kenya. This situation is likely to cause 
discontent in the county as the youth are the most affected and hence are likely to engage in 
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illegal activities and crimes. The high unemployment rate is attributed to the low absorption 
capacity in the agriculture and commercial sectors, and preference for white collar jobs by the 
youth. The youth in the county prefer salaried jobs rather than self-employed jobs. This limits 
their options in search for income sources since this preference tends to narrow their choices 
and opportunities. Moreover, the opportunities to engage those willing to do business are 
curtailed by low investment in job creation ventures and the lack of financial resources to start 
small-scale businesses for self-employment (Meru County Government 2014a). 
 
Information gathered from Meru County’s website (Meru County Government 2014b) 
indicated that the county endeavours to strengthen its institutional support for the flow of 
information to the society and other stakeholders in order to enhance social-economic 
development. This is manifested by the objectives which are being pursued under the 
Department of Trade, Industry and Tourism. The objectives are: to provide loans and training 
on entrepreneurial skills to women, train entrepreneurs in value addition, encourage local 
entrepreneurs to put up tourist hotels and expose local communities to tourist activities 
(Ministry of Devolution and Planning 2013). Moreover, the Department of Trade, Tourism and 
Cooperative Enterprise Development has also been established to provide orderly growth of 
trade and promotion of investment in the county through the provision of business development 
services and coordination of trade regulations and policies. The department focuses on three 
sub-sectors, namely: trade, co-operatives and enterprise development. The 2013 Meru 
County’s scorecard report indicates some progress that has been made by opening of 
horticulture markets at Thimangiri and Kanyakine while roadside sheds were opened at 
Ntharene, Nkubu and Makutano.   
 
Although the Meru County’s profile looked impressive and promising, its strategic intent 
lacked candid measures and strategies for improving access to business information in order 
to boost the development of SBEs. The information which was available at the Meru County 
official website on trade and enterprise development at the time of developing the research 
proposal of this study was very scanty for small-scale business traders. The pictorial view of 
this particular webpage is shown in Figure 1.2 below.  
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Figure 1. 2: Website page of trade, tourism, cooperative and enterprise development 
unit of Meru County 
Source: Meru County Government (2014b) 
 
Meru County has an opportunity to address the high rate of unemployed youth and influence 
their attitude towards self-employment by educating and furnishing them with appropriate 
business information that would ultimately interest them to this viable and promising small-
scale business sector. The mechanisms, systems and institutional frameworks for the provision 
of business information sources and services are therefore critical in creating enabling 
environment and in empowering the community. With relevant guidance and appropriate 
information on business matters, many small-scale businesses are likely to spring up, and help 
in alleviating poverty and creating employment. Public libraries in Meru County were 
envisaged to be better placed in teaming up with other relevant stakeholders in executing this 
mandate whose practicality was central to the investigation of this study. 
1.4 Problem statement 
Published literature and empirical studies have linked SBEs to economic development in many 
countries across the world but the role played by public libraries in supporting the development 
of SBEs has not been studied in Kenya. This study is prompted by numerous challenges faced 
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by SBEs in the newly established counties in Kenya. One of the key challenges is accessibility 
of business information sources and services. There is evidence of the Government’s effort in 
supporting the development of SBEs by enhancing access to business funding through various 
programmes such as: uwezo fund, youth enterprise fund, women fund, and enterprise 
development fund among others but there is less effort in facilitating access to business 
information.  
 
Notably, basic business information on opportunity recognition, market dynamics, 
competition, business growth, diversification, trends and other industry-specific information is 
critical in successful growth and development of business enterprises. However, in Kenya, the 
small-scale business traders depend on inefficient, unsystematic and fragmented rather than 
authenticated formal mechanisms of accessing business information (Ong’olo & Awino 
2013:7-9). The provision of business information is hampered by poor or lack of business 
information systems and absence of proper mechanisms for supporting the information 
infrastructure for local SBEs (Okello et al 2007:17-20; Ong’olo & Awino 2013:9). This 
presents an opportunity and food for thought for public libraries in Kenya.  
 
Despite public libraries being described by Mutshewa (2009) in Botswana  and Santos (2009) 
in Latin American as information resource centres for the public, their role in supporting the 
development of SBEs has not been clearly demarcated in Kenya. This could be partly because 
the basis for such demarcation has not been empirically provided. Unlike in countries such as 
Argentina, Brazil, Paraguay, Uruguay, Chile and Bolivia; public libraries in Kenya have 
predominately been supporting education (Electronic Information for Libraries (EIFL) 
2012:8,18) hence the need to widen their focus to other facets of community development. The 
recent devolved systems of government should be seen to present opportunities for community 
and regional development partners to take business information sources and services close to 
the local community. Public libraries already have networks in each county and hence the 
indispensable need to explore how they can execute this mandate of supporting the 
development of SBEs. This study therefore postulated that public libraries could play a role in 
the provision of business information sources and services which is envisaged to support the 
development of SBEs. The benefits of such a move would definitely lead to the development 
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of SBEs. The ultimate benefits were expected to go a long way in spurring economic growth 
in the Meru County in the short term and in the entire nation in the long run.    
1.5 Purpose of the study 
The purpose of the study was to investigate the role that public libraries could play in the 
development of small-scale business enterprises in Meru County with a view to developing a 
model that would enable public libraries to effectively support the development of SBEs.  
1.6 Research objectives  
In addressing the above research problem and purpose, specific research objectives were 
identified. These objectives were hence linked to the key constructs manifested by the three 
theories of entrepreneurship and the 1999 Wilson’s theory/model of information seeking 
behaviour which have jointly been used to inform this study. The specific objectives included: 
i. To examine the factors that influence the development of small-scale business 
enterprises in Meru County 
ii. To explore the business information needs of small-scale business enterprises 
iii. To determine the nature of business information sources that are available at public 
libraries in the Meru County 
iv. To assess the business information services that are offered at public libraries to 
small-scale business enterprises in Meru County 
v. To examine the accessibility of business information sources and services by small-
scale business traders at public libraries in Meru County 
vi. To propose a model on the measures needed at public libraries to support the 
development of small-scale business enterprises. 
1.7 Research questions  
This study did not have hypotheses. Instead, several research questions were formulated to 
help to interrogate the research problem and were therefore instrumental in realizing the 
aforementioned research objectives.  
i. What factors influence the development of small-scale business enterprises in Meru 
County? 
ii. What business information needs are required by small-scale business enterprises? 
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iii. What are the business information sources available in public libraries to small-
scale business enterprises? 
iv. What are the business information services available in public libraries to small-
scale business enterprises? 
v. Are the business information sources and services at public libraries in Meru 
County accessible by small-scale business traders? 
vi. What suitable model at public libraries could support the development of small-
scale business enterprises?  
 
The linkages of the specific research objectives and questions that guided this study are 
provided in Table 1.2. The table also shows the sources of data for this study and points out 
the data collection instruments that were used. 
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Table 1.2: Summary of research objectives, research questions, sources of data and 
data collection methods 
Research objective Research question Source of data Data collection instruments 
To examine the factors that 
influence the development 
of small-scale business 
enterprises in Meru County 
What factors influence 
the development of 
small-scale business 
enterprises in Meru 
County? 
Published literature, 
public library directors, 
public library users, 
annual reports and public 
library catalogues in 
Meru County 
Document study, 
questionnaire, 
interviews 
To explore the business 
information needs of small-
scale business enterprises 
What business 
information needs are 
required by small-scale 
business enterprises? 
Published literature, 
small-scale business 
traders, officers from 
enterprise development 
unit at Meru County 
office and public library 
staff 
Document study, 
questionnaire, 
interviews 
To determine the nature of 
business information 
sources that are available at 
public libraries in the Meru 
County 
What are the business 
information sources 
available in public 
libraries to small-scale 
business enterprises? 
Published literature, 
small-scale business 
traders, officers from 
enterprise development 
unit at Meru County 
office and public library 
staff 
Document study, 
questionnaire, 
interviews 
To assess the business 
information services that 
are offered at public 
libraries to small-scale 
business enterprises in 
Meru County 
What are the business 
information services 
available in public 
libraries to small-scale 
business enterprises? 
Published literature, 
small-scale business 
traders, officers from 
enterprise development 
unit at Meru County 
office and public library 
staff 
Document study, 
questionnaire, 
interviews 
To examine the 
accessibility of business 
information sources and 
services by small-scale 
business traders at public 
libraries in Meru County 
Are the business 
information sources and 
services at public 
libraries in Meru County 
accessible by small-scale 
business traders? 
Published literature, 
small-scale business 
traders, officers from 
enterprise development 
unit at Meru County 
office and public library 
staff 
Document study, 
questionnaire, 
interviews 
To propose a model on the 
measures needed at public 
libraries to support the 
development of small-scale 
business enterprises. 
What suitable model at 
public libraries could 
support the development 
of small-scale business 
enterprises? 
Published literature, 
small-scale business 
traders, officers from 
enterprise development 
unit at Meru County 
office and public library 
staff 
 
Document study, 
questionnaire, 
interviews 
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1.8 Scope and limitations of the study 
This section covers the scope which is followed by an outline of the limitations of this study. 
1.8.1 Scope 
Simon and Goes (2013) describe scope of the study as parameters and domains under which 
the study will be operating. This study examined the role that could be played by public 
libraries in facilitating the development of SBEs. It did not examine the role played by other 
types of libraries such as the special and academic libraries on the same topic. Reviewed 
literature shows that there are numerous factors for business growth which determine the long-
term survival of a business venture. This study did not investigate the magnitude of such 
growth factors related to SBEs but largely investigated the role that could be played by public 
libraries in supporting the development of SBEs through the provision of business information 
sources and services. It is also acknowledged that accessibility of business information is just 
one of the many factors that can affect the development of SBEs. The magnitude of other 
possible factors was not investigated in this study. It is also noted that the development of SBEs 
is influenced by various environmental factors; however, the causal relationship between each 
environmental factor and their relative impact on the development of SBEs was not assessed.     
1.8.2 Limitations of the study 
Limitations of a study refer to issues and incidences that come up in a study which are generally 
beyond the control of the researcher. Simon and Goes (2013) noted that limitations can affect 
the end results. They further noted that a study may encounter limitations in terms of the 
sampling techniques, survey instruments, validity, cost and time.   
 
This study was conducted in Meru County, which is in the eastern region of Kenya. It was 
limited to the three public libraries that were within Meru County (Meru District Library, 
Mikumbene Community Library, and Timau Community Library). In this study, the cluster 
sampling technique which was used to obtain subjects from the small-scale business traders 
had some challenges. This is because some of the sampled respondents did not give the survey 
questionnaire ample time and serious consideration before answering each question. This was 
attributed to the fact that the majority of SBEs are solely owned hence the busy schedule and 
engagement. It was additionally noted that most of the questions in the questionnaire were in 
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three to five points Likert-scale format hence respondents were limited to choosing from pre-
determined responses negating opportunity for self-expression.    
 
Another limitation of this study is its non-longitudinal approach. Engaging and running a 
small-scale business venture is largely engraved in the entrepreneurial behaviour which should 
be studied over time in order to establish patterns. However, it was not practical in this research 
given the cost and time constraint of finishing the study. 
 
Substantial data of this study came from SBEs traders who were largely the owners of the 
business ventures. Consequently, the self-reported bias arising from subjective perceptual 
judgments could not have been ruled out completely from the returned questionnaires. 
Although questions in the questionnaire were carefully designed in order to overcome self-
reported biasness, it could not have been avoided entirely owing to the characteristics of SBEs 
that are presented in Table 2.1, which shows that SBEs are not separate entity from the owners. 
 
1.9 Significance of the study 
The study examined the role that could be played by public libraries in facilitating the 
development of SBEs. The results were therefore important and valuable to various 
stakeholders as outlined below.  
1.9.1 The small-scale business community 
The poor systems of availing business information to SBEs are not only denying the small-
scale business community the basic rights but it is attenuating the opportunities for creating 
jobs and for alleviating poverty. This study proposes amicable measures required at public 
libraries in order to enhance availability and accessibility of business information sources and 
services to the SBEs. Implementation of these measures would benefit the small-scale business 
community since they would now find it easy to access business information at their local 
areas. With access to critical business information, the small-scale business community would 
be able to make informed business decisions. This would ultimately lead to numerous 
successful business ventures with fewer failures, and would have immediate impacts on 
income and better quality of life of citizens.    
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1.9.2 Public libraries 
The idea of utilizing public library networks as avenues for disseminating business information 
was investigated and appropriate measures were proposed. This study is therefore significant 
and timely for public libraries in Kenya. It has presented vividly the changing role of public 
libraries and their ultimate contributions to the socio-economic development. The study has 
also highlighted the needed measures and has pointed out policy areas that require 
considerations. The role and value of public libraries’ contributions in the development of 
SBEs largely inform the human and fiscal resources allocation. The results of this study have 
presented a departure in the practices of serving the small-scale business community at public 
libraries. Public libraries now have justifiable reasons for opening more libraries and for 
instituting customised outreach strategies that would attract funding in order to reach more 
local business people. The local communities and other development partners will start 
perceiving public libraries as partners and facilitators for local and regional economic 
development. The recommendations of this study could also be adopted by public libraries in 
other counties to revolutionise the way business information is acquired, accessed and 
disseminated to the business communities.       
1.9.3 Business services librarians 
The results of this study stand to benefit the practicing and prospective business librarians in 
understanding the complex small-scale business information needs, the seeking behaviour of 
the small-scale business community, potential challenges and intricacies associated with the 
efficient provision of business information sources and services. It also broadens their 
knowledge on how to best serve the vast small-scale business traders in order to address their 
unique business information needs. Moreover, by understanding how the development of ICT 
is influencing the access, provision and dissemination of information, the business information 
professionals will be more elaborate and vibrant in adding value to the business information 
seekers.  
1.9.4 Schools of Library and Information Science (LIS) 
The findings are expected to go a long way in improving the curriculum of Schools of Library 
and Information Science (LIS). This is largely because the study revealed the training needs 
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for future business librarians. Business librarianship as noted in the literature review is a rare 
career path and LIS now have justifiable reasons for its emphasis in the curriculum. 
1.9.5 County government 
The results of the study presented an opportunity for the Meru county government through the 
Department of Trade, Tourism and Cooperative Enterprise Development to re-examine its 
strategies for spurring the development of the small-scale business sector. The study has 
highlighted how small-scale business enterprises contribute to the alleviation of poverty, job 
and wealth creation, and amplifies why the county government should support their 
development. The study is therefore critical in guiding the development of policies and in 
informing the resource allocation decisions by county government. The study has also 
emphasized the essence of partnering with public libraries which is inevitable in cascading 
support from county government to the SBEs.    
1.9.6 The national government 
The national government stands to benefit from the results of this study through effective 
realization of the strategic agenda for achieving regional and national socio-economic 
development. This is because the development of SBEs has been linked to the economic 
development across the world. Channelling resources through public libraries that have 
presence in every county would provide efficient ways to serve the SBEs that are widespread. 
The view of public libraries as development partners in this endeavour would be elevated 
leading to policy changes at national level. Policies supporting the public libraries as centres 
for disseminating business information to SBEs are, therefore, expected to be formulated from 
an informed point of view. 
1.9.7 The society  
The results of this study are of great significance to the society at large because the 
implementation of the findings would lead to low poverty in the society due to the many jobs 
that would be created and the income that would be generated from the business ventures. The 
provision and easier accessibility of business information sources and services by the business 
community would ultimately lead to an informed enterprising society and hence the equitable 
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distribution of the wealth. The other outright benefit would be fewer crimes in the society since 
the majority of the people would be engaged in busy income generating activities.   
1.9.8 Academicians, scholars, researchers and contribution to knowledge 
The study enhances scholars and policy makers’ understanding of the links between public 
libraries and the elements of economic development such as job creation, poverty eradication 
and wealth creation. The findings are equally significant to academicians and researchers who 
would want to gain in-depth knowledge of the changing paradigms in the provision of business 
information sources and services, associated challenges, and how different players such as 
public libraries can add value through their facilitative role. The mixed methods approach, the 
pragmatic paradigm, and the unique application of cluster and other sampling techniques that 
have been applied in this study formed the basis for further evaluation and validation.  
 
The findings of this study offer useful insights to information seekers in the business discipline. 
The study has laid a basis for reference work for future scholars in public libraries and 
community development. Undoubtedly, the study fills a gap of knowledge by enriching the 
value of public libraries in socio-economic development. The study came up with a unique 
model of public library’s support for the development of SBEs. The model provides a 
systematic mechanism and a framework for handling business information for supporting the 
development of SBEs. The broadened role of the public library in facilitating the SBEs with 
business information has been underscored. Moreover, the study has revealed further research 
work in the provision of business information sources and services to the small-scale business 
traders. 
1.9.9 Other stakeholders and collaborators 
Numerous stakeholders such as the business schools from the institutions of higher learning, 
research firms, non-governmental organisations that focus on enterprise development, and 
many others would benefit from the collaboration and networking opportunities. The areas of 
collaboration have been identified in this study. The examples include: collection development, 
education, CSR, funding, and dissemination of research information and building of capacities.  
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1.10 Originality of the study 
Originality of a study can be demonstrated in various ways. Cryer (2006) describes originality 
of a research in terms of tools, techniques and procedures used, exploring the 
unknown/unexplored/ unanticipated, by-products, originality in transfer of mode or place of 
use, in the experience, and originality as ‘potentially publishable’. This study has exhibited 
originality in tools, techniques and procedures in that, the specially designed research tools 
were used. Previous empirical studies, for example, by Okello-Obura et al. (2007) and Chiware 
(2008) did not use a cluster sampling technique which this study used uniquely to obtain a 
representative sample from the small-scale business traders in Meru County.  
 
Several published empirical studies and other published literature have explored financing as 
a precursor to the development and growth of SBEs but none has explored the linkage of public 
libraries to the development of small-scale business enterprises in Kenya. This study exhibited 
originality in exploring the unknown/unexplored since it was the first one of its kind in Meru 
County, Kenya to examine the role that public library could play in supporting the development 
of SBEs. It successfully contextualized the phenomena of the study at Meru County and 
challenged public libraries thereof to be actively involved in community development by 
providing business information to SBEs.  
 
The quantitative data that was collected in this study was analysed and examined to help re-
frame the interview questions in order to obtain the clarity of facts and data. This process 
helped to realize the originality of data for this study. Different statistical tests were performed 
on the collected data as outlined in the research methodology section. The document analysis, 
for example, specifically helped to demonstrate the significance of secondary data. 
 
In this study, when encounters that would make it difficult to collect data were experienced, 
appropriate coping measures were crafted to address the situation. The adopted strategies were 
hence documented when compiling the final report. The researcher’s interaction with the 
small-scale business traders and the librarians in Meru County during the research process was 
an interesting one and presented a wonderful experience in the way business information was 
being provided and accessed.  
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The experience learnt when conducting this study formed the basis for further studies and was 
documented accordingly in order to assist the future researchers in business information. 
Finally, the findings of this study were very valuable to different stakeholders and are 
potentially publishable. Part of the results of this study have been accepted for publication in 
the international journal of information development. It was anticipated that the publication of 
the other results and the proposed model would not only enhance the adoption of the 
recommendations in other counties but would also revitalize the practices and the services 
rendered to the business community in all public libraries in Kenya.  
 
The study also contributed to the body of literature on the changing role of public libraries in 
community development. It provided empirically tested measures that are needed at public 
library in order to support the development of SBEs. It provided a model of public library’s 
support for the development of SBEs. Publication of this model will enhance its adoption in 
public libraries in Kenya and Africa in general.  
1.11 Assumptions of the study 
In order to study the underlying problem as stated in section 1.4, four assumptions were 
postulated that the: 
• Small-scale business traders who were sampled at the identified cluster areas comprised 
of traders who hailed from different industries such as horticultures, beauty, cosmetics, 
jua kali, education, telecommunication, entertainment, music, hospitality, 
accommodation and steel industry among others. 
• Proprietors of small-scale business enterprises possessed basic literacy skills that would 
help them to understand the language used in the questionnaire. 
• Proprietors of SBEs possessed basic business management skills to run the small-scale 
businesses.  
• Public libraries and Meru County government regard business information as key to 
community development. 
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1.12 Research methodology 
This study was based in Meru County. The nature of the problem that was investigated and the 
kind of data that was needed were both critical in informing the research method that was 
chosen for this study. The study used the pragmatic paradigm in investigating the role that 
public libraries could play in facilitating the development of small-scale business enterprises. 
It adopted the mixed methods approach and used the survey research design to collect data 
from the small-scale business traders, staff from the three public libraries that were available 
in Meru County as well as from the staff who were in charge of the enterprise development 
unit.  
A sample size of 355 respondents was drawn from the small-scale business traders while 
another 21 came from staff of the three public libraries and two officers from the enterprise 
development unit. The combinations of the cluster sampling technique, judgmental/purposive 
and systematic random sampling method were applied to obtain an appropriate sample of the 
study. 
To achieve the desired level of validity, existing literature, published studies, problem 
background, and research questions were used as a springboard while constructing the survey 
instruments. The appropriate forms of measuring validity of instruments as described by Leedy 
and Ormrod (2013:91),  Punch (2009: 247), and Bryan and Bell (2011:160) were applied. 
These included content validity, construct validity and external validity. The study also ensured 
the reliability of measuring instruments. Published literature indicate various forms of 
reliability that include interrater, test-retest and internal consistency reliability (Leedy & 
Ormrod 2013:92). This study used interrater and internal consistency reliability in establishing 
the reliability of measuring instruments. The instruments of this study were pre-tested before 
the actual process of data collection was undertaken in order to establish the feasibility of the 
study by ironing out all the inconsistencies, ambiguities and inadequacies. Initially, the 
research instruments were given to subject experts in order for them to comment on the 
representativity and suitability of the questions before the questionnaires were administered.  
The qualitative data was analysed through content analysis while the Statistical Product and 
Service Solutions (SPSS) and Microsoft Excel helped to analyse the quantitative data where 
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descriptive and inferential analysis such as average, percentages, multiple regression, Chi-
square, and ANOVA were used to analyse and test the relationship among variables. The 
results were presented using contingency tables and figures, and in other cases descriptive 
statements were used. 
 In carrying out this study, all ethical issues related to collecting and analysing data from human 
subjects as described by Bryman (2012:135), Cohen and Manion (2011:97-98), and as guided 
by UNISA’s policy on research ethics (2014) were strictly observed. Ethical clearance for the 
research proposal from UNISA’s College of Human Sciences and from the Ministry of 
Education, Science and Technology in Kenya were obtained. Privacy, anonymity and 
confidentiality of data were ensured while all kinds of support accorded throughout the study 
process were acknowledged through a thank you note. 
1.13 Literature review and theoretical foundations 
This section provides highlights of the literature review that was done and the theoretical 
framework that guided this study. 
1.13.1 Empirical literature review 
Close examination of contextual and theoretical background as well as the previous studies 
were reviewed which revealed sufficient research gaps that needed to be addressed. This 
process involved evaluating, synthesizing and summarizing the existing body of literature and 
empirical evidence produced by scholars, researchers and practitioners. By reviewing the 
previous research studies, it bolstered confidence that the topic was worth studying because 
many researchers have invested considerable time in the small-scale business sector. It also 
enabled the interrogation of different perspectives, approaches as well as methodologies used 
in this subject area (Leedy & Ormrod 2013:57).   
 
Basically, the review process commenced by identifying the key themes of the study from the 
research objectives. This formed the basis for the empirical literature discussion and 
presentation. The identified themes of the study led to the formulation of the following topics 
in chapter two: 
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• Factors that influence the development of SBEs 
• Business information needs  
• The business information sources 
• The provision of business information services 
• Access to business information by small-scale business enterprises 
• Models for supporting the development of SBEs. 
 
The existing literature and previous studies were reviewed from research publications that 
included: journals, books, conference proceedings, websites, bills, official government 
publications and reports. The ever changing business operating environment necessitated the 
wide use of journal articles in order to get the latest publications. Research databases such as 
Ebscohost, Emerald, Sage, Springer, and E-prints in Library and Information Science (ELIS) 
were among the widely consulted online e-databases. Other information sources consulted 
included reputable searcher engines such as Google Scholar and grey literature from various 
institutional repositories. 
1.13.2 Theoretical foundations 
The theoretical foundations and perspectives that informed this study are also reviewed and 
presented in chapter three. This process helped to identify the study variables for investigation. 
This study was based on two distinct disciplines: the discipline of information science and the 
discipline of entrepreneurship. In that regard, four theories were identified and found 
appropriate in exploring the underlying phenomena. They are: the 1999 Wilson’s theory/model 
of information seeking behaviour and the three theories of entrepreneurship, namely: the 
psychological theory of entrepreneurship, the sociological theory of entrepreneurship and the 
economic theory of entrepreneurship. The four theories were regarded appropriate in informing 
this study. 
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1.14 Organisation  of the thesis 
The structure of this thesis has been organized as follows: 
 
Table 1. 3: Structure of thesis 
Chapter Title of the 
chapter 
Overview of the content 
Chapter 
One 
Introduction and 
background to the 
study 
This covers the background information to the problem giving 
both the conceptual and contextual setting of the study. Also 
outlined is the problem statement that necessitated the study, the 
objectives, research questions, the significance, limitations and 
the originality of the study. An overview of the methodology used 
in implementing this study has also been provided. 
Chapter 
Two Literature review  
This section discusses the general literature and empirical review 
of literature that were relevant to this study. The discussion 
thereof provides a detailed understanding of phenomena and 
exposes the research gaps.   
Chapter 
Three 
Theoretical 
framework 
The chapter present the theoretical foundations that informed and 
guided this study. This helped to reveal the key constructs and 
variables of the study. It also enabled the construction of a 
hypothesized model.  
Chapter 
Four 
Research 
methodology 
 
The chapter provide a detailed account of the research philosophy, 
approach, strategy, methods, sampling techniques, data collection 
methods and procedure, data analysis techniques and the ethical 
considerations that were observed in implementing this study. 
Chapter 
Five 
Presentation and 
interpretation of 
the findings 
This chapter covers the presentation of the findings and 
subsequent interpretation of the results. The findings are presented 
according to the objectives of the study.  This help to measure, 
validate and evaluate the accomplishment of the study. 
Chapter 
Six 
Discussion of the 
findings 
This presents a discussion of the findings based on the literature 
review and other published studies. It enables the interrogation 
and explanation of the results. 
Chapter 
Seven 
Development of 
the proposed 
model 
This outlines the development of the proposed public library’s 
model of supporting the development of SBEs. 
Chapter 
Eight 
Summary, 
conclusions and 
recommendations 
This chapter provides a summary of the major findings, 
conclusions, and the proposed policies, implications, measures 
and strategies needed at public libraries in Meru County. 
Adoptability and applicability of the results to other counties in 
Kenya has been proposed. It concludes by recommending further 
research areas. 
References This comprises of a list of the work cited and other documents that 
were consulted as sources of information for this study. 
Appendices This section includes copies of relevant letters, research instruments and other documents that were relevant in this study. 
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1.15 Definition of terms 
This section provides the contextual meaning of the important concepts as used in this study.  
 
Business information: Business information refers to the processed data that can be used to 
start, advance, develop and grow an income generating activity or a firm. The scope of business 
information cuts across all facets related to business development and growth such as start-up 
information, financing, business operations and management, production, marketing, 
insurance and international business information among others. 
Economic development: This is the process by which Gross Domestic Product (GDP) per 
capita income increases quantitatively and qualitatively. It is measured by the increase in real 
per capita income and the increase in the things which improve the quality of life of a person, 
for example, housing, medical care and food. Economic development may inversely lead to 
enterprise/business expansion, the creation of jobs, an increased economic vitality of a 
community, and the reduction or elimination of poverty, inequality and unemployment in a 
region or country. 
Entrepreneur: One who undertakes an investment venture and is able to scan and analyse the 
environment, identify an economic opportunity, organize the required resources, manage and 
assume the associated risks, and maximise the profit of a business enterprise. 
 
Small business development: This is the commencement and growth of a small business 
activity in pursuance of a business opportunity.  
 
Small-scale Business Enterprises (SBEs): According to  Beyene (2002), there is no 
universally accepted definition for the SBEs in Africa. In this study, SBEs are business 
ventures that lie between the micro-enterprises and the large firms. Their securities are not 
quoted in any established market and the ownership of the firms is in the control of the 
owners/proprietors. Most are run and operated by the owners and have employed not more 
than 50 persons.  In this study, the term small-scale business enterprises or simply ‘SBEs’ has 
been used interchangeably to sometimes refer to both the enterprises and their owners. 
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1.16 Summary of the chapter 
The chapter has provided a conceptual schema of small-scale business enterprises and 
contextualized the study by providing key background information of public libraries and the 
small-scale business sector. The magnitude of the problem being investigated has been 
described followed by the purpose and objectives of the study. The research questions that 
guided the investigation have been outlined and linked to the research objectives. Also 
described are the limitations and scope as well as the rationale and originality of the study.  
 
The chapter has effectively set out the scene of the study by outlining the value of public 
libraries in supporting the socio-economic development in any country. This is anchored in the 
role that public libraries are expected to play in poverty alleviation, creation of employment 
and wealth generation. The provision of business information sources and services to SBEs by 
public libraries does not only ensure the continued support but also fosters the sustainability 
of the same. This would ultimately leads to sustainable economic development in any nation. 
However, public libraries in Africa have an uphill task of executing their role in socio-
economic development owing to their structural challenge and due to the fact that the area of 
business librarianship is often overlooked or understudied in the general library and 
information science literature. The next chapter provides an academic review of related 
literature and studies evolving around the identified themes.   
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CHAPTER TWO: LITERATURE REVIEW 
2.1 Introduction 
Sekaran and Bougie (2010:38) describe a literature review as a step-by-step process of 
identifying published and unpublished work from secondary sources on a topic of interest. The 
process involves evaluating, synthesizing and summarizing the existing body of literature and 
empirical evidence produced by scholars, researchers and practitioners. By reviewing 
theoretical perspectives and previous research studies, it enabled the acquisition of broad-based 
knowledge on the topic and became easier to conceptualize ideas, concepts and theories. The 
review was also relevant in integrating and summarizing what is known, and enabled 
composition of a critique of various resources that were identified as relevant to the phenomena 
(Mugenda 2008:2007-8). The review process further bolstered confidence that the topic is 
worth studying because many researchers have invested time on the small-scale business 
sector. It also helped in the identification of research gaps and enabled interrogation of different 
perspectives, approaches and methodologies used (Leedy & Ormrod 2013:57).  The review of 
the literature in this chapter is based on the following study themes which are drawn from the 
research objectives: 
i. Factors that influence the development of small scale business enterprises  
ii. Business information needs for small-scale business enterprises 
iii. Business information sources for small-scale business enterprises 
iv. Business information services for small-scale business enterprises 
v. Accessibility of business information sources and services by small-scale business 
traders  
vi. Models of libraries’ support for the development of small-scale business 
enterprises. 
 
The review of the literature commences by examining common features and characteristics of 
small-scale business enterprises. This was critical in providing the focus and context of the 
entire discussion since SBEs were central in this study. The discussion on each topic points 
out the research gaps and exposes the areas that require attention. The identified areas and 
issues were instrumental in informing the process of soliciting views from respondents of the 
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study and pointed out measures that were considered for investigation on their applicability in 
public libraries towards supporting the development of small-scale business enterprises in 
Kenya. The chapter concludes by reviewing some existing general models for providing 
business information services.  
2.1.1 Features and characteristics of small-scale business enterprises 
As described in chapter one, section 1.2, small-scale business enterprises are defined 
differently from one country to another depending on the role they play in a given economy, 
the level of development of a country, advances in the use of technology, and the types of 
industries (Aworemi, Abudul-Azeez, & Opoola 2010:93; Kasekende & Opondo 2003).  Coy, 
Shipley, Omer and Khan (2007:183) noted that although many factors such as market share, 
sales growth, profitability and cash flow have been used to define small-scale business 
enterprises, these criteria may not be used to measure what constitutes all small-scale business 
enterprises. The studies by Bridge, O’Neill and Cromie (2003), Migiro (2005), Saleemi (2009) 
and Chiware (2008) have provided key characteristics that are common across the majority of 
small-scale business enterprises from both developed and developing countries. The features 
and characteristics can therefore be summarized as presented in Table2.1.  
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Table 2. 1: Common features and characteristics across SBEs 
Common features in 
small business 
enterprises 
Description of characteristics 
(i) Operations 
 
• Operations are predominantly informal 
• Have localized business operations which are less regulated 
• Widely distributed and dispersed – are located within the communities 
they serve 
• They are mostly survival-oriented and follow imitative patterns 
• They cover almost all industries 
• Operate in market or market shift kiosks 
• Have low survival rates during the inception years 
• Experience extreme competition 
• Products and services are homogeneous 
• They are flexible and adaptable  - easy to start and change 
• Are labour intensive; they have tendency to utilise manual labour more 
than machinery and technology 
• Highly creative and innovative 
• Suffer from poor infrastructure and insecurity 
• Lack formal institutional frameworks 
• Suffer from scanty business information 
(ii) Finances 
 
• Have limited access to resources 
• Require small initial capital investment 
• Business financing is mostly supplied by one person or a small group 
• Most of the start-up capital comes from owner’s savings 
• Most of them have short gestation period – short time between initial 
investment and generation of returns 
• Have weak financial discipline – the rules and regulations of financial 
management are not strictly adhered to 
• Many have no business bank account different from that of the owner 
• Prices of their products and services are low and usually negotiable 
• Majority do not file tax returns  
(iii)  Staffing 
 
• Proprietor and their immediate family members form the biggest share of 
the workforce 
• Have fewer than 50 employees 
• Mostly uses semi-skilled workers. Most SBEs do not attract qualified staff  
• There is exploitation of human resources – most offer poor pay, poor 
working conditions, few or no fringe benefits 
(iv)  Ownership 
 
• Are mainly family-owned 
• Most are sole proprietorship businesses and few partnerships 
(v) Management 
 
• Have short planning horizons 
• Have easy decision-making process 
• Have slender and simple or no organisation  structure  
• There is high inefficient uses of resources 
• Have poor book keeping practices 
• Most have poor management practices 
• Most engage family members in running the businesses as opposed to 
professionals 
• Most owners lack leadership and management skills  
• There is little or no market research  
Source: Author 
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The features and characteristics of small-scale business enterprises presented in Table 2.1 
favour their ability to adapt quickly in turbulent business environment as compared to their 
large counterparts. Karadag (2015:26) regards resilience of SBEs to the shocks in turbulent 
business environment as key to their development. Lin (1998:43) said that the flexibility, 
innovativeness, problem-solving, and action orientation, play a critical role in the success of 
SBEs. Coy, Shipley, Omer and Khan (2007:183) noted that the uniqueness and characteristics 
of SBEs enable them to flourish in harsh environments. In the first instance, the start-up cost 
is not capital intensive and hence many people enjoy easy entry into the business.  Dixit and 
Kumar (2011:42) noted that SBEs do not require a huge amount of capital and hence many 
people can afford to take the risk associated with business start-ups.  
Notwithstanding their features and characteristics, the growth and development of small-scale 
business enterprises is indispensable in both developed and developing countries. They are 
globally known of their strong power in creating jobs that contribute to the growth of the rural 
economy, the growth of national income and in enhancing poverty eradication in developing 
countries (Okpara & Wynn 2007:24; Obasan 2014:168; Kovalainen 2006:91; Morrison, Breen 
& Ali 2003:417). Coy, Shipley, Omer and Khan (2007:181) described small-scale business 
enterprises as the engine that drives employment and economic growth.   
SBEs are respected for their critical role in economic development, facilitating structural 
reforms, rapid industrialization, and in contributing to general health and welfare of economies 
(Cunningham 2011:39-54; Sherifat 2013:22; Lin 1998:43). They create jobs in countries such 
as Turkey, United States, England, France, Italy, India, Japan, Korea and many others from 
developing countries (Kozan, öksoy & özsoy 2006:115). Obasan (2014:168) shared the same 
thoughts saying that SBEs are indispensable catalysts and important contributors to the 
economic growth in every nation due to their vast irreplaceable prospects in the economy, and 
underlined the platform they provide to test the commercialization of a business idea. Kozan, 
öksoy and özsoy (2006:114) placed special emphasis on the role of small-scale businesses in 
the world economy while Cunningham (2011:39) reviewed the development of China’s SMEs 
in thirty years (1978-2008). Cunningham reported how SMEs had become the driving power 
in China’s socialist market economy. Lin (1998:43) also reported how SBEs had contributed 
significantly to the economic growth of Taiwan. SBEs have also been associated with the 
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absorption of a large population in income generating activities which ultimately leads to 
improved standards of living, social cohesion and fewer crimes in the society (Cravo 2010:713; 
Karadag 2015:26). In Nigeria, small-scale businesses represent about 90% of the industrial 
sector in terms of the number of enterprises. They also account for 70% of national industrial 
employment ( Aworemi, Abudul-Azeez & Opoola 2010:93).  
 
Despite their immense contribution to jobs creation, national income, poverty eradication and 
economic growth, the  development of small-scale business enterprises is curtailed by the lack 
of a conducive investment climate and other related business development factors (Kinda & 
Loening 2010:173). The investment climate and business development constructs constitute 
factors which influence the process by which small-scale business ventures are initiated and 
established. Understanding of these factors is therefore critical in this study for identification 
of the needed support and intervention programmes. This was significant in informing the 
probable measures and strategies that could be considered by public libraries as key partakers 
and contributors in community development. According to Philip (2011:130), clear 
understanding of such factors will also inform on the landscape and platform for business 
continuity and growth which ultimately contribute to national and regional economic 
development. 
2.2 Factors influencing the development of small-scale business enterprises 
The review of empirical literature on the theme ‘factors that influence the development of 
small-scale business enterprises’ was meant to unravel and pinpoint the gaps that exist in the 
provision of business information that is related to these factors. The review commences by 
examining the previous studies with a purpose of identifying the specific factors that affect the 
development of SBEs and expose the research gaps thereof. Information inferences were made 
out of the identified factors with attempt to explore how the SBEs seek for solutions related to 
those factors.  
 
The factors that influence the development of small-scale business enterprises and their relative 
magnitude differ from one industry to another. Tuan and Yoshi (2009:43), and Kalyani 
(2011:14) gave examples of such industries that included: clothing and textiles, consultancy, 
chemical, construction, electronics, education, entertainment, machinery, equipment, pipes, 
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food & beverages, leather, metal, livestock, poultry, rubber & plastic, motor vehicles, 
transport, handicrafts, wood, beauty and cosmetic among others. Published literature shows 
that there are many empirical studies which have investigated factors that influence the 
development of small-scale business enterprises. The following is a discussion of some of the 
previous studies that were found relevant to the theme of this research. 
 
Philip (2011:123-124) investigated the relationships between success in business and six 
factors (SMEs characteristic, management and know-how, products and services, the way of 
doing business, resources and finance, external environment) that were purported to be 
affecting the development of SBEs in Bangladesh. Phillip used multiple regression analysis 
and established how the six factors affected the development of SMEs. According to Philip 
(2011:118), the development of small and medium enterprises in Bangladesh was largely being 
affected by the characteristic of SMEs, management, know-how, products and services, the 
way of doing business and cooperation, resources and finance, and external environment. Lin 
(1998:43-56) sampled 43 firms and studied the success factors of small and medium-sized 
enterprises in Taiwan. Lin singled out alteration of structures (complexity, formalization, 
centralization); technology (equipment and operating methods); and people (skills, levels of 
education, attitudes and expectations) as key influential factors in the success of small-scale 
businesses. 
 
Tuan and Yoshi (2009:35-51) analysed a previous secondary dataset of 337 SMEs derived 
from the World Bank to establish factors contributing to the growth of small and medium-sized 
enterprises in Vietnam. Through a regression model, Tuan and Yoshi reported that firm size, 
firm age, new product, strategy, and competition were significant factors for the development 
of SMEs in the manufacturing industry. Aworemi, Abudul-Azeez, & Opoola (2010:96) 
established a statistically significant relationship of social-economic factors (gender, age and 
educational qualification) and performance SBEs with a multiple regression coefficient of 
0.766 and ANOVA F-value of 569.46 which was significant at 0.01. Coy, Omer and Khan 
(2007:182) noted that the development of SBEs in Pakistan was being affected by low 
technological capabilities, lack of available credit, out-dated production facilities, non-
competitive products, and shortage of trained manpower. Wynne and Lyne (2003:565) 
provided an empirical analysis of factors affecting the growth of small-scale poultry in 
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KwaZulu-Natal and narrowed down to human capital, access to credit, institutional 
arrangements, transaction costs, markets and prices. The study by Mambula (2002:58-65) 
investigated the factors that influence the growth, performance, and development of 32  small 
and medium-sized enterprises in Nigeria. It focused, however, on perception issues related to 
the identified factors.   
 
According to the study by Balamaga (2010:11-14), the increasing growth and development of 
SBEs in Kampala District, Uganda, was due to the low start-up capital, few requirement, 
growth in population, favourable government policies such as liberalization of trade, 
privatization, and regional trade agreements. The study, however, had generalization problems 
arising from the low sample size of 25 firms and had limitations in the appropriateness of the 
snowball sampling techniques. The majority of previous studies such as by Sherifat (2013), 
Tuan and Yoshi (2009), and Lin (1998:43-56) used the survey method and engaged a fairly 
large sample size to investigate factors related to the growth, success and the development of  
small-scale business enterprises.  
Erastus, Stephen and Abdullai (2014:29) investigated the institutional framework that was 
appropriate for promoting the small and medium scale business sector in Ghana. They reported 
that the formal and informal institutional frameworks were critical in creating an enabling 
environment for the development of SBEs in Ghana. This support included the structural and 
unstructured social support from formal and informal institutional support from government 
policies and from regulating institutions. Obasan (2014:168) studied eighty small-scale 
businessmen and women operators in Ijebu North in Ogun State, Nigeria to examine the impact 
of the business environment on the survival of small-scale businesses in terms of how the 
business environment shaped the survival, relevance, growth and extinction of small-scale 
businesses. The study reported inflation, infrastructure development, and government policy 
as severe barriers to business survival and development. 
 
The literature review by Khan, Alam and Khan (2005:36) identified a number of external and 
internal factors for the development of SMEs. These included information and knowledge, 
political, economic, legal, government, technology and natural calamity as external factors 
with people, machinery, structure and processes as internal factors. On a similar note, Philip 
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(2011:123-124) presented a detailed review of literature on previous survey studies on factors 
for the development of SBEs that were common across the board. These factors were 
summarized as the characteristics of the business person, skills, nature of products and 
services, market factors, finance, and external environmental factors.  
 
Some studies have investigated the impact of factors for development of SBEs on gender. 
Sherifat (2013:21-39) for example, studied 50 small-scale business units to establish gender 
differentials in factors that influence business performance in Lagos, Nigeria. The study 
revealed evidence in gender differentials on factors that influence business performance in 
Lagos irrespective of the industries. Kalyani (2011:22) carried out an exploratory study to find 
out the motivational factors on businesswoman in the Small Industries Development 
Corporations (SIDCO) industrial estate in Madurai region and identified funding and 
governmental concessions as critical factors influencing business development among women. 
 
A critical review and assessment of the above studies and literature has pointed out key factors 
that influence the development of SBEs across different economies. These factors stipulate 
that the environment of a business constitutes internal or external environmental factors. The 
internal factors are within the control of a business person while external ones are beyond 
control and may support or inhibit the development of SBEs (Kozan, öksoy & özsoy 
2006:118). Obasan (2014:165-166) described the business environment as the total 
surroundings that affect how a business venture operates. Obasan identified external factors 
such as economic factors, social factors, government/political, legal factors, demographic 
factors, competition, changes in customer taste, preferences and behaviour, changes in 
technology, and natural or man-made calamities. 
Balamaga (2010:15-18) reported  how development of SBEs in Uganda was being inhibited 
by specific environmental factors that included: poor infrastructure, financial problems, 
improper business feasibility, lack of managerial knowledge, poor educational background, 
out-dated technology, poor marketing strategy, and increasing competition. In Nigeria, Okpara 
and Wynn (2007:24) identified almost similar factors that included: lack of basic skills in 
business management, limited finance, lack of training, poor record keeping practices, 
inappropriate location of a business, poor infrastructure, corruption, low demand for products 
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and services, lack of knowhow on  projecting sales and on carrying out break-even analysis. 
Gill and Biger (2012:666) investigated the barriers to small business growth in Western Canada 
and reported key barriers such as market challenges, lack of financing, and regulatory issues. 
Gill and Biger recommended the need for measures to simplify regulatory and registration 
requirements, reduction of taxes and lowering of registration fees in order to foster positive 
growth of small-scale business enterprises. 
 
In the Western Cape in South Africa, Underwood (2009:574-7) attributed the dismal 
performance of SBEs to many factors, chief of which were lack of adequate research and poor 
consideration of appropriate business information. Wynne and Lyne (2003:565) provided 
empirical analysis of factors affecting the development of small-scale poultry businesses in 
Kwa Zulu-Natal and narrowed down to limited access to telecommunication, large distances 
to towns, limited access to transport due to poor roads, insecurity, limited access to credit due 
to lack of collateral, lack of information on lenders, low levels of education hence difficulties 
in assembling and interpreting information, moral issues in the society, cumbersome legal 
systems and informal justice systems, poor mechanism for proprietary rights, limited human 
capital, high transaction costs, lack of sufficient markets, and weak institutional frameworks.  
 
The major internal and external factors affecting the development of small-scale business 
enterprises across various economies can therefore be summarized as outlined in Table 2.2. 
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Table 2. 2: Summary of internal and external factors affecting the development of SBEs 
Business 
environment  
Business environmental 
factors 
Specific factors affecting small-scale business 
enterprises 
Internal 
environment 
construct 
• Individual business 
competence 
• Personal characteristics 
• Education and training background 
• Age 
• Personality traits and characteristics 
External 
environment 
construct 
Political conditions • Security 
• Democracy 
Economic conditions 
• Funding  
• Tax 
• Inflation 
Social-cultural factors 
• Beliefs 
• Attitudes 
• Cultural values 
• Customs and ethos 
• Cultural practices 
Government and legal factors 
• Trade policies 
• Business regulations and legislations 
• Levies and fees 
• Subsidies 
• Telecommunication and infrastructure development 
• Legal framework 
Institutional frameworks 
• Trade associations 
• Trading blocks 
• Professional associations 
Level of competition in the 
market 
• Market 
• Prices 
Technology • ICT policy 
• Emerging trends 
Dissemination of information 
• Information sources and access  
• Information services 
• Literacy in business information  
Source: Author 
 
From summary Table 2.2, the internal environment of a business constitutes individual 
competence factors that give one an orientation to business. These factors are largely within 
the control of an individual business person. The individual traits and personal orientation can 
affect the success and development of SBEs. Traits and characteristics can be inborn or 
acquired in the environment in which one grows. Some key elements of culture such as 
collectivism and uncertainty avoidance are seen as detrimental  to traits which are associated 
with business development, for example, internal locus of control, risk taking, and 
innovativeness (Kozan, öksoy & özsoy 2006:116; Morrison, Breen & Ali 2003:417). Other 
individual characteristics that affect the growth and performance of business are: the desire to 
achieve, risk orientation, goal orientated and one’s education background. Anga (2014:142) 
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described level of education as critical in ensuring communication and good customer 
relationships in business. Coy et al. (2007:183) concurred that education facilitates the growth 
and success of the small-scale business sector. They recommended the need to educate the 
public on factors that are necessary for the success of small-scale business enterprises.   
 
Poor socio-economic conditions have a direct influence on the development of small-scale 
business enterprises. This is because many people in developing countries are still struggling 
with poor pay or lack of income to the family which adversely affects their standards of living  
(Aworemi, Abudul-Azeez, & Opoola 2010:94-95). Aworemi, Abudul-Azeez, and Opoola 
identified other socio-economic factors that inhibit the development of SBEs such as the high 
population, marriage practices, kinship systems, and lack of adequate educational background. 
These are noted to deprive capacity to run a successful business venture. Khan, Alam and Khan 
(2005:33) additionally noted religion as a cultural practice that can significantly influence the 
way one does business.  
Government policies on trade, licences, payable fees, and procedures required when 
establishing a business venture are critical in supporting or inhibiting the development of 
small-scale business enterprises. The study by Coy et al. (2007:182) described how the 
government of Pakistan exhibited great initiatives towards supporting the development of 
SMEs by establishing specialized non-credit banks and the framework for technical and 
information support to SMEs. Other initiatives included the national policy on education that 
advocates and supports the development of a knowledge-based society. Khan, Alam and Khan 
(2005:33) also pointed out how political instability affects the success and performance of 
businesses. They said that the government has a role to play in ensuring security and 
meaningful democracy in order to foster conducive investment climate.  
 
Access to funds for financing business start-ups can influence the development of small-scale 
business enterprises. Access to finance was described by Khan, Alam and Khan (2005:34) as 
a major problem affecting SMEs noting that most lending institutions, many times ignore the 
financial needs of the SMEs due to their inability to provide fixed assets as collaterals. To 
finance their business ventures, small-scale business traders mostly use funds from other 
sources such as personal savings, sale of an asset and borrowing from shylocks, friends and 
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relatives. In other cases, the government supports this initiative by providing access to cheap 
credit (Karadag 2015:26). According to Moy and Luk (2003:216), the sampled small-scale 
business traders from Hong Kong showed that they used different sources of finance to fund 
their business ventures. This included: borrowing from banks, government funding support, 
and soft loans from relatives and friends while others relied on personal savings. Kozan, öksoy 
and özsoy (2006:116) reported how small-scale business traders in Turkey were heavily 
relying on family resources to finance their start-up businesses rather than loans from lending 
institutions. This was due to collateral requirements by lending institutions. Kinda and Loening 
(2010:173) reported that in Tanzania, 55% of small-scale business traders acquired their money 
for starting businesses from sales of agricultural products. Thirteen percent (13%) said theirs 
came from family and friends, 2% from sale of assets, 1% from shylocks, 1% from bank loans, 
and 4% from other sources.   
Kovalainen (2006:96) classified business information as an external factor that affects the 
performance of businesses. This could be because the act of making business information 
available is beyond the control of small-scale business enterprises. Kovalainen argued that the 
lack of information hampers the development of SBEs. Obasan (2014:167) said that “in this 
digital age, information is the popular currency while knowledge is the preferred coin essential 
in getting the best deal.” The study by Morrison, Breen and Ali (2003:419) noted that 
informally sourced information and advice on business development matters was rampant 
among small-scale business enterprises and was seen to play a significant role in their start-up 
and success. Dearth of information to small-scale traders on how to start a business, financial 
management, marketing and other related matters have detrimental effects on their success and 
development. The small-scale business traders may not be even aware of the places to get such 
critical business information. A study conducted in northern Uganda by Okello-Obura et al. 
(2007:12-26) concurred that there is acute unawareness by SMEs on business information 
provision as well as the agencies or institutions that provide it. The study argued that 
inadequate access to such information is affecting the development of small business sector in 
Northern Uganda. Kovalainen (2006:96) noted that such business information can be provided 
via electronic media and services, web-pages, e-mail services and via online help lines. 
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The availability, accessibility and cost of water, electricity, roads, telecommunication networks 
affects the ability to transact business and to compete in the market and hence their significance 
in the development of small-scale business enterprises (Khan, Alam & Khan 2005:34). The 
research by Moy and Luk (2003:217) described competition as a key factor that significantly 
impacts business development at all stages of growth in Hong Kong. The competitiveness of 
SBEs is shaped by factors that include and are not limited to the nature of products or services, 
use of technology and cost of operations. Use of technology in business enhances 
competitiveness. It enables new products and services to be introduced, improves 
communication of information, provides new methods of distribution and leads to quality 
improvements (Anga 2014:143; Philip 2011:133).    
 
As noted from the foregoing discussion, there are numerous previous empirical studies which 
have investigated factors that influence the development of small-scale business enterprises. 
The results of these studies indicate that there are variations in the factors that affect the 
development of SBEs depending on economies and other social-economic conditions 
prevailing in a country. The prominent factors that featured in these studies can be summarized 
as follows: 
• Structural factors and characteristics of SBEs (nature of products and services, the way 
of doing business, firm size, firm age, business feasibility, structure, processes, 
complexity, formalization, centralization, strategy and research). 
• People and personal characteristics (management know-how, business skills, human 
capital, levels of education, attitudes and expectations).  
• Social-cultural factors (gender, age, educational qualification, growth in population, 
social support, demographic factors, and moral issues in the society). 
• Customer characteristics (changes in customer taste, preferences and behaviour).  
• Economic factors (access to credit, limitations of start-up capital, transaction costs, 
unemployment, lack of collateral, inflation, and financial illiteracy).  
• Technology factors (equipment, machinery, operating methods, and new product or 
service).  
• Infrastructure development (roads, telecommunication, and social amenities).  
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• Government policy (proprietary rights, taxation, liberalization of trade, privatization, 
and regional trade agreements). 
• Legal and regulatory frameworks (justice systems, legislations, and proprietary rights). 
• Information and knowledge 
• Institutional frameworks 
• Political factors (governance systems, insecurity) 
• Competition (market structures and forces, industry factors, prices) 
• Natural and man-made calamities. 
 
The review of factors that influence the development of small-scale business enterprises have 
provided numerous factors which vary with industries and from one nation to another. Each of 
these industries is critical in contributing to the social-economic development. This amplifies 
the need to deeply understand the aforementioned factors for public libraries in order to provide 
information that is helpful to SBEs. The provision of such information has not been the 
traditional function of public libraries and hence these review of literature indicate the need to 
break off and start providing useful information related to the identified factors. The reviewed 
literature has further indicated that most of the available studies in small business development 
have investigated general factors across SBEs. None of the reviewed studies have specifically 
provided information solutions with respect to aforementioned factors. The reviewed studies 
did not also investigate how information related to the various factors was being availed or 
accessed by SBEs. The role of the key players such as the public libraries and County 
government in facilitating easier access to such business information was also not covered. 
There is therefore a great need to investigate factors in respect of specific industries in order 
to craft tailored intervention programmes, and also explore the role of key players in enhancing 
access to information regarding the identified factors. This can be informed and expounded by 
proper understanding of business information needs. A review of literature on business 
information needs is presented in the next section.  
 
2.3 Business information needs for small-scale business enterprises   
Generally, information is described as the data that has been processed (Liu 2000:235). Anwar 
and Tuqan (2006:335), and Chiware (2007:23) have provided a review of the meaning of 
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information from a business context. They view information as a strategic commodity that 
brings value to business activities. Business information therefore refers to the processed data 
which business people regard as a strategic resource that is critical in starting, advancing, and 
nurturing an income generating business activity.  
 
The aforementioned description helps to understand business information need. In the first 
instance, need is defined by an online business dictionary as a motivating force that triggers 
action for its satisfaction. Business information needs can therefore be described as the 
motivating force that enables a business person to make a decision to start, run and grow a 
business activity in order to realize the benefits thereof. The scope of business information 
needs cuts across all facets related to business development activities such as start-up 
information, financing, operations, production, management, growth, marketing, insurance 
and international business among others (Vuori 2006). 
 
The information needs of a business community are largely driven by many factors, chief of 
which are the problems they encounter (Kadli & Kumbar 2011:2). Different sectors in the 
business world may exhibit different business information needs. Jaworski (2012:13) argued 
that the amount and nature of business information required by SBEs is determined by types 
of business activity, size of business, stage of growth, and the education level of the business 
owner. According to Feldmann (2014), business community requires both financial and non-
financial business information in order to develop effective business ventures. The financial 
information needs include: taxation information, the information on sources of funds for 
financing a business venture, finance literacy and information on cash flow management. 
There are numerous studies such as by Garcia-Alsina, Ortoll and Cobarsí-Morales (2011), 
Kasekende and Opondo (2003), Špiranec, Zorica and Simončić (2012), Kamunge, Njeru and 
Tirimba (2014), and Karadag (2015) that have focused on financial information of business 
enterprises across different economies.  
 
Using a survey method, Jaworski (2012:13) sampled 1008 managers of small-sized enterprises 
in Poland and empirically established that SBEs were more concerned with short-term 
financial information needs such as information on liquidity, profitability, operation efficiency, 
cash flow, income, and costs of products than long-term financial information needs such as 
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how to manage debt, cost of capital, net profitability of investments, current and future value 
of a business venture, payback period and net return on investment. The aforementioned 
studies have underpinned the critical role of financial information on the development and 
success of micro, small and medium business enterprises. 
 
The essence of non-financial information needs in business development cannot be 
overemphasized. Their implications on success of a business venture have been studied 
extensively, for example by Coy et al. (2007, Pukar (2009), Ishengoma and Kappel (2011), 
Olabisi, Olagbemi and Atere (2011), Owino (2011), Mbugua et al. (2013), Erastus, Stephen 
and Abdullai (2014), and Kamunge, Njeru and Tirimba (2014). Most of these studies have 
examined non-financial information needs under factors that promote growth of micro, small 
and medium enterprises. Examples of non-financial information needs covered by these studies 
include but are not limited to the training on business matters, infrastructure development, 
information on available institutional support and networks, information on trade policies and 
legal framework. 
 
Various studies have been conducted to investigate the information needs of small-scale 
business enterprises. For example, Anwar and Tuqan (2006:341) interviewed senior officials 
from 20 business firms to establish information needs and use in the construction industry in 
Kuwait. They found that the business information needs of this industry were largely on: 
finance, marketing, production, legal, staffing, management, administration and new product 
development. Marcella, McConnell, Moore and Seton (1996) investigated the rural business 
information needs in the northeast of Scotland and came up with numerous needs that included: 
product information, business opportunities, financial information, health & safety 
information, and scientific and technical information. Vuori (2006) underpinned the essence 
of business intelligence information to the business community. Vuori gave examples such as 
Germany, America, Finland and Netherlands as countries where business intelligence 
information is highly regarded as critical information needed for the survival of businesses. 
Although the business information needs identified by the above researchers look general, they 
are more inclined to large business enterprises. Urwin (2000:131) held that small-scale 
business enterprises need a more established flow of information than the large-scale 
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enterprises. This is because they are less structured and have limited fiscal resources and hence 
cannot afford hiring information specialists.  
 
There are other studies such as by Okello-Obura et al. (2007),  Smith (2009),  Kassim (2010), 
Feldmann (2014), and  Kadli and Kumbar (2011) that have attempted to describe the 
information needs that are specific to small-scale business traders. Okello-Obura et al. (2007), 
for example, reported the business information needs of small and medium businesses in 
Northern Uganda as the information that addresses the market, customer trends, and methods 
of organisation. The findings on business information needs of these studies can be 
summarised as follows: information on business opportunities, how to scrutinise/screen 
business opportunity, preparation of business plans, planning cash flow, profit planning, 
planning for growth, marketing, and information on diversification of investment portfolios.  
 
Deeper interrogation of the above previous studies revealed that they did not expound on 
appropriate means of addressing the aforementioned information needs of SBEs. The study by 
Kassim (2010:57-69) was more significant to this study since it provides elaborate business 
information needs for people contemplating to start businesses. It specifically investigated the 
information needs of 400 Malaysian Bumiputera entrepreneurs. The study drew the population 
from (would-be entrepreneurs), that is, Bumiputera government staff who were about to retire. 
The study, however, assumed that the retirees were intending to venture into business upon 
retirement. It is also difficult to tell the types of business enterprises (small, medium or large) 
such staffs were likely to develop.  
 
An online survey by Wilson (2013:12-13) in the state of Arizona in USA also revealed business 
needs of small business communities that included: demographic data (such as age, sex, and 
income), lists of possible suppliers or buyers, legislative and regulatory information, industry 
trends and statistics, information on the numbers and the distribution of competing businesses, 
information on avenues for marketing their product or service, patent and trademark 
information, information on competition, legal information, information on starting and 
managing businesses, information on economic indicators, and information on trends and 
emerging issues.  
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The above studies have provided both financial and non-financial information needs for small-
scale business enterprises. It is clear that the business information needs for SBEs vary with 
industries and economies and cut across all stages of business growth. This implies a great 
need for broad-based systems of addressing the identified arrays of business information needs. 
The identified business information needs were significant in the constitution of variables of 
investigation for this study. The reviewed studies, however, did not provide appropriate 
measures that are required in order to address the identified business information needs. The 
studies did not also link the identified business information needs neither to the sources nor to 
the various providers of business information. This helped to expose the key areas that needed 
to be addressed by this study. The next section provide a discussion of literature on business 
information sources for SBEs. 
2.4 Business information sources for small-scale business enterprises 
An information source is any material regardless of its form that contains facts, ideas, and data 
in an organized manner to meet the needs of the intended user. A business information source 
contains information that is crucial to business operations (Okello-Obura 2007:51-52). 
Business information sources can be available in various forms such as print, CD-ROM, audio-
visual or online. They can be found in various libraries such as public libraries, academic 
libraries, special libraries, private libraries as well as in government ministries, and in various 
bookstores. The information that is contained in a business information resource can be 
specific or general in nature and may cover various areas such as business, real estate, 
marketing, production, finance, accounting, insurance and economics among others. 
According to Okello-Obura, a business information source can be formal such as government 
published reports, and trade journals or informal such as colleagues, customers and suppliers.  
 
Business information sources are regarded as the main information sources that enhance 
learning in schools of business. Trainers, facilitators and lecturers use them to impart business 
knowledge and skills. As a result, some schools of business at institutions of higher learning 
have hired subject expects to facilitate expertise in organisation and retrieval of business 
sources as well as in improving service delivery. These subject experts in the areas of business 
are often termed as business librarians. Business librarians are also found at public libraries 
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where they are aimed at assisting people with business information needs. The significance of 
business librarians in public libraries is discussed in section 2.5.3. 
 
Essentially, business information sources are critical to the small-scale business community. 
They provide a knowledge repository that one can consult in order to inform a given action or 
make a business decision. Small-scale business traders mostly require specialized information 
and hence the need for highly synthesized business information sources. A milk bar business 
person, for example, needs information sources which talk about the start-up equipment 
requirements, customer relationship skills, refrigeration process, measurement and control 
systems, marketing of fresh milk and other resources that can enable the milk business to 
flourish. A business person dealing with cereals will need a complete different set of 
specialized information altogether. This makes the provision of business information sources 
complex especially to small-scale business traders since they hail from different industries. 
 
The usefulness of business information sources depends on different factors, and is largely 
dictated by the type of the industry and information characteristics. The survey report by 
Telstra Corporation Limited (2004:6) showed that the information sources accessed by SMEs 
for business information varied substantially across various industries. For example, the SMEs 
in the construction industry were found to have accessed information from state government 
while SMEs in the health industry were reported to have accessed information from insurance 
companies. In Kuwait, Anwar and Tuqan (2006:343) reported the sources of business 
information that included government publications, statutes, local and foreign newspapers, 
trade and specialist journals, handbooks, general reference books, directories, internet, 
newsletters, and bulletins. These sources are general in nature and may not adequately address 
the unique information needs of SBEs. Surprisingly, government ministries, departments, and 
agencies were ranked highest as places visited for business information while libraries were 
ranked second lowest in the list as shown in Table 2.3. 
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Table 2. 3: Places visited for business information in the construction industry in 
Kuwait 
 
Organisation  visited for business information Percentage 
1 Government ministries, departments, and agencies  18.2% 
2 Internet  16.6% 
3 Kuwait Chamber of Commerce and Industry  14.1% 
4 Professional/financial services and agencies  13.4% 
5 Other similar companies  10.9% 
6 Foreign governments, agencies, and embassies  9.9% 
7 Training and education providers and research organisations  6.4% 
8 Commercial information providers  3.8% 
9 Trade associations  3.8% 
10 Public, academic and special libraries  1.6% 
11 Professional institutes  1.3% 
 
Source: Anwar & Tuqan (2006:343) 
The low ranking of the public library as a source for business information could be explained 
by the nature of the industry. The construction industry is highly regulated and mostly requires 
highly specialized information that is likely to be disseminated by the relevant government 
ministries and departments.  
 
The Internet as a source of business information was second in the rank. The wide use and 
advances of internet technology explains the high ranking of sources from the internet. Liu 
(2000:234-250) analysed the impact of business information sources and services on business 
librarianship and reported their critical role in shaping business development. Early in the late 
1990s, Larose (1997) studied usage of corporate information on the World Wide Web as a 
supplement to traditional business sources. Larose described the benefits of using company 
websites to supplement traditional business information sources. Larose’s analysis paper also 
provided a comprehensive guide to online business information from the major search engines, 
outlining search strategies for each, including the use of Boolean search operators. However, 
the online business resources provided in Larose’s study were biased to the US. This is because 
America is developed and advanced in technology. Its small-scale business community is 
likely to be utilizing internet sources for business information needs. This approach may not 
be completely effective in developing countries and in poor rural areas in Africa.  
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Wilson (2013:12-13) established common sources and places consulted by the small-scale 
business community for business information in the state of Arizona in USA. These were: 
internet, colleagues, professional associations, government agencies, books, library, research 
databases, consultants and librarians. Marcella, McConnell, Moore and Seton (1996:13) 
carried out a study in Scotland and established the places visited by the business community 
to obtain business information. They reported places such as trade and professional 
organisations (51.1%), local enterprise agencies (43.5%), libraries (39%), consultants (28%), 
business information centres (27.3%), local authority (25.5%), chamber of commerce (20.3%) 
and European agencies (9.5%). Interestingly, the research by Anwar and Tuqan (2006:343) 
reported government ministries, departments and agencies as the highest ranked places visited 
for business information while libraries were second from bottom. The findings on library 
usage for business information differed with the study that was conducted earlier by Mackay 
Consultants in 1993 as quoted by Marcella et al. (1996:10-12) in Scotland wherein it was 
reported that, 31% of respondents used public libraries for business information. The eight 
percent (8%) difference indicated increasing popularity of public libraries in the provision of 
business information sources and services to the business community. 
 
The language used in an information source stood out as a key factor in studies exploring the 
business information sources. In the study on language, communication and information flow 
in entrepreneurship, Adejimola (2008:203) argued that small-scale business communities are 
expected to be able to interpret, understand and utilise the information which they obtain from 
various sources. These sources may contain information on business opportunities, seed capital 
for financing new businesses, trade policies, market structures, business risks and security 
related matters, and hence the need to understand the language used in the information 
materials. Thicke (2011:812) echoed on language as key to comprehending information and 
claimed that it is more critical to end users from the rural community. Some studies such as by 
Underwood (2009), Adejimola (2008), Mamafha, Ngulube and Ndwandwe (2014) have 
emphasised the need to provide information sources in vernacular languages to promote access 
and utilisation of business information by small-scale business enterprises. 
 
To access business information sources and places, many studies show that the business people 
use various means that include personal visits, phone, telephone, social media, email, and Ask-
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A-Librarian (Marcella et al. 1996:15; Wilson 2013:13). The survey report by Telstra 
Corporation Limited (2004:6) underscored the impact of the use of business seminars and 
conferences for delivering business information to the small-scale business enterprises. Naituli, 
Wegulo and Kaimenyi (2008:5) carried out a survey research to investigate the entrepreneurial 
characteristics among micro and small-scale women-owned enterprises in Northern and 
Central Meru districts. The study found that in instances where information was needed, most 
respondents said that they consulted their colleagues who they regarded as business mentors. 
In the same vein, Bouthillier (2013:126-133) observed that most of small-scale business 
enterprises were consulting informal sources of information such as colleagues, suppliers and 
customers, although, many business information users felt that such sources were not providing 
sufficient information. Other sources accessed for business information included: internet 
(online journals and websites), electronic databases, libraries and documentation centres.  
 
The provision of business information sources to small-scale business traders may be curtailed 
by various factors such as the presence of institutional barriers, lack of awareness and literacy 
level. The experience of library business corners from South Africa Western Cape, reported 
the lack of business-related materials in a range of indigenous language as a key hindrance to 
the provision and utilisation of business information sources. This could be due to the fact that 
many people find it easy to engage in small-scale business ventures since their business 
transactions do not necessarily require a high level of literacy. Poor awareness of information 
resources available for the business community featured in the study by Marcella et al. 
(1996:15) which indicates the awareness gap that needs to be addressed. The study further 
noted confusion on the existence and role of business information providers in Grampian. Also 
highlighted was the time challenge considering that small-scale business traders are fully 
occupied in their business hence affording time to visit libraries and other places that provide 
business information sources can be quite challenging.  
 
The foregoing discussion has implications on collection development especially for public 
libraries which need to be well stocked with relevant business information sources. The 
literature also points out on the need to have adequate funding and deliberate efforts of availing 
collection close to the people who need it, in this case, the SBEs. The review of the literature 
on business information sources for SBEs has also pointed out key elements of measurement 
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that were informative to this study. The main constructs established revolve around the nature 
of business information sources, places visited for business information, the means of 
accessing business information sources and the associated provision and access challenges. 
The literature and empirical studies have indicated gaps in the lack of business information 
sources that can adequately serve the specific needs of SBEs. SBEs are diverse and so are their 
needs. The reviewed studies did not validate the completeness, authenticity, simplicity and 
relevance of the available business information resources in serving the small-scale business 
enterprises. They have also not explored how the utilisation of business information sources 
by SBEs at public libraries can be enhanced. Among many other achievement, this study aimed 
at exploring and validating the aforementioned parameters, and recommending various ways 
of facilitating the gainful utilisation of business information by SBEs at public libraries. The 
next section covers the business information services for small-scale business enterprises. It is 
expedient to note that business information sources goes hand in hand with business 
information services. 
2.5 Business information services for small-scale business enterprises 
Business information services refer to the organized information services to the business 
community in various areas such as in financing, business opportunities, management, 
marketing, production, business development and in the use of technology. The business 
information service helps one to keep abreast with production, marketing and  technology 
techniques (Chiware 2007:139). According to Chiware, the ultimate goal of a business 
information service is to provide requisite information support services to the business 
community in order to nourish the development and growth of business ventures. The 
provision of business information services is significant in enhancing competitiveness, 
sustainability and in fostering the growth of the small-scale business sector which helps to 
facilitate job creation, eradication of poverty, leads to increase in national income and fosters 
growth of economic development (Chiware 2007:136). It also helps to inform potential 
investors on the nature of the market, available networks and tested approaches to particular 
businesses, and to provide success factors that are specific to given industries (European 
Consortium for Sustainable Industrial Policy (ECSIP) 2013:16).  
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Basically, the proliferations of information and advances in technology have impacted the way 
information is packaged, accessed and disseminated. The internet, for example, has provided 
a platform for all sorts of information. Users of information therefore require specialized skills 
in order to navigate with ease the ocean of information that is available in the internet. In that 
connection, the provision of business information services helps to bridge the skills gap in 
retrieval of the needed information. It affords business people the opportunity to get 
synthesized information that is more specific to their needs.  Data and information that would 
have been difficult to access is usually provided. Moreover, the small-scale business 
community is bound to benefit from consultancy and mentorship services. This can go a long 
way in nurturing a knowledgeable society where small-scale business traders do their 
businesses from an informed point of view. The provision of business information services is 
envisaged to enhance growth of successful business enterprises and fosters socio-economic 
development. Okello-Obura, Minishi-Majanja, Cloete & Ikoja-Odongo (2007) noted that 
business information service provision is critical to the development of business ventures.  
 
Despite these benefits, the provision of business information services is being curtailed by lack 
of proper structures and elaborate systems. Smith (2009:274) acknowledged that providing 
business information services is a challenging task considering the unique needs of SBEs. 
Allen (2011) discussed the current trends affecting providers of business information today 
from Europe’s context and singled out technology and budgetary constraints as major 
challenges. Chiware (2007:139) identified language as one of key problems facing the 
provision of business information services in Namibia. A similar problem was identified by 
Underwood in the Western Cape in South Africa (Underwood 2009). Kinnell, Feather and 
Matthews (1994:17) noted that the provision of business services in China was being hampered 
by a poor communication infrastructure, unavailability and poor utilization of business 
information resources, poor coordination in government agencies, lack of information 
awareness in the community and a weak national information policy. Many small and medium-
sized enterprise cases studied by Kinnell, Feather and Matthews (1994:17) were noted to be 
largely unaware of the existence of business information services. 
 
 The report of research projects in Yorkshire and the North West conducted by Wilson and 
Train (2006:51-52) identified problems facing business information services. The problems 
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included: cost of subscription services vis-à-vis the usage, absence of rigorous business 
community profiles, lack of awareness of business information available at public libraries, 
lack of requisite business skills and expertise, understaffing, budgetary constraints, and 
politics. The report emphasised on the need for collaboration and network by regional and sub-
regional authorities in supporting the provision of business information. The report did not, 
however, describe in precise terms the specific measures needed at public libraries. 
 
It is undisputed that the process of ensuring the provision and equal access to business 
information may require a break from old practices and culture at national, regional and sub-
regional level. There must be recognition and commitment to avail the needed business 
information to small-scale business traders to enhance community development. Government, 
development partners and information providers such as public libraries need to support 
infrastructure and effective delivery of information to the business community. Notably, the 
great deal of business information services that can be utilized by the business community may 
require a significant amount of money, skills and time to gather, index, sort, process, package 
and deliver to different recipients (Mutshewa 2009). However, if there are no clear structures 
and systems to ensure access and gainful utilisation of such information, it negates the effort. 
 
The provision of business information, as Okello-Obura et al. (2007:22) noted, should take 
into consideration the educational, language, packaging, social and economic background of 
those seeking information. They argued that the information should not only be of high quality 
but should be trustworthy in order to help in making proper business decisions. They also 
stressed the need for availability, consistency, relevance, ease of use, and integrity of business 
information to the community. The characteristics of SBEs reveal the level of consideration 
and intensity of services required by this group. Their information seeking behaviour also 
informs the nature of business information services they would require and the mode of 
accessing it. The business information service therefore adds value to the data and to the 
retrieved information. Notably, the small-scale business traders are busy people since most run 
their businesses as sole proprietors hence they require quick answers to their information 
needs. Moreover, SBEs are widespread mostly in rural areas and hence the provision of 
business information services needs to be affordable and accessible with ease. However, the 
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network for providing business information services is not well established in developing 
countries (Okello-Obura et al. 2007:21). 
 
ECSIP consortium report of (2013) on improving the market performance of business 
information services regarding listed SMEs showed more structured provision of business 
information services in European countries. However, the provision of business information 
services in these countries mainly focuses on firms that are mostly listed on the stock market. 
The service domain covers information on company business model, macro-economic 
information, investment information, market intelligence information, sector-related risks 
information and business management information (ECSIP 2013:48-52).  
 
Business information can be difficult to obtain in both developed and developing countries. 
Sometimes relevant business information is costly to obtain since it is found in isolated 
organisations and may fail to address the specific needs of small-scale business enterprises. 
Reviewed literature and studies on the provision of business information services such as by 
Marcella et al. (1996), Kinnell, Feather and Matthews (1994), Chiware (2007), Underwood 
(2009), and  ECSIP (2013) indicate that business information services are mostly offered  by 
government through established formal mechanisms, for example, chamber of commerce; 
commercial business information services providers such as Reuters and Bloomberg in Europe; 
public libraries or through other organized bodies such as Scotland Business Information 
Services (SCOTBIS) and Grampian Business Information Centre (GBIC). ECSIP (2013:15) 
specifically examined successful case studies of commercial business information services in 
Australia, France, Poland, Sweden and the UK where they were reported to be doing very well.   
 
A few studies have linked business information services to business success and long-term 
survival. A good example is the study by Westhead, Ucbasaran and Wright (2009) which used 
a sample of 625 business people in Great Britain to explore whether habitual business people 
with prior business ownership experience reported higher information search intensities and 
identified more business opportunities than novice entrepreneurs. The study reported a positive 
relationship between information searches and identification of business opportunities in 
habitual entrepreneurs than in novice business people. This implies that the people who are 
already in business may search for business information and services more than those who are 
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intending to start. This may be because the people whose businesses are already running may 
appreciate the value of business information in ensuring survival and adaptability of their 
business ventures in the environment.  
 
American Business Media (ABM) white paper of 2014 examined the provision of business 
information as a business in itself. The paper provided several cases and focused on 
benchmarks for successful performance in the business information industry. It reported on 
incremental growth in the business information industry in America from 2008 to 2013. The 
benchmarked organisations in business information industry were found to be maintaining 
digital business databases and mainly in agribusiness, tourism and the travel industry. The 
information content in those databases ranged from destination databases to competitive 
intelligence services. The involved companies were reported to have gathered business 
information from companies’ activities on social media websites, such as Facebook, twitter, 
YouTube and Instagram (American Business Media 2014:9-10). This approach may work well 
in developed countries where there is wide adoption of technology in small-scale businesses. 
The services provided by the benchmarked organisations appear to favour large firms, while 
the fees charged could discourage most of the small-scale business traders in developing 
countries.   
 
The above review has indicated that the provision of business information to small-scale 
business enterprises is critical in supporting the growth and development of SBEs; however, 
the provision endeavours suffer from the lack of structures, systems and policies. There is also 
a gap in the promotion programmes for business information services for the small-scale 
business community. The section that follows examine the provision of business information 
services by libraries.   
2.5.1 Provision of information services by libraries to the small-scale business 
community 
Libraries in the world are acknowledged for their role in providing information services to 
various clients. Special libraries such as research libraries focus on their patrons who may 
require specialized information. School libraries offer dedicated services to their pupils with 
the very clear mandate of supporting academic excellence. None of the reviewed literature 
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indicated a dedicated provision of information services by specialized libraries and school 
libraries to the small-scale business community. The provision of business information 
services at academic libraries to SBEs is not widespread but is still in the infant stages in both 
developed and developing countries. Most academic libraries are supporting the industrial 
training and provision of information services to their business students (Kinnell, Feather & 
Matthews 1994:19; Abels & Magi 2001:9). The small-scale business people are therefore 
largely neglected (Hosono 2006:122). This could be because of the mission, purpose and the 
clients these libraries are meant to serve. It also implies a big gap in meeting the information 
needs of this group of users through special, school libraries and academic libraries. Preddie 
(2013:11), Wilson (2013:4,13), American Library Association (2015:6), and Kinnell, Feather 
and Matthews (1994:19)  have, however, provided a range of services that academic libraries 
can extend to the business community. At the centre of this study is public libraries and 
therefore the section that follows discusses the general approaches to the provision of business 
information by public libraries.  
2.5.2 Provision of information services by public libraries to SBEs 
As institutions funded and maintained by government and communities, public libraries and 
community libraries have the responsibility of disseminating community information to the 
public through a range of resources and services. Mugwisi, Mostert and Salman (2013:3) 
described public libraries as the local gateway to knowledge for community development. 
 
By offering business information services to SBEs, public libraries are envisaged to be 
supporting the economic gardening that leads to economic development in the local 
communities (Wilson, 2013:5). In doing so, public libraries become part of the process of 
creating social capital that leads to social change in the society (White 2009:96,106). Other 
benefits of this endeavour as suggested by Wilson would be: strengthening of public-private 
partnership in community development, capacity to attract more funding for public libraries, 
enhancing business collections in public libraries, elevated profile and growth of local towns, 
and better visibility of public libraries in the regional government and in the society. This 
enhances growth of advocacy groups in the community and leads to improved library-to-
library resources sharing. The community would also ultimately become better consumers of 
information.  
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Notably, many public libraries in the world have continued to profess and progress the 
traditional functions that include recreation value, lifelong learning, information literacy, 
cultural heritage, and provision of information to the community. McMenemy (2012:509) 
identified generic services of public libraries such as lending services (books, films, music, 
other media), reference services, provision of information and advice, cultural heritage and 
recreation services, digitization services, genealogy services, online database subscription, 
online access to catalogues, ICT skills training and access to equipment, children and young 
people's services, reader development, and literacy services. 
 
Conventionally, the provision of business information services used to be outside the scope of 
many public libraries such as the European libraries with the exception of the Sheffield public 
library in the United Kingdom (Špiranec, Zorica & Simončić 2012:12). In 2001, 
IFLA/UNESCO gave a new directive for public libraries that required them to start offering 
various information services that are tailored to specific community needs and the 
environment. Such services included: information access, training schemes, reading promotion 
schemes, personal development, and services aimed at children and young people (Santos 
2009:2). With this directive, some public libraries have ever since come up with different and 
innovative services for community development. However, this initiative is not widespread 
and has been impacted by the changing market conditions, information technology, changes in 
information searching behaviour and users’ changing perception of the library (Wilson & Train 
2006:51).  
 
With the aforementioned changes, plus the pressures to contribute to community development, 
public libraries in the world cannot continue to operate and offer services using the 
conventional approaches and unresponsive pedagogical topology. The turbulent world requires 
coherent strategic responses that point out the need for public libraries to come up with new 
structures, systems, and ways of addressing the information needs for specialized groups such 
as the small-scale business community. Notably, the characteristics and related intricacies of 
the small-scale business community cause them to have limited time and capacity to visit local 
colleges and institutions for business education. They may, however, find it easy to access 
local public libraries for quick help on identified business information need. Mutshewa 
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(2009:23) argued that public libraries could subsequently play a pivotal role in providing 
information on how people in the informal sector grow their businesses. Mutshewa gave the 
example of Botswana where public libraries provide information on government initiatives 
that are aimed at helping people to develop their own businesses. The information provided 
may range from employment, education, agriculture, business, legal, government services, 
health and sports (Mutshewa 2009:18-23).  
 
The above situation amplifies the need for public libraries to change the way they are perceived 
by local authorities and national government; not as cost centres but as key partners in their 
economic development endeavours. Santos (2009:6) viewed this new role of the public library 
as a resource to strengthen a given region and sub-region’s economic growth. Few studies exist 
that have explored this evolving role of public libraries most of which are based in developed 
countries. The underlying argument is the indispensable need to embark on measures that will 
make a public library be considered as a key partner in community and economic development.  
 
This kind of transformation may, however, be hindered by the users’ perception of a public 
library. The perception held by users of the public library may affect how it is used. For 
example, Wortman (2012:2) reported how the study at the Toronto reference library and 
Vancouver public library - central branch - found that the usage of the library was mainly for 
reading or research-based activities.  The low usage of public library services was also echoed 
by Okello-Obura et al. (2007:17) who reported that the majority of the SMEs (62.4%) do not 
visit public libraries for business information; only 11.5% do while 26.1% do it sometimes. 
The non-use of business information services provided by public libraries was attributed to 
predicaments such as failure of libraries to satisfy their business information needs, lack of 
ICT facilities and the public libraries being too far away. Sebina (2009:65) called on public 
libraries to revamp their routine information delivery practices by enhancing the way they 
welcome people into the information centres or else they continue losing relevance. The study 
advocates for the active role of public libraries in repackaging and disseminating business 
information to small-scale business enterprises. 
 
Public libraries from developed countries such as the United States, the United Kingdom, 
Australia, Netherlands and Canada have somehow embraced the task of disseminating 
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information to the business community as their core duty (Santos 2009:4-5). During the 
economic downtime in 2008, most public libraries in the US, for example, were reported to 
have started offering information services to the job seekers on available jobs and careers 
(Wilson 2013:4). A recent survey by the American Library Association (2015:10) found that 
nearly all (97.5%) public libraries in the US offer free wireless internet access. It is in the same 
vein that Santos (2009:7) recommended the establishment of value adding business 
information services in public libraries arguing that the initiative would make public libraries 
be viewed as economic development centres. Ridley’s (2010) study, too, called public libraries 
to get transformed in order to remain relevant in community development.  
 
OCLC carried out a survey in 2011 in Canada by inviting 159 librarians via a post on various 
e-mail lists to answer a questionnaire gauging the use of their public libraries for job-seeking, 
small business support, meeting room usage and other activities. The results indicated that at 
Canadian public libraries, business owners and employees use resources 76,000 times every 
month at public libraries to support their small businesses (OCLC 2011:2). The report also 
established that public libraries in Canada offer career and job search information to 
approximately 204,000 individuals. Nearly 200 public libraries were reported to have meeting 
rooms which were being used by over 28,000 people every month. The survey, however, relied 
on data collected from public library staff eschewing the collection of data from small-scale 
business traders and hence it missed critical information from user perspectives.  
The provision of information services to the business community has been one of the key 
mandates of public libraries in Japan although the sole purpose of offering such services was 
meant to attract more users to the library. Some of the information services offered in Japan 
public libraries include reference services and regular seminars (Hosono 2006:129). Hosono 
noted that by 2006, 1,009 public libraries in Japan were offering web-based OPACs with 497 
of them providing web-based reservation services and 172 libraries had imode OPACs. Eighty-
four libraries were offering reference services via e-mails and the majority of them were 
providing access to regional information and digital materials via the internet. Nevertheless, 
the provision of information services by public libraries to the community in Japan was facing 
a serious setback due to budgetary constraints and poor professionalism. Hosono 
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recommended the need to enact laws that would ensure engagement of trained information 
professionals in all public libraries in Japan.   
 
In 1996, the New York public library merged some of its services to start the Science, Industry 
and Business Library (SIBL). Apart from providing access to its big collection, the library 
started to focus more on information services which were much needed and valued by people 
who were starting businesses in New York (Cohen & McDonough 2007:194). Some of the 
services offered to the small-scale business community in this library included: training, a self-
service internet browsing, user support on information retrieval, access to thirty six licensed 
databases via dedicated workstations, free evening seminars, one-on-one business counselling, 
and websites that provide access to various online business information services.  
 
In the UK, the provision of business information services is done by public libraries and other 
dedicated business information service centres (Kinnell, Feather & Matthews 1994:20). 
According to Kinnell, Feather and Matthews (1994), the British library is one of the most 
equipped public libraries in the world. It has a rich business collection that is valuable to 
business users. The British library offers business information services through the British 
library business and intellectual property centre. The centre provides services such as the 
professional advice on how to access and retrieve information; holding training workshops 
either singly or through collaborations and partnerships for the business community.  It offers 
an excellent business enquiry service to assist users in finding relevant information (Spencer, 
Ruston & Duncan 2004:2). The library also organizes for ‘Ask an Expert’ sessions that enable 
the business community to have interactive discussions with known entrepreneurs who have 
impressive success stories. Through the centre’s staff, the library also provides a consultation 
service where business people are given guidance in various areas such as: market research, 
trademarks and designs (Marfleet 2006:259,260). It stocks various information materials in 
business matters such as market research, reports, trade journals and trade literature, directories 
and annual reports. It also preserves few case studies on some of the products designed by 
entrepreneurs who use the library as a reminder to all those who use the centre that anything is 
possible if one has access to the right information. The British library also provides a fee-based 
information service to individuals and businesses throughout the UK. Other services provided 
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at the British library are online enquiry services, information on business resources and links, 
webcasts of previous events  and current awareness services (Marfleet 2006:263). 
 
From the African context, public libraries are yet to fully embrace the information needs of the 
business community. As observed by Mutshewa (2009:18), many public libraries are 
predominantly serving students clients who frequent them for doing assignments and reading 
for exams during vacations. This makes it difficult for public libraries to interest the rest of the 
groups, for example the small-scale business community, in the library.   
 
The Western Cape in the Republic of South Africa had earlier embraced this initiative where 
public libraries were used as a means for business information to the small and micro 
enterprises; a grass root initiative that ultimately led to the establishment and utilization of over 
2000 library business corners in public libraries and aided in reaching the local business 
community (Underwood 2009:1,2). This forms a unique case study of business corners. Such 
business corners were equipped with business sources that addressed local business 
information needs. The idea of business corners at public libraries became apparent in South 
Africa as from 1997 (Underwood 2009:1,3). According to Underwood, many public libraries 
in small towns in the Western Cape now have library business corners. Their main focus is 
providing access to business information specifically to prospective and existing business 
people. Underwood  recommends the need for community training and the provision of 
specialized business information reference and referral services to the local business 
community under this initiative. 
 
Although this case from South Africa shows that library business corners play a critical role in 
providing a community-based channel of business information, the idea of utilizing public 
library networks as avenue for business information in the Western Cape in South Africa faced 
several challenges that included: low levels of computer awareness amongst the community, 
lack of training and inadequate computer skills in the provision of business information by 
many librarians as well as inconsistent and unreliable support for the networking services by 
the providers (Underwood (2009:4). White (2009:96) outlined challenges to effective 
provision of community information services in Botswana. The key ones were: language 
barriers, inadequate staff, and uneven distribution of resources among public libraries, poor 
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policies, technology obsolescence and lack of recognition of information services as a resource 
in Botswana. Mugwisi, Mostert and Salman (2013:6) isolated the devaluation of currency, 
budgetary constraints and lack of qualified librarians as key problems affecting public libraries 
in Nigeria.  
 
The above studies do not provide elaborate and profound information services that are 
dedicated to small scale business enterprises. The report by Wilson (2013:5) noted that some 
public libraries offer information services indirectly to small-scale business enterprises by just 
stocking resources and magazines containing business information. There is, however, partial 
mention of the following business information services at some public libraries as highlighted 
by Santos (2009), Wilson (2013), Spencer, Ruston & Duncan 2004, OCLC (2011) and Hosono 
(2006). They include: 
• Access to information materials both print and electronic 
• Training on: 
o Legal matters affecting businesses 
o Human resources management 
o Use of social media to leverage business growth and build brand 
o Understanding tax and filing of returns 
• Organizing events and activities for promoting reading culture 
•  Provision of information on government initiatives in supporting small-scale business 
enterprises 
• Provision of information on employment  
• Business inquiry services 
• Web-based OPAC service 
• Holding seminars and workshops 
• The meeting room service 
• Reservation services for information materials 
• Reference and referral services  
• Access to free internet through Wi-fi 
• Printing, photocopying, binding and scanning services. 
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The effective provision of business information services at public libraries cannot be realized 
without the engagement of information professionals (business librarians) who are expected to 
add value to this noble service. The relevance of business librarians at public libraries is 
discussed in the section that follows. 
2.5.3 Business librarian and the provision of business information services at public 
libraries 
From a general perspective, librarians are conventionally considered as guardians of 
knowledge who open gateways to information for people who need it. A business librarian is, 
therefore, an information professional who offers specialized information services to the 
business community in response to its identified information needs (Sulouff, Bell, Briden, 
Frontz & Marshall 2005; O’Connor & Marien 2002). Business librarianship is a rare career 
path in many libraries and information schools (Feldmann 2014). Perret (2011) analysed 
several previous research undertakings conducted between 1990 and 2008 on business 
librarianship and found that there was demand for librarians who have business background 
although they were hard to get.  O’Connor and Marien (2002:6) had also reported earlier about 
the shortage of business librarians in USA. With respect to effective delivery of business 
information services at public libraries, a number of pertinent issues have been raised by 
previous studies concerning staff training, adequacy, professionalism, skills and expertise  
(Wilson & Train 2006;  Kassim 2010; Underwood 2009). This necessitated the review of 
literature on business librarians in order to understand the role they play in the effective 
provision of information services to small-scale business traders at public libraries.  
The studies by Wilson and Train (2006), Kassim (2010) and Underwood (2009) accentuated 
the greater need for business librarians to be fully familiar with the business domain, and be in 
to possession of requisite information searching skills in order to be actively involved in 
assisting modern business information seekers. Without subject knowledge in business, the 
business librarians may not be able to maintain the quality of business information services 
(Smeaton & Davis 2014). The study by Smeaton and Davis recommended the engagement of 
qualified staff with familiarity in business matters. Preddie (2013:11) expounded on the active 
involvement of library staff in the provision of business information saying that it would afford 
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the small-scale business traders to spend more time in analysing the information than in 
looking for it.  
 
In addition to familiarity in the business domain, the business librarians are expected to have 
apt information retrieval skills considering the widespread availability of information in 
electronic format. Undoubtedly, the advance usage of Information and Communication 
Technologies (ICTs) in business operations has impacted the provision of business information 
and has also impacted how the business community does business both in developed and 
developing countries.  
 
The research by Patterson and Martzoukou (2012:55,58) reported the information synthesis 
and analysis process followed by business librarians when responding to queries from the 
business community. The study collected data from business and industry librarians in North 
America. The synthesis and analysis process was described to start with reference interview, 
brainstorming, strategizing, conducting a pilot search, plan again, searching for information, 
distil information, and then channel the information to the client for use. Patterson and 
Martzoukou therefore described business librarians as the intelligent information providers 
who demonstrate specialized skills in the retrieval of business information.  
 
Trenner (2013:31) posited the need for the librarian charged with the provision of business 
information at public libraries to add professional value in order to be seen as valuable to the 
business community. Trenner argued that business librarians should be seen as a business 
adviser, coach, consultant, mentor and counsellor. As business coach, a business librarian can 
help SBEs traders to solve problems, think through and implement new ideas. With these new 
approaches in business coaching, one can inspirationally convince a point to a small-scale 
business client which can yield far reaching effects. Marcella et al. (1996) concurred with this 
view arguing that the sources of finance and the process of identifying business opportunities 
require expert advice hence the greater need for business librarians to have adequate prior 
knowledge in business matters. As urged earlier by Fourie (2004:1), the dynamic, knowledge 
and technology-driven society now forces the librarians to assess changes in their environment 
and undertake appropriate steps to reposition themselves.  Preddie (2013:18) supported this 
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initiative and noted that library staff who are flexible, innovative and have an entrepreneurial 
outlook can be coached, trained and mentored to become reliable business librarians.  
 
The above studies and discussion point out the value of the public library and business 
librarians in enhancing effective dispensation of business information services to small-scale 
business enterprises. It has emerged that at public libraries, a business librarian serves as 
subject specialist and liaison person between the library and the business community. The 
person offers specialized reference services to the business community, builds business 
collections, and plays a crucial role as a business mentor, coach and as a business information 
retrieval training officer. However, the studies are largely based on developed countries. In 
this study, the realisms of business librarians in enhancing the provision of business 
information services at public libraries was to be established. 
2.5.4 Use of ICTs in the provision of business information services at public libraries 
With recent and wide acceptance of mobile technology and e-commerce, many approaches to 
the provision of business information are changing and will continue to change. In developed 
countries, this scenario has resulted in the wide use of ICT facilities in providing faster and 
efficient access to business information (Chiware & Dick 2008:152). The internet and 
advances in the use of technology have particularly revolutionized the way information is 
stored, packaged, accessed and disseminated. In this discussion, ICT has been described as an 
enabling and facilitating factor that enhances the provision of business information services to 
the small-scale business enterprises at public libraries. 
 
It is undisputed that the proliferation and wide use of ICTs has made information access and 
dissemination to be a reality, easier and faster (Wu & Ochs 2007:55; Chiware & Dick 
2008:152). For example, the recent widespread adoption of mobile technology has changed 
the way users connect, communicate, access and discover information and knowledge 
(Sabaratnam & Ong 2013:113). Ming (2000:27) enumerated the merits of electronic 
information as compared to print information. Ming underpropped the ease of transmission, 
cheap and quick access, ability to link, store, interact, preserve and ease of distribution of 
electronic information in today’s digital environment.  Sabaratnam and Ong (2013:113) noted 
that many libraries are now providing an array of services such as online streaming of video 
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and have developed interfaces that empower users to remotely access and use information, 
manage their loans, renewals and keep abreast with news.  
 
Another development related to access of information in electronic environment is the 
emergence of powerful information retrieval tools which are used to enable one single 
federated search across various subscribed online electronic sources (Sabaratnam & Ong 
2013:113,117). Libraries should not, however, assume that distributing and uploading of 
business information on the web will automatically mean that the sources are being accessed 
(Makin & Knight 2006:10). This points out a further need to get concerned on whether the 
information is accessed, who is accessing it, and the need to measure the value of the same in 
community development. 
 
Smeaton and Davis (2014:1) recently noted that the use of ICTs has made the movement, 
sharing and use of information relatively simple, affordable, and exponentially scalable.  Urwin 
(2000:131) argued that the flexible characteristics of small-scale business enterprises enable 
them to adopt faster use of technology in business than their counterparts. The implications 
can be far reaching and largely affects the information seeking behaviour of the small-scale 
business community and subsequent ramification on the nature of business information 
services expected from public libraries. Urwin's  (2000) study noted that some SBEs traders 
shy off from searching for business information from the internet because they are not sure 
whether the online search results will provide value for their money. The study further noted 
that the rapidly changing business environment and the increasing unpredictability are reasons 
why SBEs need a better flow of business information.  
 
The above studies have managed to magnify the use of ICTs in the provision of information 
services. The studies, however, did not provide the specific measures that are needed at public 
libraries with regards to the usage of ICTs in supporting the provision of business information 
to SBEs. In addressing these gaps, this study sought to identify ICT’s measures required at 
public libraries with reference to the identified information needs of SBEs. The next section 
provides a review of literature on how public libraries partner and collaborate with other 
stakeholders in the provision of business information services to SBEs. 
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2.5.5 Public library’s partnership and collaboration in the provision of business 
information services 
The provision of business information services is critical to the development of small-scale 
business enterprises and it therefore requires concerted efforts from national and regional 
government, non-governmental organisations, libraries and other stakeholders. These can be 
realised through collaborations, partnerships and pursuance of other applicable affiliations. 
According to Mugwisi, Mostert and Salman (2013:8) public libraries cannot be self-sufficient 
in their endeavour to provide effective information services for community development. As 
public institutions, public libraries have the opportunities to seek partnerships and 
collaborations, and liaise with local agencies, local government and other organisations that 
support small business ventures (White 2009:103-104). A good example can be drawn from 
North Colorado which is reported by Feldmann (2014:122). Feldmann’s study used mixed 
methods research to survey 68 businesses librarians from academic libraries, where 40% said 
that they were collaborating with other libraries and community agencies to provide resources 
and services to local business people. The report termed the reputation of the business library 
as central in the collaboration, although the time to offer this service was a big challenge.  
 
Wilson and Train (2005:9), and White (2009:103) argued that cooperation, collaborations and 
partnerships in the provision of business information services help to add value by enhancing 
information sharing which helps to avoid duplication of efforts and functions. Partnership and 
collaboration also help to configure support and integrate and connect small businesses with 
otherwise difficult to enter networks (Smith 2009:277). Partners and collaborators in the 
provision of business information services may include stakeholders such as institutions 
established by government ministries, departments, communities and organisations that 
support small businesses and other non-governmental organisations. The research by Okello-
Obura et al. (2007) emphasized the significance of collaboration among various stakeholders 
in the provision of specific information to small-scale business communities. It recommended 
the active involvement of all stakeholders in the provision of business information to SMEs in 
Northern Uganda. Their study did not, however, provide comprehensive measures that should 
be undertaken by local community libraries towards scaling the height of the problem. The 
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EIFL’s study of 2012 emphasized the need for public libraries to engage with the community 
at a more tangible level that goes beyond passively providing books. 
 
Further opportunities exist for public libraries to collaborate with academic libraries and 
research-based organisations for timely access to research information and grey literature. 
Many public libraries neither stock nor provide access to grey literature, for example: 
commercial white papers, conference papers, theses and dissertations. According to Sulouff, 
Bell, Briden, Frontz and Marshall (2005), commercial white papers are the most common type 
of grey literature encountered in the field of business. Sulouff et al (2005) noted that 
commercial white papers may provide useful information such as overviews of the industry, 
the industry statistics and the names of key players and competitors; hence they are essential 
information sources for the small-scale business community.  
 
Librarians from academic and public libraries in Michigan have collaborated in carrying out 
joint research to provide information and knowledge that is beneficial to the local business 
communities (Preddie 2013:10). Preddie has also outlined other areas where academic 
librarians collaborate with librarians of public libraries. These areas are: providing expertise in 
collection building through selection of relevant information resources, facilitating training the 
trainers to enable public library librarians train business people on how to use library resources, 
and developing and maintaining business websites that can be accessed by the public. Preddie, 
however, noted that effective pursuance of such partnership and collaborations may require the 
business information professionals involved in this endeavour to be well versed in business 
matters. As discussed in section 2.5.3, such information professionals may be required to have 
sufficient background in the business domain. 
 
The Angelo Bruno business library under the College of Commerce and Business 
Administration at the University of Alabama runs an outreach programme in collaboration with 
Alabama Entrepreneurial Research Network (AERN) to support small business development 
in South Alabama, USA. The key area of collaboration is in the training of trainers that runs 
for one and half hours per session. The purpose of such training is to empower partner staff 
with requisite skills on the use of resources in helping small-scale business people. Such 
trainings are normally publicised and promoted through the local media and are repeated 
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whenever need arises. The feedback information gathered during such trainings is used to 
inform the content for subsequent training sessions. Some of the equipment and facilities used 
to enhance this training include: a conference room, digital projector, portable screen and 
laptop (Pike, Chapman, Brothers & Hines 2010:197, 203). 
 
Reviewed literature has provided many avenues for partnerships and collaborations that can 
be pursued by public libraries in the provision of business information sources and services to 
the business community. Most of these partnerships and collaborations seem to favour large 
firms and may not address the unique needs of small-scale business enterprises, especially from 
the developing countries. In this study, the existing networks, partnerships and collaborations 
of public libraries with other stakeholders were explored with a view to recommending 
initiatives geared towards supporting the development of SBEs. The next section discusses 
reviewed literature on the accessibility of business sources and services by the small-scale 
business enterprises. 
2.6 Accessibility of business information sources and services by small-scale business 
enterprises 
According to the United Nations Educational, Scientific and Cultural Organisation  
(UNESCO) (2003:1), information accessibility is about availability, ease of use and 
affordability of information to all people including those with special disabilities. UNESCO 
has noted the need for investing in systems and structures that ensure provision and 
accessibility of information and knowledge to the community. Adejimola (2008:201) describes 
accessibility as the easiness by which people get into physical proximity, technical capability 
and ability to circumvent barriers to entry. Okello-Obura, Minishi-Majanja and Cloete (2008:6) 
specifically referred to access of business information as the “ways, means or methods used to 
access or acquire the right business information from available sources”. 
Access to public information is generally considered as a basic right. This implies that public 
information should be available in different formats in order to ensure its accessibility by all 
people including those with visual, hearing and cognitive challenges. It is generally accepted 
that information engenders economic progress in all nations since it facilitates better decision 
making (Aguolu 1997:25). Bouthillier (2013:126) concurred on this view and emphasized that 
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accessibility and utilisation of pertinent information is critical for the prosperity and 
advancement of business enterprises. According to Stilwell (2007:87), the International 
Federation of Library Associations and Institutions (IFLA), internet manifesto of 2006 
emphasized unhindered access to the internet by libraries and information services in order to 
support communities and individuals to access information for prosperity and development. 
Stilwell stated that access to information promotes trade, education, employment, health and 
wealth creation. However, the ocean of information that is generated in the world is in different 
formats and hence requires better structures and systems of dissemination in order to promote 
accessibility and utilisation.  
Globally, the pressure and advocacy for accessibility of information is growing and gaining 
significant mileage. Several international forums, associations, initiatives and consortiums 
have made considerable progress in campaigning for universal accessibility of information by 
all people. Some of these international organisations deal with information which is domain 
specific such as in the areas of health, business, academic research, agriculture, government 
and development, among others. Examples of such organisations are UNESCO and IFLA. 
 
UNESCO and IFLA are promoting information for all people in the world. IFLA, for example, 
does this through programmes such as: Universal Bibliographic Control (UBC) and Universal 
Availability of Publications (UAP), establishment of National Information System (NATIS) 
and United Nations International Scientific Information System (UNISIST) which support the 
availability and use of information resources mostly in developing countries (Aguolu 1997:28). 
The other one is International Network for the Availability of Scientific Publications (INASP) 
which does charity work aimed at improving availability and access to research information 
and knowledge for development of nations. INASP has done a lot in supporting professional 
associations and trainings in information access. For about ten years, INASP ran the Program 
for the Enhancement of Research Information (PERI) that has been facilitating availability and 
accessibility of scholarly information at institutions of higher learning and public organisations 
such as national libraries by negotiating for affordability, sustainability, and accessibility in 
terms of licences/subscription and low-price access to high-value content. INASP’s 
endeavours were also realized through networking and collaboration with national consortia, 
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associations and other not-for-profit organisations in conducting workshops, training and 
research and in resource sharing. 
 
DAISY (Digital Accessible Information System) is an open standard for multimedia publishing 
for international standards and technologies towards improving access to information for the 
elderly and people with different reading disabilities. DAISY has a consortium that aims at 
having information for all. It advocates for availability and accessibility of all information that 
is available to the general public. The same is also availed to persons with print disabilities in 
functional, rich format, and at no cost (Kahlisch 2008:151). 
 
The proliferation and accelerating advocacy for access to information as described above has 
witnessed interesting trends and developments in the information industry. These 
developments and systems are, however, dedicated to providing access to scholarly and 
scientific information which may not favour the small-scale business traders who require 
information that is well packaged to suit their unique needs. Probably, a more recent 
development that has possibility of providing packaged information relevant to small-scale 
business people is the establishment and growth of digital institutional repositories. A digital 
institutional repository is an online, searchable and web-accessed database containing 
scholarly works (Ghosh 2009:34). It is useful in providing access to research output from an 
institution and long-term preservation of the same. It also helps staff to self-archive their 
scholarly works. This initiative is promoting accessibility and usability of scholarly 
information and knowledge and it is available through freely-accessible online repositories. 
According to Ghosh, the information in the digital institutional repository is envisaged to have 
ultimate impacts on development. Some of the works accessed through the digital institutional 
repository include journal articles, technical reports, theses and dissertations, conference 
proceedings, seminar and workshop papers, book chapters, institution’s policy documents, 
operational manuals, discussion papers, speeches, public lectures and recorded videos. The 
initiative has gained international support by the establishment of a Directory of Open Access 
Repositories (DOAR) available at: www.opendoar.org and a Registry of Open Access 
Repositories (ROAR) available at: http://roar.eprints.org. These repositories provide open and 
free access to a wide range of digital repositories. SBEs can benefit from research information 
that is archived in these repositories. 
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2.6.1 The value of accessing business information by small-scale business enterprises 
Small-scale business enterprises have been regarded as the main drivers of economic growth 
and development in the world. However, their development and growth are deprived of 
availability and accessibility of relevant information (Okello-Obura, Minishi-Majanja, Cloete 
and Ikoja-Odongo 2007:1). The deprived access to financial information such as credit 
information from financial institutions, for example, hinders many SBEs from accessing credit 
for business start-up. Bank (2014:1) acknowledged the value of facilitating access of credit 
financial information by SMEs, and linked it to growth and development of the SME sector, 
and to the creation of jobs and cohesion in the community. Jaworski (2012:10) described 
information as a strategic weapon to SBEs, noting its essence, reliability and timeliness in 
determining their success. Adejimola (2008:201, 203) links access to adequate information to 
high productivity of SMEs and economic development. Adejimola described the lack of or 
poor access to information as one of the key challenges affecting people intending to start 
businesses in all countries.  
 
The availability and accessibility of business information cannot be overemphasized. It creates 
and increases the capacity of the business community in terms of the accessibility to knowledge 
and skills. Such capacities help to sharpen one’s ability to articulate business issues and to 
amicably handle uncertainties in the market. It enlightens one on how best to handle business 
customers, configure available resources in order to pursue identified business opportunities. 
It also equips one with the ability to overcome inhibiting personal, economic and socio-cultural 
factors. The study by Kristiansen (2001:1) concurred with this view and noted that knowledge 
and access to business information is crucial for ‘picking business opportunities’. 
Undoubtedly, having credible information and knowledge before embarking on a business 
venture is critical in all types of businesses. Baron and Shane (2005:69) argued that such 
information plays a critical role in opportunity recognition and noted that it is the access to 
information and how one utilises it that makes the difference on new business venture 
development. Bouthillier (2013:126-133) provided an overview of several studies on the use 
of business information by owners of small businesses. The mail questionnaires and interviews 
were noted to be commonly used in the majority of the studies that were reviewed by 
Bouthillier. The review established that the business community sought and accessed 
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information in order to identify business opportunities, to start businesses, understand 
competition, and to identify markets. The next section discusses the means used by SBEs in 
accessing business.   
2.6.2 Means of accessing information by small-scale business enterprises 
In an article on sources of business information and means of access used by SMEs in Uganda, 
Okello-Obura, Minishi-Majanja and Cloete (2008:6) described means of access to information 
as critical in determining the quality of information. The study reported that different sources 
of information were used by SMEs to provide business information depending on the nature 
of the need. The study reported use of the telephone as the most famous means of accessing 
business information from providers or places in northern Uganda. The study condemned the 
continual use of traditional methods of providing information to the community. It 
recommended the need for public libraries to create business information sections for the 
business community, enhancement of the flow of information from government agencies to 
the small-scale business community, and establishment of tailor-made training programmes to 
help SMEs to overcome information illiteracy. The study did not, however, expound on the 
tangible role that can be played by public libraries in facilitating means of access by SBEs. 
Instead, the findings of the study showed that public libraries were not regarded as facilitators 
to reliable sources of business information for the SMEs in Northern Uganda. The 
recommendations on information provision systems were, therefore, broad in nature across 
various agencies that provide access to information to the small-scale business community in 
Uganda.  
 
The report by Telstra Corporation Limited (2004:6) agreed with Bouthillier's (2013:126-133) 
findings on preference for face-to-face consultation as a means of accessing business 
information. The Telstra Corporation Limited survey showed that the majority of SBEs termed 
face to face discussions, internet, and telephone discussions as the most preferred methods of 
accessing business information. A significant number indicated preference for attending 
business seminars, events, and conferences for capacity building in business matters and for 
other business information. The study by Bouthillier (2013:126-133) attributed this to lack of 
expertise for accessing critical business information by SBEs. Subsequently, many business 
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people were reported by Bouthillier to have preferred face-to-face consultation with 
information providers rather than retrieving information through the written medium. 
 
Although public libraries have been partially mentioned by Bouthillier (2013:126-133) as 
places that facilitate access to business information, they were sparingly being utilised. With 
those who happen to have used public libraries to access business information, the study 
identified a connection on the use of a library with one’s education. The business people who 
had university education admitted using library for business information more than their 
counterparts. This can be due to the fact that the graduate business people were more aware of 
the value of a library in the provision of information. The study by Chiware and Dick 
(2008:147,155-156) also reported that public library networks are not widely used in providing 
access to business information in Africa. Chiware and Dick attributed the conventional 
perception and lack of aggressiveness to the low usage of public libraries in providing access 
to business information in Namibia. This was because most public libraries in Namibia are 
perceived to be biased to educational and recreational functions. The study recommended the 
need to explore effective measures that would transform public libraries’ function so as to 
include access to business information by SMEs. It also recommended regular training for 
SMEs in the use of ICTs to access business information in developing countries. 
2.6.3 Challenges of accessing business information by SBEs 
Despite the aforementioned development and value of business information, the availability 
and accessibility of information in developing countries is facing serious challenges. Basically, 
a great deal of business information that can be utilized by the business community may require 
a significant amount of money, skills and time to gather, index, sort, process, package and 
deliver to different recipients (Mutshewa 2009). However, if there are no clear structures and 
systems to ensure access and gainful utilization of such information, it negates the effort. 
According to UNIDO (2005:1), business information should be easier to access, less 
cumbersome, easy to be utilised by the target clients, and be provided in an integrated manner. 
This kind of initiative has been acknowledged by the government of UK which has, for 
example, provided funds to support people’s network to facilitate access to information for 
community development and to encourage business start-ups. 
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The study by Okello-Obura, Minishi-Majanja, Cloete and Ikoja-Odongo (2007) on assessment 
of business information access problems in Uganda noted that the small-scale business 
community information users need specialized information that would help them to address 
their unique business needs. They attributed the overwrought accessibility of business 
information by SMEs in Uganda to the lack of proper information support systems, poor 
coordination, culture, societal attitudes and values, lack of skills to retrieve information, poor 
awareness of business information, its value, and where to obtain it, unfamiliarity of 
information professionals in business related matters, the distance problems from where the 
SMEs are located to the centres that provide information to the public, failure of public libraries 
to create awareness of availability of information sources and services to SBEs, lack of ICT 
facilities to enable access to online sources, fragmentation and untimeliness of information, 
inadequacy and inability of public libraries to meet the information needs of business 
community, and poor security. The study by Bouthillier (2013:126-133) also reported how 
business communities were experiencing serious challenges due to the lack of access to 
relevant information sources. This could be possibly because of the specialized nature of 
business information that is required by SBEs.  
 
 Allen (2011) discussed the current trends affecting providers of business information today 
from the European context and singled out technology and budgetary constraints as a major 
challenge. Notably, libraries have enjoyed the fruits brought by advances in internet 
technology. However, availability and accessibility of electronic information is facing 
challenges such as the licence agreement and the ownership verses the subscriptions dilemma, 
while other information is accessible only within the confines of a library (Rumsey & Spoiden 
2000:64). The explosion of information via the internet is also getting challenges due to uneven 
distribution of access to the internet between developed and developing countries and “also 
between the rich and the poor within countries and communities” (Lor & Britz 2010:659). 
Other challenges relate to users’ capacity of utilising technology in accessing information in 
the electronic era. Mamafha, Ngulube and Ndwandwe (2014:4) noted that small-scale business 
community users at public libraries are facing information access challenges ranging from 
distance, lack of knowhow on the use of ICT tools to retrieve information, and lack of relevant 
information sources and services that are tailored to their information needs. 
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The other hitches in the use of electronic business information by small-scale business traders 
are the lack information retrieval skills and limited time and money for surfing the internet at 
cyber cafes. Unlike big companies and large enterprises, most SBEs are ignorant of the need 
for systematic searching for business information, and this can be attributed to the lack of time, 
skills, money and resources (Urwin 2000:130). The study by Anwar and Tuqan (2006:344) 
established the information literacy challenges affecting SBEs in the electronic environment 
to mainly include: the accuracy and credibility of information, lack of knowhow, lack of 
confidentiality, difficulty in contacting concerned individuals, difficulties in getting the right 
information, inability to access some information, information overload, time economy issues, 
and lack of professionalism by information providers.  
As noted above, the key challenge with regards to accessibility and utilization of information 
access tools by the small business community is the lack of technical skills and other related 
factors. It has also emerged that accessibility of business information by SBEs is facing 
challenges ranging from the digital divide, institutional barriers, financial barriers, 
infrastructure challenges, personal barriers, information illiteracy, political barriers, non-
disclosure of information, cultural barriers, information asymmetry, organisational barriers, 
bureaucracy, and legal barriers to the different levels of education. 
 
The preceding discussion has demonstrated that access to relevant and comprehensive business 
information by the small-scale business community can be challenging. The situation is 
magnified by the fact that business literature contains varied sources including reports, trade 
journals, print books, conference reports and grey literature which small-scale business users 
may be not be aware or may not have the skills to utilize them gainfully. The studies have also 
pointed out opportunities in configuration of elaborate initiatives on the provision and 
accessibility of business information by SBEs. There are conspicuous gaps in literature on 
empirical measures and systems that ensure effective access to business information by the 
small-scale business community. The unique characteristics of SBEs coupled with the nature 
of their operations call for change in the way the information is facilitated and accessed. 
 
The challenge of poor skills by SBEs in the retrieval of business information from electronic 
sources calls for adequate information searching skills which Wilson and Train (2006:51) 
noted were gravely missing in most of the staff working at public libraries. According to 
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Wilson and Train, a small pool of staff in public libraries works in shifts and in almost all 
sections and hence they end up knowing a little about everything. This does not work well with 
business information seekers who may require expertise in retrieving very specific 
information. This situation points out opportunities for public libraries to empowering SBEs 
information seekers with basic technology skills that enable them to retrieve electronic 
information, for example, from DVDs, online databases, search engines and other relevant 
websites. The situation also calls for best practices, approaches, systems and structures that 
ensure efficient provision and accessibility of the needed information by different agencies and 
centres that provide support to the growth and development of businesses in the community. 
This study has partly explored the public libraries’ role in facilitating means of access to 
relevant business information for SBEs with a view to identifying the needed measures. In that 
regard, it was necessary to examine literature and previous studies in order to understand 
different models of public libraries’ support for small-scale business enterprises. 
 
2.7 Libraries’ support models for the development of SBEs 
The research objective number six was about developing a suitable model that could be 
considered by public libraries in their endeavours to support the development of small-scale 
business enterprises. To inform this process, it was necessary to first review the existing 
models for supporting SBEs with the aim of identifying gaps for possible improvement. The 
information gathered was also expected to help in developing a suitable model of public 
library’s support for the development of SBEs. The contextual meaning of a model in this study 
refers to a schematic description or representation of something, especially a system or 
phenomenon that helps to demonstrate the underlying structure and philosophies. The efficient 
delivery of business information sources and services to small-scale business enterprises is 
essential. Sections 2.5.1 and 2.5.2 have outlined how libraries support the small-scale business 
enterprises by providing different arrays of business information services. The study noted that 
the model for delivering the identified products and services requires best practices, 
approaches, proper structures, policies and systems in order to ensure that SBEs are not only 
accessing quality business information in timely manner, but are utilizing the information to 
develop their business ventures (Okello-Obura et al. 2007:21,22). None of the reviewed 
literature has empirically investigated the model that is suitable for public libraries in 
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supporting the development of SBEs. In this section, the generic models used by the business 
information service centres (commercial and non-commercial, general and specific), and 
public libraries in the provision of business information are presented respectively. This has 
been demonstrated by examining a few examples of the business information provision 
services in selected cases in order to understand the structure and philosophy used in the 
provision of business information to the small-scale business enterprises. 
 
Grampian Business Information Centre (GBIC) 
Marcella, McConnell, Moore and Seton (1996:6) used a survey method on a case study to 
describe rural business information needs and their use. The study focused on the availability 
and use of agencies that provide business information in the north-east of Scotland. Marcella, 
McConnell, Moore and Seton sampled a total of 2,000 businesses, excluding city-based 
companies in the Grampian region. The project investigated information agencies in Grampian 
to determine availability, nature of service and extent of use. The study was specifically 
interested in the Grampian Business Information Centre which is funded by the regional 
council and Grampian Enterprise and Local Enterprise Network.  
 
As a business information centre, GBIC provides access to information on UK and EU funding 
and grants opportunities through databases such as AIMS and STARS. It also holds 
information on training and education. GBIC uses postcards to help in getting feedback from 
users on their satisfaction with the information referral service. According to this report, GBIC 
was getting approximately 500 queries mostly from business traders and largely on how to 
start a business. Most of these requests were made by telephone. Interestingly, GBIC promotes 
its services through road shows and advertises at local airports and fortnightly in media and 
through press releases. The major problem that was affecting GBIC was budgetary constraints 
and staffing. GBIC has since then grown into the Local Enterprise Network. Local Enterprise 
Network was established to stimulate economic development regionally. It is 40% funded by 
local authority funds and 60% from private cooperation. Their service focus is on business 
start-up, grants, subsidies, development programmes, market research, developing business 
plans, training and auditing.  
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The GBIC model was very resourceful in this study. It provide an array of services which 
public library can adopt in improving their support for the development of SBEs. The model 
has been successful in Scotland probably due to the existence of well-established structures of 
accruing and sharing information. It assumes that the information seekers are well-informed 
and have ability to navigate the various business databases for retrieval of the needed 
information. The application of this model in Kenya may face challenges considering the low 
infrastructural development and poor structure of handling information for development.  
 
Scotland Business Information Services (SCOTBIS)  
The national library of Scotland launched the Scottish Business Information Service 
(SCOTBIS) in 1989 to offer increased attention in business information to remote users. 
According to Ridley (2010:233-235), SCOTBIS provides substantial information sources and 
services to the small-scale business community with immense contribution to the knowledge 
economy of Scotland. The range of information sources held includes: 
• Print resources by way of legal deposits which are also supplemented by a few 
purchases 
• Comprehensive research reports of the UK 
• Market research reports  
• Business and trade journals 
• Business directories 
• Company mailing lists 
• Business electronic databases. SCOTBIS is the first public library in UK to offer 
remote access to global reference solution. It also offers remote access to COBRA – a 
database for supporting start-ups and SMEs  
• Company profiles. 
 
SCOTBIS supports small-scale business enterprises through the provision of different arrays 
of services as outlined below.  
• Operates a distinctive website, that is, www.scotbis.com that provides links to other 
relevant information services. 
• Provide access to searchable databases both onsite as well as remotely.  
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• Photocopying services. 
• Fee-based enquiry and research service for lengthy works to clients such as government 
bodies, business support agencies, international companies, and other stakeholders 
from Scotland. 
• Provides online registration of library users through https://auth.nls.uk/registration/. 
• Offers a free-thirty-minute research service that entails searching across print and 
electronic resources for the required information.  
• Document delivery service. 
 
SCOTBIS uses e-bulletins, brochures, and social media to promote its business information 
services. It also holds workshops which are helpful in enhancing publicity in the community. 
It signed memoranda and established collaborations with various stakeholders such as the 
Scottish Enterprise, the Scotland Economic Development Agency and other agencies that 
support business activities in Scotland. Areas of collaboration include: collection development, 
referrals, and training and development. 
 
The SCOTBIS model of supporting SBEs is essential in providing a broad scope of business 
collection and services. The model is, however, biased to the developed countries where the 
poverty level is low and where literacy and adoption of technology is relatively high. 
Application of this model in developing countries may not suffice in addressing the specific 
business information needs of SBEs which are widely dispersed in remote rural areas.  
 
Support and Consultation Centre for Small and Medium Enterprises in Chinese 
(SUCCESS) 
China is one of the fastest growing economy in the world. Its growth is attributed to many 
factors one of which is its support for the growth and development of the Small and Medium 
Enterprises (SMEs) (Okello-Obura & Matovu 2011: 9). The country has established a number 
of practices and business information centres that are aimed at promoting accessibility of 
business information by the business community. Examples of such business information 
establishment are the Institute of Technical Information of China (ISTIC), and the Support and 
Consultation Centre for Small and Medium Enterprises (SUCCESS). This study noted 
SUCCESS is the most prominent organization that provide profound support for the growth 
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and development of Small and Medium Enterprises (SMEs) in China. A brief profile of the 
SUCCESS has been provided below. 
 
The Trade and Industry Department of China which is based in Hong Kong started a business 
information centre known as SUCCESS that aims at providing SMEs with business 
information and consultation services free of charge. The services of SUCCESS are offered in 
collaboration with various industrial and trade organisations, professional bodies, private 
enterprises and other Government Departments (Okello-Obura & Matovu 2011; SUCCESS 
2016).  
SUCCESS has transformed the business landscape in China by providing elaborate support for 
the development of SMEs. According to the information that was obtained from Okello-Obura 
and Matovu (2011), and from the current website of SUCCESS (2016), that is, 
(https://www.success.tid.gov.hk/english/aboutus/aboutus.html), SUCCESS has well-
structured information services that cover all areas of business concern. The uniqueness of 
SUCCESS is demonstrated in its dedicated service lines that provide specific support 
information to the business community. Its key services and products are summarized below:  
• Business start-up information service: SUCCESS provides business starters with 
information on setting up businesses in Hong Kong. 
• Business plan writing services: The SMEs of China enjoy the business plan writing 
services which are provided by SUCCESS in collaboration with Association of 
Chartered Certified Accountants (ACCA) - Hong Kong. The dual have jointly 
developed a business plan template and an illustrative business plan which provide 
SMEs with key guidelines and tips on writing a business plan. The use of business plan 
template enables SMEs to develop credible business plans which help them to solicit 
external funding for their business ventures.  
• Budget analysis worksheet for starting up business: This tool for business start-ups 
was also developed by ACCA - Hong Kong in association with SUCCESS. It is a user-
friendly tool for business start-ups in estimating the initial capital required, the 
anticipated profit/loss, payback period, assets and liabilities position of their intended 
businesses, and factors that may affect financial position (for example: turnover, rent, 
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profit margin, expenditures, inventory and credit period.) SMEs are expected to use the 
worksheet thereof for general reference only.  
• ‘Meet-the-advisors’ business advisory service: This is expert advisory services to 
SMEs to help them mitigate problems relating to the starting and running of a business.  
SMEs can also apply for this service online.  
• Seminars / workshops:  SUCCESS regularly organises seminars and workshops to 
help broaden SMEs' business knowledge and enhance their entrepreneurial skills. One 
is required to register online and select the activity one wishes to join by ticking in the 
relevant boxes. The videos on past SMEs seminars are also availed to those interested 
in viewing them. 
• SMEs mentorship programme: SUCCESS runs a mentorship programme that aims 
at enabling SMEs entrepreneurs who are at their early stage of business to learn from 
and be guided by accomplished entrepreneurs, senior executives, and professionals 
through one-on-one free counselling. The recruited mentors usually listen to mentees' 
views and problems, share with mentees their thinking and experience, and give advice. 
• Reference library: A reference library is maintained which has a wide collection of 
business publications and audio-visual information materials. It also has an online 
collection that is structurally organized to meet the needs of the business community. 
The online structural arrangement of information resources include collection on:  
o Setting up business 
o Procedure on import and export of cargoes 
o Support for enterprises 
o Business information 
o Human resources management. 
 
• Interactive employment service: SUCCESS collaborate with Labour Department of 
Hong Kong in providing employment information services for job seekers in various 
sector of the economy to the public. 
• Access to important links: SUCCESS also provide useful links that are relevant to 
SMEs. Examples of the links include: Mainland and Hong Kong Closer Economic 
Partnership Arrangement (CEPA), Hong Kong, China - New Zealand Closer Economic 
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Partnership Agreement, Free Trade Agreement between Hong Kong and the Member 
States of the European Free Trade Association, Free Trade Agreement between Hong 
Kong, China and Chile, SME Funding Schemes, and the Brand Development and 
Promotion link.  
 
Undoubtedly, the business information provision strategies by SUCCESS has provided 
enormous learning lessons for public libraries. The model is excellent in meeting the specific 
needs of small and medium enterprises. SUCCESS offers SMEs-centric information services. 
Its strong collaborations and networks ensures sustainable support for growth of businesses in 
China. The would-be entrepreneurs are particularly well-catered for and have prospects for 
growth. This is an ideal model that is expected at public libraries in Africa. Its application in 
Meru County is however challenging due to poor development of information technology 
which is rampant in rural areas in Kenya. The framework for sharing information in Kenya is 
also less developed. 
 
Other general models of supporting small business enterprises 
The European Competitiveness and Sustainable Industrial Policy consortium ECSIP presented 
a business model for providing business information services to the listed SMEs. The model 
demonstrates the flow of information from listed SMEs to would-be investors (ECSIP 
2013:16). With respect to this study, the ECSIP’s model has serious limitations since it focuses 
on the provision of business information services to the listed SMEs for commercial reasons. 
At the centre of this study is the small-scale business enterprises whose business information 
needs are unique, complex, and require a more appropriate business provision model. 
 
Chiware (2007:141-143) provided systematic steps for implementing business information 
services which start with the setting up of a project team followed by defining goals, setting 
up of information services support, and assessing the impacts. Chiware’s model is most 
suitable when establishing business information services at macro level due to its holistic 
approach and hence it is not specific to a given provider of business information such as the 
public library. The adoption of this model at public libraries may therefore pose practicality 
challenges. The problem under investigation requires localized solutions hence the macro 
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approach that is propagated by Chiware may not address the information needs of SBEs who 
are in remote rural areas and does not inform what public libraries should specifically do. 
 
UNIDO’s Business Information Centres (BICs) has various programmes that promote ICT 
leverage in business and also facilitate capacity building for SMEs. The specific business 
information services offered by UNIDO include: entrepreneurial advisory services, access to 
relevant business information, reliable internet technology, basic and advanced ICT training, 
assistance in establishing linkages to local, regional and international markets (UNIDO 2005).  
 
The services by UNIDO are instrumental particularly in nurturing SBEs that are transiting from 
small to large enterprises and are interested in widening their market scope. The model applies 
successfully in developed economy that has widespread adoption of ICT among the business 
community. The model does not seem to cater for the small-scale business enterprises whose 
worries are about the accessibility of tangible information that would assist them to meet their 
business information needs at the micro level. 
 
Few service models of support for small-scale business enterprises from public libraries were 
also examined and reviewed. As outlined in section 2.5, the support of SBEs from special and 
school libraries is very limited and hence no model was found in literature. The models of 
support for SBEs from academic libraries were found to be collaborative in nature and take the 
form of corporate social responsibility. The support from academic libraries is largely 
evidenced in industrial training, outreach programmes, and in partnership and collaborative 
programmes especially in capacity building. Lack of elaborate models of supporting SBEs in 
academic libraries can be attributed to the mission that guides their operations (Preddie 
2013:10; Abels & Magi 2001:9; Wilson 2013:4,13). Two models of support for small-scale 
business enterprises from public libraries were identified and profiled as highlighted below. 
 
British library business information services 
According to Kinnell, Feather and Matthews (1994:20), Spencer, Ruston and Duncan (2004:2), 
Marfleet (2006: 259,236-260), Ridley (2010:232-235), the British library is one of the best 
equipped public libraries in the world. Its collection is diverse and aims at providing a one-
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stop shop for multi-disciplinary research. It has a rich business collection on various areas that 
are valuable to business users. These include: 
• Print books 
• Market research reports 
• Trade journals and trade literature 
• Business periodical index 
• Economist intelligence 
• Dictionaries 
• Business directories  
• Annual reports 
• European union information materials 
• Law and government documents 
• Patent information 
• Case studies on some of the products designed by entrepreneurs who use the library as 
a reminder to all those who use the centre that anything is possible if one has access to 
the right information  
• Social policies. 
 
Alongside the business collection, the British library also offers business information services 
through the British library business and intellectual property centre.  The services include: 
• Research services 
• Expertise and professional services such as advice on how to access and retrieve 
information 
• Document delivery to clients 
• Holding training workshops either singly or through collaborations and partnerships 
for the business community 
• An excellent business enquiry service to assist users in finding relevant information 
• Organises for ‘Ask an Expert’ sessions that enable the business community to have 
interactive discussions with known entrepreneurs who have impressive success stories 
• Consultation services where business people are given guidance in various areas such 
as on market research, trademarks and designs  
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• Information searches on the web 
• Provision of a fee-based information service to individuals and business groups 
throughout the UK 
• An online enquiry service 
• Information services on business resources and links  
• Access to webcasts of previous events   
• Current awareness service  
• A website that facilitates contacts with business information users. 
 
The model by British library business information services is valuable in this study since it 
discusses a wide range of business information resources and services from a library context. 
The services however appear to favour the established business traders. There is scanty 
business information for would-be entrepreneurs. Lack of sufficient support for business start-
ups make it difficult for them to overcome the teething challenges that are associated with early 
stages of business growth. The model was however significant and quite resourceful in 
devising appropriate strategies for a public in this study.  
 
The New York Public Library Science, Industry and Business Library (SIBL) 
In 1996, the New York public library merged some of its services to start the Science, Industry 
and Business Library (SIBL). Apart from providing access to its big collection, the library 
started to focus more on information services which were much needed and valued by the 
business people in New York. The model adopted by SIBL in providing information services 
to SBEs was initially informed and based on the understanding and appreciation that access to 
the right and quality information was critical to business development. The small-scale 
business community requires convenience, value and ease of access to information sources and 
services. SIBL acknowledges the need to offer a blended service that goes beyond collecting 
and disseminating information. Cohen and McDonough (2007:193-203) have provided a 
model that SIBL applied in providing information resources and services to SBEs as discussed 
below. 
In order to address the information needs of small scale business enterprises, SIBL stocked its 
library with various business and financial resources that are specific to given industries.  These 
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resources include: technical reports, trade journals, industry magazines, trade manuals, 
technology magazines, business directories, product catalogues, legal reports on business, 
production equipment for different industries such as textiles, foreign and local regulations on 
various businesses, access to all publications deposited by the US government printing office, 
US patent and trademark offices, United Nations, and the European Union.   
 
The small-scale business enterprises in New York are enjoying specialized attention at SIBL.  
The arrays of services offered include: 
• Access to online databases which are rather expensive and have controlled 
accessibility. 
• Ready end-user roving support and coaching in research and related reprographic 
services. 
• Reference services via face-to-face consultations and through emails. 
• Public addresses by experts on business matters. 
• Trainings that are tailored to the needs of small-scale businesses. 
• Providing a series of seminars in the evenings facilitated by business specialists in 
selected business topics. 
• Filming the evening business seminars and uploading them on the website. Such 
uploads are usually accompanied by links to other relevant materials for the small-scale 
business community. 
• Holding online moderated forums for those who missed the evening seminars. Such 
forums are also archived and uploaded on the website. 
• Site delivery of research materials to business people who cannot get time to visit the 
physical library. 
• Providing access to online catalogues. 
• Offering fee-based research and document delivery services. 
• One-on-one counselling on business matters with volunteer experts who devote 38 
hours per week in the library for scheduled appointments with small-scale business 
people or meet the walk-in clients for business advice. 
• Developed a calendar of training and networking events after it got three years’ funding 
from the US Department of Commerce. 
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• Making podcast and videos on how to do business which are resourceful in the 
development of business products. 
• The library profiled successful business people and the ‘experience video’, and 
uploaded them on the website. 
• Library staffs attend business events, forums and conferences alongside attending the 
library conferences. These provide more learning experience to library staff. 
• Holding periodic networking breakfasts at local hotels for small-scale business people. 
• Providing customized training to the small-scale business community. 
• The library hires part-time financial data specialists for complex financial data 
assistance for staff and clients. 
• The library holds weekly training on investment where people from the stock market 
are invited as facilitators. 
• The library uses information from business users to build the business collection and 
services. This has also been useful in providing competitive intelligence information 
and in continuous improvement of services. 
• SIBL develops its staff as business information specialists in order to satisfy and exceed 
customer expectations. 
 
SIBL implemented several strategies with the aim of attracting the small-scale business 
community to become users of the library. These strategies included:   
• Launching of the American Library Association’s small business. 
• Running a website for small-scale business people which have services locator for 
business support programmes from different stakeholders. Other features available on 
the website are Ask-A-Librarian service and a column for frequently asked questions. 
• Instituting a proxy server to allow access to authorized electronic databases at 
designated electronic information centres where the library does not require reservation 
and does not impose time limits on workstations. The electronic databases that are 
accessed provide information on: 
• Company directories 
• Financial information 
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• Industry surveys 
• Market research 
• International trade. 
• Providing evening stimulating seminars facilitated by resource people. Such seminars 
focus on interesting topics in business, for example, bookkeeping systems, and how to 
market and promote a small business. The facilitators offer free services but they 
benefit from wider visibility and networking opportunities. 
 
In order to ensure effective communication and service delivery of business information 
services to small-scale business enterprises, SIBL uses various means of communication such 
as fax, emails, phone, Ask-A-Librarian, and face-to-face consultations. SIBL embarked on 
using its library customers to market its services and the website to the business community. 
It also sought for funding in order to support the marketing and promotion programmes while 
word of mouth and referrals were commonly used marketing strategies. 
SIBL has acknowledged that the provision of business information to small-scale business 
community requires concerted efforts. It partners with non-profit business development 
groups, the chamber of commerce, local and state government agencies and other information 
providers. These collaborators also provide links to the library website. The following strategic 
intents are anticipated by SIBL: 
• Continue to meet the ever changing and heightened user expectations. 
• Provide links to sample business plans for use by the small business community. 
• Incorporate Web 2.0 technologies in service deliveries. 
• Use RSS feeds and blogs to deliver business information to the small business 
community. 
• Provide linkages and network with smart companies. 
• Provide higher level training, for example in customer relationship management. 
 
The business information provision model by SIBL is the most elaborate and appropriate for 
public libraries. SIBL provides insightful services to the business community and has good 
communication strategy for its target users. The formation of the American Library 
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Association’s small business is a unique initiative. The dedicated website for small business 
traders paves way for customised portal which can cater for specific information needs of 
SBEs. The information services of SIBL however appear to favour big earners who are likely 
to be based in large town centres. There is also wide reliance on information technology in this 
model which implies that the developing nations such as Kenya may face challenges in 
adopting some of the practices thereof. However, the outlay of services and products that are 
exhibited by this model are regarded critical in informing the process of contriving the 
proposed model of supporting the development of SBEs.   
2.7.1 Implications of the reviewed models on this study 
The preceding section has provided a review of some models that have been used by various 
stakeholders to support the provision of business information services to SBEs. A brief 
analytical discussion and application of each model on the context of this study has also be 
provided. This section provide general implications of the reviewed models on this study.  
Several models that are used by various providers in the provision of business information to 
the small business community have been reviewed. Also reviewed are the general business 
information provision models - all of which have provided useful insights to the practices. The 
work by Marcella et al. (1996), Kinnell, Feather and Matthews (1994), Chiware (2007), 
Underwood (2009), and ECSIP (2013:15) have shown that the provision of business 
information sources and services to the business community is commonly done by commercial 
business information services, government agencies, and non-governmental organisations. All 
these providers were found to be lacking outright and elaborate model that can fit a public 
library in Africa. Most of the business information services provided in the reviewed models 
are based on what is regarded as convenient and affordable. Although there are a lot of 
similarities in the general information services of these models, the approaches used by each 
of the reviewed model differ significantly. For example, some providers charge for their 
services while others such as SUCCESS offer services for free.  The model that can fit public 
libraries in Kenya need to be systematic and well-structured with similar practices across the 
board in order to provide SBEs  with services that are not disjointed.  
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The two models of public library’s support for SBEs are significant and provide guidelines on 
the provision of information sources and services to the business community. They are, 
however, seriously limited in application since both the British Library and the New York 
Public Library are based in developed countries and hence the two models may not congruently 
apply or suffice in public libraries that are based in developing countries. In Africa, particularly 
in Kenya, the small-scale business enterprises are usually geographically dispersed and have 
less access to technology and infrastructure. The situation therefore requires a different 
approach and structure which this study hoped to develop. 
The study therefore noted serious gaps in literature on appropriate public libraries’ models for 
supporting the development of SBEs. Smith (2009:274) argued that the heterogeneity nature 
of SBEs makes it difficult to provide a holistic business information service. This study aimed 
at developing a suitable model that would be considered by public libraries in the provision of 
business information sources and services to the SBEs. 
2.8 Summary of the chapter   
The review of related literature and empirical studies was based on themes which were 
mirrored from the objectives of the study. There is a lot of literature and empirical studies on 
small-scale business enterprises. The empirical studies reveal numerous factors that influence 
the development of SBEs. These studies did not however pinpoint public libraries as key 
information solution providers towards mitigating factors that inhibit the development of 
SBEs. The business information needs which were identified from these factors were found to 
vary with the industries and from one nation to the other. It was noted that most of the available 
studies have investigated general factors for the development of SBEs across the small business 
sector without outright linkage of the same to the information solutions. The previous studies 
did not also provide appropriate measures that are necessary in addressing the identified 
business information needs. Therefore, there is need to investigate the influencing factors in 
respect to specific industries in order to craft tailored information intervention programmes.  
The main constructs that have been established in literature review on business information 
sources revolve around the nature of business information sources, places visited for business 
information, the means of accessing business information sources, and associated provision 
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and access challenges. Gaps were identified in the lack of business information sources that 
can adequately serve the diverse needs of SBEs. It was also noted that the previous studies did 
not validate the completeness, authenticity, simplicity and relevance of the available business 
information resources in serving the needs of the SBEs at public libraries. The studies however 
have signalled different information services for SBEs that can be considered by public 
libraries. The business information needs, sources and services identified during the literature 
review were instrumental during the construction of the research instruments. The reviewed 
literature further indicated that the SBEs’ accessibility to business information resources and 
services was facing challenges such as the lack of best practices, approaches, systems and 
structures. 
Several models of supporting the provision of business information to SBEs were reviewed. 
Most were found to be relevant and resourceful in the process of developing the desired model. 
No empirical study was found in published literature that had investigated the public library’s 
model of supporting the development of SBEs. All the reviewed generic models were however 
found to be limited in application and were insufficient in addressing the key phenomena from 
the context of a public library in Kenya. Finally, the review of literature on identified themes 
were found relevant and pointed out the key elements of measurement which were informative 
in this study. The broad-based literature review further provided basis for comparing the 
findings of the study. The next chapter presents a discussion on the theoretical framework that 
informed and guided this study.   
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CHAPTER THREE: THEORETICAL FRAMEWORK 
3.1 Introduction 
The previous chapter has provided a review of related literature and empirical studies. This 
chapter provides a discussion of theoretical and conceptual frameworks. It proceeds by 
outlining the meaning of a theory and then defines the concept of a theoretical framework. This 
is followed by a brief discussion of theories that have informed and guided this study. A 
demonstration on how theories have been applied in this study has also been provided. The 
chapter concludes with a schematic conceptual model that helps to operationalize the key 
concepts of this study.  
 
The word ‘theory’ has been defined from the research perspective as a set of concepts or 
constructs explaining the interrelations that are assumed to exist among them (Mugenda &  
Mugenda 2003:15-16).  It refers to a proposition of ideas or rules that are based on general 
principles and are intended to explain something or facts, for example, in an area of a study or 
discipline (Ikoja-Odongo & Mostert 2006:146). It provides a point of focus for approaching 
an unknown area. According to Majumdar (2005:34), a theory points out the direction of 
research by indicating where meaningful relationships among variables are to be found and by 
offering a conceptual scheme for classifying, systematizing and interrelating empirical data. It 
is useful in uniting interrelated sets of ideas and is helpful in making generalisations. A theory 
predicts facts and helps to point out inadequacies thereof. It provides the basis for establishing 
the hypothesis or constructs to be tested in a study (Mugenda & Mugenda 2003:16). It provides 
a network of connections among abstract entities represented by constructs and is therefore 
helpful in explaining and predicting the probable relationships between independent and 
dependent variables (Corbetta 2003:64). According to Corbetta, a deductive approach is used 
to evaluate and modify existing theories by testing predictions on relationships between 
observed phenomena. 
 
According to Ocholla and Roux (2011:62), a theory or theories stem from a theoretical 
framework. Punch (2009:96) argues that a theoretical framework is about relevant concepts, 
theories, contexts and analytical literature that contain ideas and information about a topic. It 
is a logical structure of meaning that can hold or support a theory of a research work, and is 
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based on key constructs and relationships among concepts and methodology that guide the 
development and execution of a study (Balucanag-Bitonio 2014:3; Ocholla & Roux 
2011:62,71). Theoretical framework presents the interrelated theories which explain why the 
problem under study exists. Thus, a theoretical framework is about theory or theories and 
issues in which a research is embedded and that serves as a basis for conducting research 
(Kumar 2011:38-39). It therefore provides a rationale for predictions on relationships among 
variables and helps to narrow down the range of variables required for designing a study 
(Majumdar 2005:34-38). Mehta (2013:2) likens a theoretical framework to the frame and 
foundation of a house, and according to Majumdar, it provides a frame of reference upon which 
the researcher builds the argument of the study and a base for observations and generalizations. 
A theoretical framework therefore plays an important role in guiding the entire process of a 
research work and is usually used in studies that are based on existing theories. 
 
In a theoretical framework, concepts of applicable theories may be represented as models and 
are useful in stimulating research by providing direction and drive. Majumdar (2005:39-40) 
describes a research model as a miniature physical representation of reality which the 
researcher believes is likely to be true. It can be equated to the design of an architect for a 
house and hence it is a symbolic representation of constructs that helps the researcher to 
express schematic concepts and relationships that exist. 
3.2 Theories/models  
This study is based on two distinct disciplines: the discipline of information science and the 
discipline of entrepreneurship. In that regard, two categories of theories were identified as 
useful in exploring the underlying phenomena. They are: 1999 Wilson’s theory/model of 
information seeking behaviour and three major theories of entrepreneurship, namely: 
psychological theory of entrepreneurship, sociological theory of entrepreneurship and 
economic theory of entrepreneurship. The four theories were jointly found appropriate in 
informing this study and are described in section 3.2.1 and 3.2.2.  
3.2.1 General theory/model of information seeking behaviour 
Reviewed literature such as by Wilson (1999), Ikoja-Odongo and Mostert (2006), and Chiware 
(2008) indicated that there are several theories/models that explain human behaviour when 
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seeking for information, how information needs arise and how people seek for information. 
Studies on information needs and seeking behaviours have utilized these models to explain 
various phenomena in the subject matter as outlined below. 
 
Ikoja-Odongo and Mostert (2006) have synthesized several theories/models with the aim of 
demonstrating their relevance in exploring information needs. According to Ikoja-Odongo and 
Mostert, the Fourie’s model of 2004 is more concerned with the steps that an individual takes 
to satisfy information needs, while the model by Fairer-Wessels of 1990 expounds on the 
manifestation of physical, cognitive and affective behaviour of people in the means and the 
processes of searching for information. The model by Krikelas of 1983 underpins 
environmental context as critical in shaping one’s perception of the information needs where 
inadequacy in knowledge leads to the search for information through various information 
sources in order to deal with problems.  
 
Other models that were reviewed by Ikoja-Odongo and Mostert were by Ellis of 1989 which 
argues that information seeking behaviours do not necessarily occur in sequence but the pattern 
followed by information seekers is influenced by information seeking activities. The two 
models by Kuhlthau of 1991 and 1993 are based on cognitive processes of the information 
seeker that takes six stages, namely: initiation, selection, exploration, formulation, collection, 
and search closure/presentation. The model by Ingwersen (1996) closely resembles that of 
Kuhlthau but integrates information needs with information retrieval systems. Ikoja-Odongo 
and Mostert regard the two models by Choo, Detlor and Turnbull (1999 and 2000) as flexible 
in describing the systematic changes in the process mode as one move along the stages. 
Wilson’s model of 1999 refers to information seeking behaviour as the activities one may 
engage when identifying the needs for information followed by the searching for such 
information and finally utilizing the information. There exist other recent models such as by 
Ellis-Barrett (2009) where information seeking is described as a process but the model is biased 
to existing organisations. However, all the aforementioned models have demonstrated that the 
information seeking process is dictated by needs in order to solve a problem. 
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3.2.1.1 Wilson’s general theory/model of information seeking behaviour 
This study adopted the Wilson’s theory/model of information seeking behaviour of 1999 in 
order to shed light on the information seeking behaviour of small-scale business enterprises. 
The choice of the 1999 Wilson’s theory/model was preferred since it covers the key elements 
of information sources, systems, and use which are central to this study. Notably, Wilson’s 
theory/model of information seeking behaviour has been used widely in information science 
to explain the information needs of users, how they seek and utilise information in order to 
satisfy their needs (Julien 1995 in Ikoja-Odongo & Mostert 2006). The model shows that a 
certain pattern is indeed imbedded in the process of seeking information. It explains how needs 
prompt people’s information seeking behaviour, source preference, and why some people 
pursue a goal more successfully than others.  
 
 The model presented in Figure 3.1 demonstrates the relationship among various phenomena 
in addressing the information needs.   
 
Figure 3. 1: Wilson's model of information seeking behaviour (Source: Wilson 1999) 
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According to this model, the process of seeking for information is triggered by the need that 
an information user has. This need compels the user to seek for information from formal and 
informal sources, services and systems. The seeking process may yield success or failure. If 
the process is successful, the information seeker utilises the information to address the 
identified needs. The gathered information may be found to be of value hence the satisfaction. 
Proponents of marketing communication and customer care such as Maples and Wrathall 
(2013) and Shaw (2013) argue that a satisfied user/consumer of a product or service will tell 
others. This is well demonstrated by the 1999 Wilson’s model since a small business trader 
who happens to benefit from the information such as on how to formulate a business plan, will 
transfer/disseminate or share the same information with others leading to more fruitful effects 
and positive impacts. 
From the context of this study, the model reveals opportunities for the Department of 
Enterprise Development at county level, stakeholders and other organisations that deal with 
information such as the public libraries to strengthen the information systems’ channels, 
sources and services that are vital in supporting the development of small-scale business 
enterprises. The key limitation of this model is that, it does little more than to provide a map 
of the area. It does not provide suggestion of causative factors in information behaviour and, 
consequently, it does not directly suggest hypotheses to be tested. The model has also been 
criticized as being too general and may not cut across all the domains of knowledge (Chiware 
2008).  Despite these critics, the model remains instrumental in providing understanding on 
how people seek for information to satisfy their needs.  
3.2.2 Theories of entrepreneurship 
The available literature and studies on small-scale business enterprises have placed and 
discussed SBEs under the domain of entrepreneurship. This is possibly because small-scale 
business enterprise is about starting and running a small-scale business venture; a concept that 
is well embraced and understood in entrepreneurship studies. Even the schools of business and 
economics in the world, offer entrepreneurship units where students are taught how to 
effectively start and manage a small business. Broadly speaking, entrepreneurship is 
multidisciplinary in nature (Simpeh 2011:1). It cuts across all industries such as economics, 
engineering, education, agriculture, textile, aviation, water, entertainment and cosmetic among 
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others. It is about creating business organisations that generate incomes, create wealth, and 
eradicate poverty with far reaching impacts on socio-economic development.  
 
Hisrich, Peters and Shepherd (2009:12), and Saleemi (2009:1-3) have described 
entrepreneurship as a process of recognizing a business opportunity, identifying and 
marshalling the required resources, and accepting the associated risks in order to make profit 
out of the venture. Drucker (1985:19-25) describes entrepreneurship as a practice of seizing a 
business opportunity for economic gain. This process and the practice thereof leads to gainful 
entrepreneurial activities which eventually result in the creation of enterprises that many times 
start very small and then grow gradually to become big enterprises. The person who configures 
and undertakes these entrepreneurial activities is often referred to as the entrepreneur. In that 
connection, running a small-scale business enterprise can be described as carrying out an 
entrepreneurial activity. Subsequently, the aerial view of a small-scale business trader in this 
study is that of an entrepreneur. Drucker (1985:19) gave the example of the United States 
where an entrepreneur is often defined as the “one who starts his own, new, small business”. 
Many other authors such as Ondeng (1989), McCormick and Pedersen (1996), Bridge, O’Neill 
and Cromie (2003), Carter and Jones-Evans (2006), and Hisrich, Peters and Shepherd (2009) 
have used the word ‘entrepreneur’ and ‘small business owner’ synonymously. According to 
Saleemi (2009:1-3), both terms have many common features and characteristics but differ in 
terms of the amount of wealth created, speed of creating it and the nature of innovation.  
Subsequently, the discussion that follows regards the small-scale business trader as the person 
who initiates an entrepreneurial activity and therefore, the perspectives of this person as an 
entrepreneur fits this study. This justifies the choice of theories of entrepreneurship in guiding 
the exploration of the key phenomena of this study. 
 
There are many entrepreneurship theories that explain the normative behaviour of 
entrepreneurs. The multidisciplinary nature of entrepreneurship explains why there are many 
theories in this field (Amit, Glosten & Muller 1993:1). This study identified three relevant 
entrepreneurship theories, namely, the psychological theory of entrepreneurship, the 
sociological theory of entrepreneurship, and the economic theory of entrepreneurship. A 
description of these theories and their relevance in guiding this study is presented below. 
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3.2.2.1 Psychological theory of entrepreneurship 
The psychological theory of entrepreneurship was mainly propagated by a psychologist who 
was a Harvard emeritus professor, David McCLelland. The main argument is founded in 
McCLelland’s theory of achievement motivation which states that accomplishment is 
motivated by three things in a person: the need for achievement, the need for affiliation, and 
the need for power. According to McClelland (1961), people with high achievement 
motivation which is symbolically written as ‘n Ach’, are usually very keen on issues and trends, 
have less fear for risks, show high interest for responsibilities and have high predisposition to 
goals accomplishment and task performance. This predisposition, according to McClelland, 
drives people to engage in entrepreneurial activities which ultimately lead to economic 
development. 
 
According to Nazrul and Mohammad (2000), the people with high need for achievement 
usually accomplish great things and are envied  in the society. Their presence in the society 
plays a big role in mentoring and nurturing the virtues of high achievement in the community 
and hence more people find themselves developing positive attitudes, and aim to achieve even 
higher goals than what they observe in the society. 
 
Psychological theory regards entrepreneurship as an intervening variable between need 
achievement and economic development. According to Alam and Hossan (2003:5), the high 
level of need-achievement in the society ultimately leads to development of business ventures, 
which subsequently contribute to economic growth and development. McClelland argued that 
inner feelings of personal accomplishment have capacity to propel one to engage in effective 
entrepreneurial activities. The theory acknowledges that culture and practices can be nurtured 
in the society through training in order to enhance the level of need achievement.  
 
The other view of psychological theory though unsupported by empirical research is the focus 
on personality traits of the person who undertakes an entrepreneurial activity. The theory 
argues that people who engage in entrepreneurial activities are psyched and favoured by special 
traits which they possess and that some people lack these traits. The theory therefore 
propagates that business ventures are developed by people who possess certain traits and 
characteristics which can be in-born or formed and moulded during the upbringing of a person. 
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According to this theory, people start businesses because they are favoured by some 
characteristics, for example: the need to achieve, internal locus of control, tolerance of 
ambiguity, perseverance, optimistic, ability to face opposition, and risk taking (Simpeh 2011:3-
4). Social practices that emphasise standards of excellence and self-denial are termed as 
precursor to the formation of these personality characteristics. According to this theory, the 
differences in the internal attitude based on the aforementioned personality traits and 
characteristics coupled with ability to judge and forecast the situation leads to opportunity 
recognition and hence the development of entrepreneurial activities. 
The psychological  theory of entrepreneurship  is central in guiding this study. It focuses on a 
business person and points out key traits, virtues and characteristics that are essential. Most 
small-scale business enterprises are solely owned and have very few employees if any. It 
therefore follows that the growth and development of a small-scale business enterprise largely 
depends on the input from the owner (personal characteritics). The theory points out many 
opportunities to develop the business owner so as to empower the person with requisite 
orientations and attitudes to engage and sustain entrepreneurial activities. In this theory, high 
need for achievement has been revealed as a critical virtue for buisness people. It has also 
indicated that the virtue can be nurtured and entrenched in an individual through education and 
training. Training as a construct has been  investigated  in this study with the hope to establish 
what public libraries can do about it. The theory is, however, limited in that it ignores other 
factors that may affect the establishment and growth of small-scale business enterprises, such 
as, the economic conditions, market forces, political factors, cultural factors and technology 
factors.  
3.2.2.2 Sociological theory of entrepreneurship 
The key proponent of sociological theory of entrepreneurship is Max Weber who was a 
German classical sociologist, economist and a politician. The theory propounds that 
entrepreneurial activities are most likely to emerge under specific social culture, structure and 
social sanctions, religious beliefs, cultural values and role expectations which are responsible 
for the emergence of business ventures. This theory bases its argument on four theoretical 
stances, namely: social context stance, anthropological context stance, life course context 
stance and population ecology stance.  
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From the social context stance, the society’s values are the most important determinants of 
attitudes and role expectations. Weber (2005:3-12) argues that the religious beliefs produce 
intensive exertion in occupational pursuits, the systematic ordering of means to an end, and the 
accumulation of assets. Weber therefore sees entrepreneurial activities as a function of a 
religious belief since it emphasises the spirit of capitalism which encourages private enterprises 
and economic freedom. Weber championed the protestant work ethics and social capitalism. 
Weber (2005:39-50) noted that the protestant liturgical teachings and dogma, emphasises work 
as a calling. Important virtues and ethics are, therefore, formed and practiced which stresses 
patience, commitment, self-restraints, and deferral of one’s gratification. The financial profit 
thereof is hence viewed as blessings from God (Alam & Hossan 2003:8; Weber 2005:3-12). 
Persistent adoption and application of this approach generates an entrepreneurial drive that 
leads to emergence of successful business ventures.  
 
The second stance of sociological theory of entrepreneurship is the anthropological view. 
According to Simpeh (2011:4), “anthropology is the study of the origin, development, customs, 
and beliefs of a community”. In this theory, culture is seen to influence one’s attitudes and 
behaviour. It instils values and provides patterns of life that are acceptable in the society. The 
deeper facets of culture reflect and explain the espoused values, themes and orientation as 
evidenced in the economic activities, education, social life, ethnicity and in politics (Dontigney 
2015:2; Simpeh 2011:4). Some aspects of the culture foster aggressiveness which predisposes 
people to pursuing business opportunities. Other aspects of culture that influence the 
entrepreneurial behaviour and activities of an individual are taboos, religious beliefs, customs, 
ethos and other cultural practices. Research by Wynne and Lyne (2003), Underwood (2009), 
Balamaga (2010) and Philip (2011) reported that one’s culture is a strong external factor that 
influences the development of small-scale business enterprises.  
 
Another anthropological view of entrepreneurship can be traced in Robert Park’s marginal and 
tension theory of 1928 (Alam & Hossan 2003:8-9). According to this theory, entrepreneurial 
activities are likely to emerge from marginalized situations and circumstances. Saleemi 
(2009:19) supports this view that entrepreneurial activities emanate from the social 
environment that could be described as destitute where the individual’s childhood was filled 
with poverty, parental neglect, rejection and other forms of marginalization. The people who 
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grow up in such environment where there are dominant themes such as desertion, death and 
neglect, usually develop push factors and orientation that drives them to strongly violate the 
obstacles that are in the unwelcoming environment. Notably, the marginalized environment 
helps such people to develop characteristics such as high need for achievement, risk-taking 
mentality, self-confidence and self-reliance, and often seek for information and training that 
can help them to conquer the world. This process results to an individual being highly 
impulsive and also filled with persistent feelings and urge to overcome the rejection and 
isolation. Individuals who go through this kind of environment and treatment are motivated to 
take control over what they consider to be a hostile and an uninviting world; a condition that 
nurtures entrepreneurial behaviour (Simpeh 2011:4; Alam & Hossan 2003:9). According to 
this theory, such people have a high likelihood of creating businesses that they can control.  
 
According to Kirby (2003:17) and Saleemi (2009:19), entrepreneurial ventures in several 
countries have emerged from particular socio-economic classes. Examples are drawn from 
Great Britain, the United States of America and Turkey where the ranks of entrepreneurs are 
filled from commerce discipline. Other capitalist classes are Samurai in Japan, the family 
pattern in France, the Christians in Lebanon, the Halai Memon industrialists in Pakistan, and 
the Marwaris and Parsis in India who are all considered to be dominant social classes in 
entrepreneurship. In East Africa, an example can be seen after British colonialists brought the 
Indian workers to build the railway line in Kenya and Uganda. These immigrant workers, later 
on, became the source of growth of entrepreneurial ventures in these two countries.   
 
The third stance of this theory is based on life course context (Simpeh 2011:4). This stance 
argues that life situations and experiences provoke and influence thoughts and actions that lead 
to meaningfulness in one’s life. The actions may have a frame of references that are derived 
from life exposures as well as the past and present experiences. Moreover, different 
opportunity structures expose people not only to different possibilities but also to different 
expectations from other people. Individuals are socialized to behave in ways that meet with the 
approval of their role sets (Chowdhury 2012:2). According to Simpeh (2011:4), and Alam and 
Hossan (2003:9), individuals are seriously constrained in making choices which are limited by 
the experiences, expectations and conditions that individuals face in the social world. Saleemi 
(2009:19) argues that careers follow patterns that are dictated by the opportunity structure to 
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which individuals are exposed first in education, and subsequently in employment. Chowdhury 
(2012:2), Simpeh (2011:4) and Dontigney (2015) agree that ambition, for example to run a 
business venture, is moulded by structures, conditions and circumstances through which people 
pass. The contextual awareness and opportunity structures vary from person to person, and 
different structures will lead individuals to the development of differing levels of knowledge, 
skill and drive. The underlying argument here is that the socialization that one goes through 
coupled with the existing structures and systems define one’s role as an entrepreneur. Under 
the socialization process, a person who is brought up by parents who run a business is likely 
to join the family business and excel in it. This argument implies that entrepreneurship can be 
passed down from generation to generation by way of enculturation of entrepreneurial values, 
attitudes and spirit, first in the family, and second in the society.  
 
The last stance in sociological theory of entrepreneurship is population ecology. This stance 
propagates that the environmental factors such as political factors, government legislation, 
competition, customers and employees, play a central role in determining how new business 
ventures emerge and develop in the society (Simpeh 2011:4). The main argument here is that, 
as people struggle to cope with changes brought about by the environmental factors, they 
undertake various activities which eventually translate to business opportunities. 
 
The sociological theory of entrepreneurship has revealed some key constructs that are 
instrumental in the design of this study. It underscores the need to equip people who engage in 
business with appropriate attitudes and values that would be influential in driving 
entrepreneurial behaviour. Just like psychological theory of entrepreneurship, this theory has 
also pointed out culture as being instrumental in influencing the development of small-scale 
business enterprises. It underscores the foundation of nurturing the enterprising culture. The 
study acknowledges that the majority of poor people live in rural areas, and, coincidentally, 
this is where small-scale business enterprises are rampant. They are fairly marginalized in 
terms of infrastructure and other related development. The reviewed literature in chapter two 
has indicated that SBEs are also deprived of business information. This exposes opportunities 
for information providers such as public libraries to conduct the needed training and facilitate 
access to business information. The initiative is likely to help the small-scale business traders 
to unleash their capacities and develop successful business ventures. The external factors 
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(population ecology) that influence the development of small-scale business enterprises have 
been pointed out in this theory. The theory resonates with the value of supportive structures 
and systems that encourage conducive operating environment in influencing the development 
of small business enterprises. In this study, the structure and systems of supporting the access 
to business information have taken a central focus. Nevertheless, the theory has weaknesses in 
its assumptions. For example, it assumes that the socialisation process in social settings where 
business activities are embraced would lead to one becoming entrepreneurial. This may not be 
necessarily true. The theory has also assumed the application of protestant work ethics across 
the board while there could be some atheists who could be successful business entrepreneurs. 
Despite these weaknesses, the theory is significant in guiding the exploration process in the 
development of small business enterprises. 
3.2.2.3 Economic theory of entrepreneurship 
The economic theory of entrepreneurship has been outlined by Joseph Schumpeter in four 
articles: The creative response in economic history (1947), Theoretical problems of economic 
growth (1947), Economic theory and entrepreneurial history (1949) and The historical 
approach to the analysis of business cycles (1949) (Śledzik 2013:5). The other person who has 
contributed to this theory significantly is Peter Drucker. The theory is based on classical and 
neo-classical theoretical foundations as outlined by Alam and Hossan (2003:1-2), Chetty 
(2010:1-3), Kumar (2011a:1-4) Kirby (2003:13-15) and Saleemi (2009:17). A review of these 
works revealed four stances of this theory on how new businesses emerge in the world. These 
stances are discussed below.  
 
In the first instance, the economic theory of entrepreneurship argues that businesses emerge 
due to efficient utilization of factors of production. The theory focuses on the nature of 
innovation and new production processes and methods as propagated by an Australian 
economist, Joseph Schumpeter. Notably, most factors of production are scarce resources and 
hence require efficient utilisation and creativity in the way they are configured and combined. 
The key person, the entrepreneur, brings about more and more efficient use and combination 
of these resources to create new products and services in order to address the market needs. 
This process leads to creation of business organisations. Kirby (2003:13-15) held that 
organisation building capacity is the most critical skill expected of an entrepreneurial activity, 
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which is combined with the function of innovation and management. In this case, the 
entrepreneur is assumed and regarded to have the ability to expand input transforming entities, 
connect different markets, supply market deficiencies, and capacity to come up with new 
processes and methods that help in enhancing the production efficiency. Other key abilities of 
an entrepreneur are capacity to marshal resources, technological knowledge, alertness to new 
opportunities, willingness to accept change, ability to initiate, and the self-confidence (Saleemi 
2009:17-18). All these abilities enable the entrepreneur to efficiently utilize the available 
resources which leads to creation and growth of business organisations.    
 
The second stance of this theory is the view of an entrepreneur as an agent of change who has 
the ability to exploit new opportunities and initiate a change through creativity and innovation. 
In reference to the economic situation that triumphed in Australia during that time, Schumpeter 
noted that the view of the predominant ‘perfect competition’ that prevailed in Australia was 
about maximizing the economic well-being. Under perfect competition, all firms in an industry 
produce the same good, sell it for the same price, and have access to the same technology. 
Schumpeter saw this kind of competition as relatively unimportant and untenable. He instead 
advocated for the capitalist approach. Schumpeter argued that innovation by the entrepreneur 
leads to gales of “creative destruction” since innovation causes old inventories, ideas, 
processes, technologies, skills, and equipment to become obsolete. This ultimately leads to the 
creation of new products and markets through creativity and innovation. According to 
Schumpeter, economic development is spontaneous and is characterised by discontinuous 
change in the channels of the circular flow, hence the disturbance of the equilibrium which 
forever alters and displaces the equilibrium state previously existing in the economy. The 
resulting status continues to exist until the innovation becomes general. The general status will 
only be broken by another wave of innovation, which Schumpeter said is motivated by the 
need for profit maximisation. In this case, innovation usually leads to new methods of 
production, new markets, new technology, new products or services, new ways of configuring 
and combining raw materials, and new organisations (Chetty 2010:2). According to the first 
and second stances of this theory, people who have the knowledge and skills on better methods, 
approaches, technology and techniques to configure and combine factors of production enjoy 
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an entrepreneurial advantage to develop successful entrepreneurial activities that impact on the 
market economy than those who do not have them.   
 
The third stance that is propagated by this theory is the ability to spot and exploit business 
opportunities that are precipitated by changes and shifts in the market (Drucker 1985:23-26). 
In this stance of economic theory, Peter Drucker, like Joseph Schumpeter, deprecates the 
classical and neoclassical views of perfect competition describing them as unrealistic due to 
the ability of human functions to influence market conditions. The theory extols the uniqueness 
of every business opportunity arguing that the previous conditions cannot be used to predict 
the future one. It recognises that markets are continually being pushed away from equilibrium 
by changes in the environment, which generate new opportunities. The environment in this 
case comprises of internal factors such as machinery, human skills and competencies, personal 
characteristics of the business owner, internal processes and systems. The external factors 
which are beyond one’s control include: economic factors, technology factors, political factors, 
legal factors, and socio-cultural factors. Other changes that may cause shifts in the market are 
changes in customers’ taste and preferences, changes in information seeking behaviour, 
changes in the way information is packaged, accessed and shared; changes in education 
systems as well as changes in customers’ perception. Impacts of these factors result in 
disequilibrium and change of situations in the market place. Whenever there is disequilibrium, 
the entrepreneurial activities help to bring the order back to equilibrium by relocating resources 
and configuring factors of production. By responding to business opportunities caused by the 
aforemetioned changes, small-scale business enterprises help to bring back the market to the 
equilibrium. Since these factors keep on changing, the new business opportunities also keep 
on emerging.  
 
The implication of the above stance is that people can be trained to sharpen their conceptual 
and decision-making abilities, and be equipped with the capacity and knowledge of analysing 
the opportunities that are presented by changes in the environment. Other areas that can be 
achieved through training are the effective utilisation and efficient management of scarce 
resources. This implies that the ability to start a business venture can be learnt and that one can 
be trained on the same. According to Kirby (2003:117-118), one starts a business if has 
sufficient support, encouragement and information that helps in forming an opinion that is 
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favourable to commencing a business activity. Kirby further argues that people are more likely 
to start businesses if they believe they have the knowledge and ability to do it, hence the 
perceived behavioural control is the strongest predictor of this theory (Kirby 2003:117). In this 
context, ‘control’ means controlling the flow of goods, efficient use of finance, utilization of 
machinery and other activities related to the internal environment of a business.   
 
The global economy is largely market driven. Notably, market forces and other related factors 
shape how business firms emerge and survive in the environment where resources are scarce. 
This seems to favour small-scale business enterprises due to their ability to respond faster to 
the changes that are taking place in the environment. The small-scale business trader in this 
case, is seen as the person who spots the emerging opportunities and takes up actions that 
innovatively and efficiently utilizes the scarce resources by starting new business ventures in 
response to the changes in the market. Some of the unique characteristics associated with small 
business enterprises are flexibility, adaptability, creativity and innovation. These 
characteristics explain why small-scale business enterprises are able to respond swiftly to the 
changes in the environment. Information on the external factors, how they are likely to impact 
the market and opportunities that are presented henceforth is critical to the development of 
small-scale business enterprises.  
 
The fourth stance in the economic theory of entrepreneurship is a build-up of the third stance. 
It is founded and based on resources that are necessary for one to start a business venture. The  
theory emphasises resources such as financial, social and human input in pursuing identified 
business opportunities (Simpeh 2011:5; Dontigney 2015:1). It regards access to financial 
capital as an enabler to pursuance of other requisite resources associated with the establishment 
of a business venture. The social resources in this theory are about availability and accessibility 
of social networks in the community. It also underpins the value of partnerships and 
collaborations in business development. According to this theory, large social networks and 
the presence of successful entrepreneurs in the community are termed as social capital that is 
insightful, informative and useful in the starting and developing a business venture. Simpeh 
(2011:5) argued that a strong relationship of people with resource providence enhances the 
acquisition of information that facilitates exploitation of a business opportunity. The theory 
recognises the value of education and experience as a resource in the identification and the 
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exploitation of a business opportunity. Differences in business experiences and the level of 
education, explain the differences in the way business ventures develop and become 
successful. Nawaz (2009:8) regards education as a key cognitive factor to the development of 
business ventures. According to Nawaz, people with education are likely to seek for business 
information more than their counterparts, and often make rational decisions leading to effective 
management of their business ventures. 
 
The fifth stance of economic theory of entrepreneurship is economic conditions that favour the 
establishment of business ventures. According to Schumpeter, an Australian economist, 
entrepreneurship and economic development take place in those situations where particular 
economic conditions are most favourable. A favourable economic situation is created by a 
proper economic policy framework. For example, if there is lack of vigorous entrepreneurial 
response in the small business sector, it is due to the various kinds of market imperfections, 
absence of economic incentives and inefficient economic policies. The economic incentives in 
this context include the taxation policy, industrial policy of the government, investment policy, 
availability of technology, sources of finances, infrastructural facilities, availability of raw 
materials, availability of markets, accessibility of business information and many others. 
Casson (2003:120) regards information and knowledge as a commodity saying that its 
availability affects investment decisions. 
 
The entrepreneurship development at national, regional and county level largely depends on 
the economic policies, programmes and the economic environment thereof. The fifth stance of 
economic theory of entrepreneurship solidifies the involvement of the Department of 
Enterprise Development unit in this study, in that, the kind of economic policies and measures 
that have been put in place to support the development of SBEs at county level were to be 
ascertained. The argument in this study is that the information on these policies is part of the 
business information that should be accessed by the business community through various 
information providers such as the local public libraries. 
 
The relevance of economic theory of entrepreneurship in this study cannot be overemphasized. 
It points out various constructs and variables that are of great concern to this study.  The theory 
was resourceful in guiding the investigation of factors that influence the growth of small-scale 
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business enterprises. It provided useful hints of the information needs of SBEs such as the 
information on market conditions, the available technologies, the business policies, the market 
research information and the financial information. The theory also emphasises the necessity 
of education and training in influencing the successful development of SBEs. Access to 
resources such as information and links with the information providers have hinted important 
dimension of this study in examining the role of public libraries in the development of SBEs.  
Despite the above strength, some scholars such as Chetty (2010), Drucker (1985) and Simpeh 
(2011) have criticized this theory based on its weaknesses such as ignoring risks associated 
with a business venture, assuming that an entrepreneur has sufficient resources to pursue 
opportunities that result from changes in the environment, and assuming that information is 
readily available on market conditions and status.  Efficient utilization of scarce resources is a 
noble idea but it may require adequate knowledge and skills which many small-scale business 
enterprises may not necessarily have. The views of this theory are seen to be largely 
predisposed towards large business enterprises. Finally, the theory assumes that there is high 
level of unemployment. However, this critic is irrelevant in this study since many developing 
countries are usually characterised by high rate of unemployment. The development of small-
scale business enterprises has been proofed to create employment and hence this theory was 
significant in guiding the investigation of the underlying phenomena. 
3.3 Application of the theories in the current study 
The purpose of this section is to identify the key constructs that informed this study as 
demonstrated in the aforementioned four theories. The variables under each major construct 
and their underlying relationships have also been identified and described briefly. Some 
variables such as the training, cut across all the four theories. A schematic representation of 
the constructs of this study has also been provided (see Figure 3.2) to demonstrate how the 
constructs relate to each other in influencing the development of small-scale business 
enterprises. A summary of the application of these theories in this study is provided in Table 
3.1. 
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3.3.1 Application of 1999 Wilson’s theory/model of information seeking behaviour in 
this study 
The 1999 Wilson’s theory/model of information seeking behaviour resonates very well with 
the key phenomena of this study. It has led to the identification of key variables such as the 
information needs and the information sources in influencing the information seeking 
behaviour. The concepts such as ‘public library’ and ‘business librarian’ have been pointed out 
in this discussion as key resources in the process of seeking for business information. The two 
key variables identified in this theory are explained below. 
 
• Information needs 
An informed community is usually termed as knowledgeable and powerful. This knowledge is 
critical in the development of an individual and the nation (Islam & Ahmed 2012:1). Islam and 
Ahmed reviewed research studies on the information needs and information-seeking behaviour 
of rural dwellers in developed and developing countries. Their analysis suggests that the 
information needs of rural communities from all countries are similar, although rural 
communities do vary from region to region and from country to country depending on socio-
economic conditions. These needs are mostly related to the daily lives of rural dwellers (Islam 
& Ahmed 2012:1).   
 
The 1999 Wilson theory/model of information seeking behaviour is applicable in this study in 
that, the people who desire to start small-scale business enterprises are dictated by various 
needs and may not have information on the products they wish to deal with or the services they 
wish to offer in the market. Industry information, the success factors and market structures, for 
example, are some of the important information needed before new business ventures are 
created (Kuratko & Hodgetts 2004:401,624). Without appropriate information, the business 
person may make costly investment decisions, which may cause serious disaster in one’s life 
and one’s family. As noted in chapter two, small-scale business people require information 
that enables them to develop business ventures. To acquire this information, one requires an 
informed mind, and hence the need for a small-scale business person to actively seek for 
information through appropriate information channels and sources. 
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• Information sources 
With the aforementioned information need, the small-scale business enterprises will be 
obligated to seek for sources that provide the required information from established systems, 
institutions and organisations such as public libraries or from other formal and informal 
information sources and providers. As outlined in section 2.4, some of the key business 
information sources consulted by SBEs include: books, journals, newspapers, reference books 
(yearbooks, directories, and general reference books), reports, newsletters, bulletins, online 
electronic databases, websites and institutional repositories. The people and places visited for 
business information sources are friends and family members, professional service providers, 
the internet, business colleagues, professional associations and institutes, government 
agencies, libraries, local enterprise agencies, consultants, business information centres, local 
authorities, chamber of commerce, government ministries, suppliers, customers and 
documentation centres. The effort of accessing these resources or visiting places for business 
information may be successful or may fail to be successful. If the information gathered is 
useful, the small-scale business trader utilises and shares it with others. Such information may 
be satisfying or not, leading to the search for more information sources. 
The public library as a resource centre has featured in this theory/model to help in ascertaining 
its contribution in meeting the information needs that are sought by small-scale business 
enterprises. The responsiveness of a public library to the needs of SBEs underpins its role in 
supporting their growth and development. In that regard, the SBEs should be aware about 
public libraries, the facilities, sources and services they provide, and should be in a position to 
access them with ease. To execute this mandate, public libraries may require sufficient budget 
allocation, utilization of ICTs in order to come up with intervention programmes. They also 
need to partner and collaborate with other stakeholders in facilitating access to business 
information resources.  
 
A business librarian is attached to a public library and has been identified as a key resource 
person in the process of seeking for business information. The information seeking behaviour 
of small-scale business people is complex. They regard time as precious and see it as money. 
Consequently they often appear to be in a hurry and demand prompt solutions to their 
information needs without caring about the search strategy. All what they want are answers to 
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their queries or where to find the solutions to their information needs. In order to serve SBEs 
better, the librarian who assists such users need to demonstrate the aspects of trust and 
knowledge by being familiar with the business-related matters and the language that is used by 
business people (Andersen 2008:314). Smith (2009:274) also concurred that sectorial 
awareness facilitates familiarity with appropriate language and enables better tailoring of 
marketing programmes. Smith emphasized the need for ‘business’ librarians to understand the 
SME sector very well in order to offer effective information services. According to Smith, the 
sectorial understanding enables the provision of cost-effective and highly tailored expert 
advice and information solutions to specific types of SMEs since their information seeking 
behaviour is largely similar.  
3.3.2 Application of psychological theory of entrepreneurship in this study 
The psychological theory of entrepreneurship has demonstrated the critical aspects of the 
person who undertakes a business venture. Two key constructs have been identified as 
personality characteristics and education. The underlying variables are explained below. 
• Personality characteristics 
The theory has shown that the traits and characteristics that one possesses define one’s 
personality and behaviour which impact how one get involved in entrepreneurial activities. 
Personality characteristics are determined by traits such as high desire to achieve, orientation 
towards risk taking, independence, resilience, and individual competencies. People who 
demonstrate a high level of these personal characteristics have a high likelihood of engaging 
and succeeding in developing a business venture. This study therefore investigated how the 
personal characteristics impact business performance and growth. The specific aspects that 
were sought included high desire to achieve, orientation towards risk taking, independence, 
resilience, and individual competencies. In this context, the individual competencies are about 
experience, knowledge and skills in managing a business. Running a business venture requires 
management knowhow in order to coordinate the operations, resources and related technology 
effectively for impressive bottom-line and high returns on investment. According to this 
theory, individual competencies can be enhanced through training. Training has therefore been 
regarded as central in building capacity in small-scale business traders. The key aspects of the 
training that were investigated in this study were tagged to the significance of the training 
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topics and the facilitation of the same. The role of the public library in facilitating the training, 
and the provision of the training resources and facilities were also explored. 
• Education  
The level of one’s education has been identified as critical in business. It shapes one’s attitudes 
and is instrumental in behaviour modification and character formation. It facilitates better 
understanding of the forces that affect the business operations. It also helps an individual to 
conceptualise business ideas and emerging issues, hence, one is able to craft coherent coping 
business strategies. Education propels one to seek for information. In this study, the education 
background of small-scale business traders has been established in order to shed light on the 
challenges that are encountered by SBEs when seeking, accessing and utilizing business 
information. The study also established the education background of public library staff in 
order to determine their preparedness in delivering effective business information services. 
3.3.3 Application of sociological theory of entrepreneurship in this study 
The sociological theory of entrepreneurship is significant in the design of this study. It has 
identified four constructs, namely: culture, structure, education and training, and external 
factors that influence the development of SBEs.  
• Culture 
Culture is the unseen teacher. It teaches and reinforces ethnic identity. It defines individuals’ 
perceptions and attitudes, and provides a set of rules that guide one’s behaviour in the society. 
According to the sociological theory of entrepreneurship, culture is characterised by various 
attributes such as religious beliefs, values, customs, taboos as well as the cultural practices 
such as witchcraft, rites of passage, for example, initiation and marriage. These attributes 
produce values that get deeply and strongly entrenched in one’s way of life. A combination of 
these attributes nurtures one’s behaviour and character which may support or inhibit 
entrepreneurial behaviour and practices. In this study, the extent of the effect of the cultural 
factors on individual small-scale business traders was explored in order to ascertain the 
magnitude of the impacts. The cultural factors of SBEs were determined through a question on 
religious beliefs, values, customs and taboos as well as on cultural practices such as the practice 
of witchcraft and marriages to determine how they were affecting the development of SBEs.  
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The results inform the intervention programmes that can be considered by various stakeholders 
that support the development of small-scale business enterprises. 
• Structure 
The concept of structure in sociological theory of entrepreneurship is about the socialization 
structures and systems in the society, policies on support for the business information, and 
structures for supporting accessibility of business information. The socialization and situations 
that one goes through in the society provide one with experiences and exposures. Society’s 
structural setting subjects an individual to conditions that may predispose one to a given way 
of life. Some of these life experiences may generate toughness, desertion, and feeling of 
rejection in an individual, making one to come up with a behaviour and a mind-set to overcome 
the unfriendliness in the environment. The experiences may also favour and encourage 
entrepreneurial behaviours especially when they are learnt or passed to another person in the 
family settings. According to sociological theory of entrepreneurship, such people largely 
become successful in business endeavours. This concept was measured by establishing impacts 
of one’s background in the development of small-scale business enterprises.   
 
The nature and the kinds of policies set up by national and regional government are critical in 
creating structures for a fair business environment. Interview sessions with the officers from 
county government helped to unravel these policies and their suitability in addressing the 
information needs of SBEs. On the same note, the support systems that have been put in place 
to facilitate accessibility of business information by SBEs in public libraries were investigated. 
This was explored by interrogating the norms and practices at public libraries regarding the 
provision of business information to SBEs. The facilities, organisation of the public library and 
the cadre of staff charged with this responsibility of providing business information were also 
instrumental in providing the required data. This information was helpful in revealing the 
structural gaps in the accessibility of business information by SBEs and was also instrumental 
in informing the remedial measures that are required at public libraries. 
• Education and trainings 
The marginal man aspect in the sociological theory of entrepreneurship presents a marginal 
situation, condition, and feeling in an individual who is deprived of information. According to 
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this theory, this state of marginalization usually pushes an individual to seek for education 
and/or training that would enable one to overcome the feeling or the deprived situation. 
Individuals undergoing these conditions may need information that would afford them the 
opportunity to overcome the situation. People whose background is deprived and marginalized 
in terms of having less while others have more; having poor access to food and shelter while 
others have good access; and the poverty conditions coupled with the poor access to 
infrastructure and deprived access to information; jointly predispose one to engage in 
entrepreneurial activities, hence the need for the right information in order to overcome these 
conditions. 
 Moreover, the uptake of business information is higher with growing small business 
enterprises and hence the owners are also likely to utilize business advisory networks (Bridge, 
O’neill & Cromie 2003:288). The cases of successful entrepreneurs profiled by the British 
Library as discussed in section 2.7 of chapter two, indicate evidence that uptake of business 
information by small-scale business enterprises leads to improved business performance and 
growth (Marfleet 2006:263). The information sought can be provided through various ways 
such as workshops, seminars, conferences, outreach activities and other organized forms of 
tailored training aimed at building capacity in SBEs. In this study, the education background 
and prior training on business matters for small-scale business traders were established. The 
study also sought to know the training areas and topics that small-scale business traders 
preferred in order to help them develop their business ventures. This was important in revealing 
opportunities to agencies that support the small-scale business sector in response to the 
identified gaps. It also helped public libraries to understand their role in supporting such 
trainings. 
• External factors 
The sociological theory of entrepreneurship recognizes that the social environment also 
consists of factors that cannot be controlled by individuals and are significant in influencing 
the development of SBEs. These factors include: political factors, government factors, 
legislation, technology, competition and customers. The impacts of these factors in influencing 
the development of SBEs were explored in this study. The results were helpful in pointing out 
the intervention programmes that could be considered by the concerned agencies, for example, 
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the national government, county government and public libraries. To a public library, the 
information was helpful in determining the kind of resources and information services that are 
needed by SBEs in reference to the identified factors. The information also reveals the 
magnitude of the impact of these factors in affecting the small-scale business sector, which 
informs the training needs on the strategic management of SBEs in order for them to survive 
in the turbulent environment.    
3.3.4 Application of economic theory of entrepreneurship in this study 
The economic theory of entrepreneurship has explored the economic environment of a business 
organisation. It has identified five main constructs related to economics of business, namely: 
resources, business environment, business information needs, business information services 
and training. These variables are described below. 
• Resources 
The economic theory of entrepreneurship expounds the scarcity of resources that are needed 
in a business organisation and has underpinned the need for efficient utilisation. These 
resources may include material resources such as land and machinery, financial resources, 
human resources, and information resources. The theory has buttressed the application of 
creativity and innovation in the configuration of the scarce resources leading to new methods, 
processes, techniques, markets and competencies. Propelled by a business person, the resulting 
scenario is a successful entrepreneurial activity that leads to business development. In this 
study, the sources and the amount of financial resources used during the development of a 
business venture were ascertained from the small-scale business traders. Also ascertained were 
the number of employees engaged in business and whether the small-scale business traders had 
attended training in business matters where issues of management of finances and employees 
are purported to be taught.  
 
An enabling environment for ease of access to raw materials that is expected to be created by 
county government was ascertained through interview sessions with the concerned officers. 
The information resources are critical in providing business information that addresses the 
information needs of SBEs. The information resources not only need to be accessible but also 
affordable. One needs to also have the knowledge of retrieving and utilising information from 
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the sources regardless of their format. These aspects of information resources were explored 
by validating how easy it was to access business information resources by small-scale business 
traders. Further information was obtained by assessing the resources that were held at public 
libraries and assessing their suitability and completeness in addressing the information needs 
of SBEs. The general aspects that were investigated included the material resources, financial 
resources, human resources and information resources. The specific aspects that were 
investigated on business information resources included: 
• SBEs’ awareness of various business information sources available at public libraries. 
• Assessment of the resources that are held in public libraries to ascertain their suitability 
and completeness in addressing the information needs of small-scale business traders. 
• Determination of the affordability and ease of access of business information resources 
by small-scale business traders. 
• Ascertaining the kinds of business information sources that are stocked in public 
libraries. 
 
The information obtained was instrumental in revealing the gaps and in informing public 
libraries on the appropriate intervention programmes that can support the efficient handling 
and management of resources towards the growth of SBEs.  
• Business environment 
Business environment is mostly constituted of the factors that influence the development and 
performance of business ventures. According to the economic theory of entrepreneurship, 
business operates in an environment that is constantly changing as propelled by internal and 
external environmental factors. The internal factors can be controlled while the external factors 
cannot be controlled by an individual. The changes caused by these factors present 
opportunities for businesses. The changes may also support or inhibit growth and development 
of existing business organisations. The effects of both internal and external environmental 
factors on the business development process were ascertained from SBEs. The specific aspects 
that were investigated under internal and external factors are stipulated below:  
o Internal factors (Facilities, staff competencies, internal processes and systems) 
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o External factors (Political factors, for example, security and democracy; economic 
factors, such as  funding, tax and subsidies, inflation; socio-cultural factors, beliefs, 
attitudes, cultural values; governance and legal factors, for example, trade policies, 
business regulations, levies and fees charged, telecommunication and infrastructure 
development, legal framework; institutional framework, for example, trade 
associations, trading blocks, institutional bodies; level of competition in the market, 
for example, markets and market structures, prices; technology, for example, 
affordability of IT by small-scale business traders, competence in the use of IT in 
public libraries and by SBEs).   
 
The information obtained on the business environment was critical in informing the training 
intervention programmes for SBEs and public library staff. It also revealed gaps in the national 
and county government as they commit to support the development of SBEs.    
• Business information needs 
The business information needs for SBEs are based on information on the factors that are 
attached to the business environment, resources and personal characteristics among others. A 
small-scale business trader would want to obtain information on personal characteristics in 
order to understand their implication on business performance. The dynamics of external 
environmental factors need to be well understood for successful development of SBEs. One 
needs to obtain information on how the changes in the environment affect the operating 
environment of a business. This would also help to identify business opportunities that are 
likely to spring up and subsequent response mechanisms and strategies. Some information 
resources may be costly to obtain. The SBEs require to be furnished with information on where 
they can obtain the information with ease and at an affordable price if it is not available free of 
charge. Moreover, the SBEs have information needs on the available sources of funds to 
finance their business ventures. Other information needs for SBEs relate to financial literacy. 
This is because, most of the SBEs are associated with poor management of cash-flows vis-à-
vis their operating overheads and income. The identified business needs can be addressed by 
consulting appropriate information resources or business information services, centres and 
other concerned agents. In this study, the kinds of business information needs required by SBEs 
were explored. The specific aspects measured in this particular variable included: 
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o Exploration of the nature of business information needs of SBEs 
o Determination of how the business information needs of SBEs were sought and 
met 
o Nature of the training needs of SBEs 
o Training capacities of public libraries on business matters 
o Establishment of existence of intervention programmes at public libraries that 
addresses the identified business information needs of SBEs. 
o Also established from SBEs are the means of accessing the business information. 
This information was useful, first, in exposing the training needs of SBEs and, second, in 
informing the kinds of intervention programmes that were necessary to support the 
development of SBEs. It specifically revealed the nature and the kind of information resources 
and services that were appropriate for SBEs at public libraries. 
 
• Business information services 
The economic theory of entrepreneurship extols the need for information services to people 
involved in entrepreneurial activities. The theory assumes the existence of platforms and 
systems for ensuring the uninterrupted flow of business information to the business 
community. Just like information sources, the business information service supports and helps 
to address the business information needs. The information services also need to be available, 
accessible and affordable. One also requires the knowledge on how to best utilise an 
information service in the process of developing a business venture. The business information 
service in this case is purported to be provided by various stakeholders that include public 
libraries. An array of business information services were posed to librarians from public 
libraries in order to establish whether those information services were offered there and the 
level of their significance in supporting the development of SBEs. The key aspects that were 
investigated included: 
• Determination of the nature of business information services provided to SBEs by 
public libraries. 
• Determination of SBEs’ awareness of various business information services that are 
provided by public libraries.  
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• Assessment of the SBEs’ accessibility to the business information services that are 
provided by public libraries.  
• Ascertaining the means of accessing business information services by SBEs.   
 The information was significant in proposing changes and informed the process of developing 
the model of providing business information services to SBEs at public libraries.   
• Training 
According to the economic theory of entrepreneurship, people can be trained on the techniques 
for efficient handling of scarce resources. Skills of predicting and creating strategic responses 
to the economic environment of business can also be learnt in order to nurture the successful 
development of SBEs. The forms of training on business matters, affordability and topics 
covered were explored in this study. The information helped to indicate the priority training 
areas, which informed the measures that are needed at public libraries in order to support 
capacity building of the small-scale business traders.  
 
• Public libraries 
In this study, the public library is being investigated to determine its role in supporting the 
development of small-scale business enterprises. It links with all the aforementioned constructs 
by responding to the arising information needs of SBEs through the provision of business 
information resources and services. Its responsiveness to these endeavours is postulated to 
contribute immensely to the development of SBEs. The specific aspects measured in this 
variable included:  
o Awareness and utilization of public libraries by SBEs 
o Determination of accessibility of public libraries by SBEs 
o Establishing and assessing the business information sources and services at public 
libraries  
o Establishing and assessing the facilities available at public libraries for use by 
SBEs  
o Establishing the staff available at public libraries and determining their 
competencies in offering information services to SBEs 
o Establishing the budget allocated towards supporting SBEs in public libraries  
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o Establishing the intervention programmes in public libraries for supporting SBEs 
o  Establishing the use of ICTs in public libraries in supporting SBEs 
o Establishing the partnerships and collaborations in public libraries towards 
supporting SBEs. 
 
Having described the key constructs of this study as exhibited in the foregoing theoretical 
discussion and in consideration of the review of the existing models of supporting the provision 
of business information (see section 2.7), a hypothesized theoretical model was proposed 
(Figure 3.2). The hypothesised theoretical model demonstrates how major variables of the 
study interact under observable conditions (Mugenda 2008:111). Operational application of 
the theoretical constructs in this study has been summarised in Table 3.1. The table links 
objectives of the study to the theories and also shows the specific questions from the research 
instrument that were used to investigate the identified constructs of the study. The relationships 
and interactions of variables are further summarized into a framework of independent and 
dependent variables as shown in Figure 3.3. The implementation of this framework in this 
study was largely aimed at confirming or improving the hypothesized model (see Figure 7.1) 
in chapter seven. 
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Figure 3. 2: Hypothesized theoretical model 
Source: Author 
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Table 3. 1: Application of the theories in this study 
Objective of 
study 
Theory Construct/concept 
or variable 
Items in data collection instrument that are 
based on selected theory and construct 
Factors that 
influence the 
development 
of small 
scale 
business 
enterprises in 
the Meru 
County 
Psychological 
theory 
(i) Personal 
characteristics 
(ii) Education 
(i) Appendix 4:  Question 3, 12 
(ii) Appendix 4:  Question 3; Appendix 6:  Question  
8; Appendix 7:  Question 1, 2, 8 and 17 
Sociological 
theory 
(i) Culture 
(ii) Structure 
(iii) Education and 
training 
(iv) External factors 
(i) Appendix 4:  Question 11 
(ii) Appendix 4:  Question 10 and 22 
(iii) Appendix 4:  Question 3, 23 and 24 
(iv) Appendix 4:  Question 10  
Economic 
theory 
(i) Resources 
(ii) Business 
environment 
(iii) Training 
(i) Appendix 4:  Question 13 and 19; Appendix 5:  
Question 14, 15 and 16 
(ii) Appendix 4:  Question 10 
(iii) Appendix 4:  Question 23 and 24; Appendix 5:  
Question 13 
Business 
information 
needs for 
small-scale 
business 
enterprises 
Wilson 
Theory/model 
of information 
seeking 
behaviour 
(i) Business 
information needs 
(ii) Business 
information 
sources 
(i) Appendix 4:  Question 14, 15, 16, 17 and 18;  
Appendix 5:  Question 12 and 13; Appendix 7:  
Question 3, 5 and 6 
(ii) Appendix 4:  Question 13, 15 and 16; Appendix 
5: Question 14, 15 and 16; Appendix 6:  
Question 3, 4 and 5; Appendix 7: Question 7 and 
9 
Economic 
theory 
(i) Business 
information needs 
(ii) Business 
information 
services 
(iii) Resources 
(i) Appendix 4:  Question 14, 15, 16, 17 and 18 
(ii) Appendix 4:  Question 22, 27 and 30  
(iii) Appendix 4:  Question 13 and 19 
Business 
information 
sources for 
small-scale 
business 
enterprises 
Economic 
theory 
(i) Business 
information needs 
(ii) Resources 
(i) Appendix 4:  Question 14, 15, 16, 17and 18 
(ii) Appendix 4:  Question 13 and 19; Appendix 5:  
Question 14, 15 and 16; Appendix 6:  Question 
3, 4 and 5; Appendix 7:  Question 7 and 9 
Business 
information 
services for 
small-scale 
business 
enterprises  
Sociological 
theory 
(i) Education and 
training 
(i) Appendix 4:  Question 3, 23 and 24 
 
Economic 
theory 
(i) Business 
information 
services 
(ii) Resources 
(iii) Training 
(i) Appendix 4:  Question 22, 27 and 30;  Appendix 
5:  Question 3, 4, 7, 17, 19 and 22; Appendix 6:  
Question 5, 6 and 7; Appendix 7:  Question 3, 5, 
8 and 9 
(ii) Appendix 4:  Question 13 and 19; Appendix 5:  
Question 14, 15 and 16  
(iii) Appendix 4:  Question 23 and 24 
Accessibility 
of business 
information 
sources and 
services by 
small-scale 
business 
traders  
Psychological 
theory 
(i) Education and 
training 
(i) Appendix 4:  Question 3, 23 and 24 
 
Economic 
theory 
(i) Business 
information 
services 
(ii) Resources 
(iii) Training 
(i) Appendix 4:  Question 22, 27 and 30; Appendix 
5: Question 3, 4, 7, 17, 19 and 22; Appendix 6:  
Question 8; Appendix 7: Question 6, 5 and 8  
(ii) Appendix 4: Question 13 and 19; Appendix 5:  
Question 14, 15 and 16 
(iii) Appendix 4: Question 23 and 24; Appendix 5:  
Question 20, 21, 22 and 23. 
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3.4 Conceptual framework 
The foregoing theoretical discussion was further summarized into a conceptual framework 
which helped to set the stage for the implementation of the investigation. Mugenda (2008:111) 
describes a conceptual framework as the main structure or skeleton that not only gives form 
and shape to the whole system, but one that also supports and holds together all other elements 
of a study in a logical configuration. It concisely describes the phenomena under study and is 
usually accompanied by a graphical or visual depiction of the major variables of the study. It 
demonstrates how variables interact under given conditions. Cooper and Schindler (2008:701) 
describe conceptual framework as a model that shows the operational interrelationships 
between concepts and constructs.  
 
In a conceptual framework the relationships and interactions of variables are usually 
demonstrated by lines and arrows and are critical in guiding the investigation. In this context, 
a variable refers to the image, perception or concept that can be measured or symbols to which 
numerals or values are attached (Kumar 2011:63). Corbetta (2003:65) describes a variable as 
a property that is to be operationalized in a study. In this study, the variables are divided into 
independent and dependant variables. Cooper and Schindler (2008:705) define the independent 
variable as the variable that is manipulated by the researcher, thereby causing an effect or 
change on the dependent variable. The dependent variable refers to variable(s) that changes in 
response to the changes in the independent variables (Saunders, Lewis & Thornhill 2009:590). 
Cooper and Schindler (2008:702) describe ‘dependent variable’ as the variable that is 
measured, predicted or otherwise monitored by the researcher and is expected to be affected 
by a manipulation of independent variables. According to the information presented in Table 
3.1, the independent variables are summed up to include: factors influencing the development 
of SBEs, business information sources, business information services, business information 
needs, and public libraries. The independent variables were postulated to influence the 
dependent variable, that is, the development of small-scale business enterprises as 
demonstrated in Figure 3.3. 
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Figure 3. 3: The independent and dependent variables of the study 
 
The resulting scenario (dependent variable) was measured in terms of the number of SBEs 
started, the growth of new and existing business ventures, new jobs created by SBEs, and the 
income generated by SBEs.  
3.5 Summary of the chapter 
The chapter has described the theoretical framework that informed and guided this study. The 
study was based on the discipline of information seeking behaviour and entrepreneurship. 
Entrepreneurship is multidisciplinary in nature and hence the identification, adoption and 
application of the three theories of entrepreneurship together with the 1999 Wilson’s 
theory/model of information seeking behaviour in investigating the phenomena of this study 
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was most appropriate. The three theories of entrepreneurship are psychological theory of 
entrepreneurship, sociological theory of entrepreneurship, and the economic theory of 
entrepreneurship. On overall, the four theories were jointly found relevant in explaining the 
process of seeking business information, identifying business opportunties and the pursuance 
of the same. This was postulated to lead to the development of SBEs. The four theories were 
also very instrumental in revealing the key constructs that were significant in the design of this 
study. The identified constructs are business information needs, cultural factors, personal 
characteristics, education, structure, resources, business environment factors, business 
information services and training.  
The four theories underscore the need to equip the small-scale business community with 
requisite orientations, appropriate attitudes, skills and values that would be influential in 
driving entrepreneurial behaviour. The chapter has concluded by providing a schematic 
representation and a summary of identified constructs of this study, by exhibiting how they 
relate to each other in influencing the development of small-scale business enterprises. A 
hypothesised theoretical model was hence proposed, and was to be ascertained with the hope 
of confirming or improving it (see chapter seven). Operational application of the theoretical 
framework has been provided culminating to a conceptual framework that shows the key 
independent and dependent variables, and the specific aspects that were investigated. The next 
chapter outlines the research methodology that was designed and applied in conducting this 
study. 
 
 
 
 
 
 
 
129 
 
CHAPTER FOUR: RESEARCH METHODOLOGY 
4.1 Introduction 
This chapter describes the research methodology and techniques that were adopted to conduct 
this study in view of the following research objectives as outlined in chapter one: 
i. To examine the factors that influence the development of small scale business 
enterprises in Meru County 
ii. To explore the business information needs of small-scale business enterprises 
iii. To determine the nature of business information sources that are available at public 
libraries in Meru County 
iv. To assess the business information services that are offered at public libraries to 
small-scale business enterprises in Meru County 
v. To examine the accessibility of business information sources and services by small-
scale business traders at public libraries in Meru County 
vi. To propose a model on the measures needed at public libraries to support the 
development of small-scale business enterprises. 
 
This chapter starts by describing what research entails and discusses the research paradigm, 
approach, method, target population, sampling techniques and procedures that were used to 
conduct this study. Also described are data collection methods and strategies for data analysis 
and ethical issues that were considered appropriate during the implementation of this study. 
 
Leedy and Ormrod (2013:2) describe research as a process that involves collecting, analysing, 
and interpreting information to increase understanding of a phenomenon. Leedy and Ormrod 
have summarized the eight characteristics of a research project by stating that research: 
• Originates with a question or problem 
• Requires clear articulation of a goal 
• Usually divides the principal problem into more manageable sub-problems 
• Is guided by a specific research problem, question or hypothesis 
• Requires a specific plan for proceeding 
• Rests on certain critical assumptions 
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• Requires collection and interpretation of data in an attempt to resolve the problem that 
initiated the research 
• Is, by its nature, cyclical or, more exactly, helical. 
 
A research fits within certain philosophical stances to explain phenomena and approaches that 
are used to arrive at conclusions and get solutions to research problems. This study purposed 
to investigate the role that public libraries could play in facilitating the development of small 
business enterprises in the Meru County with a view to developing a model that would enable 
libraries to effectively support SBEs in the County.  
4.2 Research paradigm 
A research paradigm refers to a philosophical position that entails a cluster of beliefs and 
dictates which scientists in a particular discipline influence what should be studied, how it 
should be done and how results should be interpreted (Bryman & Bell 2011:24). Feilzer 
(2010:7) describes ‘research paradigm’ as a deeper philosophical position relating to the nature 
of social phenomena and social structures while Saunders, Lewis and Thornhill (2009:108,118) 
regard it as a way of examining social phenomena from which particular understandings can 
be gained and explanations attempted. They described it as a philosophical view on which data 
about a phenomenon should be gathered, analysed and used. According to Saunders, Lewis 
and Thornhill, a research paradigm underpins a research approach, design/method and research 
questions.  
 
According to Le Roux (2012: 9), there are three general assumptions of a research paradigm 
that directly or indirectly guide a researcher’s work, namely: ontology (the researcher’s 
perception of truth and reality), epistemology (the knowledge about the truth or reality) and 
methodology (the manner for acquiring knowledge). Saunders, Lewis and Thornhill 
(2009:108-121), Le Roux (2012:9), and Bryman (2012:27-34) have discussed the various 
paradigms mainly under the aforementioned ontology and epistemological stances which can 
be considered in research. The specific paradigms discussed include: objectivism which 
explains how social entities exist independent of social actors; subjectivism that advocates for 
understanding the meanings that individuals attach to social phenomena; constructionism 
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which argues that social phenomena and their meanings are continually being accomplished 
by social actors; positivism that prefers working with an observable social reality in a research 
arguing that the end product of such research can be law-like generalizations similar to those 
produced by natural science; realism which argues that there is a reality quite independent of 
the mind; and pragmatism that advocates for solving problems that exist in a specific situation 
in a  reasonable, sensible and logical way, and  based on practicality that suits the conditions 
that really exist now, rather than obeying fixed  theoretical foundations, ideas, or rules. The 
other two are interpretivism which argues that it is necessary for the researcher to understand 
differences between human beings in their role as social actors; and axiology that describes 
researchers’ values as important in the research process for credible results. Pragmatism was 
considered and its purpose and relationship with this study are described below.  
4.2.1 Pragmatism 
Pragmatism is a philosophical position which Punch (2009:291), Feilzer (2010:12) and  
Morgan (2014:2) said could be traced back to early philosophers, and is supported by other 
scholars such as Johnson and Onwuegbuzie (2004). Davies (2015) and Kalolo (2015) regards 
pragmatism as an alternative epistemological paradigm to positivism and ‘metaphysical’ 
(based on critical theory, post-positivism, and participatory approaches) thinking. It 
complements the weakness of one methodology by the strength of the other one. It circumvents 
the contentious issues of truth and reality, accepts philosophically that there are singular and 
multiple realities that are open to empirical inquiry, and orients itself towards solving practical 
problems in the ‘real world’ (Feilzer 2010:8).  
 
Reviewed literature indicated that pragmatism can take different forms which Goldkuhl 
(2012:8) broadly classified into three types: 
• Functional pragmatism. This regards constructive knowledge as a basis for action 
that can influence and improve practice. It underpins the importance of formulating 
knowledge and taking other actions in order to facilitate knowledge transfer and 
knowledge use outside the local practices.  
• Referential pragmatism. Referential pragmatism allows actors, actions, action-
objects, activities and practices to be the primary studied objects. It implies the 
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acceptance of things and events as existing independent of any observers, but at the 
same time emphasises reason and thought as originators of elements in the external 
world. 
• Methodological pragmatism. This is concerned with how knowledge is created. It 
emphasises the active role of the researcher in creating data and theories. It holds that 
the researcher is participating in the practice in order to explore - through own actions 
or close observations of others’ actions - the effects and success of different tactics 
towards finding the knowledge.  
 
In advocating for pragmatism as a paradigm, Pansiri (2005:198) said that it allows one to 
overcome the mental and practical constraints that are imposed by post-positivism and 
constructivism stances.  According to Morgan (2014:5), Dewey and other classic pragmatists 
argued that the longstanding debates in traditional metaphysics were seriously misguided. 
Tashakkori and Teddlie (1998) in Pansiri (2005:198) also argued that pragmatism rejects the 
forced choice between positivism (including post-positivism) and interpretivism with regard 
to methods, logic and epistemology, underpinning how it embraces both points of view and 
that it is more oriented towards using both qualitative and quantitative approaches. Morgan 
(2014:2) and Punch (2009:290) regard pragmatism as the main paradigm associated with the 
mixed methods approach by moving it beyond the narrow stances of practicality. Feilzer 
(2010:13) held that pragmatism does not expect to find unvarying causal links or truths but 
aims at interrogating a particular question, theory, or phenomenon with the most appropriate 
research approach and method (Feilzer 2010:13).  
 
In pragmatism, values play an important role when conducting research and interpreting 
results. Consequently, a researcher is advised to accept external reality and choose 
explanations that best produce the desired outcomes (Pansiri 2005:198). Shannon-Baker 
(2015:7) also noted that the pragmatic paradigm maintains the ‘valuable contributions’ of the 
metaphysical paradigm, that is, the importance of epistemology and the centrality of one’s 
world views for their research. While considering these issues, pragmatism focuses on what 
things will make a difference, as well as connecting abstract issues on the epistemological level 
to the methodological level. Creswell (2003) in  Pansiri (2005:198) argues that in pragmatism, 
instead of methods being important, the research problem is the most important issue and that 
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individual researchers are free to choose methods, techniques and procedures of research that 
are best suited to their needs and purposes.  
 
Pragmatists hold a view which  Feilzer (2010:8) regards as an ‘antirepresentational view of 
knowledge.’ Propagating the same argument, Pansiri (2005:198) asserted that “research should 
no longer aim to most accurately represent reality, to provide an ‘accurate account of how things are 
in themselves’ but to be useful, to aim at utility for us” Feilzer argued  that “pragmatism is a commitment 
to uncertainty, an acknowledgement that any knowledge ‘produced’ through research is relative and 
not absolute, and that even if there are causal relationships they are transitory and hard to identify” 
(Feilzer 2010:14).  
Pragmatism has also been seen to rest on the argument that the meaning of an event cannot be 
given in advance of experience. The focus is on the consequences and meanings of an action 
or event in a social situation (Morgan 2014:2). Morgan noted that Dewey convincingly 
disassociated pragmatism philosophy from abstract concerns and emphasised human 
experiences. The argument from Dewey was that experience is built around two inseparable 
phenomena: the sources of our beliefs and the meanings of our actions. The philosophy of 
pragmatism basically orates that, the origins of our beliefs arise from our prior actions and the 
outcomes of our actions are found in our beliefs. Morgan further argued that people’s 
experiences occur within some specific context hence weakening the use of the previous 
experience to sufficiently predict the outcome of a current action. According to Morgan 
(2014:3), the accrued experience and our understanding of the world is largely shaped by 
cultural factors and the social environment, and the underlying values are socialized and passed 
on through enculturation, institutionalisation and legitimation in the society hence the essential 
link between beliefs and actions. It is these experiences which create meaning by bringing 
beliefs and actions into contact with each other. With this argument, Morgan noted that 
experiences always involve a process of interpretation and that beliefs must be interpreted to 
generate action, and actions must be interpreted to generate beliefs. Also noted was the fact 
that many experiences occur in a relatively unquestioned fashion which is regarded as a habit 
by Dewey. This stance describes beliefs that people have acquired from previous experiences 
as somehow adequate in handling the demands for action in the current circumstances. The 
resulting scenario is a semi-automated state that does not necessarily require careful decision 
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making (Morgan 2014:2). Nonetheless, pragmatists repudiate the idea that ‘truth’ can be 
determined once and for all. They argue that ‘truth’ is a normative concept, just like ‘good’ 
and maintain that ‘truth is what works’, and therefore knowledge claims cannot be totally 
derived from contingent beliefs, interests and projections (Pansiri 2005:197). 
 
The preceding argument seems to be based on the key features and characteristics that are 
associated with pragmatism, which Johnson and Onwuegbuzie (2004:18) summarised as 
outlined below. They observed that pragmatism: 
• Rejects traditional dualism by opposing the distinction between realism and anti-
realism. 
• Recognizes the existence and importance of the natural and physical world as well 
as the emergent social and psychological world that includes language, culture, 
human institutions, and subjective thoughts. 
• Has high regard for reality and influences of the inner world of human experience 
in actions.  
• Views knowledge as being based on the reality of the world we experience and live 
in. 
• View theories instrumentally (they become true to different degrees based on how 
well they currently work; that is, workability is judged especially on the criteria of 
predictability and applicability). 
• Supports practical empiricism as the path to determine what works. 
• Views current truth and knowledge as tentative and as changing over time. That 
what we obtain on a daily basis in research should be viewed as provisional truths. 
• Prefers actions to philosophising. 
• Takes an explicitly value-oriented approach to research that is derived from cultural 
values; it specifically endorses shared values such as democracy, freedom, equality, 
and progress.   
 
The pragmatic paradigm has been considered as the underlying philosophical position in this 
study due to the aforementioned features and characteristics. Its adoption in this study is also 
based on the fact that it stresses research questions as critical in knowledge discovery  (Punch 
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2009:290). The study appreciates the fact that pragmatism offers several ways to bridge 
dichotomies that exist in mixed methods approaches in social science. According to Shannon-
Baker (2015:7), pragmatism offers a strong emphasis on research questions, communication, 
and construction of shared meaning. It connects theory to data through abduction, which has 
been found to be particularly useful during the integration stage of mixed methods. It advocates 
for a balanced use of subjectivity and objectivity throughout the inquiry process (Morgan 2014; 
Johnson & Onwuegbuzie 2004). 
 
Despite the wide acceptance and applicability of pragmatism in the mixed methods approach 
(Pansiri 2005:198), few weaknesses have been noted by Johnson and Onwuegbuzie (2004:19).  
The weaknesses have been pinned on the fact that scientists regard applied research as more 
productive, immediate and practical than the basic research. Johnson and Onwuegbuzie have 
argued that pragmatism promotes incremental change as opposed to fundamental change, 
structural or revolutionary change in the society. This is due to its utilisation of accrued 
experiences in interpreting the current truth. Moreover, the concept of usefulness or 
workability in pragmatism can sometimes be seen as vague unless a researcher adequately 
addresses it. Other difficulties are seen in dealing with the cases of useful but non-true beliefs 
or propositions and non-useful beliefs but true beliefs or propositions. However, as mentioned 
in the preceding paragraph, the suitability and relevance of pragmatism in this study is largely 
engrained in its strengths, flexibility and applicability in the discovery of the underlying 
phenomena. The next section outlines the research approach that was used in carrying out this 
study. 
4.3 Research approach 
There are three commonly used research approaches when carrying out a study, namely: 
qualitative, quantitative or mixed methods. The choice of a research approach largely depends 
on the research problem, the kind of data to be collected, the paradigm chosen, and the research 
design to be used (Creswell 2009:3).  
 
The qualitative approach is a broad term that encompasses a variety of approaches to 
interpretive research and material practices that make the world visible. It involves a 
naturalistic approach to the world (Ritchie & Lewis 2012:3). The qualitative approach focuses 
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on interpretation (understanding) rather than quantification. There is more use of words about 
real situations than about numbers. Its concern is context with regards to behaviour or situation 
as inextricably linked in forming experience. In the qualitative approach, the influence of the 
researcher’s perspectives is hardly avoided since the researcher is the primary instrument. This 
method utilises the inductive method to arrive at decisions hence it is commonly used to 
develop a hypothesis (Bryman & Bell 2011:393; Creswell 2009:3; Ritchie & Lewis 2012:2, 
3). Qualitative research has been criticized for not providing an adequate rationale for data 
interpretations and for data being not available for public scrutiny (Johnson & Onwuegbuzie 
2004:16). 
 
The qualitative research approach is best suited to address a research problem in which little is 
known and one needs to explore the situation. In qualitative research, the literature may yield 
little information on phenomena of the study and one might learn more through exploration  
(Creswell 2014:30). According to Cooper and Schindler (2008:162), the qualitative research 
approach includes: arrays of interpretative techniques which seek to describe, decode, and 
translate to come into terms with the meaning and not the frequency. This approach utilises 
research design such as case studies, ethnography, grounded theory and action research. The 
commonly used data collection techniques in the qualitative approach include focus group, 
observation, interview and documentary study while the commonly used data analysis 
techniques in qualitative research include content analysis, behavioural observations, 
debriefing of observers and studying of artefacts. Data is commonly drawn from people, 
organisations, texts, settings and environment, objects or artefacts, events and happenings 
(Cooper & Schindler 2008:162). 
 
According to Bryman and Bell (2011:153,167), a quantitative approach is a means of testing 
theories by examining the relationship among variables. The quantitative approach, as noted 
by Creswell (2014:7), starts by identifying a research problem based on trends in the field. 
Bryman and Bell add to this argument saying that it uses a systematic process where numerical 
data and measurement are utilised to obtain information on the phenomenon under study. The 
quantitative research approach attempts precise measurement of something and largely 
answers questions related to how much, how often, how many, when, and who. It usually 
builds and tests a theory or theories (Cooper & Schindler 2008:165).  The quantitative approach 
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demonstrates the relationship between theory (Creswell 2014:27) and research as deductive. It 
applies natural science such as positivism and objectivism in the conception of social reality. 
Despite its wide use in business and social research, it has been criticised on the basis of 
treating the social world as if it is not different from the natural order (Bryman & Bell 
2011:167).  
 
The quantitative approach complements the deductive reasoning since it starts with something 
that little is known about to further explore unknown phenomena such as the role that public 
libraries can play in supporting the development of small-scale business enterprises in Meru 
County, and in the exploration of the information needs of SBEs. This study did not entail 
specification of a hypothesis but used research questions and theories to underpin the elements 
upon which data was collected. 
 
Creswell (2014:565) describes the mixed methods approach as a procedure for collecting, 
analysing, and mixing both qualitative and quantitative approaches in a single study in order 
to understand a research problem and answer research questions. According to Punch 
(2009:298,358), a mixed method is an empirical research approach that brings together 
quantitative data and methods, and qualitative data and methods. In the mixed methods 
approach, Punch argues that the investigator collects and analyses data, integrates the findings, 
and draws inferences using both quantitative and qualitative approaches in a single study or 
programme of inquiry. Creswell (2009:4) emphasises that mixed methods has to use both the 
qualitative and quantitative approaches coherently in order to strengthen the overall result of 
the study. The logic of inquiry for mixed methods includes the use of induction (discovery 
patterns), deduction (testing of theories and hypotheses) and abduction (uncovering and relying 
on the best set of explanations in understanding the results of the study) (Johnson & 
Onwuegbuzie 2004:17). 
4.3.1 Mixed methods research  
This study used a mixed methods approach. It was noted that the qualitative and quantitative 
approaches were separately not able to sufficiently answer all the research questions of this 
study, hence the choice of the mixed methods. Notably, both quantitative and qualitative 
approaches involve similar processes. They both entail identifying a research problem, 
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reviewing related literature, and collecting and analysing data. In this study, the quantitative 
data was critical in providing the magnitude of the trends on issues touching the small-scale 
business enterprises while qualitative data offered elaborate explanations and different 
perspectives on given study phenomena. The process of using mixed methods involved 
merging, integrating, linking or embedding both qualitative and quantitative data (Creswell 
2014:565,566).  
Mixed methods has become increasingly used and accepted as a research approach to 
conducting research in various disciplines such as social sciences, business, education, 
behavioural sciences, health, human sciences and political science  (Cameron 2011:96; Feilzer 
2010:8; Bryan & Bell 2011:630). Leedy and Ormrod (2013:269) attributed the acceptance, 
growing popularity and the wide use of mixed methods in social sciences to reasons such as 
completeness, complementary, triangulation, resolution of puzzling findings, and development 
of appropriate research tools and strategies. Johnson and Onwuegbuzie (2004:17) also 
concurred with the argument and provided a description of the rationale for using the mixed 
methods approach in research that included: 
• Triangulation (seeking convergence and corroboration of results from different 
methods and the designs studying the same phenomena). The triangulation can be in 
the form of the use of a variety of data sources (data triangulation), the use of several 
different researchers (investigator triangulation), the use of multiple perspectives to 
interpret the results (theory triangulation), and the use of multiple methods to study a 
research problem (methodological triangulation). 
• Complementary. This is by seeking elaboration, enhancement, illustrations, and 
clarifications of the results from one approach with results from the other. 
• Initiation which involves discovering paradoxes and contradictions that lead to re-
framing of the research questions. 
• Development. This entails using the findings from one approach to help inform the 
other one. 
• Expansion which is about seeking to expand the breadth and range of research by using 
different methods for different inquiry components.  
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In their argument, Johnson and Onwuegbuzie (2004:15) underpinned the wide use of mixed 
methods to the increasing complexity and dynamism of research and emerging issues. They 
argued that it allows one to mix design components in order to provide answers to a research 
problem. In the same vein, Punch (2009:301) singled out the fundamental rationale for use of 
the mixed methods approach in research to its ability to combine methods in a way that 
achieves complementary strengths and non-overlapping weaknesses. Punch said that it 
appreciates the important similarities in the underlying logic of the qualitative and quantitative 
approaches as different but potentially complementary forms of empirical inquiry. 
Johnson and Onwuegbuzie (2004:17) describe the merits of mixed methods as being inclusive, 
pluralistic, complementary and non-dogmatic, that put special focus on research questions and 
methods. Johnson and Onwuegbuzie identified specific strengths of the mixed methods 
approach that include:  
• Ability to use words, pictures, and narrative to add meaning to numbers. 
• Through this approach, one can answer a broad and complete a range of research 
questions since the approach does not confine one to a single approach.  
• It is regarded to provide evidence for conclusion through convergence and 
corroboration of the research findings.  
• One is able to add insights and understanding that might be missed when one is using 
a single research approach. 
• Mixed methods approach is regarded helpful in increasing generalizability of the 
results. 
• It produces more complete knowledge necessary to inform theory and practice in a 
given discipline.  
 
Creswell (2014:570) has identified six types of mixed methods approaches, namely: the 
convergent parallel design, the explanatory sequential design, the exploratory sequential 
design, the embedded design, the transformative design, and the multiphase design. Creswell 
argues that the choice of the specific type of a mixed methods approach is determined by the 
sequence to be adopted when collecting data, how the data will be analysed, the time of mixing 
data, and the priority given to either qualitative or quantitative data collection. The discussion 
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that follows provides a brief description of each of the aforementioned types of mixed methods 
approaches. 
 
The convergent parallel design involves collecting both qualitative and quantitative data 
simultaneously, then analysing both data sets separately, comparing the results, and making 
interpretations. In explanatory sequential design, one collects quantitative and qualitative data 
sequentially in two phases where the quantitative data results give a general picture of the 
research problem and then the qualitative data helps extend and explain the general picture. In 
this design, the two sets of data do not have to be integrated but the qualitative data is 
instrumental in elaborating the findings. This design is labour intensive and requires sufficient 
time and resources to be given to both sets of data sequentially. The exploratory sequential 
design starts by collecting the qualitative data first to explore the phenomena followed by 
quantitative data collection in order to explain the relationships found in the qualitative data.  
 
In the embedded design, both qualitative and quantitative data is collected simultaneously or 
sequentially but one set of data is regarded as supportive to the other. In this approach, data is 
analysed separately and may not be compared since they are addressing different research 
questions but the supportive data set is used to provide information related to the impacts of 
the phenomena that are under investigation. In this design, the researcher can collect qualitative 
data, but the overall design still emphasises quantitative approaches. This approach is suitable 
for experimental and correlational research. The transformative design utilises one of the four 
designs (convergent, explanatory, exploratory or embedded), but encases the design within a 
transformative framework in order to provide an orienting lens for the mixed method approach. 
According to Creswell, this design is fairly new and is still being studied on how it can be 
integrated into the mixed methods approach. The multiphase design occurs when a researcher 
examines a problem through a series of phases or separate studies. This helps to address 
incremental research questions that all advance the programmatic research objective (Creswell 
2014:570-577).   
 
This study adopted the explanatory sequential design, where the quantitative data was first 
collected and then the results were used to improve the interview questions in the interview 
guide. This type of mixed methods approach helped to get a general picture of the research 
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problem and then the qualitative data helped to explain the general picture and elaborate the 
findings on different phenomena that were being investigated. According to Creswell 
(2014:585), a mixed methods study involves seven steps as shown on Figure 4.1. 
 
Figure 4. 1: The steps in conducting a mixed methods study 
Source: Creswell (2014:585)   
 
Johnson and Onwuegbuzie (2004:23) described seven data analysis stages that are involved in 
mixed methods research. These are: data reduction such as the use of thematic and factor 
analysis, data display that involves the use of lists, charts, tables and graphs, data 
transformation where quantitative data is transformed into narrative data while qualitative data 
is converted into numerical codes which can be represented statistically. Next is data 
correlation of both sets of data followed by data consolidation where both data sets are 
combined to create new consolidated variables or data sets. Data comparison is then performed 
on both data sets and is finally integrated into either a coherent whole or two separate sets. 
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The choice of the mixed-method approach in this study was informed by the nature of the 
research questions which potentially indicated that both quantitative and qualitative data were 
relevant. Both quantitative and qualitative data were collected but with the dominance of 
quantitative data while the qualitative data largely took an explanatory role. Basically, the two 
data sets were collected to address somewhat different phenomena but under common research 
questions as shown in Table 4.1.  
A further justification on the choice of this method is because, the study involved examining 
the information seeking behaviour of small-scale business traders with intentions of 
understanding their needs and how better the public libraries and other stakeholders can 
address the situation. According to  Leedy and Ormrod (2013:98), mixed method is most 
appropriate in studies of human behaviour noting that elements of both the quantitative and 
qualitative approach often provide a more complete picture of particular phenomena than either 
could do alone.  
This study being a large-scale survey, majority questions were close-ended but also included 
a few open-ended questions and interviews that required qualitative analysis. It was also noted 
that some specific statements that were provided by librarians who were in-charge of the 
targeted public libraries and those from civil service charged with the responsibility of 
enterprise development unit in Meru County were instrumental in supporting and explaining 
some of the results of quantitative data collected from small-scale business traders. Effort was 
made to bracket any prejudice and biases of the researcher by recording the qualitative data 
using an electronic device and also noting responses down in a diary when interviewing the 
respondents (Feilzer 2010:8).  
  
Despite the growing popularity, the mixed methods research approach has faced some few 
critics. Leedy and Ormrod (2014:268) noted the challenging task of combining the two 
methodological traditions. According to Bryan and Bell (2011:630), some scholars have also 
criticised it on the ground that it carries epistemological commitments and also on the argument 
that both quantitative and qualitative approaches are separate paradigms and hence the two 
cannot mix. The mixed methods approach has further been criticised as being tedious, 
expensive and time consuming due to extensive data collection (Creswell 2014:565). In this 
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study, adequate prior planning for field work and data analysis, the use of appropriate 
technologies, mastery of the required skills, and patience helped in overcoming most of the 
aforementioned challenges. 
Table 4. 1: Mixed methods table 
Research questions Research 
approach 
Sampling 
techniques 
i. What factors influence the development of small-
scale business enterprises in Meru County? 
Quantitative • Cluster 
• Systematic  
ii. What business information needs are required by 
small-scale business enterprises? 
Quantitative • Census 
• Systematic 
iii. What are the business information sources available 
in public libraries to small-scale business 
enterprises? 
• Quantitative 
• Qualitative 
• Cluster 
• Systematic 
• Purposive 
iv. What are the business information services available 
in public libraries to small-scale business 
enterprises? 
• Quantitative 
• Qualitative  
• Cluster 
• Systematic 
• Purposive 
v. Are the business information sources and services at 
public libraries in Meru County accessible by small-
scale business traders? 
• Quantitative 
• Qualitative  
• Cluster 
• Systematic 
• Purposive 
vi. What suitable model at public libraries could 
support the development of small-scale business 
enterprises?  
• Qualitative • Purposive 
 
4.4 Research design 
Research design refers to conceptual structure/strategy or the arrangement of conditions for 
collection and analysis of data in a manner that aims to combine relevance to the research 
purpose with economy in procedure (Cooper & Schindler 2008:140). It acts as a structure of 
investigation, procedural plan or a blueprint for the collection, measurement, and analysis of 
data, and facilitates the flow of research operations (Kothari 2004:31; Kumar 2011:94). Punch 
(2009:113-114) defines research design as a description of the strategy and framework from 
whom and how the data is collected and analysed. Many authors such as Sekaran and Bougie 
(2010), Cohen, Manion and Morrison (2011), and Leedy and Ormrod (2013) have discussed 
several research designs that can be applied when implementing a study. These include: survey 
design, case study design, experimental design, historical research design, ex post facto 
research design, developmental or time series research design, grounded theory, 
phenomenology design, content analysis, ethnography design, correlational, and meta-analysis 
144 
 
design. This study used survey and content analysis designs. The meaning and justification of 
the two designs are presented below.  
4.4.1 Survey design 
Bryman (2012:716) defines a survey research as a cross-sectional design in relation to which 
data is collected predominantly by a self-completion questionnaire or by structured interviews 
on more than one case (usually quite a lot more than one) and at a single point in time in order 
to collect a body of quantitative or quantifiable data in connection with two or more variables 
(usually many more than two), which are then examined to detect patterns of relationship 
between variables. According to Cohen, Manion and Morrison (2011:256), survey design is 
used to gather data at a particular time with the intention of describing the nature of existing 
conditions or to identity standards against which existing conditions can be compared or 
determine relationships that exists between specific events.  
 
The goal of survey research is to derive comparable data across subsets of the chosen sample 
so that similarities and differences can be found (Cooper & Schindler 2008:215). It is usually 
applied to a sample of a population and involves acquiring information on one or more groups 
of people, accurate portrayal or account of their characteristics in real-life situations, their 
opinions, attitudes and experiences among other information. This is realized by asking 
questions and tabulating their answers for the purpose of discovering meaning, describing what 
exists and obtaining information on the current status of the phenomena (Leedy & Ormrod 
2014:195; Creswell 2014:402). Saunders, Lewis and Thornhill (2009:144) describe the survey 
design as being concerned with description of phenomena and documentation of aspects of a 
situation. It is important in answering questions such as who, what, where and how much.   
The choice of survey research design in this study was largely informed by the adopted 
research approach, the nature of data that was to be collected, the sampling design, and the 
methods of analysing data. The choice enabled the description of the support situation with 
regards to the development of SBEs. It further enabled the exploration of factors that influence 
the development of SBEs and afforded deeper understanding of the access challenges to 
business information (Majumdar 2005:16). By using this design, it was possible to scan and 
investigate a wide range of issues from a sample population and generalise them to the target 
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population of the small-scale business enterprises. Other factors that led to the choice of the 
survey design in this study are as echoed by Cohen, Manion and Morrison (2011:256). They 
include ability to provide descriptive, inferential and explanatory data which was processed 
statistically where appropriate. The survey design also enhanced the gathering of standardised 
information through the use of questionnaires and interview guides across the targeted 
population, and the fact that it enabled checking the validity of questionnaires through pre-
testing leading to high reliability of the results.  
 
The shortcomings of the survey design are that one’s progress can be delayed by the 
dependence on others for information, and it is very difficult to realize or probe insights relating 
to the causes of or processes involved in the phenomena measured. Other drawbacks are related 
to the design of research instruments and the trustworthiness of the research procedure used 
(Saunders, Lewis & Thornhill 2009:144). In order to overcome the weaknesses associated with 
this design, the study pre-tested the questionnaires which helped to improve the language, and 
sentence construction and structure. This further helped to ensure that questions were 
understood by all subjects in the same way. Clear and easy to read instructions for each 
question were ensured where most questions also had choices or suggestions for respondent to 
select as deemed appropriate (Cohen, Manion and Morrison 2011:258, 264). The design of the 
questionnaire was done carefully to rule out unmediated responses based on respondent 
attitude and the tendency to give set of responses. The instruments were administered by the 
researcher who was assisted by three trained research assistants. This helped to improve the 
questionnaire response rate. The insight issues that were not probed properly through the 
questionnaire were dealt with a follow up interview sessions with identified stakeholder. 
Moreover, the researcher personally conducted the interview, which made it possible to clarify 
queries from the respondents and facilitated clear explanation to information that was sought.  
4.4.2 Content analysis 
Krippendorff (2013:24) describes content analysis as a research technique that involves 
scrutiny of the manifest of a body of the communicated material/text through classification, 
tabulation, and evaluation of its key symbols and themes in order to ascertain its meaning and 
make valid inferences. Leedy and Ormrod (2014:150) describe content analysis as “systematic 
examination of the content of a particular body of material for the purpose of identifying 
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patterns, themes, or biasness”. The content analysis method was used to scrutinize the policy 
documents and strategic plans, as well as the information pamphlets obtained from the 
Department of Enterprise Development and the three public libraries in order to find out how 
small-scale business enterprises were served in terms of the information provision. According 
to Leedy and Ormrod (2014:150), content analysis can be applied to books, newspapers, 
personal journals, legal documents, films, television, art, music, videotapes, and transcript of 
conversions, blog and bulletin board. Cohen, Manion and Morrison (2011:559) have concurred 
that content analysis can be performed with any written material, interview transcriptions, and 
media products. In this study, the specific body of materials were identified and then 
scrutinised critically and systematically using the evaluation criteria presented in section 
4.8.1.3 and as detailed in appendices 8 and 9. 
4.5 Study area 
This study was conducted in Meru County which is in the upper eastern region of Kenya (see 
Appendix 10). The County has a total area of 6,936 square kilometres. It had a population of 
1,356,301 million people by the 2009 census (the most recent census data) which was widely 
distributed among nine sub-counties (Ministry of Devolution and Planning 2013:13; Meru 
County Government 2014a) (see Table 4.2). The Meru County had 9 sub-counties, 28 
divisions, 133 locations, and 351 sub-locations.  
 
Table 4. 2: Meru sub-counties, area and administrative units 
No. Sub-counties Population in 2009 census No. of Divisions 
1.  Tigania East 157,246 3 
2.  Tigania West 135,980 4 
3.  Igembe North 154,814 3 
4.  Igembe South 134,550 3 
5.  Igembe Central 193,392 3 
6.  Imenti North 149,144 2 
7.  Buuri 134653 2 
8.  Imenti South 179,604 3 
9.  Meru Central 116,918 5 
 Total 1,356,301 28 
Source: Meru County Development profile, 2013 
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The sub-county and wards of Meru County are also shown in Figure 4.2 below. 
 
 
Figure 4. 2: Meru sub-counties/constituencies with existing wards 
Source: Meru County Government (2013) 
 
 
Meru County was selectively considered for this study on the basis of its richness in 
agricultural products with relatively high population. Notably, agriculture is the backbone of 
the Kenyan economy. The settlement patterns in the entire county are influenced by soil 
fertility, topography, road networks, urbanisation and rainfall. Sizeable settlement is found in 
the main urban centres that include Meru town, Maua, Lare, Muthara, Nkubu, Makutano, 
Kianjai and Timau (Ministry of Devolution and Planning 2013:12). The small-scale business 
units are largely found in the trading centres, and this informed the choice of the cluster trading 
centres that were included in this study. 
 
Meru County is regarded as one of the fastest growing economies in the region. As noted in 
chapter one, Meru County has favourable conditions for agri-business which contributes to 
80% of the households’ total income. ‘Miraa’ (khat) farming, for example, is a major 
agricultural cash crop in the Nyambene area with most farmers specializing in it as the major 
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source of income (Meru County Government 2013:38-39). The county has fair infrastructural 
development and facilities such as tarmac roads, telecommunication and electricity as 
compared with other counties. Other favourable factors related to business ventures in Meru 
County include favourable climate for agriculture, political goodwill, proximity to Mt. Kenya 
tourist site, fair security, and availability of many rivers/water sources which are gainfully used 
for socio-economic development. (Meru County Government 2013:39). These factors 
characterise conducive economic activities and hence they favour the development of small-
scale business enterprises. 
  
The annual local revenue of Meru County was estimated at 338 million Kenya shillings with a 
projected growth rate of 15% annually which is envisaged to increase with the development of 
small-scale enterprises. However, the opportunities to engage in self-employment are curtailed 
by low investment in job creation ventures and lack of resources to start up small-scale 
businesses. Both wage employment and self-employment each contribute on average 10% of 
the total household income (Meru County Government 2013:38-39, 69). The literacy level in 
the county is fair in some parts but also low in other parts such as Lare and Maua areas. This 
may affect how people seek and utilise business information.  
4.6 Target population 
According to Mugenda (2008:181), the population of a study refers to the entire group of 
individuals, a set of objects, cases, which are the focus of the research, whose characteristics 
the researcher seeks to study. It has also been referred to as the theoretically specified 
aggregation of the elements in a study and from which a sample is actually selected to develop 
knowledge  (Punch 2009:359). Cooper and Schindler (2008:374) also describe ‘population’ as 
a total collection of elements about which one wishes to make inferences. The following 
describes the different categories of population for this study.  
4.6.1 Small-scale business owners in Meru County 
The first group of the target population for this study was the small-scale business owners from 
Meru County. According to the Ministry of Devolution and Planning (2013:13), there were 
approximately 4,514 registered micro and small business enterprises at the targeted cluster 
town centres. These cluster town centres include Makutano, which is home to 1,217 small-
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scale business units; Maua (1,156), Nkubu (1,250), Kianjai (468) and Timau (423). These 
business units are mostly solely owned and hence the business owners were central in 
providing their personal experiences with regard to accessibility and utilisation of business 
information when developing a business venture. 
4.6.2 Staff in charge of enterprise development unit in Meru County 
Two staff members who were specifically responsible for the enterprise development unit in 
Meru County were included in the study. The enterprise development unit was fairly new 
department and had a total of eight staff members. The two senior staff (director of enterprise 
development and the chief officer in-charge of trade) were both regarded as important 
respondents because they make decisions, policies and oversee the implementation of the 
various strategies regarding business activities and enterprise development in the county. The 
objectives sought by Meru County attested that this category of respondents was central to the 
planning and the implementation of the enterprise development agenda in Meru County. 
Therefore, data collected from this category of the population was critical in the design of 
appropriate measures that can be considered by public libraries in enhancing the provision of 
business information to the SBEs.   
4.6.3 Librarians who work at public libraries in Meru County 
There were only three public libraries in Meru County. All library staff were targeted in 
completing the questionnaires in order to solicit their suggestions on strategies needed at public 
libraries for supporting the development of SBEs. The librarians who were in charge of each 
of the three public libraries were engaged in a follow-up interactive interview session. The 
public libraries available in Meru County were Meru District Library (10 staff), Mikumbene 
Community Library (7 staff) and Timau Community Library (6 staff).  
4.7 Sampling methods and procedures 
Sampling refers to investigating a part in order to glean information about the whole (Corbetta, 
2003:210). It entails the process of selecting some elements of the population that are used to 
provide data and draw conclusions about the entire population (Cooper & Schindler 2008:374). 
In a study such as this one which involves a large population, it was difficult to include every 
small-scale business unit. Use of a sample therefore was convenient to administer, and was 
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termed ‘economical’ in terms of cost and time (Majumdar 2005:16). A sampling technique 
was therefore applied in obtaining a representative sample from SBEs and also in selecting the 
public librarians and staff at the enterprise development unit. 
4.7.1 Sampling techniques  
In order to obtain an in-depth understanding of the factors influencing the development of 
small-scale business enterprises, their information needs and access challenges to business 
information, and ensure a high degree of credibility of the collected data, the study used a 
variety of sampling techniques in selecting the research sample (Migiro 2005:163). Both 
probability and non-probability sampling techniques were used in this study. The probability 
sampling technique refers to the controlled and randomized procedure that ensures that each 
member in a population is given a known nonzero chance of selection (Cooper & Schindler 
2008:709). In probability sampling, elements in a population are chosen randomly and have a 
known probability of selection. Ritchie and Lewis (2012:78) agree that probability sampling 
draws participants randomly from a wider population and has high representation. According 
to Cohen, Manion and Morrison (2011:153-155), the probability sampling technique has less 
risk of bias and allows two-tailed tests in statistical analysis of the quantitative data. Examples 
of probability sampling techniques are simple random, systematic, stratified and cluster.  
Cooper and Schindler (2008:709) describe the non-probability sampling technique as an 
arbitrary and subjective procedure in which each member of the population does not have a 
known nonzero chance of being selected. It is non-representative (Cohen, Manion & Morrison 
2011:155). In non-probability sampling, units are deliberately selected to reflect particular 
features within a sampled population and hence the characteristics of the population are used 
as the basis for selection (Ritchie & Lewis 2012:78). Cohen, Manion and Morrison (2011:155) 
regard non-probability sampling as good in piloting a questionnaire. Examples of non-
probability sampling techniques are convenience sampling, quota, purposive/judgmental, 
dimensional and snowball sampling. The probability sampling was used to select small-scale 
business traders while non-probability was used to select librarians and staff from the 
enterprise development unit of Meru County. The specific probability and non-probability 
sampling techniques used in this study are as discussed below. 
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4.7.1.1 Cluster sampling technique 
Cluster sampling technique is a method of survey sampling in which a researcher selects 
clusters such as groups defined by area of residence, organisational membership or other 
group-defining characteristics (Crossman 2012:1-2). Cooper and Schindler (2008:700) 
describe cluster sampling as a sampling process that involves dividing the population into 
subgroups and then draws a sample from each subgroup. Crossman (2012) notes that the cluster 
sampling method may involve several stages. When all units of the selected cluster are 
interviewed, it is referred to as ‘one-stage cluster sampling’ and when the subjects to be 
included in the study are selected randomly within the selected clusters, it is referred to as 
‘two-stage’ or ‘multi-stage’ cluster sampling.   
 
In the multi-stage cluster sampling technique, each cluster should be a small-scale 
representation of the total population. The clusters should be mutually exclusive and 
collectively exhaustive. A sampling technique is then used on any relevant clusters. To choose 
which clusters to include in the study, a further sampling technique is applied to the elements 
from each of the selected clusters  (Crossman 2012). According to Cohen, Manion and 
Morrison (2011:154), and Bryman and Bell (2011:181), the cluster sampling technique is more 
appropriate for the economy of time if the number of subjects within a unit is very large and 
geographically dispersed. In this study, it was also noticed that a reliable list of the actual 
number of small-scale business enterprises could not be established with ease since not all of 
them are registered. As discussed in chapters one and two, small-scale business enterprises are 
hard to determine in terms of their numbers and are largely found at local trading centres, 
especially in areas that have relatively high populations.  
 
In order to get initial clusters of this study, the 2009 population census report and the 2013 
county development report were consulted which depicted that the Meru-Makutano, 
Maua/Kangeta, Nkubu, Kianjai, and Timau were the key settlement areas with busy business 
activities as compared to other parts of Meru County (Kenya National Bureau of Statistics 
2014; Ministry of Devolution and Planning 2013; Meru County Government 2014a). In that 
regard, this study purposively/judgmentally considered the aforementioned five settlement 
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centres as clusters. The purposive/judgmental sampling technique is explained in section 
4.7.1.2. 
 
The systematic sampling technique was hence used on identified clusters (Meru/Makutano, 
Maua/Kangeta, Nkubu, Kianjai, and Timau) in order to sample the specific SBE units that were 
included in the study. The systematic sampling technique and procedure is explained in 4.7.1.3. 
The systematic sampling technique enabled the researcher to provide equal inclusion 
opportunities to various small-scale businesses units such as salons, butcheries, hardware 
shops, kiosks, spirit shops, merchandise shops that are general in nature, agro-vet shops, and 
hotels.  
 
Cluster sampling is economical in the cost of administration and time especially when dealing 
with a widely dispersed large population such as the small-scale enterprises (Mugenda 
2008:193). Nevertheless, it is criticised for its higher sampling error (Bryman & Bell, 
2011:182). Other scholars such as Ahmed (2009:3), describes cluster sampling as being least 
representative of the population out of all the types of probability samples. Undoubtedly, it is 
common for individuals within a cluster to have similar characteristics and may show little 
diversity within the community. So, when a researcher uses cluster sampling, there is a chance 
that one could have an overrepresented or underrepresented cluster in terms of certain 
characteristics. This can skew the results of the study  (Crossman 2012:2). To overcome these 
weaknesses, more clusters were considered and the systematic implementation of the sampling 
steps were strictly followed (Ahmed 2009:3).  
4.7.1.2 Purposive/judgmental sampling technique 
Purposive/judgmental sampling is a nonprobability sampling technique in which a researcher 
chooses participants judgmentally for their unique characteristics, their experiences, attitudes 
or perceptions (Cooper & Schindler 2008:397). The technique is commonly used in business, 
marketing, social, psychology and political research. The weakness associated with this 
technique is the lack of assurance that a sample is representative of the population. It is, 
however, less costly and one spends less time in the field. It is termed as appropriate in 
exploratory studies, for example in trying a new product (Cooper & Schindler 2008:397,237). 
Saunders, Lewis and Thornhill (2009:237-240) attribute the strength of the purposive sampling 
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technique to its ability to enable a researcher select cases that are most suited to answer the 
research questions. One has the opportunity to select members of the population who are 
deemed to be better placed in providing the needed information, and leave out the ones who 
may not have the information being sought (Cohen, Manion & Morrison 2011:157).  
 
The purposive sampling technique was used in obtaining two information-rich county staff 
members who were in charge of the enterprise development unit, and one head librarian from 
each of the three public libraries in Meru County. Meru County had three public libraries 
during the time this study was carried out. The participants for the follow-up interview were 
purposively selected for their unique experiences and positions of influence on the phenomena 
that were being investigated. This helped to negate staff members such as secretaries, cleaners, 
security officers, and clerks who had no direct responsibility on the key decisions and policy 
issues affecting the small-scale business enterprises in Meru County. The technique was also 
applied in the selection of cluster trading centres as mentioned in section 4.7.1.1. 
4.7.1.3 Systematic sampling technique 
Creswell (2014:161) and Cooper and Schindler (2008:389) describe systematic sampling as a 
probability sampling technique in which one chooses every nth individual, case, element, or 
subject in a population or sampling frame until one reaches the desired sample size. In this 
sampling technique, the subjects, cases or individuals may not have to be numbered (Bryman 
2012:192). This technique was specifically applied to randomly select individual small-scale 
business units/owners at each of the selected cluster trading centres. Since small-scale business 
units are dispersed and mixed up, the total population of the registered small-scale business 
units was divided by the required sample size in order to get the interval for every nth 
individual. 
nth    = skip interval                 = Population size/sample size 
nth   =  skip interval                 = (4514/355)   = 13 
Therefore every 13th small-scale business enterprise unit/owner was chosen to participate in 
the study from each of the selected cluster trading centres (see section 4.7.3.1 for a computed 
sample of the selected cluster trading centre). A table of random number was used in order to 
determine the starting number in each of the selected cluster trading centres. By applying the 
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systematic sampling technique in this category of respondents, it ensured equal representation 
of individual small-scale business units in the study regardless of the types and products or 
services they dealt with. As Cooper and Schindler (2008:389) and Saunders, Lewis and 
Thornhill (2009:228) noted, this technique is suitable in geographically dispersed populations 
and is easy to explain and train research assistants. The only disadvantage associated with the 
systematic sampling technique is periodicity and monotonic trends in the population (Cooper 
& Schindler 2008:389,390). To overcome these weaknesses in this study, the researcher 
exercised constant vigilance by changing the random start number in each cluster trading 
centres and by strict observance of the random interval across the entire population. 
4.7.2 Sampling frame 
Saunders, Lewis and Thornhill (2009:600) define ‘sample frame’ as the complete list of all 
cases in the population from which a probability sample is drawn. A sampling frame is critical 
in a study since it reveals the actual number of cases or subjects in the population and therefore 
helps in the computation of the required sample size, and in the computation of the nth number 
for the systematic sampling technique. It is also important in the planning of field work and in 
determining the time, and the resources required. According to Currivan (2004:1), a sample 
frame promotes comprehensiveness and accuracy in sampling by ensuring that a sampling 
frame covers the entire target population and by ensuring the inclusion of correct information 
about the elements of the target population in the study. Currivan said that a sampling frame 
can take two forms: a list and non-list sampling frame. An example of a list sampling frame is 
the list of staff in the payroll of the enterprise development unit while a non-list sampling frame 
is the list of all small-scale business units in a defined geographic area for probability sampling.  
In this study, the list on the total number of registered small-scale business ventures (4,514) 
was obtained from the municipal council offices of Meru County. This list was hence used to 
compute the actual number of the small-scale business units that were included in the study. 
The computed sample size was then used to compute the specific number of small-scale 
business units that was required from each of the selected cluster trading centres. Both the 
formula that was applied and the computation summaries are presented in section 4.7.3.1. Most 
SBEs are sole proprietorships and hence the owners are not separate entities from the business 
units.  
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4.7.3 Sample size 
Saunders, Lewis and Thornhill (2009:211-212) describe sample size as a group that is a subset 
of the population of interest. According to Cooper and Schindler (2008:90-91), data collected 
from samples can be used to draw inferences about a population without examining all its 
members, hence the economy of time, effort and money. The following constitutes the sample 
size for this study. 
4.7.3.1 Small business traders in Meru County 
The formula by Hoyle, Harris and Judd (2002) was used to determine the sample size (n) of 
SBE owners. 
          N 
n =                         N (L/100)2 
                     1+   1.962 p (1-p) 
 
Where N = total number of SBEs, that is, (4514) 
 n = the required sample size 
 L = maximum allowed error (in this case, 5%) 
 P = Expected proportion of SBEs that may seek for business information in Meru County 
(in this case, 0.5) 
The formula therefore led to the following calculations: 
             4514 
n =                         4514 (5/100)2                       = 355 
                     1+   1.962(0.5) (0.5) 
 
In order to get the sample size of each cluster town centre, further calculations were done as 
follows: 
• Nkubu    n = (1217/4514) * 355 = 96 SBEs 
• Maua/Kangeta    n = (1156/4514) * 355 = 91 SBEs 
• Meru/Makutano    n = (1250/4514) * 355 = 98 SBEs 
• Kianjai    n = (468/4514) * 355 = 37 SBEs 
• Timau    n = (423/4514) * 355 = 33 SBEs 
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Table 4.3 below provides a clear summary of the sample from SBEs.  
 
Table 4. 3: Summary of sample size for small-scale business traders in Meru County 
Cluster town 
centre 
No. of registered small 
business units 
Computed sample size of 
small business units Percentage 
Meru/Makutano 1,217 96 8% 
Maua/Kangeta 1,156 91 8% 
Nkubu 1,250 98 8% 
Kianjai 468 37 8% 
Timau 423 33 8% 
Total 4,514 355 8% 
 
As noted in section 4.6.1, the small-scale business owners were the main target in this case. As 
noted in chapter two, the majority of SBEs are solely owned. This implied that the owner or 
his/her representative per small-scale business unit was the respondent. 
4.7.3.2 Library staff working in public libraries in Meru County 
Membership to this category of respondents was very small in each public library and hence 
there was no need of sampling the individuals for the use of the questionnaire tool. 
Questionnaires were therefore distributed to all staff in the library in the first instance. 
However, a purposive/judgmental sampling technique was used to select one head of library 
from each library for a follow-up interview session which was conducted after analysing the 
information collected from the SBEs and from all library staff.   
4.7.3.3 Staff working at the enterprise development unit in Meru County 
As mentioned in section 4.6.2, members of this category of respondents were also very few 
and therefore only two senior staff were purposively considered for the interview session.  
4.8 Data collection methods  
This section details the methods that were used to collect data. Research data can be collected 
using various instruments depending on the nature and types of information required. Mugenda 
(2008:285) has outlined eight data collection instruments and their corresponding data 
collection techniques as shown in Table 4.4.  
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Table 4. 4: Data collection instruments and techniques 
No. Data collection instrument/tool Data collection techniques 
1.  Questionnaires, standardized tests, 
classroom tests, evaluation forms 
Self-administered in hard copies, electronic 
form, or voice form 
2.  Interview guides Face to face interview or telephone interviews 
3.  Discussion guides Focus group discussions and group interviews 
4.  Observation checklists Observation of events, actions 
5.  Structured forms and  document 
study 
Content analysis of objects, themes, existing 
records and documents  
6.  Voice recording equipment (tape 
recorders) 
Capturing voices 
7.  Image recording equipment (video, 
camera) 
Capturing actions, events through photographs, 
non-verbal communication or gestures  
8.  Data register Facility based surveillance such as diseases 
Source: Mugenda (2008:285) 
4.8.1 Data collection instruments  
In order to obtain answers to the research questions, this study used questionnaires, interview 
schedules and checklists for document study to collect the required data. The nature of each of 
these instruments is covered below. 
4.8.1.1 Questionnaire 
A questionnaire is a data collection instrument delivered to and completed by a participant of 
a study. Here the participant is asked to respond to a set of questions in a predetermined 
manner. The questions can be either closed-ended (restricted to given choices) or open-ended 
(unrestricted to given choices) (Cooper & Schindler 2008:710; Saunders, Lewis & Thornhill 
2009:360). Questionnaires were used to collect data from small-scale business traders, and 
from staff of the three public libraries in Meru County. The questionnaire instrument was 
considered to be appropriate in this study due to its ability to increase anonymity, 
confidentiality and the likelihood of obtaining accurate information from a large sample. It was 
also cheap and quicker to administer without the influence of the researcher (Bryman 2012: 
233-235). Moreover, the use of a questionnaire provided standardization of data collection 
since every respondent got the same questionnaire in a similar order and format. This assisted 
in ascertaining factors that were conducive for the development of SBEs as well as finding out 
the challenges which they were encountering when accessing business information. Their 
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information needs were also explored with ease and further afforded the small-scale business 
enterprises the opportunity to suggest what they felt should be implemented in order to enhance 
access to business information sources and services at public libraries in Meru County.  
 
The weaknesses associated with the use of questionnaires are inability to probe or ask further 
questions, risk of unanswered questions, difficult in answering some questions, lack of 
seriousness when answering the questions and low response rate (Bryman 2012:234–235). 
Considerable efforts were made in order to overcome these weaknesses by ensuring that the 
questions were clear and unambiguous. The instrument had few open-ended questions while 
the instructions were simple and very clear. The questionnaire had a good cover letter that also 
aimed at motivating the respondents by highlighting the value of the results (see Appendix 3). 
The research assistants were trained on how to help in clarifying queries arising from the 
questionnaires. 
 
To develop the questionnaire, the existing literature and published studies on business 
information sources and services, and on small-scale business development such as by  
Chiware (2008), Okello-Obura et al. (2007), Kuratko and Hodgetts (2004), Kirby (2003), and  
EIFL (2012) were consulted. The design of the questionnaires constituted simple closed-ended 
and very few open-ended questions. Many closed-ended questions were on three to five points 
Likert-type scale (see Appendices 4 and 5). Kumar (2011:170,174-175) outlined three types of 
attitudinal scale: the summated rating (Likert scale); the equal-appearing interval scale 
(Thurstone scale), and the cumulative scale (Guttman scale). This study used the Likert- scale. 
The use of the Likert-scale was preferred in this study to facilitate the collection of data on a 
variety of study phenomena and constructs. It also enabled exploration, measurement, and 
obtainment of different degrees of responses and the determination of the intensity on different 
aspects of a variable and comparison of different views from various categories of the target 
population (Kumar 2011:169-170). 
 
Particular attention was given to the wording of the cover letter, principally to maximise the 
response rate of the questionnaire, and also to deliberately convey the impression of concern 
and care for business information needs that SBEs had. The intention was to demonstrate to 
the respondents that public libraries were becoming increasingly responsive to the information 
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needs of the community. The specific questions were aligned to the research objectives as 
outlined in Table 4.5. 
 
Table 4. 5: Linkages of questions in the questionnaire with research objectives 
Objective of study Items in data collection instrument that 
are based on given research objectives 
1. To examine the factors that influence the 
development of small scale business 
enterprises in Meru County 
(i) Appendix 4:  Question 3, 10, 11, 12, 13,  22, 
23 and 24 
(ii) Appendix 5:  Question 13  
2. To explore the business information needs 
of small-scale business enterprises 
(i) Appendix 4:  Question 12, 13, 14, 15, 16, 17, 
18, 19, 22, 27 and 30  
(ii) Appendix 5:  Question 12 and 13 
3. To determine the nature of business 
information sources that are available at 
public libraries in the Meru County 
(i) Appendix 4:  Question 15, 16, 17, 18 and 19 
(ii) Appendix 5:  Question 14, 15 and 16 
4. To assess the business information services 
that are offered at public libraries to small-
scale business enterprises in Meru County 
(i) Appendix 4:  Question 20, 21, 22, 28, 29, 30 
and 31 
(ii) Appendix 5:  Question 3, 4, 7, 17, 19 and 22 
5. To examine the accessibility of business 
information sources and services by small-
scale business traders at public libraries in 
Meru County 
(i) Appendix 4:  Question 23, 24, 25, 26, 27, 28, 
29 and 31 
(ii) Appendix 5:  Question 20, 21, 22 and 23. 
 
4.8.1.2 Interviews and interview schedules 
Semi-structured personal interviews were conducted to gather relevant data from purposively 
selected heads of the three public libraries as well as from two senior officers responsible for 
the enterprise development unit in Meru County. Consistent with the advantages described by  
Kothari (2004), and Cooper and Schindler (2008), this technique was deemed appropriate for 
this study since it allowed changing of wordings and explanations for particular questions 
which seemed inappropriate with a particular respondent. Interviews were also regarded to 
provide greater flexibility in varying attention and time spent with a given respondent of the 
study.  
 
To develop the interview questions (see appendices 6 and 7), the existing literature and 
published studies on small-scale business development were consulted. Also consulted were 
tools used previously in related studies such as by Chiware (2008), Okello-Obura et al. (2007) 
and EIFL (2012). The semi-structured questions gainfully permitted more direct comparability 
of responses since question variability was eliminated and therefore answer discrepancies in 
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such questions were regarded to be real. The follow-up interviews permitted the researcher to 
add or modify questions after quantitative data had been collected and analysed. The interview 
questions were also aligned to the research objectives as outlined in Table 4.6. 
 
Table 4. 6: Linkages of questions in interview guide with research objectives 
Objective of study Items in data collection instrument that 
are based on given research objectives 
1. To examine the factors that influence the 
development of small scale business enterprises 
in Meru County 
(i) Appendix 6:  Question  8  
(ii) Appendix 7:  Question 1, 2, 8 and 17  
2. To explore the business information needs of 
small-scale business enterprises 
(i) Appendix 6:  Question 1 
(ii) Appendix 7:  Question 3, 5 and 6 
3. To determine the nature of business 
information sources that are available at public 
libraries in the Meru County 
(i) Appendix 6:  Question 3, 4 and 5 
(ii) Appendix 7:  Question 7 and 9 
4. To assess the business information services that 
are offered at public libraries to small-scale 
business enterprises in Meru County 
(i) Appendix 6:  Question 5, 6 and 7 
(ii) Appendix 7:  Question 3, 5, 8 and 9 
5. To examine the accessibility of business 
information sources and services by small-scale 
business traders at public libraries in Meru 
County 
(i) Appendix 6:  Question 8 
(ii) Appendix 7:  Question 6, 5 and 8 
4.8.1.3 Document study 
The study assessed policy documents as well as the various classified business information 
resources held at the three public libraries to establish the libraries’ suitability in meeting 
business information needs of SBEs. The evaluation criteria for assessing the business 
information resources were: relevance, demand, cost, currency, quality, ease of use, and 
accessibility (See appendices 8 and 9 for document study checklist). Other publications 
maintained by the enterprise development offices on business enterprises such as brochures 
and pamphlets were assessed on suitability and applicability in assisting the development of 
SBEs in Meru County. The results were quite insightful and were used in designing solutions 
and models on the needed measures in order to address the matters that were under 
investigation. The study of the documents complemented the construct ‘validity’ as it was 
possible to identify congruence or disconnect between what was written in published policy 
documents and the actual practice as was revealed through quantitative data.  
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4.8.2 Reliability of instruments of data collection 
In research, reliability refers to consistency with which a measuring instrument yields a certain 
consistent result when the entity or concept being measured has not changed (Leedy & Ormrod 
2013:92; Bryman 2012:169). Punch (2009:244) defines reliability as the extent to which results 
are consistent over time and an accurate representation of the total population under study. If 
the results of a study can be reproduced under a similar methodology, then the research 
instrument is considered to be reliable. Saunders, Lewis and Thornhill (2009:156) attribute 
threats of reliability to error and bias of both the observer and the participant. 
 
Cohen, Manion and Morrison (2011:199-201), Leedy and Ormrod (2013:92), and Bryman 
2012:168-170) provided various forms of reliability that can be used in research. These 
include: inter-rater, test-retest, equivalent forms, stability reliability and internal consistency. 
This study used both inter-rater and internal consistency forms of measuring the reliability of 
the instruments of data collection. The reasons for their choice have been described below. 
Inter-rater:  Cohen, Manion and Morrison (2011:200) describe inter-rater as the use of two 
researchers to enter data, especially semi-structured interview data. It is the extent to which 
two or more individuals evaluating the same product or performance gives identical judgments. 
This can be computed in percentage dividing the number of actual agreements by the number 
of possible agreements and then multiplied by one hundred. Data collected from qualitative 
questions were subjected to two different analysts for thematic analysis. The outcomes were 
compared and a consensus was agreed on thematic expressions that differed significantly 
(Leedy & Ormrod 2013:91-92).  
 
Internal consistency: This is the extent to which all of the items within a single study 
instrument yield similar results. According to Mugenda (2008:255), the first concern in 
research reliability is internal consistency. This was tested by administering only one study 
instrument at the three public libraries and at all clustered centres for small-scale business 
enterprises (Leedy & Ormrod 2013:91-92). Questionnaires from a given cluster area were 
numbered chronologically hence the results of odd numbers were compared to the results of 
even numbers. Bryman (2012:170) referred to this as the spilt-half method of testing internal 
consistency. A correlation coefficient of the data (Cronbach's Alpha score) was hence 
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calculated to determine the extent to which the measures between identified items in the 
questionnaire were similar and verified the consistency and homogeneity among the items. 
Using the split half method, the actual reliability test of the questionnaire used on the collected 
data from small-scale business enterprises showed a high Cronbach's Alpha score of 87.7% 
and 85.3% for even and odd numbers respectively. The results are presented in Table 4.7. The 
reliability coefficient of between 0.7 or higher is considered acceptable in social sciences using 
the Cronbach's Alpha (Singh 2007:255). 
 
Table 4. 7: Reliability statistics 
Cronbach's Alpha Part 1 Value .877 
N of 
Items 
131a 
Part 2 Value .853 
N of 
Items 
130b 
Total N of Items 261 
Correlation Between Forms .699 
Spearman-Brown Coefficient Equal Length .823 
Unequal Length .823 
Guttman Split-Half Coefficient .819 
 
The survey instruments were also assessed during the pretesting stage in order to iron out all 
the inconsistencies. Additionally, research design was meticulously documented to enhance 
the repeat process while consistent flow of themes was ensured. 
4.8.3 Validity of instruments of data collection 
Validity is about whether or not an indicator that is devised to gauge a concept really measures 
that concept (Bryman & Bell, 2011:159). It relates to whether a research instrument is 
measuring what it is set out to measure. Validity reflects the soundness of an operational 
definition and it therefore determines the extent to which an empirical measure adequately 
reflects the real meaning of the concept under consideration (Cohen, Manion & Morrison 
2011:185). Mugenda (2008:256) provides a more recent description of validity as accuracy, 
truthfulness and meaningfulness of inferences that are based on the data that is collected from 
the use of a tool or a scale for each construct or variable in a study.  
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There are various forms of measuring validity of instruments as described by Cooper and 
Schindler (2008:290-292), Leedy and Ormrod (2013:91), Punch (2009:247), Bryman 
(2012:171-172), Cohen, Manion and Morrison (2011:183-195), Leedy and Ormrod (2013:93-
94), and Mugenda (2008:257-260). These include: internal validity, external validity, catalytic 
validity, concurrent validity, face validity, predictive validity, construct validity, consequential 
validity, convergent validity, criterion-related validity, and cross-cultural validity. In order to 
achieve the desired level of validity in this study, the existing literature, problem background, 
and research questions were used as a springboard while constructing the survey instruments. 
Three forms of validity were ensured and justified in this study as follows: 
 
Content validity: This is the extent to which a study instrument is a representative sample of 
the content domain that is being measured (Leedy & Ormrod 2013:93). The content validity 
was satisfied by the evaluation of the draft questionnaire by workplace colleagues, and a panel 
of experts in the business and library domain to ensure representation of the area under study. 
The experts were contacted based on referral information and networks. The expert judgment 
and advice of the supervisors were also sought. The reason for this was to judge whether the 
data collection items in the questionnaire could fail to test certain important areas and aspects 
of the study or whether they were unduly weighted towards some aspects of knowledge as 
compared to others. 
 
Construct validity: This refers to the extent to which a measuring instrument measures a 
characteristic that cannot be directly observed but is assumed to exist based on patterns or 
behaviour (Cohen, Manion & Morrison 2011:189). Cooper and Schindler (2008:290) also refer 
to construct validity as the extent to which a measuring instrument provides adequate coverage 
of the investigative questions. It is realized by reviewing of literature and theories in order to 
come up with hypotheses, constructs or concepts that can be operationalised and measured. 
The previous studies on the provision of business information by public libraries SBEs were 
reviewed and compared in order to make constructive concepts and statements. The identified 
concepts informed the kinds of questions that were included in the research instrument. The 
conceptualised outcomes were generalised to broader themes in describing the role of the 
public library in revitalising the development of small-scale business enterprises.   
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External validity: This refers to transferability, which is the ability of research results to 
transfer to situations with similar parameters, populations and characteristics; which can be 
achieved by ensuring independent variables are described explicitly (Cohen, Manion & 
Morrison 2011:186). The composition of the sample and the detailed operational definition of 
this study demonstrate the ability to generalise the results of the study to other counties and 
public libraries in Kenya. Although economic activities and natural resources differ across the 
forty seven counties in Kenya, the national policy, devolution laws and aggregate economic 
environment are not significantly different. This makes the findings of this study able to be 
applied and generalised with ease in all the forty seven counties in Kenya. 
4.8.4 Pre-testing of instruments of data collection 
 Saunders, Lewis and Thornhill (2009:394) describe a pre-test as a small-scale study that is 
carried out to test a questionnaire or interview checklist in order to minimize the likelihood of 
respondents having problems in answering the questions. This study pre-tested the research 
instruments before the actual process of data collection for the main study begun. This helped 
to improve the validity and the reliability of the instruments of data collection and to establish 
the feasibility of the study. Pre-testing also helped in ironing out data recording problems. It 
was instrumental in determining whether the instructions given to the respondents were clear 
or ambiguous. It also helped to identify logistical problems, determine what resources were 
needed for the study, and further helped to assess the data analysis techniques that were 
proposed. This was aimed at uncovering the potential problems and in determining the training 
needs for research assistants in the data collection process (Migiro 2005:169).  
In this study, pre-testing was conducted at Isiolo Community Library which is in Isiolo County. 
Similar sampling techniques as documented in this study were used to obtain a pre-test sample 
from the purposively selected library, two staff members and one head librarian. Ten small-
scale business traders from nearby trading centres and one enterprise development officer were 
selected. 
 
The nature and purpose of the pre-test exercise was explained to the respondents before 
completing the questionnaire and before the researcher conducted the interview. The 
researcher personally conducted the interview and distributed the questionnaires to the 
respondents. Consequently, the structure of the final research instruments was revised, for 
165 
 
example the initial question requiring SBEs to indicate their current information needs was 
noted to be ambiguous since respondents were not able to differentiate between the initial 
business information needs and the current ones. More response choices were also added to 
some questions, for example question number twenty from the SBEs’ questionnaire where a 
fourth response choice was added, that is, ‘I have never used’. This helped to make SBE 
respondents not skip any of the variables that were provided in the table.  
4.9 Data collection procedures 
The data collection procedures have been described by Mugenda (2008:286) as established 
methods or practices of capturing data using specific data collection tools. The data collection 
process started by getting an ethical clearance letter from UNISA (see Appendix 1) followed 
by an ethical clearance letter from the Scientific and Ethics Review Committee (SERC) in 
Kenya (see Appendix 2). The letter of approval was then taken to the relevant offices followed 
by visits to the research sites to request permission to meet heads of the three public libraries 
in Meru County, the officer in-charge of enterprise development in Meru County, and local 
municipal councils to enlist their support in the data collection process. Different data 
collection procedures were applied according to the different categories of the study population 
involved in the study. 
4.9.1 Procedure of administering questionnaires to small-scale business enterprises 
In this study, the researcher engaged and worked with three research assistants in administering 
questionnaires to the identified clusters. The researcher was involved in providing guidance 
and leadership to the entire process. The research assistants were first appropriately trained on 
the sampling technique and on how to clarify questions to the respondents who might make 
inquiries.  
 
The sampled SBE owners were approached courteously and requested to complete the 
questionnaire.  The duly filled questionnaires were picked up right away or at a later time or 
day as agreed with respondents. The collected questionnaires were numbered chronologically. 
This took six days from Monday to Saturday and extended over a period of one week at each 
cluster town/centre.  
166 
 
4.9.2 Procedure for administering questionnaires to staff in the public libraries 
With permission from the head of the library, all library staff from the three public libraries in 
Meru County were each approached courteously and requested to complete the questionnaire. 
The duly filled questionnaires were picked up right away or after some hours as agreed with 
respondents. This took two days in each library. Data collection started at the Meru District 
Library followed by Mikumbene and Timau Community Libraries respectively.  
4.9.3 Procedures for conducting interviews 
The researcher first sought for convenient appointment times for interview sessions with each 
identified participant. Each interview session took approximately 30 minutes. Due to the long 
distance between the three libraries, the interviews took three days on weekdays. Data 
collection started at the Meru District library followed by Mikumbene and then the Timau 
community library. All interviews were recorded using a digital voice recorder and were later 
uploaded to a computer. A notebook was also used to note comments as deemed appropriate. 
The interview session was administered by the researcher (see Appendices 6 and 7 for 
interview guides). As mentioned above, interview questions were refined after the quantitative 
data had been gathered and analysed. 
4.9.4 Procedures followed in the document study 
In order to assess the suitability of business information resources that were 
available/accessible at public libraries in Meru County, the library catalogue was consulted to 
provide guidance to the actual shelving location of information resources. The retrieval of 
documents predominantly utilised the subject approach as well as the search and location of 
some famous titles of business related information materials. The researcher took advantage 
of his rich background in business domain when identifying and assessing the information 
materials. Attempts were made to study usage statistics on identified information resources 
from the date due slips. The identified criteria (see Appendices 8 and 9 for document analysis 
checklists) were applied to determine their suitability in meeting the business information 
needs which featured after analysing questionnaires from small-scale business traders and from 
public library staff.  
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Other documents that were studied included policies, the strategic plans, economic survey, and 
other manifestos related to the small-scale businesses.  The researcher requested a copy of the 
identified documents, after which each of them was studied. The criteria used were 
completeness, accessibility, publicity, currency, quality, ease of use, evidence of commitment 
to the strategic intentions and purpose. The scrutiny of documents, as detailed in Appendix 9, 
focused on the ability of identified documents to relay information to small-scale business 
enterprises, completeness and up-datedness of the contents in addressing the business 
information needs of SBEs, awareness, availability, and ease of access of these documents via 
the county’s website. Legibility and language used in these documents were also assessed for 
friendliness and ease of use by small-scale business enterprises. Notes and features were taken 
and recorded against each identified document. This process helped to isolate the relevant 
documents and pointed out gaps in reference to a given criteria. 
4.10 Data analysis  
Data analysis is described by Cooper and Schindler (2008:93) as a process that involves 
reducing accumulated data to a manageable size, developing summaries, looking for patterns, 
and applying statistical techniques that help to interpret the meaning. The choice of techniques 
and approaches to data analysis was guided by the nature of the data that was collected. The 
study handled both quantitative and qualitative data. The discussion that follows outlines how 
each type of data was analysed. 
4.10.1 Analysis of quantitative data  
The analysis of quantitative data was done with the help of the Statistical Product and Service 
Solutions (SPSS) version 20 and the Microsoft Excel version 2013. Both software were 
selected because they are user-friendly data management tools (Migiro 2005:172). All closed-
ended questionnaires were first coded in the SPSS database. The analysis process ensured that 
all the completed questionnaires were initially numbered chronologically and scrutinised to 
detect errors or omissions in order to certify maximum data quality. The processing of data 
was carried out with the assistance of identified statisticians. The researcher ensured advance 
preparation in handling large amounts of data in a documented and systematic fashion.  
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The quantitative data collected was analysed using descriptive and inferential statistics where 
means, averages, percentages, frequencies, Chi-square, regression analysis, and ANOVA tests 
were carried out to satisfy the objectives of the study, make estimates, comparisons, 
interpretations and enable recommendations. Notably, regression analysis in SPSS has five 
methods on how variables are handled in the regression model. These methods include: enter 
method, stepwise method, remove method, backward method and forward method. This study 
used the enter method in order to determine how a group of related variables regressed on 
given dependent variables. The stepwise method was also used especially in coming up with 
the most suitable determinants for a given regression model. This helped to exclude variables 
that were statistically insignificant in the regression model (Bryman 2012; Gupta 2000; Singh 
2007). The results were presented in contingency tables and figures, and in other cases 
descriptive and narrative statements were used.  
4.10.2 Analysis of qualitative data  
The data that was gathered from the interview sessions and from the documents study were 
analysed using the content analysis method. Here, the broad categories of themes identified 
through the deductive content analysis were further broken down into specific codes using the 
inductive process. A code is a name or a label that the researcher gives to a piece of text that 
contains an idea or piece of information. It is the assigning of a category label to a piece of 
data that is either decided before data is collected or in response to data that has been collected 
(Cohen, Manion & Morrison 2011:559).  Coding therefore enables one to identify, search and 
retrieve similar information on the basis of those that bear the same code.  Cohen, Manion and 
Morrison argue that the coding process requires going through the provided text, line by line 
and assigning a descriptive code in the margins. In this study, the coding process entailed 
looking at the content of the response statements of the semi-structured questions, identifying, 
marking with a colour scheme and arranging them in terms of frequency, and with regard to 
the repetition of the theme. This helped to determine the frequency of code occurrence across 
given items, culminating in descriptive statistics such as means and percentages coupled with 
figures and tables where appropriate to facilitate better interpretation. In other cases, narrative 
statements were used appropriately. 
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The following guidelines to the coding process of content analysis as noted by Ritchie and 
Lewis (2012:219–262) were observed: 
• Coding was based on frequency of a concept. 
• There was flexibility in allowing addition of concepts as the analysis progressed. 
• Decisions were made to re-examine the irrelevant information after the results were 
analysed. 
• The coding of the text was done manually while the text (transcription reports) were 
being read through and recorded on a Microsoft Excel worksheet. 
• The results were examined and integrated with the quantitative data.  
 
A similar systematic approach was applied to document analysis such as policy, strategic plans, 
and other information materials obtained from the Department of Enterprise Development and 
the targeted public libraries. The specific body of materials was identified and then scrutinised 
critically and systematically using the evaluation criteria which are outlined in section 4.8.1.3 
and in Appendices 8 and 9.  
 
In order to ensure objectivity in this process, different analysts with expertise in business 
related matters were engaged in content analysis on the interview data and information 
materials for triangulation purposes.  The researcher also re-did the content analysis to ensure 
validity and uniformity of the results.  Once the patterns were established, the results were 
compared and used to develop patterns of themes which were then integrated with the results 
of the quantitative data (Leedy & Ormrod 2014:150). 
4.11 Ethical considerations 
Ethics in research is concerned with what is wrong or right in the conduct of a study. Cooper 
and Schindler (2008:34) describe ethics as norms or standards of behaviour that guide moral 
choices and our relationships with others. It entails application of ethical principles and 
practices in establishing the truth (Bryman 2012:135). Ethics in research ensures that no one 
is harmed or suffers adverse consequences from research activities (Cohen, Manion & 
Morrison 2011:97-98). Examples of unethical practices in research include violating non-
disclosure agreements, coercing people to participate in a research, breaking participant 
confidentiality, miss-presenting results, deceiving people, using invoicing irregularities, 
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avoiding legal liability, and many others (Cooper & Schindler 2008:34). Cohen and Manion 
(2011:98) emphasised the need to ensure that procedures of collecting and testing evidence are 
duly followed and that the acceptable standards and guidelines are consistently applied from 
one case to another. This helped to ensure that inferences, conclusions and decisions were not 
made on irrelevant grounds.   
This study required searching for truth particularly on what can be done to enhance the 
provision of business information services at public libraries in order to spur the development 
of SBEs in Meru County. However, this was not to be achieved at the expense of participants 
or the scientific integrity. According to Bryman (2012:140), all subjects in a research have 
ethical rights to be consulted, to give or withhold consent and to confidentiality. In this study, 
all ethical issues related to collecting and analysing data from human subjects as described by  
Bryman (2012), Punch (2009) and Cooper and Schindler (2008), and as guided by UNISA’s 
policy on research ethics (2014) were strictly observed. The ethical dilemma encountered in 
this study has been explained including the manner of solving it. 
 
More specifically, ethical clearance of the research by UNISA’s College of Human Sciences 
was obtained (see Appendix 1). Also obtained was an ethical clearance letter from Kenya 
which was sought from the Scientific and Ethics Review Committee (SERC) which had 
authorized the Kenya Methodist University to issue such clearance in Meru County (see 
Appendix 2). Subsequent permission was sought from each of the three public libraries. A 
copy of the questionnaire, interview schedule, and abstract were attached to the letter 
requesting for permission to conduct research. The ethical letter to conduct research also 
explained the purpose and the nature of the study. Date and time of distributing questionnaires 
and for conducting interviews were communicated and arranged appropriately. Individuals’ 
consent to participate in this study was sought from small-scale business traders, public library 
staff and from staff working at the enterprise development unit in the Meru County through a 
cover letter (See Appendix 3).  
 
All respondents were not required to indicate their names on the questionnaires. Privacy and 
anonymity were also ensured. The study ensured that the administration procedures were not 
intrusive but focused on the main phenomena that were being sought. Additionally, 
171 
 
respondents were assured that all the research data provided was to be treated in confidence 
and for the purpose of this study only (Cohen, Manion & Morrison 2011:91). All kinds of 
support accorded throughout the study process were acknowledged through a thank you note. 
4.12 Summary of the chapter  
In this chapter, a detailed account of the research philosophy, approach, strategy, methods and 
techniques that were used in this study have been presented. The study used the pragmatic 
paradigm. It utilised the mixed methods research approach, and applied the survey design. The 
mixed methods approach enabled the effective use of both the quantitative and qualitative 
approaches in the inquiry, data collection and in the analysis. The combinations of the cluster 
sampling technique, judgmental/purposive and systematic random sampling techniques was 
applied to obtain appropriate sample for the study. Literature review in chapter two have shown 
prominence in the use of the survey method in business development research. However, none 
of the reviewed empirical studies has used the combination of the cluster sampling technique, 
judgmental/purposive and systematic random sampling techniques as it is applied in this study.  
 
The chapter has also described the data collection methods and the procedure used in 
administering research instruments. In this study, questionnaires, interviews and document 
analysis were used to collect research data. Self-administered questionnaire was preferred over 
the use of e-mails owing to the contextual background of this study. SBEs are widely dispersed 
and have less access to e-mails. OCLC (2011) used e-mails effectively in its survey which 
among many other things aimed at establishing the existence of small business support at 
public libraries in Canada. The survey by OCLC however, targeted librarians of public 
libraries. It did not collect data from the SBEs and hence the effectiveness of its method since 
most librarians use e-mails at their workplace. Data collection instruments were pre-tested 
appropriately. The use of split-half method showed a high Cronbach's Alpha score value of 
87.7% and 85.3% which indicated a high level of reliability of the research instrument. The 
other method that was used to determine the reliability of the research instrument was inter-
rater. The validity of the instruments was ascertained using content validity, construct validity 
and external validity - which jointly confirmed the replicability of this study in other places 
that have similar socio-economic conditions.  
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Methods and techniques of analysing data have also been described. In this study, the 
descriptive and inferential analysis were blended during the data interpretation and deduction 
of knowledge. Literature reviewed in chapter two provided evidence in the use of central 
tendency, ANOVA, Chi-square and regression analysis in small business research. The use of 
these statistical analysis in this study were found very relevant and appropriate. They helped 
in drawing credible empirical conclusions and in making appropriate recommendations. The 
chapter closes by pointing out the ethical issues that were observed when implementing this 
study. The data collection tools and procedures were non-intrusive while the anonymity and 
confidentiality of the subjects were ensured appropriately. The next chapter provides the results 
of the study and subsequent interpretation of the findings.  
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CHAPTER FIVE: PRESENTATION AND INTERPRETATION 
OF THE FINDINGS  
5.1 Introduction 
The previous chapter has outlined the research methodology that was used to conduct this 
study. This chapter presents the results and interpretations of the data that was collected from 
SBEs traders, staff from the three public libraries and from senior staff of the enterprise 
development unit of Meru County. The study aimed to investigate the role that public libraries 
could play in facilitating the development of small-scale business enterprises in Meru County 
with a view to developing a model that would enable public libraries to effectively support 
SBEs in the county. This chapter is guided by six research objectives as outlined in section 1.6 
of chapter one. The findings of the study are presented in tables and figures as well as in 
thematic narratives where applicable. The presentation of the analysis and interpretation is in 
the same order as the questionnaire which follows a logical sequence according to the themes 
of the study. Similarly, the results of both the quantitative and qualitative data have been mixed 
appropriately and linked to the research objectives in order to allow operative and logical 
interpretations.  
5.1.1 Response rate 
This section reports the response rate from SBEs traders and from the staff working at the three 
public libraries in Meru County. Out of the 355 questionnaires which were distributed to the 
SBEs traders, 314 were returned. Unfortunately, 18 of the returned questionnaires had 
incomplete responses and were regarded as invalid. The remaining 296 valid questionnaires 
were considered in the analysis giving a valid response rate of 83.4%. The response rate from 
SBEs traders was high in this survey research and was attributed to good training of research 
assistants, good methods of administrating questionnaires and the perceived benefits of the 
study by the SBE respondents. The response rate on the questionnaires which were 
administrated to staff working at the three public libraries in Meru County was 95%. Only one 
questionnaire out of twenty one was not returned. The high response rate from the public 
library staff was attributed to the target population being small, assistance received from the 
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librarians who were in charge and the perceived opportunities for improving business 
information services at public libraries. 
5.1.2 General background information of respondents 
This section presents results on background information of the staff working at the three public 
libraries in Meru County and the SBEs traders. The background information of public library 
staff was significant in the understanding of the proficiency of staff in the provision of 
information services at public libraries while the background information of SBEs traders was 
particularly critical in the articulation of factors that influence the development of SBEs. The 
section further provide descriptive analysis such as the central tendency that is related to the 
background variables. Sections 5.1.2.1 and 5.1.2.2 provide the analysis of the profiles of 
respondents from the public libraries and from the small-scale business traders respectively.   
5.1.2.1 The profile of public library staff 
This sub-section presents the results on background variables related to the staff working at 
the three public libraries in Meru County. The background variables include: name of the 
library, gender, current position in the library, the highest completed level of education, and 
years of work experience in the library. The frequency results on all background variables 
related to staff working at public libraries in Meru County were also summarized and presented 
in Table 5.1.  
According to the results, there were more male than female librarians who responded to the 
questionnaire at public libraries in Meru County. Five (25.0%) public library staff had a college 
certificate in library science while ten (50.0%) had a diploma and five (10.0%) had bachelor 
or master’s degree. An overwhelming majority of staff, that is, 17 (85.0%), had worked in 
libraries from three years and above. Most staff, eight (40.0%), were in assistant librarian 
position followed by four (20.0%) in the library assistant position.  
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Table 5. 1: Profile of staff who work at public libraries in Meru County (N=20) 
Profile attributes for library staff Number of 
respondents Percentage 
Name of the library 
Meru District Library 9 45.0 
Timau Community Library 6 30.0 
Mikumbune Community Library 5 25.0 
Gender 
Male 12 60.0 
Female 8 40.0 
Current position in the library 
Assistant librarian 8 40.0 
Library assistant 4 20.0 
Librarian in-charge of the library 3 15.0 
Library attendant/clerk 3 15.0 
Senior library assistant 2 10.0 
The highest completed level of education 
College diploma in library studies/science 10 50.0 
College certificate in library studies/science 5 25.0 
O-level  or A-level certificate 3 15.0 
Bachelor degree from university in library studies/science 1 5.0 
Postgraduate degree (Master’s or PhD) 1 5.0 
Years of work experience in the library 
Between 1 and 2 years 3 15.0 
Between 3 and 7 years 3 15.0 
Between 11 and 15 years 5 25.0 
From 16 years and above 9 45.0 
 
The experience of public library staff is critical in the development of competencies that is 
necessary for delivering value to patrons. The results show that most staff (14 out of 20) had 
work experience ranging from 11 to 35 years with an average of 15.7 years as shown in Table 
5.2. 
 
Table 5. 2: Average work experience of public library staff in Meru County (N=20) 
Work experience (Years)  Midpoint (x) No. of respondents  (f) xf 
1 – 2 1.5 3 4.5 
3 – 7 5 3 15 
11 – 15 13 5 65 
16 – 35 25.5 9 229.5 
  ∑20 ∑314 
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Mean = ∑xf                                  Mean = 314   = 15.7 years 
                ∑f                                               20 
The average work experience of 15.7 years is quite sufficient for one to have mastered the 
skills of assisting SBEs in libraries. 
5.1.2.2 The profile of small-scale business enterprises   
The frequency results on all the background variables of SBEs traders were first summarized 
and presented in one table. The variables related to SBEs traders include: gender, highest level 
of education completed, age bracket, how long the business has been in operation, form of 
business ownership, number of employees employed in the business, the range of amount used 
to start the current business (in Kenya shillings), and the range of income per month - the 
average range of income earned after paying rent and bills from SBE every month (in Kenya 
shillings). The training background of SBEs is also presented. The relationship between profile 
variables of SBEs and the rest of the variables is also presented. Results on elements of the 
various background constructs related to SBEs traders are presented in Table 5.3 in a 
descending order to facilitate clarity.  
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Table 5. 3: Profile of small-scale business enterprises (N=296) 
Profile attributes  Number of 
respondents Percentage 
Gender  
Female 166 56.1 
Male 130 43.9 
Highest level of education completed  
Primary school certificate 16 5.4 
O-level  or A-level certificate 90 30.4 
College certificate 89 30.1 
College diploma 62 20.9 
Bachelor degree from university 23 7.8 
Postgraduate degree (Masters or PhD) from university 16 5.4 
Age bracket  
Between 20 and 30 years 80 27.0 
Between 31 and 40 years 101 34.1 
Between 41 and 50 years 99 33.4 
Between 51 and 60 years 12 4.1 
From 61 years and above 4 1.4 
How long the business has been in operation 
0 - 1 year 41 13.9 
2 - 4 years 86 29.1 
5 - 6 years 109 36.8 
7 - 10 years 22 7.4 
More than 10 years 38 12.8 
Form of business ownership 
I am a sole proprietor ( I own the business alone) 268 90.5 
The business is jointly owned with other business partners 28 9.5 
Number of employees employed in the business 
Zero employees 151 51.0 
I have 1 employee 79 26.7 
I have 2 employees 38 12.8 
I have between 3 to 5 employees 23 7.8 
I have between 11 to 20 employees 5 1.7 
Range of amount used to start the current business (in Kenya shillings) 
3000       –   5,000 50 16.9 
6,000     –   10,000 50 16.9 
11,000   –   20,000 42 14.2 
21,000   –   50,000 51 17.2 
51,000   –   100,000 26 8.8 
101,000  –   200,000 52 17.6 
Range of income per month - the average range of income earned after paying rent and bills from SBE 
every month (in Kenya shillings) 
1,000    –   3,000 69 23.3 
3,100    –   5,000 64 21.6 
5,100    –   10,000 62 20.9 
11,000  –   20,000 21 7.1 
21,000  –   30,000 40 13.5 
31,000  –   50,000 32 10.8 
51,000  –   75,000 4 1.4 
76,000  –   100,000 4 1.4 
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The majority of SBE respondents, that is, 166 (56.1%), were women while men were 130 
(43.9%).  It was clear that most of the SBEs, that is, 179 (60.0%), had O-level certificates or 
held a certificate from tertiary colleges, and were between 31 and 50 years old. Most of the 
SBEs, 195 (65.9%), were reported to have been in operation between two and six years. 
Majority also, that is, 151 (51.0%), had not employed workers in their businesses while 79 
(26.7%) had employed one employee and 38 (12.8%) had two. The start-up capital for most of 
the SBEs, 219 (82.8%), ranged from Kenya shillings 3,000 to 100,000 whilst most SBEs, 195 
(65.8%), reported an average net income of between Kenya shillings 1,000 and 10,000 a 
month. 
 
In addition to the computation of frequencies and percentages shown in Table 5.3, the central 
tendency mean scores were also computed to determine the average age, number of employees, 
the start-up capital, and income of SBEs in Meru County. The results are presented in Tables 
5.4, 5.5, 5.6, and 5.7.  
 
Table 5. 4: Average age of SBEs (N=296) 
Age bracket (Years)  Midpoint (x) No. of respondents  (f) xf 
20 – 30 25 80 2000 
31 – 40 35.5 101 3585.5 
41 – 50 45.5 99 4504.5 
51 – 60 55.5 12 666 
61 – 70 65.5 4 262 
  
∑296 ∑11,018 
 
Mean = ∑xf                                  Mean = 11,018   = 37.2 years 
                ∑f                                                  296 
The age of majority of SBEs in Meru County was between 31 and 40 years with the average 
age being 37.2 years. The SBEs’ average age of 37 years is within the productive age period 
and hence supporting their endeavours is worthwhile.  
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Although approximately half of SBEs, 151 (51%), had not employed other people in their 
businesses, 145 (49%) had from one employee and above.  This led to an average of one 
employee in each SBEs as illustrated in Table 5.5. 
 
Table 5. 5: Average number of employees in SBEs (N=296) 
Number of employees Midpoint (x) No. of respondents  (f) xf 
0 0 151 0 
1 0.5 79 39.5 
2 1.5 38 57 
3 - 5 4 23 92 
11 – 20 15.5 5 77.5 
  
∑296 ∑266 
 
Mean = ∑xf                                  Mean = 266   = 0.898   = 1 
                ∑f                                               296 
The capacity of SBEs to engage other people in business as workers may be determined by 
many factors such as the income made out of a business venture and other related activities. 
 
Some SBEs in Meru County were started with as low as Kes 3,000 while a few others were 
started with as high as Kes 1,000,000. The computation of the average start-up capital of SBEs 
resulted in Kes 78,253 as shown in Table 5.6. 
 
Table 5. 6: Average start-up capital of SBEs in Meru County (N=296) 
Start-up capital bracket (Kes)  Midpoint (x) No. of respondents  (f) xf 
3,000 – 5,000 4,000 50 200,000 
4,000 – 10,000 7,000 50 350,000 
11,000 – 20,000 15,500 42 651,000 
21,000 – 50,000 35,500 51 1,810,500 
51,000 – 100,000 75,500 26 1,963,000 
101,000 – 200,000 150,500 52 7,826,000 
201,000 – 500,000 350,500 21 7,360,500 
501,000 – 1,000,000 750,500 4 3,002,000 
 
 ∑296 ∑23,163,000 
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Mean = ∑xf                                  Mean = 23,163,000   = 78,253 Kenya shillings 
                ∑f                                                  296 
The average start-up capital of Kes 78,253 could have been a challenge to some people to raise 
hence financing support systems would have been helpful in nurturing the development of 
SBEs.  
 
The income earned in the business is one of the key indicators of the development of a business 
venture. A question was included in the study in order to determine the income earned by SBEs 
in Meru County. The majority of SBEs reported low income that was between Kes 1,000 and 
3,000 while others earned as high as Kes 100,000 per month after paying all the bills and rent. 
This gave an average income of Kes 13,887 as shown in Table 5.7.  
 
Table 5. 7: Average income of SBEs in Meru County (N=296) 
Income bracket (Kes)  Midpoint (x) No. of respondents  (f) xf 
1,000 – 3,000 2,000 69 138,000 
3,100 – 5,000 4,050 64 259,200 
5,100 – 10,000 7,550 62 468,100 
11,000 – 20,000 15,500 21 325,500 
21,000 – 30,000 25,500 40 1,020,000 
31,000 – 50,000 40,500 32 1,296,000 
51,000 – 75,000 63,000 4 252,000 
76,000 – 100,000 88,000 4 352,000 
  
∑296 ∑4,110,800 
 
Mean = ∑xf                                  Mean = 4,110,800   = 13,887 Kenya shillings 
                ∑f                                                  296 
 
The average income earned by SBEs has implications for the number of workers that one can 
engage in a business. It also has implications for the amount of money one can borrow from 
financing institutions to boost the desired business growth. 
5.1.2.3 Training of SBEs on business matters 
SBEs’ respondents were asked whether they had any training on business matters to which 
they responded as reflected in Figure 5.1. It was revealed that, although capacity building is 
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critical for successful business development, the majority of SBEs, that is, 195 (65.9 %), had 
not been trained on business matters. Only 101 (34.1%) said that they had training on business 
matters.  
                  
Figure 5. 1: Number of SBEs who had training in business matters (N=296) 
The SBEs who had some training in business matters were further asked to write down the 
details of the training areas that were covered during such trainings. Out of 101 trained SBE 
traders, only 36 responded to this open-ended question. Their responses were thematically 
summarized as presented in Table 5.8. 
Table 5. 8: Areas SBEs had received training in business matters (N=36) 
 Areas SBEs had received training Number of respondents Percentage 
Managing small  business effectively 9 25.0% 
Customer care 8 22.2% 
How to manage cash flow in business 3 8.3% 
First aid 3 8.3% 
Financial accounting 3 8.3% 
Business opportunities 2 5.6% 
Crop and animal husbandry 2 5.6% 
Team building in business 1 2.8% 
Supply management 1 2.8% 
Farm management in agribusiness 1 2.8% 
Marketing in business 1 2.8% 
How to borrow loans 1 2.8% 
Security measures in business 1 2.8% 
 
No, 195 
(65.9%)
Yes, 101 
(34.1%)
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The results show that training on managing a small business was taught to 9 (25.0%) of the 
SBE traders who had received training on business matters.  Most of the training areas appeared 
relevant but it was worrying to note that 195 (65.9%) of SBEs had no training on business 
matters. According to officers from the enterprise development unit in Meru County, the 
department had not developed an outright training programme and curriculum for the business 
community. Training on business matters may have had effects on the way SBEs were carrying 
out their businesses and subsequent development.  
 
5.1.2.4 Relationship between profile variables of SBEs and the rest of the variables  
In order to fully understand the importance of each background profile of SBEs in this study, 
a chi-square analysis was run for all the variables on background profiles of SBEs against all 
other 253 variables of this study. Results were provided only on cases where there was 
meaningful findings. The background profile variables that were tested and cross-tabulated 
against other study variables using chi-square included: 
• Gender 
• Highest level of education 
• Age bracket 
• How long the businesses have been in operation 
• Number of employees in the business  
The results point out variations of significance in the relationship between the background 
profile of the small-scale business enterprises and the various elements as presented in Tables 
5.9, 5.10, 5.12, 5.13 and 5.14. In all these cases, the sample size requirement for the chi-square 
test of independence was satisfied  while the probability of the chi-square test statistic p<0.000, 
was less than the alpha level of significance of 0.05 in the mentioned variables. The Cramer's 
V values were used to test the strength of the association in each case. The Cramer's V values 
range between 0 and 1 (Bryman 2012:344). The results of post-hoc standardized scores which 
are critical in exploring which particular aspect of the dependent variable was producing the 
significant relationship in each case were out of the scope of this study and were therefore not 
reported in Tables 5.9, 5.10, 5.12, 5.13 and 5.14. The variables that have been omitted in the 
five tables were basically because the chi-square analysis results found that they had no 
statistical significant association with the aforementioned five dependent variables (gender, 
highest level of education, age bracket, how long the businesses have been in operation, and 
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the number of employees in the business) hence the responses reported apply equally in all of 
them.   
5.1.2.4.1 Relationship between gender and other variables in the SBEs 
The gender of SBEs was found to have statistically significant relationship with thirty one 
variables as indicated in Table 5.9. The Cramer’s V values show that the relationship is fairly 
moderate in each of the presented independent variable. 
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Table 5. 9: Relationship between gender and other study variables in the SBEs (N=296) 
Variable/Construct    
Pearson 
Chi 
square 
value 
Asymptotic 
significance 
values (2-
sided) 
Symmetrical 
measures 
Cramer’s V  
Fa
ct
o
rs
 
th
a
t i
n
flu
en
ce
 
th
e 
de
v
el
o
pm
en
t o
f 
SB
Es
 
I have no idea of what kind of business information 
sources and services  are available to help in improving 
the performance of my business  
35.429 
0.000 0.346 
High rate of insecurity in the area 29.631 0.000 0.316 
I don’t have enough skills training in business matters 29.608 0.000 0.316 
There are too many policies, regulations and 
requirements affecting my business 22.171 
0.000 0.274 
Limited funds to finance my business venture (shortage 
of capital) 19.445 0.000 
0.256 
Lack of access to relevant information on how to do 
business better 18.689 
0.000 0.251 
I do not have information on relevant networks and 
collaboration opportunities that are available for my 
business 
7.328 
0.000 0.157 
So
u
rc
es
 
o
f 
fin
a
n
ce
 
Personal savings from paid employment 34.901 0.000 0.343 
Venture capitalist: I got a venture capitalist person(s) who 
agreed to finance my business idea with his/her money 
for a stake in the income generated. 
21.625 0.000 0.270 
I sold my property to finance the business 11.246 0.004 0.195 
So
u
rc
es
 
o
f b
u
sin
es
s 
in
fo
rm
a
tio
n
 
Internet 48.766 0.000 0.406 
Information received from customers and friends 38.573 0.000 0.361 
Information obtained from social networks e.g. 
Facebook, twitter, LinkedIn 27.738 0.000 0.306 
From customers 24.098 0.000 0.285 
My individual natural general knowledge on businesses 21.444 0.000 0.269 
Fellow businessmen/women 20.016 0.000 0.260 
Information obtained from business partners and 
colleagues 19.448 0.000 0.256 
Internet sources 18.194 0.000 0.248 
C
ha
lle
n
ge
s 
en
co
u
n
te
re
d 
by
 
SB
Es
 
w
he
n
 
a
cc
es
sin
g 
bu
sin
es
s 
in
fo
rm
a
tio
n
 
I have no time to visit places that provide information on 
business matters 32.928 0.000 0.334 
I have a challenge in using the modern information 
retrieval gadgets such as smart phones, ipads, tablets, and 
computers in obtaining information on businesses 
26.488 0.000 0.299 
I do not like reading hence it is difficult to obtain 
information on businesses from written materials 23.987 0.000 0.285 
M
ea
n
s 
o
f a
cc
es
sin
g 
bu
sin
es
s 
in
fo
rm
a
tio
n
 
Reading the business information material myself 65.549 0.000 0.471 
Accessing information on businesses from the internet, 
any time and from anywhere 50.606 0.000 0.413 
Through social media networks such as Facebook, twitter 
and LinkedIn 40.698 0.000 0.371 
By listening to various media such as radio and TV  38.519 0.000 0.361 
Attending public barazas 37.197 0.000 0.354 
Through Ask-A-Librarian and other online chats 22.221 0.000 0.274 
Others 
Income 56.954 0.000 0.439 
Start-up capital 47.468 0.000 0.400 
Marriage issues and practices 18.764 0.000 0.252 
How to handle and manage employees in a small business 17.507 0.000 0243 
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The results in Table 5.9 reveal moderate strength of association between gender and most of 
the thirty-one variables. These show the significance of gender issue consideration in the study 
of small-scale business enterprises. The findings show that the responses reported on the thirty 
one variables between male and female SBEs are true and not due to chance. The variations 
thereof came from seven variables on factors that influence the development of SBEs, three 
from the sources for money to finance small-scale businesses, eight from sources for business 
information, three from challenges encountered by SBEs when seeking for business 
information, six from the means for accessing business information by SBEs, and from others 
such as the start-up capital, income earned by SBEs, marriage issues, and how to manage 
employees in a small business. However, the most significant variables that had a strong 
relationship with gender were: reading the business information material with high chi-square 
values, that is, (χ=65.549), income (χ=56.954), accessing information on businesses from the 
internet, any time and from anywhere (χ=50.606), internet (χ=48.766), start-up capital 
(χ=47.468), social media networks for example Facebook, twitter, LinkedIn (χ=40.698), and 
the information received from customers and friends (χ=38.573). The variables that had a weak 
relationship with gender were: I do not have information on relevant networks and 
collaboration opportunities that are available for my business with low chi-square values, that 
is, (χ=7.328), I sold my property to finance the business (χ=11.246) and how to handle and 
manage employees in a small business (χ=17.507). 
5.1.2.4.2 Relationship between education level and other variables in the SBEs 
The SBEs’ level of education was found to have a statistically significant relationship with 
eighteen variables as indicated in Table 5.10.  The Cramer’s V values show that the relationship 
is not very strong in many instances while in other cases the relationship is fairly moderate. 
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Table 5. 10: Relationship between education level and other study variables in the SBEs 
(N=296) 
Variable/construct   
Pearson 
Chi-
square 
value 
Asymptotic 
significance 
values (2–
sided) 
Symmetrical 
measures 
Cramer’s V  
Sources of business information for SBEs 
1. I do not know what kind of sources for information on 
businesses are available to help me in my business venture 166.907 0.000 0.434 
2. Information on how to diversify investment ventures   137.267 0.000 0.393 
3. Information on how to conduct market research for a small-
scale  business 119.716 0.000 0.450 
4. Internet 104.280 0.000 0.343 
5. Information obtained from Government and County 
website 104.095 0.000 0.342 
6. Journals 103.213 0.000 0.341 
7. Information on training opportunities available in my 
county for adding business skills   102.013 0.000 0.415 
Means of accessing business information 
1. By physically going to public/community  libraries to 
obtain information on businesses without charges   184.167 0.000 0.394 
2. By physically going to other libraries that are nearer 174.151 0.000 0.384 
3. Accessing information on businesses from the internet, any 
time and from anywhere  162.129 0.000 0.370 
4. Sending e-mails to and from  information providers  148.064 0.000 0.354 
5. By listening to various media   129.947 0.000 0.331 
6. By having resource persons visiting me at my business 
premises 110.538 0.000 0.306 
7. Through Ask-A-Librarian and other online chats 101.472 0.000 0.293 
Others 
1. Start-up capital 280.629 0.000 0.435 
2. Income 183.526 0.000 0.352 
3. The last time SBEs visited a public/community library in 
his/her county 125.878 0.000 0.292 
4. Absence of organisations or associations that take care of 
business-related grievances 101.550 0.000 0.414 
 
The results show a fairly moderate strength of association between the education level of SBEs 
and most of the eighteen variables shown on Table 5.10. Most variations came from sources 
of business information for SBEs, means of accessing business information, start-up capital, 
income and the absence of organisations or associations that can take care of business-related 
grievances. The most significant variables that had a strong relationship with education level 
were: lack of knowledge on the kind of sources for information on businesses that are available 
to help in a business venture with high chi-square values, that is, (χ=166.907), by physically 
going to public/community libraries to obtain information on businesses without charges 
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(χ=184.167), by physically going to other libraries that are nearer (χ=174.151), accessing 
information on businesses from the internet, any time and from anywhere (χ=162.129), start-
up capital (χ=280.629) and income (χ=183.526). The variables that had a weak relationship 
with the education level of SBEs were: information on training opportunities available in my 
county to add business skills, with low chi-square values, that is, (χ=102.013), through Ask-
A-Librarian and other online chats (χ=101.472) and absence of organisations or associations 
that take care of business-related grievances (χ=101.550).  
 
With reference to the above, the education level of SBEs was cross-tabulated with gender in 
order to explore the variations thereof. The results which are presented in Table 5.11 show that 
the majority of SBEs had a form four or form six secondary school certificate 89 (30.4%), and 
college certificate 89 (30.1%). Some of the SBE respondents, that is, 90 (34.1%) had 
qualifications ranging from a college diploma to a postgraduate degree. Nevertheless, there 
were conspicuous variations on the highest level of education between male and female SBEs 
in Meru County. This was because 154 (52%) of the female SBEs had qualifications ranging 
from form four or six to a secondary certificate or a first degree as compared to 77 (26%) male 
counterparts.  
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Table 5. 11: Highest level of education completed and gender of the SBEs (N=296) 
Highest level of education completed  * Gender              Cross tabulation 
   Gender Total 
Male Female 
H
ig
he
st
 
le
v
el
 
o
f e
du
ca
tio
n
 
co
m
pl
et
ed
 
Postgraduate Degree 
(Master or PhD) from 
university 
No. of respondents 16 0 16 
Percentage within highest level of education 
completed 100.0% 0.0% 100.0% 
Percentage within gender 12.3% 0.0% 5.4% 
Percentage of total 5.4% 0.0% 5.4% 
Bachelor Degree from 
university 
No. of respondents 8 15 23 
Percentage within highest level of education 
completed 34.8% 65.2% 100.0% 
Percentage within gender 6.2% 9.0% 7.8% 
Percentage of total 2.7% 5.1% 7.8% 
College Diploma 
No. of respondents 29 33 62 
Percentage within highest level of education 
completed 46.8% 53.2% 100.0% 
Percentage within gender 22.3% 19.9% 20.9% 
Percentage of total 9.8% 11.1% 20.9% 
College Certificate 
No. of respondents 24 65 89 
Percentage within highest level of education 
completed 27.0% 73.0% 100.0% 
Percentage within gender 18.5% 39.2% 30.1% 
Percentage of total 8.1% 22.0% 30.1% 
O-level  or A-level 
certificate 
No. of respondents 49 41 90 
Percentage within highest level of education 
completed 54.4% 45.6% 100.0% 
Percentage within gender 37.7% 24.7% 30.4% 
Percentage of total 16.6% 13.9% 30.4% 
Primary school 
certificate 
No. of respondents 4 12 16 
Percentage within highest level of education 
completed 25.0% 75.0% 100.0% 
Percentage within gender 3.1% 7.2% 5.4% 
Percentage of total 1.4% 4.1% 5.4% 
Total 
No. of respondents 130 166 296 
Percentage within highest level of education 
completed 43.9% 56.1% 100.0% 
Percentage within gender 100.0% 100.0% 100.0% 
Percentage of total 43.9% 56.1% 100.0% 
 
5.1.2.4.3 Relationship between Age of SBE respondents and other study variables  
The age of SBEs was found to have a statistically significant relationship with six variables as 
indicated in Table 5.12. The Cramer’s V values show that the relationship is fairly moderate. 
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Table 5. 12: Relationship between age of SBEs and other study variables in the SBEs 
(N=296) 
Statement on business information services in/via public 
libraries   
Pearson 
Chi -
square 
value 
Asymptotic 
significance 
values (2–
sided) 
Symmetrical 
measures 
Cramer’s V  
1. I don’t know where to obtain information related to my 
business 125.878 0.000 
0.292 
2. Information obtained from government and county website 104.099 0.000 0.342 
3. Information materials available at college and university 
libraries 103.082 
0.000 0.341 
4. The people who provide information on businesses do not 
appear to be well informed 113.126 
0.000 0.357 
5. The language used in sources for information on businesses 
is difficult for me to understand 110.786 
0.000 0.353 
6. By physically going to public/community libraries to 
obtain information on businesses without being charged. 110.463 
0.000 0.305 
 
The result shows a fairly moderate strength of association between the age of SBEs and the six 
out of two hundred and fifty three variables. This suggests that the age of SBEs was not very 
critical in exploring the role that the public library could play in supporting the development 
of SBEs as shown in Table 5.12. The variations were observed in six variables which were 
drawn from different categories of the study variables such as from sources of business 
information, means for accessing business information by SBEs, and challenges encountered 
by SBEs when accessing business information. The variable that had a strong relationship with 
age of SBEs was: I don’t know where to obtain information related to my business (χ=125.878) 
while the one that had a weak relationship was: by physically going to public/community 
libraries to obtain information on businesses without being charged (χ=110.463). 
5.1.2.4.4 Relationship between how long the SBEs have been in operation and other 
variables  
The years that SBEs had been in business operations was found to have a statistically 
significant relationship with two variables (start-up capital and the income earned) out of the 
two hundred and fifty three variables as indicated in Table 5.13. The Cramer’s V values show 
that the relationship is fairly moderate. 
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Table 5. 13: Relationship between how long the SBEs had been in business with start-up 
capital and income of SBEs (N=296) 
Statement on business information 
services in/via public libraries     
Pearson 
Chi square 
value 
Asymptotic 
significance 
values (2–sided) 
Symmetrical measures 
Cramer’s V 
Start-up capital 136.257 0.000 0.339 
Income 102.357 0.000 0.294 
 
The results show a fairly moderate strength of association between the years that SBEs had 
been in business operation and the start-up capital as well as the income earned. The findings 
meant that the start-up capital and the income earned had a relationship with how long SBEs 
had been in business operations. All other two hundred and fifty-one study variables were not 
found to vary with how long SBEs had been in business operation.  
5.1.2.4.5  Relationship between the number of employees in the SBEs and other variables  
In the first instance, descriptive statistics on the number of employees in small-scale business 
enterprises showed that the majority of SBEs, that is, 192 (64.9%), did not employ workers in 
their business ventures. Out of the 104 (35.1%) that had employed workers in their SBEs, 79 
(26.7%) had one employee, 38 (12.8%) had two employees, 23 (7.8%) had three to five 
employees, and five (1.7%) of the SBEs had between eleven and twenty employees.  In the 
second instance, the number of employees that the SBEs had employed in business was found 
to have a statistically significant relationship with the start-up capital and the income earned 
as well as with the statutes and legislation. The Cramer’s V values show that the relationship 
is fairly moderate. 
Table 5. 14: Relationship between the number of employees in SBEs with other study 
variables (N=296) 
Statement on business information 
services in/via public libraries   
Pearson 
Chi square 
value 
Asymptotic 
significance values 
(2–sided) 
Symmetrical measures 
Cramer’s V 
Start-up capital 131.214 0.000 0.333 
Income 179.053 0.000 0.389 
Statues and legislations 111.802 0.000 0.355 
 
The results shows a fairly moderate strength of association between the number of employees 
that the SBEs had employed in business as well as the start-up capital, the income earned, and 
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statutes and legislation. The findings implied that the three variables had a relationship with 
the number of employees that the SBEs had employed. 
 
Noting the role of SBEs in eradicating poverty by affording income to the business community, 
and with the consideration that the start-up capital and the income earned were both found to 
have a significant relationship with the various variables, the study hence explored the 
implications of these two variables, first, amongst themselves and, second with other key 
background profile variables of SBE respondents. 
5.1.2.4.6 Relationship between start-up capital used and the income earned by SBEs 
According to Table 5.3, approximately 193 (65.2%) small-scale business enterprises were 
started with a small amount of capital ranging from Kes 3,000 to 50,000. Some of the SBEs, 
26 (8.8%) used an amount that was between Kes 51,000 and 100,000 while 25 (8.5%) had 
start-up capital that was above Kes 200,000. The start-up capital is considered to have direct 
implications on the income generated from a business venture. In this scenario, 133 (44.9%) 
SBEs from Meru County earned a net average income that was between Kes 1,000 and 5,000 
every month. Sixty two (20.9%) earned between Kes 5,100 and 10,000, while 21 (7.1%) earned 
between Kes 11,000 and 20,000. Further categorization of the results indicated that an 
overwhelming majority of SBEs, 216 (72.9%), earned a net average income that was between 
Kes 1,000 and 20,000 every month. This revealed the nature of the struggle in the SBEs sector 
and the dismal income realised which further explains why many SBEs said that they were not 
able to employ other people in their businesses. Although the results show that SBEs were 
realising some income from their business ventures, the income generated was substantively 
low. This meant that the SBEs require support that would help them to increase the income 
margins.   
 
It also emerged that both the start-up capital and the income varied with gender. The chi-square 
cross-tabulation results showed that most female-owned SBEs, that is, 101 (34.1%), were 
started with a low capital amount (Kes 5,000 – 20,000) as compared to male-owned SBEs, 41 
(13.9%), in the same range which meant that females could have been less disadvantaged on 
the access to funds than men. Male-owned SBEs were found to be dominant, 80 (27.1%), on 
SBEs whose start-up capital was between Kes 21,000 and 2,000,000 as compared to 49 (16.6 
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%) female-owned SBEs in the same range. A similar scenario was observed in the income 
made by SBEs as shown in Figure 5.2. 
 
 
Figure 5. 2: Start-up capital and income earned by SBEs according to gender (N=296) 
The results meant that the start-up capital was related to income earned by SBEs and that men 
appeared to have had better access to funds than women. It also implied that men were likely 
to start business ventures with higher start-up capital as compared to women. The chi-square 
analysis pertaining to both start-up capital and income earned is summarized in Table 5.15 and 
5.16. 
Table 5. 15: Relationship between gender with start-up capital and income of SBEs 
(N=296) 
 Start-up Capital Income 
Statistical description Value df 
Asymp. Sig. 
(2-sided) Value df 
Asymp. 
Sig. (2-
sided) 
Pearson chi-square 47.468a 7 .000 56.954a 7 .000 
Likelihood ratio 51.331 7 .000 64.863 7 .000 
Linear-by-linear 
association 
12.375 1 .000 43.740 1 .000 
Minimum chi-square 
value 
The minimum expected chi-square count 
for start-up capital is 1.76. 
The minimum expected chi-
square count for income is 1.76. 
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The Pearson chi-square test of significance results on start-up capital indicated χ (1) = 47.468, 
p = 0.000 while the Pearson chi-square test of significance result on income indicated χ (1) = 
56.954, p = 0.000. These values are far above the minimum expected count in both cases while 
the p values are less than the alpha level of significance of 0.05 for both start-up capital and 
the income. A follow-up symmetric measure was carried out to determine the strength of the 
relationship between gender and start-up capital, and also between gender and income earned 
by SBEs. The results are presented in Table 5.16.   
Table 5. 16: Significance of gender on start-up capital and income earned by SBEs 
(N=296) 
 Start-up Capital Income 
Statistical description Value 
Approx. 
Sig. 
Value Approx. Sig. 
Nominal by nominal 
Phi .400 .000 .439 .000 
Cramer's V .400 .000 
.439 .000 
 
The result shows that there is a statistically significant association between gender and start-
up capital, and also between gender and income of SBEs. The strong asymptotic value of 0.000 
indicates that the variance between male and female on start-up capital and also on income is 
real and not due to chance. Phi and Cramer's V values are both tests of the strength of 
association (Cohen, Manion & Morrison 2011:654; Bryman 2012: 344). It can therefore be 
deduced that the strength of association between the variables in both cases (0.400 and 0.439) 
is moderately strong.  
 
A multiple linear regression was further carried out to determine whether the income earned 
by small-scale business enterprises was dependent on the combination of gender, level of 
education, age, years of business operation, and the form of business organisation. The results 
are presented in Tables 5.17, 5.18 and 5.19. 
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Table 5. 17: Summary of impacts of the combination of gender, level of education, age, 
years of business operation and form of business organisation on income earned by 
SBEs (N=296) 
 R R Square 
Adjusted R 
Square 
Std. Error 
of the 
Estimate 
Change Statistics 
Durbin-
Watson 
R Square 
Change 
F Change df1 df2 
Sig. F 
Change 
1 .385a .148 .145 1.676 .148 51.180 1 294 .000 
2.298 2 .418b .175 .169 1.652 .027 9.521 1 293 .002 
3 .431c .186 .178 1.644 .011 3.964 1 292 .047 
a. Predictors: (Constant), Gender 
b. Predictors: (Constant), Gender, How long the business has been in operation 
c. Predictors: (Constant), Gender, How long the business has been in operation, Highest level of education 
completed 
 
 
The regression result generated three models using the stepwise method where gender came 
out as a single factor with the greatest impact (14.8%) on the income. The impacts were 
increased to 17.5% when gender was combined with how long the SBEs had been in business. 
The greatest significant impact, that is, 18.6% was reported when gender factors and how long 
the SBEs had been in business were both combined with the education level of SBEs. This 
implies that the gender factors, how long the SBEs has been in business plus the education 
level of SBEs, jointly account for 18.6% variation on the income earned by SBEs.  
 
Table 5. 18: Significance of the impacts of gender, level of education, age, years of 
business operation and form of business organisation  on the income earned by SBEs 
(N=296) 
Model   Sum of Squares df Mean Square F Sig. 
1 
Regression 143.785 1 143.785 51.180 .000b 
Residual 825.968 294 2.809   
Total 969.753 295    
2 
Regression 169.781 2 84.891 31.092 .000c 
Residual 799.972 293 2.730   
Total 969.753 295    
3 
Regression 180.496 3 60.165 22.259 .000d 
Residual 789.257 292 2.703   
Total 969.753 295    
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The F-ratio in Table 5.18 shows that all the three variables significantly influenced the income 
variable where F (1, 294) = 51.180; F (2, 293) = 31.092; F (3, 292) = 22.259, and p < 0.05, and 
therefore the regression model is a good fit of the data. Durbin-Watson value of 2.298 in Table 
5.17 is higher than 1. According to Gupta (2000:8) and Singh (2007:181), the Durbin-Watson 
value indicates the likelihood that the deviation (error) values for the regression have a first-
order auto regression component. An ideal regression model assumes that the error deviations 
are not correlated. A Durbin-Watson value that is less than 0.80 usually shows that 
autocorrelation is likely to be present (Gupta 2000:8). The Durbin-Watson value of 2.298 
confirms that no autocorrelation was detected hence the model is reliable. 
 
Table 5.19 shows the level of significance if each variable was to be entered into the regression 
model alone while other factors are held constant.  
 
Table 5. 19: Significance of gender, level of education, age, years of business operation 
and form of business organisation  and their impacts on the income earned by SBEs 
(N=296) 
Model 
Unstandardized 
Coefficients 
Standardized 
Coefficients t Sig. 
Correlations 
B Std. Error Beta Zero-
order Partial Part 
1 
(Constant) 5.297 .322  16.474 .000    
Gender -1.404 .196 -.385 -7.154 .000 -.385 -.385 -.385 
2 
(Constant) 4.653 .379  12.263 .000    
Gender -1.440 .194 -.395 -7.428 .000 -.385 -.398 -.394 
How long has your 
business been in 
operation? 
.253 .082 .164 3.086 .002 .141 .177 .164 
3 
(Constant) 3.897 .535  7.281 .000    
Gender -1.397 .194 -.383 -7.198 .000 -.385 -.388 -.380 
How long has your 
business been in 
operation? 
.269 .082 .175 3.283 .001 .141 .189 .173 
Highest level of 
education completed 
.156 .079 .106 1.991 .047 .133 .116 .105 
 
The results show that all the variables are statistically significant in this model with varying 
weights for each factor in the regression model. This means that the gender factors, how long 
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the SBEs has been in business and the education level of SBEs jointly account for 18.6% 
variation of the income earned by SBEs.  
 
The other key factor that influenced the income earned by SBEs as mentioned in section 
5.1.2.4.6 was the start-up capital. The sources for the start-up capital were therefore 
investigated in this study in order to understand how SBEs obtained/raised their seed capital. 
SBE respondents were asked to indicate whether given sources of finance were ‘major’, 
‘minor’ or ‘not applicable’.  The results are presented in Table 5.20.  
 
Table 5. 20: Sources of finances for starting SBEs in Meru County (N=296) 
 The sources of funding for small-scale business enterprises 
   
Was a 
major 
source  
n (%) 
Was a 
minor 
source  
n (%) 
No, this was 
not 
applicable in 
my case  
n (%) 
1. Personal savings from paid employment 135 (45.6) 38 (12.8) 123 (41.6) 
2. Personal savings from causal jobs, farming or other small 
undertakings 126 (42.6) 85 (28.7) 85 (28.7) 
3. Loan from crediting institutions such as banks, sacco, 
women/youth funds. 62 (20.9) 54 (18.2) 180 (60.8) 
4. I used merry-go-round money gotten during my turn 47 (15.9) 63 (21.3) 186 (62.8) 
5. I sold my property to finance the business 46 (15.5) 23 (7.8) 227 (76.7) 
6. Got initial financial support from parents, relatives, and friends 41 (13.9) 77 (26) 178 (60.1) 
7. I used my inheritance portion/amount to start a business 21 (7.1) 12 (4.1) 263 (88.9) 
8. I borrowed money from a shylock group 17 (5.7) 25 (8.4) 254 (85.8) 
9. 
Local purchase order financing: I got orders  from my clients 
then I asked the bank to finance me in order to meet my 
orders 
16 (5.4) 30 (10.1) 250 (84.5) 
10. 
Venture capitalist: I got a venture capitalist person(s) who 
agreed to finance my business idea with his/her money for a 
stake in the income generated. 
16 (5.4) 33 (11.1) 247 (83.4) 
11. 
I used my work retirement money, for example gratuity, 
pension or other job-related terminal benefits  8 (2.7) 15 (5.1) 273 (92.2) 
12. I sold my shares in the stock market  8 (2.7) 35 (11.8) 253 (85.5) 
13. 
Invoice financing: I submitted all suppliers’ invoices to the 
bank and I asked the bank to finance me in order to settle 
those invoices 
8 (2.7) 11 (3.7) 277 (93.6) 
 
Although there exists many sources of funds to finance a business venture, most SBEs in Meru 
County were being financed through personal savings from paid employment, causal jobs, 
farming or other small undertakings. Only one-fifth (1/5), that is 59 out of 296 SBEs, borrowed 
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start-up capital from the crediting institutions while 63 (21.3%) used merry-go-round money 
acquired during their turns. Other sources such as asset financing, invoice financing, LPO 
financing, and venture capitalist financing were equally uncommon among SBEs. The nature, 
characteristics and size of most SBEs largely explain these findings. Information obtained from 
the enterprises development unit of Meru County indicated that the county government had set 
aside enterprise development funds where young people were required to form groups and 
apply for low interest funds to start small businesses.  
5.2 Factors influencing the development of SBEs in Meru County 
Analysed data indicated that the development of small-scale business enterprises in Meru 
County was largely influenced by a combination of environmental factors, cultural factors and 
personality characteristics. This section highlights the aforementioned factors and concludes 
by examining the impacts of each category of factors on the income earned by SBEs. The three 
categories of factors were combined together to determine their relative impact on the income 
earned by SBEs. The income earned (that is, net profit) by SBEs has been regarded as one of 
the key determinants of growth and development of SBEs. The results thereof are meant to 
inform the provision of information related to the identified factors in terms of their nature and 
scope. 
5.2.1 Environmental factors that influence the performance of SBEs in Meru County 
Small-scale business traders were asked to indicate the extent to which various environmental 
factors (see Table 5.21) affected the performance of their business ventures. The results led to 
the categorisation of factors according to three levels of influence, that is, factors with great 
influence, moderate influence, and those with low influence on business performance.  
 
 
 
 
 
198 
 
Table 5. 21: Environmental factors that influence the development of SBEs (N=296) 
Environmental factors 
No of 
respondents 
Percentage 
(%) 
Factors with great influence on the development of small-scale business enterprises 
1. Absence of organisations or associations that can take care of business-related grievances 179 60.5 
2. Lack of ideas on the kinds of business information sources and services  that are 
available to help in improving the performance of SBEs  171 57.8 
3. Lack of enough skills training in business matters 164 55.4 
4. Lack of access to relevant information on how to do business better 161 54.4 
5. The cost of doing business is very high due to power bills, water bills, and high 
cost of living  159 53.7 
6. Lack of information on relevant networks and collaboration opportunities that are 
available for SBEs 156 52.7 
7. Limited funds to finance small-scale business venture (shortage of capital) 148 50.0 
8. Frequent changes in customer preferences and tastes 141 47.6 
9. High competition 140 47.3 
10. High rate of licence fee charged by municipal council 136 45.9 
11. High rate of rent on business premises 134 45.3 
Factors with a moderate influence on the development of small-scale business enterprises 
1. High rate of insecurity in the area 137 46.3 
2. High costs of raw materials  123 41.6 
3. Lack of or poor market for products and services 108 36.5 
Factors with a low influence on the development of small-scale business enterprises 
1. The wide use and change of technology 174 58.8 
2. The frequent climate changes 173 58.4 
3. The changing politics/political situations 162 54.7 
4. High cost of transporting products  126 42.6 
5. Too many policies, regulations and requirements affecting SBEs 123 41.6 
6. Lack of awareness of regulations, standards and other legislation affecting SBEs 114 38.5 
  
Eleven factors were identified as having highest influence on the development of SBEs in Meru 
County. These included: absence of organisations or associations that can take care of 
business-related grievances, 179 (60.5%), lack of ideas on the kind of business information 
sources and services that are available to help in improving the performance of SBEs, 171 
(57.8%), lack of enough skills training in business matters, 164 (55.4%) and lack of access to 
relevant information on how to do business better, 161 (54.4%). It was, however, noted that all 
the eleven factors were clearly beyond the control of an individual SBE (environmental factors) 
and this points out the need for external intervention measures. Six factors were found to have 
had less influence on the development of small-scale business enterprises in Meru County. The 
factors with very low influence included: changing politics/political situations, 162 (54.7%), 
high cost of transporting products, 126 (42.6%), too many policies, regulations and 
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requirements affecting SBEs, 123 (41.6%), and lack of awareness of regulations, standards and 
other legislation affecting SBEs, 114 (38.5%).  
 
In order to confirm the aforementioned results, a multiple linear regression analysis was carried 
out to determine the impact of environmental factors on the income earned by SBEs. The 
results are presented in Tables 5.22, 5.23 and 5.24. 
 
Table 5. 22: Summary of impact of environmental factors on the income earned by 
SBEs (N=296) 
Model R R Square Adjusted R Square 
Std. Error of the 
Estimate 
Change Statistics Durbin-Watson 
R Square Change Sig. F Change  
1 .583a .340 .294 1.523 .340 .000 1.968 
 
Predictors: (Constant), The costs of materials that I use are very high, Transportation of my products is a problem, I have no 
idea on what kind of business information sources and services that are available to help in improving the performance of my 
business, the wide use and change of technology, the competition is very high, lack of access to relevant information on how 
to do business better, there are too many policies and requirements affecting my business, lack of or poor market for my 
products and services, the changing politics/political situations, high rate of licence fee charged by municipal council, I do not 
have information on relevant networks and collaboration opportunities that are available for my business, high rate of rent on 
business premises, frequent changes in customer preferences and tastes, there are frequent climate changes, high rate of 
insecurity in the area, I have limited skills training in business matters, Absence of organisations or associations that can take 
care of our business-related grievances, lack of awareness of regulations, standards and other legislation affecting my business, 
the cost of doing business is very high due to power bills, water bills, and high cost of living. 
Dependent Variable: The average income range per month gotten after paying rent and bills from the business (Kenya 
shillings). 
 
All the environmental factors entered into the regression model.  The Durbin-Watson value of 
1.968 as reflected in Table 5.22 is higher than 1, which shows that no autocorrelation was 
detected hence the regression model is reliable. The R squared value of 0.340 indicates that 
the environmental factors jointly account for 34.0% of the variation in the income earned by 
SBEs. 
Table 5. 23: Effect of environmental factors on the income earned by SBEs (N=296) 
 Sum of Squares df Mean Square F Sig. 
1 
Regression 329.401 19 17.337 7.472 .000 
Residual 640.352 276 2.320   
Total 969.753 295    
 
The F-ratio in the Table 5.23 of the regression model shows that all the environmental variables 
significantly predict the income variable, F = 7.472, p < 0.05 and therefore the regression 
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model is a good fit of the data. This shows the high impact of environmental factors on the 
income earned by SBEs and hence the significance of their impact in determining the growth 
of SBEs cannot be ignored. 
Table 5.24 shows the level of significance if each variable was to be entered into the regression 
model alone while other factors are held constant.  
 
 
Table 5. 24: Impacts of each environmental factor on the income earned by SBEs 
(N=296) 
Model 
Unstandardized 
Coefficients 
Standardized 
Coefficients t Sig. B Std. 
Error Beta 
(Constant) 5.411 .746  7.250 .000 
High rate of license fee charged by municipal council .490 .165 .206 2.974 .003 
Lack of access to relevant information on how to do business better .019 .168 .007 .114 .909 
Lack of or poor market for my products and services .310 .126 .136 2.471 .014 
I do not have information on relevant networks and collaboration 
opportunities that are available for my business .060 .150 .024 .397 .692 
The cost of doing business is very high due to power bills, water 
bills, and high cost of living -.307 .162 -.132 -1.896 .059 
I have limited skills training in business matters -.377 .139 -.166 -2.702 .007 
The competition is very high -.652 .146 -.260 -4.458 .000 
High rate of rent on business premises .559 .151 .231 3.696 .000 
Transportation of my products is a problem -.717 .127 -.325 -5.657 .000 
I have no idea of what kind of business information sources and 
services  that are available to help in improving the performance 
of my business 
.194 .155 .079 1.245 .214 
There are frequent climate changes .470 .153 .183 3.080 .002 
The changing politics/ political situations -.204 .155 -.084 -1.318 .189 
The wide use and change of technology .248 .125 .108 1.986 .048 
High rate of insecurity in the area -.203 .160 -.078 -1.265 .207 
Absence of organisations or associations that can take care of our 
business-related grievances .105 .157 .044 .669 .504 
Frequent changes in customer preferences and tastes -.680 .147 -.287 -4.629 .000 
The costs of materials that I use are very high .433 .160 .183 2.699 .007 
Lack of awareness of regulations, standards and other legislation 
affecting my business -.594 .160 -.252 -3.712 .000 
The standardized coefficients (beta) and level of significance in Table 5.24 show that only ten 
out of the twenty (50.0%) environmental factors were individually statistically significant in 
impacting the income earned by SBEs. These factors were:  
 
• High rate of licence fee charged by municipal council, 
• Limited skills training in business matters, 
• High competition,  
• High rate of rent on business premises, 
201 
 
• Transportation of products,  
• Frequent climate changes, 
• The wide use and change of technology, 
• Frequent changes in customer preferences and tastes, 
• High costs of materials used in businesses, and 
• Lack of awareness of regulations, standards and other legislation affecting businesses. 
 
The result shows the great significance of environmental factors in influencing the growth and 
development of SBEs. 
 
5.2.2 Cultural factors that influence the performance of SBEs in Meru County 
The study further investigated the influences of cultural factors on the growth and development 
of small-scale enterprises in Meru County. SBE respondents were asked to indicate the extent 
to which each of the cultural factors listed in Table 5.25 affected the performance of their 
business ventures.  
Table 5. 25: Culture-related factors affecting the performance of SBEs in Meru County 
(N=296) 
Cultural factors affecting small-scale business 
enterprises 
To a great 
extent 
n (%) 
To a 
moderate 
extent 
n (%) 
To a low 
extent 
n (%) 
Not at all 
n (%) 
1.  My religious faith and beliefs 40 (13.5) 127 (42.9) 61 (20.6) 68 (23.0) 
2.  The widespread practice of witchcraft in my 
community 47 (15.9) 51 (17.2) 120 (40.5) 78 (26.4) 
3.  Traditional beliefs of my community 23 (7.8) 47 (15.9) 53 (17.9) 173 (58.4) 
4.  Customs and taboos in my community 43 (14.5) 11 (3.7) 70 (23.6) 172 (58.1) 
5.  Marriage issues and practices 20 (3.8) 21 (7.1) 62 (20.9) 193 (65.2) 
 Average score 11.1 17.36 24.7 46.22 
 
Overall, the influence of cultural factors on business performance did not yield high scores. 
Most of the factors had low influence on SBE performance. However, with regard to one’s 
religious faith and beliefs, the majority of respondents said that they were influencing the 
performance of their businesses to a greater extent, 40 (13.5%) or to a moderate extent, 127 
(42.9%). This was followed by the widespread practice of witchcraft in the community with 
47 (15.9%) indicating a greater extent and 51 (17.2%) reporting a moderate extent. The first 
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three factors in Table 5.25 are largely based on beliefs while the other two factors are based on 
cultural practices in the society. The results show a mild influence of cultural factors on the 
performance of SBEs in Meru County. In order to test this claim further, a multiple linear 
regression analysis was carried out to ascertain the impact of cultural factors on the income 
earned by SBEs. The results are presented in Tables 5.26, 5.27 and 5.28. 
Table 5. 26: Summary of impacts of cultural factors on the income earned by SBEs 
(N=296) 
 R R Square Adjusted R Square Std. Error of the Estimate Durbin-Watson 
1 .371a .138 .123 1.698 2.024 
 
a. Predictors: (Constant), the widespread practice of witchcraft in my community, my religious faith and belief, traditional 
beliefs of my community, marriage issues and practices, customs and taboos in my community 
 
All the cultural factors entered into the regression model. Durbin-Watson’s value of 2.024 as 
reflected in Table 5.26 is higher than 1, which shows that no autocorrelation was detected 
hence the regression model is reliable. The R squared value of 0.138 indicates that cultural 
factors jointly account for 13.8% of the variation in the income earned by SBEs. 
Table 5. 27: Effect of cultural factors on the income earned by SBEs (N=296) 
 Sum of Squares df Mean Square F Sig. 
1 
Regression 133.450 5 26.690 9.255 .000b 
Residual 836.304 290 2.884   
Total 969.753 295    
 
Predictors: (Constant), the widespread practice of witchcraft in my community, my religious faith and beliefs, traditional 
beliefs of my community, marriage issues and practices, customs and taboos in my community 
 
The F-ratio in the Table 5.27 of the regression model shows that all the cultural variables 
significantly predict the income variable, F = 9.2555, p < 0.05 and therefore the regression 
model is a good fit of the data. This confirms the mild impact of cultural factors on the 
performances of SBEs and hence the significance of their impact in determining the growth 
and development of SBEs cannot be ignored. 
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Table 5.28 shows the level of significance if each variable was to be entered into the regression 
model alone while other factors are held constant.  
 
Table 5. 28: Impacts of each cultural factor on the income earned by SBEs (N=296) 
Model Unstandardized 
Coefficients 
Standardized 
Coefficients 
t Sig. 
B Std. Error Beta 
 
(Constant) 3.699 .404 
 
9.154 .000 
Traditional beliefs of my community -.542 .127 -.296 -4.270 .000 
Customs and taboos in my community .115 .142 .067 .809 .419 
Marriage issues and practices -.384 .143 -.189 -2.673 .008 
My religious faith and beliefs .140 .101 .077 1.389 .166 
The widespread practice of witchcraft in my community .176 .100 .098 1.764 .079 
 
The standardised coefficients (beta) and level of significance in Table 5.28 shows that only 
two out of the five cultural factors were individually statistically significant in impacting the 
income earned by SBEs. These factors were traditional beliefs in the community, and the 
marriage issues and practices. 
5.2.3 Personality characteristics that influence the performance of SBEs in Meru County 
Personality characteristics are considered to influence the entrepreneurial behaviour of a 
business person. Six personality characteristics were floated to SBE respondents for them to 
indicate how each influenced them to remain focused in business. The results are presented in 
Table 5.29. 
 
Table 5. 29: Personality factors affecting the performance of SBEs in Meru County 
(N=296) 
Personality characteristics 
To a great 
extent 
n (%) 
To a 
moderate 
extent  
n (%)  
To a low 
extent  
n (%) 
Not at 
all 
n (%) 
1.  I have a strong believe in myself 143 (48.3) 125 (42.2) 28 (9.5) 0 
2.  What I achieve motivates me to move on  137 (46.3) 120 (40.5) 39 (13.2) 0 
3.  I do not give up easily 135 (45.6) 127 (42.9) 34 (11.5) 0 
4.  I have ability to face business risks without fear 131 (44.2) 122 (41.2) 43 (14.5) 0 
5.  The fact that I value independence (being my own boss) 130 (43.9) 123 (41.6) 43 (14.5) 0 
6.  The background of my education helps a lot 104 (35.1) 134 (45.3) 32 (10.8) 26 (8.8) 
 Average 130 (43.9) 125 (42.3) 36 (12.3) 4 (1.5) 
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Most of the SBEs respondents, that is, 143 (48.3%), said that they are greatly influenced by a 
strong believe in self, high achievement, 137 (46.3%), persistence, 135 (45.6%), risk taking, 
131 (44.2%), and value independence, 130 (43.9%). However, a high number of SBE 
respondents, that is, 134 (45.3%), said that their educational background had moderate 
influence on business performance and growth.  
In order to confirm the impact or extent of influence of the personality characteristics on the 
performance of SBEs, a multiple linear regression analysis was carried out. The results are 
presented in Tables 5.30, 5.31 and 5.32. 
Table 5. 30: Summary of impacts of personality factors on the income earned by SBEs 
(N=296) 
Model R R Square Adjusted R Square Std. Error of the Estimate Durbin-Watson 
1 .141a .020 .000 1.813 1.970 
a. Predictors: (constant), the background of my education  helps a lot, what I achieve motivate me to move on , I do not give 
up easily, the fact that I value independence (being my own boss), I have a strong belief in myself, I have the ability to face 
business risks without fear. 
b. Dependent Variable: the average income range per month attained after paying rent and bills from the business (Kenya 
shillings). 
 
All the personality characteristics entered into the regression model and generated R squared 
value of 0.020 which indicates that personality characteristics account for 2% of the variation 
in the income earned by SBEs.  
Table 5. 31: Effect of personality factors on the income earned by SBEs (N=296) 
Model Sum of Squares df Mean Square F Sig. 
1 
Regression 19.302 6 3.217 .978 .440b 
Residual 950.452 289 3.289   
Total 969.753 295    
 
Although autocorrelation was not detected in the regression model (see Table 5.30, Durbin-
Watson value 1.970 >1), the F-ratio, that is, F = 0.978, p > 0.05 in Table 5.31, show that all 
the variables associated with personality characteristics are statistically insignificant in 
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predicting the income variable, and therefore the regression model is not a good fit of the data. 
However the combination of environmental factors, cultural factors and the personality factors 
presented a statistical significance of this combination as shown in Table 5.32. 
 
Table 5. 32: Summary of the impacts of environmental, cultural and personality factors 
on the income earned by SBEs (N=296) 
Model,  N= 296 R R Square Adjusted R Square Std. Error of the Estimate Durbin-Watson 
1 .584a .341 .294 1.524  
2 .636b .404 .349 1.463  
3 .647c .418 .350 1.462 2.116 
a. Predictors: (Constant), environmental factors 
b. Predictors: (Constant), environmental factors, cultural factors 
c. Predictors: (Constant), environmental factors, cultural factors, personality characteristics factors 
d. Dependent Variable: The average income range per month gotten after paying rent and bills from the business (Kenya 
shillings) 
 
The result reveals relative weight of each category of factors on the development of small-
scale business enterprises in Meru County. It is also clear that the personality factors when 
combined with other factors, it register influence on the development of SBEs. These results 
help to guide on the nature of support and related information intervention measures needed 
for the development of small-scale business enterprises. 
 
5.3 Business information needs of small-scale business enterprises 
Information sought is normally dictated by one’s needs. SBE traders were asked to indicate 
the level of significance of various information needs to their business operations. The results 
were arranged in order of significance as presented in Table 5.33.   
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Table 5. 33: Business information needs (N=296) 
The information needed in business operations Significant 
n (%) 
Moderately 
Significant n 
(%) 
Not 
significant 
n (%) 
1. Information on how to nurture growth of a small-scale business 201 (67.9) 53 (17.9) 42 (14.2) 
2. Information on how to manage cash flows in a small business  201 (67.9) 58 (19.6) 37 (12.5) 
3. Information on how to effectively manage a small-scale business 
venture 192 (64.9) 79 (26.7) 25 (8.4) 
4. How to identify business opportunities 191 (64.5) 83 (28) 22 (7.4) 
5. The kind of business information sources and services  available for 
my business and where to get them 181 (61.1) 83 (28) 32 (10.8) 
6. Information on financing a small business venture 168 (56.8) 89 (30.1) 39 (13.2) 
7. Information on how to market products and services of my business 168 (56.8) 83 (28) 45 (15.2) 
8. Information on how to diversify investment ventures (how to invest 
money in different projects) 147 (49.7) 104 (35.1) 45 (15.2) 
9. Information on training opportunities available in my county for 
adding business skills 141 (47.6) 71 (24) 84 (28.4) 
10. Information on how to minimize/mitigate risks and disasters in a 
small-scale business 140 (47.3) 97 (32.8) 59 (19.9) 
11. Information on how to conduct market research for a small-scale  business 137 (46.3) 87 (29.4) 72 (24.3) 
12. The information on equipment, facilities and technology needed in a 
my business 133 (44.9) 106 (35.8) 57 (19.3) 
13. Information on relevant networks and collaboration opportunities that can help to boost my business 129 (43.6) 113 (38.2) 54 (18.2) 
14. Regulations, standards and other legislations requirements for a 
small-scale business 127 (42.9) 115 (38.9) 54 (18.2) 
15. How to write a good business plan 126 (42.6) 99 (33.4) 71 (24) 
16. 
Information on available institutional support and county 
government intervention programmes and services that are of 
assistance to small-scale business enterprises. 
110 (37.2) 57 (19.3) 129 (43.6) 
 
According to the results in Table 5.33, the top five most significant business information needs 
were: how to nurture growth of a small-scale business, an option that was selected by 201 
(67.9%) SBE respondents, followed by the option for information on how to manage cash 
flows in a small business, 201 (67.9%), information on how to effectively manage a small 
business venture, 192 (64.9%), how to identify business opportunities, 191 (64.5%), and the 
kind of business information sources and services available for business communities and 
where to get them, 181 (61.1%). The business information need with the least significant score 
was the information on available institutional support and county government’s intervention 
programmes and services that are of assistance to small business enterprises, an option that 
was selected by 110 SBEs (37.2%), although this number was still relatively high.  
 
Although SBEs indicated a wide range of business information needs, it was clear that they 
rarely sought to fulfil these needs from public libraries. The staff personnel who were working 
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at public libraries in Meru County were asked to indicate in a Likert scale format how often 
they were receiving queries based on a list of suggested business information needs of SBEs. 
Their responses were computed and categorized into three chronological nominal columns 
where each business information need was classified as ‘sought’, ‘not sought’ or ‘never sought’ 
as shown in Table 5.34. 
Table 5. 34: Business information queries received at public libraries from SBEs in 
Meru County (N=20) 
 
Queries received at public libraries related to 
business information needs  
Sought 
 (Very 
often and 
often) 
n (%) 
Not sought 
(very rare 
and rare)  
n (%) 
 
Never 
sought 
n (%) 
1. Information on financing a small-scale business venture 9 (45.0%) 4 (20.0%) 7 (35.0%) 
2. Information on how to effectively manage a small-scale 
business venture 9 (45.0%) 4 (20.0%) 7 (35.0%) 
3. How to identify business opportunities 8 (40.0%) 5 (25.0%) 7 (35.0%) 
4. How to write a good business plan 7 (35.0%) 5 (25.0% 8 (30.0%) 
5. Information on how to nurture growth of a small-scale  
business 7 (35.0%) 6 (30.0%) 7 (35.0%) 
6. The information on equipment, facilities and technology 
needed in a particular business 6 (30.0%) 7 (35.0%) 7 (35.0%) 
7. Regulations, standards and other legislation requirements 
for a small-scale business 6 (30.0%) 2 (10.0%) 12 (60.0%) 
8. Information on how to manage cash flows in a  small-
scale business  6 (30.0%) 3 (15.0%) 11 (55.0%) 
9. Information on how to market products and services  5 (25.0%) 2 (10.0%) 13 (65.0%) 
10. Information on available training opportunities to 
improve one’s business skills 5 (25.0%) 8 (40.0%) 7 (35.0%) 
11. The kind of business information sources and services  
available for business and where to find them 5 (25.0%) 8 (40.0%) 7 (35.0%) 
12. Information on how to minimize/mitigate risks in a small-
scale business 5 (25.0%) 7 (35.0%) 8 (40.0%) 
13. Information on how to diversify investment ventures 5 (25.0%) 8 (40.0%) 7 (35.0%) 
14. Information on relevant networks and collaboration 
opportunities 3 (15.0%) 9 (45.0%) 8 (40.0%) 
15. Information on available institutional support and  county 
government intervention programmes and services 
applicable to small-scale business enterprises 
1 (5.0%) 11 (55.0%) 8 (40.0%) 
 Average score 6 (30.0%) 6 (30.0%) 8 (40.0%) 
 
Only an average of six (30.0%) public library staff respondents who indicated to have received 
business related queries from SBEs. Six (30.0%) staff respondents said that they had very 
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rarely or rarely received queries from SBEs, while an average eight (40.0%) of the staff 
respondents said that they had never received business queries from SBEs.  
 
The most sought for information by SBEs at public libraries included: information on financing 
a small business venture, an option that was selected by nine (45.0%), information on how to 
effectively manage a small business venture, nine (45.0%), how to identify business 
opportunities, eight (40.0%), how to write a good business plan, seven (35.0%), information 
on how to nurture growth of a small business, seven (35.0%), information on equipment, six 
(30.0%), facilities and technology needed in a particular business, six (30.0%), regulations, 
standards and other legislations requirements for a small business, six (30.0%) and information 
on how to manage cash flows in a small business, six (30.0%). The least sought for business 
information components were: information on relevant networks and collaboration 
opportunities, an option that was selected by five (15.0%), information on available 
institutional support and county government intervention programmes and services applicable 
to small-scale business enterprises, one (5.0%). The numbers for frequently sought business 
information at public libraries were fairly low. The data shows that public libraries were not 
commonly being consulted by SBEs for business information needs in Meru County. This 
point out the indispensable need for public libraries to strengthen their mechanisms for 
providing information solutions to the information needs of SBEs, and also foster for their 
utilisations.    
5.3.1 Places visited for business information by SBEs in Meru County 
SBEs respondents were asked to indicate their level of awareness against a given list of 
places/providers for business information. An average of 86 (29.1%) SBEs said that they were 
very much aware, 90 (30.3%) were less aware and 120 (40.6%) were not aware. Table 5.35 
provides the level of awareness against different places that were likely to offer business 
information.  
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Table 5. 35: SBEs’ level of awareness of places/providers of business information 
(N=296) 
Places/providers of business information 
Very much 
aware  
n (%) 
Less 
aware  
n (%) 
Not aware  
n (%) 
1.  Suppliers 168 (56.8) 68 (23.0) 60 (20.3) 
2.  Fellow businessmen/women 158 (53.4) 68 (23.0) 70 (23.6) 
3.  Customers 151 (51) 86 (29.1) 59 (19.9) 
4.  Internet 131 (44.3) 78 (26.4) 87 (29.4) 
5.  Social media groups such as Facebook, Instagram, WhatsApp 122 (41.2) 97 (32.8) 77 (26.0) 
6.  College or university  business libraries 121 (40.9) 84 (28.4) 91 (30.7) 
7.  Church 94 (31.8) 86 (29.1) 116 (39.2) 
8.  Public library/community library 89 (30.1) 107 (36.1) 100 (33.8) 
9.  Commercial business information centres 75 (25.3) 74 (25) 147 (49.7) 
10.  Bookshops 74 (25) 109 (36.8) 113 (38.2) 
11.  Municipal council offices 71 (24.0) 95 (32.1) 130 (43.9) 
12.  Non-government organisations (NGOs) 54 (18.2) 99 (33.4) 143 (48.3) 
13.  National archives 43 (14.5) 72 (24.3) 181 (61.1) 
14.  Other libraries apart from public/community libraries 38 (12.8) 88 (29.7) 170 (57.4) 
15.  Department of Trade and Enterprise Development under the county government 29 (9.8) 102 (34.5) 165 (55.7) 
16.  District Documentation and Information Services 28 (9.5) 108 (36.5) 160 (54.1) 
17.  National Bureau of Statistics 20 (6.8) 102 (34.5) 174 (58.8) 
 Average scores 29.1 30.3 40.6 
 
The top five most known places for business information by SBEs in Meru County were: 
information from the suppliers which had 168 (56.8%) SBEs, fellow businessmen/women, 158 
(53.4%), customers, 151 (51%), Internet, 131 (44.3%), and the social media groups such as 
Facebook, Instagram, and WhatsApp, 122 (41.2%). The credibility of information obtained 
from some of the aforementioned places or sources may not be qualified with ease.  The less 
known places for business information for SBEs were: municipal council offices which had 72 
(24.0%) SBEs, Non-government organisations (NGOs), 54 (18.2%), national archives, 43 
(14.5%), other libraries apart from public/community libraries, 38 (12.8%), Department of 
Trade and Enterprise Development under the county government, 29 (9.8), District 
Documentation and Information Services, 28 (9.5%) and National Bureau of Statistics, 20 
(6.8%). The results pointed out a greater need for intervention measures in order to facilitate 
SBEs’ awareness of the relevant sources or places that were providing credible and quality 
business information. 
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The study further sought to ascertain the frequency of use of the various places that were 
providing business information, and also establish the level of satisfaction to SBEs who had 
used each of them. The SBEs who had not used a given place were required to select ‘no 
comments, I have never used’ option from the choices given. The percentage of those who had 
used a given place was computed based on the sum of respondents for responses of ‘once a 
month’, ‘once a week’ and ‘daily’. The percentage of those who had never used a given place 
was computed based on the total SBE respondents of the study (that is, 296) while the 
percentage on the level of satisfaction was computed by adding the percentage scores for both 
responses of ‘very satisfied’ and ‘satisfied’ for those who had used a given place. Table 5.36 
provides a clear picture. 
Table 5. 36: SBEs’ usage and satisfaction level of places/providers of business 
information (N=296) 
Providers/places where one 
can obtain business 
information 
Once a 
month   
 n (%) 
Once a 
week   
 n (%)  
Daily   
 n (%)  
Total of 
SBEs 
who had 
used n 
(%) 
I have 
never 
used it   
 n (%)  
Satisfaction 
level  very 
(satisfied 
and 
satisfied) 
 n (%) 
1. Fellow businessmen/women 73 (30.4) 51 (21.3) 116 (48.3) 240 (81.1) 56 (18.9) 165 (68.8) 
2. Suppliers 54 (22.9) 70 (29.7) 112 (47.5) 236 (79.7) 60 (20.3) 180 (76.3) 
3. Customers 66 (28.8) 31 (13.5) 132 (57.6) 229 (77.4) 67 (22.6) 179 (78.2) 
4. 
Social media groups such as 
Facebook, Instagram, 
WhatsApp 
41 (18.9) 38 (17.5) 138 (63.6) 217 (73.3) 79 (26.7) 171 (78.8) 
5. Internet 52 (26.3) 42 (21.2) 104 (52.5) 198 (66.9) 98 (33.1) 171 (86.4) 
6. Church 52 (32.3) 105 (65.2) 4 (2.5) 161 (54.4) 135 (45.6) 114 (70.8) 
7. Public library/ community library 85 (72.0) 20 (16.9) 13 (11.0) 118 (39.9) 178 (60.1) 98 (83.1) 
8. Bookshops 35 (29.9) 32 (27.4) 50 (42.7) 117 (39.5) 179 (60.5) 102 (87.2) 
9. Municipal council offices 85 (81.0) 15 (14.3) 5 (4.8) 105 (35.5) 191 (64.5) 69 (65.7) 
10. Commercial business information centres 16 (21.3) 14 (18.7) 45 (60.0) 75 (25.3) 221 (74.7) 43 (57.3) 
11. Other libraries apart from public/community libraries 57 (87.7) 4 (6.2) 4 (6.2) 65 (22.0) 231 (78.0) 46 (70.8) 
12. District Documentation and Information Services 51 (81.0) 4 (6.3) 8 (12.7) 63 (21.3) 233 (78.7) 49 (77.8) 
13. Non-government organisations (NGOs) 50 (80.6 12 (19.4) 0 62 (20.9) 234 (79.1) 43 (69.4) 
14. National archives 17 (30.9) 6 (10.9) 32 (58.2) 55 (18.6) 241(81.4) 32 (58.2) 
15. National Bureau of Statistics 30 (55.6) 16 (29.6) 8 (14.8) 54 (18.2) 242 (81.8) 26 (48.1) 
16. College or university  business libraries 28 (59.6) 8 (17.0) 11 (23.4) 47 (15.9) 249 (84.1) 30 (63.8) 
17. 
Department of Trade and 
Enterprise Development under 
the county government 
21 (51.2) 4 (9.8) 16 (39.0) 41 (13.9) 255 (86.1) 15 (36.6) 
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The widely consulted places for business information by SBEs in Meru County were: fellow 
businessmen/women, an option selected by 240 (81.1%) SBEs, suppliers, 236 (79.7%), 
customers, 229 (77.4%), social media groups such as Facebook, Instagram, WhatsApp, 217 
(73.3%), Internet, 198 (66.9%) and church, 161 (54.4%) in that order. The less consulted places 
included: district documentation and information services, 63 (21.3%), Non-government 
organisations (NGOs), 62 (20.9%), national archives, 55 (18.6%), National Bureau of 
Statistics, 54 (18.2%), college or university business libraries, 47 (15.9%) and Department of 
Trade and Enterprise Development under the county government, 41 (13.9%). It was surprising 
to note that the Department of Trade and Enterprise Development which is shouldered with 
the responsibility of nurturing the growth of small business sector was the least consulted by 
SBEs in Meru County. 
Interestingly, the last column in Table 5.36 shows that the top five most commonly consulted 
places for business information also showed high number of SBEs who were satisfied upon 
using them. Suppliers topped the list with high number of SBEs (180/76.3%) who were 
satisfied followed by customers, 179 (78.2%), fellow businessmen/women, 165 (68.8%), 
social media groups such as Facebook, Instagram, WhatsApp, 171 (78.8%), Internet, 171 
(86.4%) and church, 114 (70.8%). Public libraries were placed on number seven. Out of the 
118 SBEs who were consulting public libraries for business information, 85 (72.0%) were 
using them once a month, 20 (16.9%) used them once a week, and 13 (11.0%) used them on a 
daily basis while a big number (178/60.1%) have never used them. Out of 118 SBE respondents 
who had used public libraries, 98 (83.1%) said that they were satisfied. This further confirms 
the result presented in Table 5.35. The few SBEs who had used public libraries for business 
information indicated high satisfaction. It is clear that the few SBEs who had used public 
libraries for business information indicated high satisfaction. The results also show a growing 
awareness and consultation of social media and the internet as places for business information 
for SBEs.  
5.4 Information sources available in public libraries for small-scale business enterprises 
The availability of sources for business information at public libraries was established through 
SBEs’ responses on awareness and satisfaction on the usage of given sources of business 
information. The same list of sources of business information was posed to staff respondents 
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and they were required to indicate in a Likert-scale format their recommendation to SBEs 
against each of them by choosing the responses ‘highly recommend’, ‘recommend’, 
‘moderately recommend’, and ‘not recommend’. The responses from both public library staff 
and SBEs were computed and categorised where sum of responses of both ‘highly recommend’ 
and ‘recommend’ were considered as presented in Table 5.37. The results were ranked 
according to the sum of the scores on ‘highly recommend’ and ‘recommend’. The computation 
of percentages on sum of ‘very satisfied’, ‘satisfied’ and ‘not satisfied’ were based on the 
number of SBEs who indicated to have used a given source of business information while the 
percentage of SBEs who had not used a given source was based on the total number of SBE 
respondents (that is 296). 
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Table 5. 37: SBEs' satisfaction on places/providers of business information and the 
recommendation from staff of public library against each source (SBEs, N=296; Staff, 
N=20) 
Sources of business information 
Recommended 
by library staff  
(sum of highly 
recommend 
and 
recommend) 
n (%) 
SBEs satisfaction on various business 
information sources 
Sum of 
‘very 
satisfied’ 
and 
‘satisfied’  
n (%) 
Not 
satisfied n 
(%) 
 
No 
comments: I 
have never  
used it  - 
from SBEs  
n (%) 
Information received from customers and 
friends 19 (95.0) 190 (68.8) 86 (31.2) 20 (6.8) 
Information obtained from media (e.g. 
newspapers, TV, radio, newsletters) 17 (85.0) 177 (69.7) 77 (30.3) 42 (14.2) 
Information obtained from trade associations 17 (85.0) 177 (69.7) 77 (30.3) 42 (14.2) 
Internet sources 20 (100.0) 175 (78.5) 48 (21.5) 73 (24.7) 
Information received from suppliers 17 (85.0) 166 (66.9) 382 (3.1) 48 (16.2) 
Books 20 (100.0) 157 (70.7) 65 (29.3) 74 (25) 
Information obtained from business partners and 
colleagues  17 (85.0) 140 (55.1) 114 (44.9) 42 (14.2) 
Information obtained from family members 13 (65.0) 137 (54.3) 115 (45.7) 44 (14.9) 
Information obtained from social networks e.g. 
Facebook, twitter, LinkedIn. 13 (65.0) 129 (62.6) 77 (37.4) 90 (30.4) 
Information materials available from my 
personal library 17 (85.0) 124 (56.6) 95 (43.4) 77 (26) 
My individual natural general knowledge on 
businesses 17 (85.0) 116 (72.1) 45 (27.9) 135 (45.6) 
Information obtained from professional 
associations 19 (95.0) 105 (70.4) 44 (29.6) 147 (49.7) 
Information materials available at college or 
university libraries 19 (95.0) 105 (70.4) 44 (29.6) 147 (49.7) 
Journals 18 (90.0) 102 (56.4) 79 (43.6) 115 (38.9) 
Reports and bulletins 20 (100.0) 89 (49.7) 90 (50.3) 117 (39.5) 
Information disseminated through our church on 
businesses 18 (90.0) 80 (55.1) 65 (44.9) 151 (51) 
Information materials available at public library/ 
community library 20 (100.0) 70 (53.0) 62 (47.0) 164 (55.4) 
Information obtained from government and 
county website 20 (100.0) 49 (42.3) 67 (57.7) 179 (60.5) 
Information obtained from municipal council 
offices 15 (75.0) 44 (29.6) 105 (70.4) 147 (49.7) 
Statues and  other legislation 16 (80.0) 40 (28.9) 99 (71.1) 157 (53) 
Information obtained from District 
Documentation and Information Services 17 (85.0) 33 (33.7) 65 (66.3) 198 (66.9) 
Information obtained from the Department of 
Trade and Industry under the county 
government 
 18 (90.0) 32 (35.2) 59 (64.8) 205 (69.3) 
Information obtained from the National Bureau 
of Statistics 19 (95.0) 8 (13.6) 51 (86.4) 237 (80.1) 
 
Books, reports, bulletins, information materials available at public library as well as 
information obtained from government and county websites had the highest recommendations 
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from 20 (100.0%) public library staff. Information obtained from social networks such as 
Facebook, twitter and LinkedIn was least recommended by staff from the public libraries. In 
contrast, 129 (62.6%) SBEs said they were satisfied with the information they were getting 
from the social media platform. 
 
The top six sources for business information with high satisfaction to SBEs were: information 
received from customers and friends, an option selected by 190 (68.8%), information obtained 
from media (e.g. newspapers, TV, radio, newsletters), 177 (69.7%), information obtained from 
trade associations, 177 (69.7%), internet sources, 175 (78.5%), information received from 
suppliers, 166 (66.9%), and books, 157 (70.7%) respectively.  The least satisfying sources for 
business information according to the data collected from SBEs were: information obtained 
from district documentation and information services, an option selected by 33 (33.7%), 
information obtained from the Department of Trade and Industry under the county government, 
32 (35.2%) and information obtained from the National Bureau of Statistics, 8 (13.6%). 
Explanation sought on the later rating from the Enterprise Development unit of Meru County 
linked the low rating to the skeleton staff in the department and the shortage of finance which 
was described to be curtailing their endeavours to reach the entire Meru County. 
 
The staff members working at public libraries were further asked to indicate which sources for 
business information were available at their libraries. Their responses are provided in Table 
5.38. 
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Table 5. 38: Business information sources provided at public libraries in Meru County 
(N=20) 
Business information sources available at public 
libraries 
Number of respondents  Percentage 
1.  Newspapers 20 100.0 
2.  General books 19 95.0 
3.  Bulletins 16 80.0 
4.  Maps 16 80.0 
5.  Journals 15 75.0 
6.  Handbooks 15 75.0 
7.  Public policy documents 15 75.0 
8.  Magazines 15 75.0 
9.  Internet sources 14 70.0 
10.  Statues  14 70.0 
11.  Online business databases 14 70.0 
12.  Legislations and acts  14 70.0 
13.  Reports  13 65.0 
14.  Circulars 12 60.0 
15.  Newsletters 10 50.0 
16.  Directories 10 50.0 
17.  Standards 10 50.0 
 
The most common business information sources in the three public libraries in Meru County 
were newspapers, general books and bulletins. The least common sources were newsletters, 
circulars, directories and standards.  A visit to the three public libraries to assess the available 
information sources confirmed the availability of the above business information sources. 
However, with the exception of general books, all the other information sources appearing in 
Table 5.38 were found to be scanty and were largely not tailored to the small-scale business 
enterprises. Most sources were found to have educational value hence they were regarded as 
more relevant to the business students and researchers. The general books were therefore 
assessed using the criteria outlined in Appendix 8 and a summary report was provided under 
the following headings, which formed the criteria of assessment. 
Relevance: The general books were found to be relevant to the small-scale business 
enterprises. This was inferred from the substantial titles of the books; table of contents and by 
brief perusal of the contents. Sample titles and content pages are provided in Appendix 11. 
Demand: The information on the usage of business information sources could not pinpoint 
who borrows them. This was because the date due slips in each book neither indicate who had 
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borrowed a book nor the reason for borrowing. However, the evidence obtained from the date 
due slips attached to each book showed infrequent usage of general business information 
books. For example, out of 18 different titles that were randomly assessed, eight were last 
borrowed on April 2015 while others were last borrowed during the previous year. It was 
therefore justifiable to deduce that business information books were not frequently 
borrowed/utilised in public libraries considering that the assessment took place in early 
November 2015. Surprisingly, the majority of those books had no signs of wear and tear, a 
scenario that could have indicated low utilisation of the business collection in public libraries. 
It was further noticed that the most utilised business collections were largely supporting 
national examinations such as accounting, procurement, taxation, auditing, technology and 
finance. The trend was similar in all the three public libraries in Meru County. 
 Cost: It was confirmed that users were required to pay twenty Kenya shillings in order to 
access the library and a further twenty Kenya shillings if one wished to borrow a book for a 
period of two weeks. Borrowing a book at a cost of twenty shillings was considered to be very 
reasonable although, according to head librarians who were interviewed, many people had a 
perception that the price was high. The three head librarians noted that, historically, public 
libraries in Kenya had not been charging people for using and accessing them until recently 
when the directive to charge twenty shillings was introduced by the KNLS governing body. 
Currency: Most books were found to be fairly current with publication dates being not very 
old. Ten out of eighteen business book titles had their publication dates being not more than 
ten years old. Sample scans on the verso of the title pages are in Appendix 11.  
Quality: The typographical issues on business collections were found to be of quality. Some 
of the business books were found to be written by local authors whose approaches to subject 
matter were found to have contextual value. Examples of such books included: challenges of 
starting a business, how to start and manage your own business, and how to win and retain 
customers. 
Ease of use: Generally, the business books were regarded to be relevant to SBEs. The language 
used appeared simple and friendly. This meant that even users with a low level of education 
could still understand them.  
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Accessibility: The accessibility of all the public libraries in Meru County was good. Both Meru 
District Library and Timau Community Library are situated along the main road while 
Mikumbene Community Library is more in the interior although the roads to the premises are 
passable. All public libraries in Meru County were found to be relying on the corporate website 
of Kenya National Library Service (KNLS). No branch of KNLS in Meru runs its own website. 
This was found to be a policy issue where the public library website is centrally managed from 
the KNLS headquarters in order to ensure control of quality and consistency. The interview 
data obtained from the librarians in charge at each public library confirmed that their libraries 
had not subscribed to any online business databases. It was further established that users could 
access Wi-Fi to surf the internet at Timau Community Library and Meru District Library but 
not at Mikumbeni Community Library. Information obtained from heads of the public libraries 
indicated that all the books available in the libraries were readily accessible by the public as 
long as one could afford the twenty Kenya shillings paid to access the library.  
 
5.5 Status of public libraries in the provision of business information services to SBEs 
The study sought to explore the status of public libraries in the provision of information 
services to SBEs by posing several questions, touching on budgeting for resources, facilities, 
technology, staffing, activities, marketing, products, services and collaborations. Respondents 
were required to choose from the responses ‘strongly agree’, ‘agree’, ‘neutral’, ‘disagree’, and 
‘strongly disagree’ on various assertions/statements. The responses with the highest percentage 
scores across all the three public libraries were computed. The results are presented in Table 
5.39. 
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Table 5. 39: Status of business information services at public libraries (N=20) 
Statement on business information services in/via public 
libraries 
Response with 
highest number of 
respondents across 
all libraries 
Number of 
respondents 
Percentage  
 
1. Our  library receives sufficient funding to support business information sources and services Disagree 18 90.0 
2. Our  library has good facilities and equipment to support 
small-scale business people for their information needs Neutral 11 55.0 
3. Our  library maintains an online Ask-A-Librarian service Disagree 18 90.0 
4. Our  library has good/relevant business information sources  Agree 14 70.0 
5. 
Our  library has a dedicated business librarian who is 
contacted by the business community for business 
information needs 
Disagree 11 55.0 
6. Our  library has a website/page where business people interact with information sources and staff Disagree 18 90.0 
7. The library offers outreach activities and events to small-
scale business enterprises  Disagree 11 55.0 
8. Our  library provides tailored information services to the business people Disagree 9 45.0 
9. Our  library provides selective business information 
services to the business community Disagree 17 85.0 
10. The collection on business information is old Agree 14 70.0 
11. Our  library usually purchases additional books to meet the information needs of the business community Agree 14 70.0 
12. Our library has subscribed to some online business databases  Disagree 16 80.0 
13. Our  library has a Facebook/twitter/LinkedIn facility where business people interact and socialize Disagree 18 90.0 
14. Most of the business information sources at our library are donations Disagree 11 55.0 
15. 
Our  library works closely with county government - 
specifically the enterprise development unit for the mutual 
benefits of the business community 
Neutral 11 55.0 
16. Our  library markets and promotes library services to the business community Disagree 16 80.0 
17. Our  library maintains a profile that enables us to know the 
specific needs of the business community Disagree 14 70.0 
18. Our library staff can work at any service points and offer 
varied information services to users Agree 16 80.0 
19. 
Our  library has  linkages, collaborations, and networks 
with local business schools and research institutions for 
accessibility of business research information for the 
mutual benefit of the business  community 
Disagree 14 70.0 
20. 
Our  library has a room where business partners, shylocks, 
and merry-go-round members hold meetings free of charge 
- provided they book in advance 
Disagree 17 85.0 
 
Approximately 15 (75.0%) staff agreed with four assertions/statements on the provision of 
business information services at their libraries. A similar number disagreed on fourteen other 
assertions/statements while 11 (55.0%) were neutral on two assertions/statements. 
Specifically, the staff from the three public libraries in Meru County agreed that they had 
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good/relevant business information sources, an option selected by 14 (70.0%) staff, although 
the collection on business information was old. They also indicated that their libraries usually 
purchase additional books to meet the information needs of the business community, an option 
selected by 14 (70.0%) and that staff could work at any service points and offer varied 
information services to users, 16 (80.0%). According to the interview data that was obtained 
from the heads of the three public libraries in Meru County, most book purchases were being 
done centrally at the KNLS headquarters. The branch libraries were, however, responsible for 
informing the headquarters on the identified user information needs for consideration during 
the book selection and buying process. It was also clear that 11 (55.0%) of the public library 
staff were neutral on whether their library had good facilities and equipment to support the 
business community, and whether there was a working relationship between their library and 
the county government - specifically the enterprise development unit for mutual benefit of the 
business community. Staff respondents from the three public libraries, however, agreed that 
their libraries:   
• Were not receiving sufficient funding to support business information sources and 
services, 
• Had no online Ask-A-Librarian service, 
• Had no dedicated business librarian who could be contacted by the business community 
for business information needs, 
• Had no website/page where business people could interact with information sources 
and staff, 
• Had no outreach activities and events for small-scale business enterprises,  
• Were not providing tailored information services to the business people, 
• Were not providing selective dissemination of business information services to the 
business community, 
• Had not subscribed to online business databases,  
• Had no Facebook/twitter/LinkedIn where business people could interact and socialize 
with staff. 
The overall results point to the scanty provision of business information services to the small-
scale business enterprises by public libraries. This signals unexploited opportunities for public 
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libraries in Meru County to serve the business communities. In order to unravel the situation 
further, the SBEs were asked to indicate the last time they visited a public/community library 
in their county. According to the results in Table 5.40, the majority of SBEs, numbering 132 
(44.6%), had never been to a public/community library while 65 (22.0%) last visited more than 
three years ago. Only 32 (10.8%) used a public/community library very often.  
 
Table 5. 40: The last time SBEs visited a public library (N=296) 
Responses No. of 
respondents Percentages 
Cumulative 
percentage 
I have never been to a public/community library 132 44.6 44.6 
More than three years ago 65 22.0 66.6 
Very often 32 10.8 77.4 
A year ago 28 9.5 86.8 
Once in the last three months 27 9.1 95.9 
Once in the last six months 12 4.1 100.0 
 
The result shows that public libraries were infrequently used by SBEs.  
 
The study further sought to understand the general reasons and purposes for using a public 
library from the SBE respondents. The reasons and purposes posed to SBEs ranged from 
education purposes, social-economic, leisure, politics and health to children related reasons.  
A number of specific reasons and purposes for using a public library were provided to SBE 
respondents requiring them to indicate ‘yes’ or ‘no’ to each of them on the reasons for which 
they thought one should use a public/community library. Results are presented in Table 5.41. 
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Table 5. 41: SBEs' purposes for visiting a public/community library (N=296) 
   Yes No 
No Suggested purpose/reasons 
No. of 
respondents 
(n) 
(%) 
No. of 
respondents 
(n) 
 (%) 
1.  To obtain information on health issues  224 75.7 72 24.3 
2.  To obtain information on business matters 209 70.6 87 29.4 
3.  To help children do homework  209 70.6 87 29.4 
4.  For educational purposes (for homework or reading 
for exams) 208 70.3 88 29.7 
5.  To conduct a job search or write a cv  194 65.5 102 34.5 
6.  To obtain information on online government 
services  181 61.1 115 38.9 
7.  To obtain information on agriculture  176 59.5 120 40.5 
8.  Just to read -  reading services 162 54.7 134 45.3 
9.  To look for information on starting or running a 
business  149 50.3 147 49.7 
10.  To get local news/information  145 49.0 151 51.0 
11.  To surf the internet 125 42.2 171 57.8 
12.  To get international or national  news /information  110 37.2 186 62.8 
13.  To relax and rejuvenate the mind 104 35.1 192 64.9 
14.  It is a safe place for my child to spend time  91 30.7 205 69.3 
15.  To type my work 90 30.4 206 69.6 
16.  To obtain information on politics  88 29.7 208 70.3 
17.  To communicate with distant friends or relatives  53 17.9 243 82.1 
18.  For social enjoyment 49 16.6 247 83.4 
19.  To meet people and friends 37 12.5 259 87.5 
20.  To hold meetings  37 12.5 259 87.5 
21.  For leisure and entertainment  36 12.2 260 87.8 
 
The data in Table 5.41 depicts the top ten reasons for using a public library from SBEs’ 
perspective. These were: to obtain information on health issues, an option selected by 224 
(75.7%), get information on business matters, 209 (70.6%), to help children do homework, 209 
(70.6%), for educational purposes (for homework or reading for exams), 208 (70.3%), to 
conduct a job search or write a curriculum vitae, 194 (65.5%), to get information on online 
government services, 181 (61.1%), to obtain information on agriculture, 176 (59.5%), just to 
read -  reading services, 162 (54.7%), to look for information on starting or running a business, 
149 (50.3%), and to get local news/information, 145 (49%). The purposes that had least scores 
were: to type some work, an option selected by 90 (30.4%), to obtain information on politics, 
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88 (29.7%), to communicate with distance friends or relatives, 53 (17.9%), for social 
enjoyment, 49 (16.6%), to meet people and friends, 37 (12.5%), hold meetings, 37 (12.5%), 
and for leisure and entertainment, 36 (12.2%). This meant that the social value of using public 
libraries was uncommon reason among SBEs in Meru County.  
 
It was apparently clear that the reasons for using a public library may differ depending on 
various factors which were not investigated in this study. However, the results revealed a lot 
of information with regards to the perspectives held by SBEs on public libraries. The responses 
from five SBEs who responded to the open-ended questions on the services they were 
expecting from public libraries indicated preferences for the provision of internet services, 
business information materials, information on financial management services for small-scale 
businesses, and services on writing a business plan. Their responses provided evidence on what 
SBEs expected from a public library. This expectation is more inclined to health, business, 
education, children, agriculture, jobs and some social aspects. 
 
The SBEs’ reasons and purposes for using a public library as listed in Table 5.41 were found 
to be slightly incongruent with the perception held by public library staff on value contribution 
of a public library to the community development. Table 5.42 provides a ranking on how staff 
perceived the contribution of a public library to community development. The results were 
summarized by combining both ‘strongly agree’ and ‘agree’ in order to obtain the percentage 
agreement level, while the disagreement level was obtained by combining both ‘strongly 
disagree’ and ‘disagree’ responses which ultimately gave three nominal columns.  
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Table 5. 42: Staffs' perceived value contribution of a public library in community 
development (N=20) 
No Value contribution of a public library to 
community development  
 Agreement 
score (Strongly 
agree and agree) 
n (%) 
Neutral 
n (%) 
 Disagreement 
score 
(Strongly disagree 
and disagree) n (%) 
1. Develop a reading culture and lifelong learning 20 (100.0) 0 0 
2. Provide helpful information for schools and 
general learning  20 (100.0) 0 0 
3. Keep public updated   19 (95.0) 1 (5.0) 0 
4. Provide conducive place to read and revise for 
exams  
19 (95.0) 0 0 
5. Provide helpful information on available jobs 
and other working opportunities  17 (85.0) 3 (15.0) 0 
6. A place for local news and information 17 (85.0) 3 (15.0) 0 
7. Provide forum for the public to learn new ideas  16 (80.0) 1 (5.0) 3 (15.0) 
8. Provide access to valuable intellectual resources, 
local content  that otherwise would be hard to 
find  
16 (80.0)  2 (10.0) 2 (10.0) 
9. Provide an environment for social interaction  16 (80.0) 4 (20.0) 0 
10. Build capacity (skills) in people through various 
training programmes 15 (75.0) 2 (10.0) 3 (15.0) 
11. Provide helpful information on health and 
wellness  
15 (75.0) 4 (20.0) 1 (5.0) 
12. Provide helpful information on business matters 
and commerce  
15 (75.0) 5 (25.0) 0 
13. Provide helpful information on community 
matters and culture 
15 (75.0) 5 (25.) 0 
14. Equip public with  information searching skills  15 (75.0) 5 (25.0) 0 
15. Help children to do homework 15 (75.0) 2 (10.0) 3 (15.0) 
16. Provide free access to online electronic 
databases to the public  
15 (75.0) 3 (15.0) 2 (10.0) 
17. Provide helpful information on agriculture  14 (70.0) 4 (20.0) 2 (10.0) 
18. Connect people with professional support  14 (70.0) 4 (20.0) 2 (10.0) 
19. Provide a place for social enjoyment, leisure, to 
relaxation and rejuvenation of the minds  
14 (70.0) 4 (20.0) 2 (10.0) 
20. Provide helpful information on politics  13 (65.0) 7 (35.0) 0 
21. Provide a safe place to hold meetings 12 (60.0)  2 (10.0) 6 (30.0) 
22. Provide access to e-government information and 
services 11 (55.0) 
 2 (10.0) 7 (35.0) 
23. Train people on how to use computers 10 (50.0) 1 (5.0) 9 (45.0) 
24. Help people  to make contacts and also network 
with others 8 (40.0) 7 (35.0) 5 (25.0) 
25. A place to read e-mails 8 (40.0) 1 (5.0) 11 (55.0) 
26. A place to check e-commerce updates and online 
orders 5 (25.0) 5 (25.0) 10 (50.0) 
27. Provide CSR projects for community 
development 2 (10.0) 
14 
(70.0) 4 (20.0) 
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The most important contributions of a public library to community development as perceived 
by library staff were: developing a reading culture and lifelong learning, an option selected 
by 20 (100.0%) respondents, providing helpful information for schools and general learning, 
20 (100.0%), keeping public updated, 19 (95.0%), providing a conducive place to read and 
revise for exams, 19 (95.0%), providing helpful information on available jobs and other 
working opportunities, 17 (85.0%), providing a place for local news and information, 17 
(85.0%), providing a forum for the public to learn new ideas, 16 (80%), providing access to 
valuable intellectual resources and local content that otherwise would be hard to find, 16 
(80.0%) and providing an environment for social interaction, 16 (80.0%). The staff felt that 
the library had less value in training people on how to use computers, ten (50.0%), helping 
people to make contacts and network with others, eight (40.0%), providing a place to read e-
mails eight (40.0%), providing a place to check e-commerce updates and online orders, five 
(25.0%) and providing Corporate Social Responsibility (CSR) projects for community 
development, two (10.0%). 
 
Out of the first five contributions of a public library to community development, three were 
directly linked to education purposes. The provision for reading e-mails, e-commerce and 
CSR projects were less evident at public libraries in Meru County. These findings were 
confirmed through the interview data that was provided by librarians who were in charge of 
public libraries in Meru County. The reasons were largely attributed to the design of 
information products, the emphasis from library leadership and the reason for the 
establishment of the public or community library. Mapping and marshalling of these values 
with public’s purposes and the reasons for using a public library would generate a congruent 
value-added mandate for public libraries in community development.  
 
In order to understand the nature of preparedness of public libraries in providing business 
information services, various questions were posed to staff respondents on the nature of 
facilities, level of organisation, design and attractiveness of a library building, staff 
behaviours, responsiveness, outreach activities, and the nature of resources. Library staff 
respondents were therefore asked to evaluate thirty one specific aspects on the aforementioned 
issues by rating each of them as ‘excellent’, ‘good’, ‘poor’, ‘very poor’ or ‘no comment’. The 
results are presented in Table 5.43.  
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Table 5. 43: Nature of facilities and conditions of public libraries for supporting the 
provision of business information services to SBEs (N=20) 
No Facilities and conditions at public libraries Good 
n (%) 
Poor  
n (%) 
No 
comment 
n (%) 
1. Library opening hours 20 (100.0) 0 0 
2. The arrangement of books on the shelves  20 (100.0) 0 0 
3. Hospitability and welcoming aspects of the library 20 (100.0) 0 0 
4. The dressing of library staff 19 (95.0)   0 1 (5.0) 
5. Librarians’ competence 19 (95.0)   0 1 (5.0) 
6. Quantity/numbers of books 18 (90.0) 1 (5.0) 1 (5.0) 
7. Librarians’ responsiveness when they are responding to 
general queries from library users 18 (90.0) 2 (10.0) 0 
8. Library facilities and equipment 17 (85.0) 3 (15.0) 0 
9. Colour used on the walls of the library 17 (85.0) 3 (15.0) 0 
10. Outreach programmes and activities of the library 17 (85.0) 3 (15.0) 0 
11. Public goodwill 17 (85.0) 3 (15.0) 0 
12. The outer design of the library building 16 (80.0) 4 (20.0) 0 
13. The arrangement of seats, tables, shelves, and computers 16 (80.0) 4 (20.0) 0 
14. Librarians’ expertise in working with computers 16 (80.0) 3 (15.0) 1 (5.0) 
15. Librarians’ responsiveness when they are requested for 
assistance on the use of computers 16 (80.0) 3 (15.0) 1 (5.0) 
16. The interior design of service points 15 (75.0) 5 (25.0) 0 
17. Events, activities and occasions organised by the library 15 (75.0) 5 (25.0) 0 
18. Nature and ambience of recreation facilities 14 (70.0) 5 (25.0) 1 (5.0) 
19. Kinds of journals, magazines and newspapers 14 (70.0) 5 (25.0) 1 (5.0) 
20. Library reading space 13 (65.0) 7 (35.0) 0 
21. The design of the library’s website 13 (65.0) 1 (5.0) 6 (30.0) 
22. Nature and ambience of toilets in the library 13 (65.0) 6 (30.0) 1 (5.0) 
23. Nature and ambience of the adult section of the library 13 (65.0) 6 (30.0) 1 (5.0) 
24. Quality of books 13 (65.0) 6 (30.0) 1 (5.0) 
25. Computer software such as Microsoft suite 13 (65.0) 6 (30.0) 1 (5.0) 
26. The signage in the library 12 (60.0) 5 (20.0) 4 (20.0) 
27. Computers and other related equipment 7 (35.0) 12 (60.0) 1 (5.0) 
28. Nature and ambience of the computer area 4 (20.0) 10 (50.0) 6 (30.0) 
29. Range of online databases and other resources 3 (15.0) 15 (75.0) 2 (10.0) 
30. Quantity of other collections (CDs, DVDs, flash cards, audio-
tapes) 1 (5.0) 
17 
(85.0) 2 (10.0) 
31. Quality of other collections (CDs, DVDs, flash cards, audio-
tapes) 1 (5.0) 
17 
(85.0) 2 (10.0) 
 
None of the given thirty one library facilities and conditions were rated excellent although the 
staffs’ ratings on most of the items were fairly high. The first ones to be rated as good were: 
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library opening hours, an option selected by 20 (100.0%) respondents, the arrangement of 
books on the shelves, 20 (100.0%), hospitability and welcoming aspects of the library, 20 
(100.0%), the dressing of library staff, 19 (95.0%),  librarians’ competence, 19 (95.0%), 
quantity/numbers of books, 18 (90.0%), librarians’ responsiveness when responding to general 
queries from library users, 18 (90.0%), library facilities and equipment, 17 (85.0%), colour 
used on the walls of the library, 17 (85.0%), outreach programmes and activities of the library, 
17 (85.0%) and  public goodwill, 17 (85.0%). However, five items had poor ratings. These 
were: the signage in the library, an option selected by five (20.0%) respondents, computers and 
other related equipment, 15 (60.0%), nature and ambience of the computer area, ten (50.0%), 
range of online databases and other resources, 15 (75.0%), quantity and quality of electronic 
information materials (CDs, DVDs, flash cards, audio-tapes), 17 (85.0%). With exception of 
the signage in the library, all the other four items that had poor ratings were found to be related 
to technology and electronic resources. The result showed the strengths and weaknesses of the 
public libraries and revealed areas that needed improvement.  
5.5.1 Challenges encountered by public libraries in the provision of business information 
services to small-scale business traders 
The challenges encountered by public libraries in the provision of business information 
services to small-scale business traders were investigated and the results are presented in 
Table 5.44. 
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Table 5. 44: Challenges encountered by public libraries in the provision of business 
information services to SBEs in Meru County (N=20) 
Suggested challenges that are encountered by public 
libraries in the provision of business information services in 
Meru County 
It is a 
major  
challenge  
n (%) 
It is an 
average 
challenge n 
(%) 
It is a 
minor 
challenge 
n (%) 
It is not a 
challenge  
n (%) 
1. Small-scale business enterprises are widely dispersed hence it is difficult to reach all of them 12 (60.0) 8 (40.0) 0 0 
2. Our library has limited funding to finance the provision of business information sources and services  10 (50.0) 7 (35.0) 0 3 (15.0) 
3. 
Many small-scale business enterprises are solely owned 
and managed hence they find it difficult to close their 
business to visit places that provide business information 
sources and services 
9 (45.0) 10 (50.0) 1 (5.0) 0 
4. 
Small-scale business enterprises deal with diverse products 
and services; this makes it difficult to customise business 
information to a given industry/sector or individual 
7 (35.0) 3 (15.0) 3 (15.0) 7 (35.0) 
5. Many small-scale business traders are ignorant and are not interested in business information 7 (35.0) 11 (55.0) 10 (50.0) 0 
6. The staff who provide business information services do not have adequate business skills  7 (35.0) 3 (15.0) 10 (50.0) 8 (40.0) 
7. Our library doesn’t have adequate staff for effective provision of business information sources and services  6 (30.0) 
 
3 (15.0) 
 
3 (15.0) 8 (40.0) 
8. 
Many small-scale business traders have challenges in using 
the modern information retrieval gadgets such as mobile 
phones, ipads, tablets, and computers. 
5 (25.0) 14 (70.0) 1 (5.0) 0 
9. 
Many small-scale business traders do not pay tax and trade 
licences and hence calling them for training makes them 
think they are being hunted and patronised 
 
3 (15.0) 1 (5.0) 9 (45.0) 7 (35.0) 
10. 
Many small-scale business traders are illiterate hence they 
don’t understand the language used in information 
materials and other media used in disseminating business 
information 
2 (10.0)  12 (60.0) 6 (30.0) 0 
11. Business information is valuable and is usually available at 
a cost. The cost usually puts off many SBEs. 2 (10.0)  2 (10.0)  7 (35.0) 9 (45.0) 
 
According to Table 5.44, the highly ranked challenges include: the fact that SBEs were widely 
dispersed hence it was difficult to reach all of them, an option selected by 12 (60.0%), library 
has limited funding to finance the provision of business information sources and services, ten 
(50.0%), many small business enterprises were solely owned hence they were finding it 
difficult to close their businesses to visit places that provide business information sources and 
services, nine (45.0%), small business enterprises deals with diverse products and services; 
this was making it difficult to customise business information to a given industry/sector or 
individual, seven (35.0%), many small business traders were ignorant and were not interested 
in business information, seven (35.0%) and the staff who were providing business information 
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services did not have adequate business skills, seven (35.0%). Three challenges had low 
rankings from public library staff. These were: many small business traders were not paying 
tax and trade licences and hence calling them for training would make them think that they 
were being hunted and patronised, three (15.0%), many small-scale business traders were 
illiterate hence they were not understanding the language used in information materials and 
other media used for disseminating business information, two (10.0%), business information 
was valuable and was usually available at a cost. The cost usually put off many of them, two 
(10.0%). The later response meant that public library staff did not regard the charges of 
accessing business information as a core challenge to the provision and utilization of business 
information at public libraries by SBEs. Interview data gathered from heads of public libraries 
further indicated other challenges such as the lack of staff training in business matters, lack of 
skills of selecting business collections, poor reading culture of the community and poor 
business information retrieval skills of both SBEs and staff working at public libraries. 
5.6 Accessibility of business information sources and services at public libraries in Meru 
County by small-scale business traders 
Information is of value when it is accessed and used by people who need it. At the centre of 
this study was the need to explore the role of public libraries in supporting the growth of small-
scale business enterprises, and one of the areas that was investigated was accessibility of 
business information to the SBEs in Meru County. As expected, an overwhelming majority of 
both the public library staff, that is, 16 (80.0%) and 195 (65.9%) of SBE respondents, attached 
high significance to the availability and accessibility of business information sources and 
services at public libraries towards supporting the development of SBEs in Meru County. A 
breakdown of the results is presented in Figure 5.3. 
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Figure 5. 3: The significance of availability and accessibility of business information 
sources and services at public libraries in Meru County (N=296) 
 
The study further sought to understand the level of accessibility to key business information 
which is appropriate to SBEs. The SBE respondents were therefore required to rate the level 
of accessibility of each of the suggested type of business information by indicating whether it 
is very easy to get (high level of accessibility); moderately easy to get (medium level of 
accessibility) or it is difficult to get (low level of accessibility). The results are presented in 
Table 5.45. 
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Table 5. 45: Ease of accessing business information by SBEs (N=296) 
The information needed in business operations 
Very easy to 
get/high 
level of 
accessibility 
n (%) 
Moderately 
easy to 
get/medium 
level of 
accessibility 
n (%) 
Difficult to 
get/low level of 
accessibility 
n (%) 
1. The kind of business information sources and services  
available for my business and where to get them 8 (2.7) 52 (17.6) 236 (79.7) 
2. Information on relevant networks and collaboration 
opportunities that can help to boost my business 20 (6.8) 62 (20.9) 214 (72.3) 
3. Information on how to conduct market research for a small-
scale  business 32 (10.8) 64 (21.6) 200 (67.6) 
4. Information on how to diversify investment ventures 4 (1.4) 70 (23.6) 200 (67.6) 
5. Information on how to market products and services of my business 40 (13.5) 71 (24) 185 (62.5) 
6. 
Information on available institutional support and county 
government’s intervention programmes and services that are of 
assistance to small-scale business enterprises 
16 (5.4) 100 (33.8) 180 (60.8) 
7. Information on how to nurture the growth of a small-scale  business 31 (10.5) 86 (29.1) 179 (60.5) 
8. Information on how to manage cash flows in a small-scale business  61 (20.6) 66 (22.3) 169 (57.1) 
9. How to write a good business plan 48 (16.2) 78 (26.4) 167 (56.4) 
10. Information on how to effectively manage a small-scale business venture 46 (15.5) 110 (37.2) 140 (47.3) 
11. Information on training opportunities available in my county to 
add business skills 38 (12.8) 123 (41.6) 135 (45.6) 
12. Information on how to minimise/mitigate risks and disasters in 
a small-scale business 61 (20.6) 139 (47) 96 (32.4) 
13. How to identify business opportunities 68 (23) 159 (53.7) 66 (22.3) 
14. The information on equipment, facilities and technology 
needed in a my business 71 (24) 163 (55.1) 59 (19.9) 
15. Regulations, standards and other legislations requirements for 
a small-scale business 65 (22) 169 (57.1) 59 (19.9) 
16. Information on financing a small business venture 69 (23.3) 174 (58.8) 50 (16.9) 
 
From Table 5.45, the majority of SBEs indicated low level of accessibility/difficulties in 
getting/accessing information on the following ten key types of business information: 
i. The kind of business information sources and services available for SBEs and where to 
get them, 236 (79.7%), 
ii. Information on relevant networks and collaboration opportunities that could help to 
boost SBEs, 214 (72.3%), 
iii. Information on how to conduct market research for SBEs, 200 (67.6%), 
iv. Information on how to diversify investment ventures, 200 (67.6%), 
v. Information on how to market products and services of SBEs, 185 (62.5%), 
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vi. Information on available institutional support and county government intervention 
programmes and services that were of assistance to SBEs, 180 (60.8%),   
vii. Information on how to nurture growth of SBEs, 179 (60.5%), 
viii. Information on how to manage cash flows in SBEs, 169 (57.1%), 
ix. Information on how to write a good business plan, 167 (56.4%). 
 
However, SBEs numbering 71 (24%) indicated that it was easy to get (high level of 
accessibility) the information on equipment, facilities and technology needed in a small-scale 
business enterprise, information on financing a small business venture, 69 (23.3%), how to 
identify business opportunities, 68 (23%), and regulations, standards and other legislation 
requirements for a small-scale business, 65 (22%). The information shows that the accessibility 
of business information by SBEs was a real challenge in Meru County and this signalled the 
priority areas that needed to be addressed in order to improve the accessibility of information 
in order to support small business development.  
 
The study further sought to understand the challenges that SBEs were facing when accessing 
business information. SBE respondents were provided with fifteen suggestions and were 
required to indicate to what extent each of the given challenges was major to them when 
accessing information on business. The results as shown in Table 5.46 were ranked in 
descending order based on the challenges that were termed as ‘major’ to SBEs. 
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Table 5. 46: Challenges faced by SBEs when seeking and accessing business information 
(N=296) 
 Challenges encountered by SBEs when accessing 
business information  
It is a 
major 
challenge 
n (%) 
Is an 
average 
challenge 
n (%) 
It is a 
minor 
challenge 
n (%) 
It is not a 
challenge 
to me 
 n (%) 
1. I have limited skills in seeking or searching for information on businesses 155 (52.4) 54 (18.2) 53 (17.9) 34 (11.5) 
2. 
I do not know what kind of sources for 
information on businesses are available to help 
me in my business venture 
152 (51.4) 60 (20.3) 28 (9.5) 56 (18.9) 
3. The information obtained does not address my 
specific business problems 150 (50.7) 50 (16.9) 63 (21.3) 33 (11.1) 
4. I am not sure whether the business information I 
need exists 138 (46.6) 68 (23) 51 (17.2) 39 (13.2) 
5. 
The places/providers of information on 
businesses are far away from where my business 
is located 
137 (46.3) 66 (22.3) 44 (14.9) 49 (16.6) 
6. The  information on starting and running a business venture is usually not given out easily 123 (41.6) 78 (26.4) 66 (22.3) 29 (9.8) 
7. I don’t know where to obtain information related to my business 108 (36.5) 73 (24.7) 75 (25.3) 40 (13.5) 
8. It takes too long to obtain information on businesses from the providers 105 (35.5) 82 (27.7) 69 (23.3) 40 (13.5) 
9. I have no time to visit places that provide information on businesses 93 (31.4) 71 (24) 84 (28.4) 48 (16.2) 
10. Information on businesses is sometimes sold and I do not have the money to buy it 83 (28) 77 (26) 61 (20.6) 75 (25.3) 
11. The people who provide information on businesses do not appear to be well informed  64 (21.6) 48 (16.2) 69 (23.3) 115 (38.9) 
12. 
I have a challenge in using the modern 
information retrieval gadgets such as smart 
phones, ipads, tablets, and computers in 
obtaining information on businesses 
42 (14.2) 75 (25.3) 61 (20.6) 118 (39.9) 
13. 
I am too busy and occupied such that I don’t get 
time to read materials that contain information 
on businesses 
38 (12.8) 90 (30.4) 55 (18.6) 113 (38.2) 
14. I do not like reading hence it is difficult to obtain information on businesses from written materials 37 (12.5) 32 (10.8) 72 (24.3) 155 (52.4) 
15. The language used in sources for information on businesses is difficulty for me to understand  29 (9.8) 34 (11.5) 47 (15.9) 186 (62.8) 
 
As indicated in Table 5.46, the top seven challenges that were encountered by SBEs when 
seeking for business information included: limited skills in seeking or searching for 
information on businesses, an option selected by 155 (52.4%) respondents, lack of knowledge 
on the kind of sources for information on businesses that were available to help in business 
ventures, 152 (51.4%), information obtained not able to address specific business problems 
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facing SBEs, 150 (50.7%), lack of knowledge on whether the needed business information 
existed, 138 (46.6%), the places/providers of information on businesses being distantly located, 
137 (46.3%), information on starting and running a business venture being not given out easily, 
123 (41.6%), and lack of knowledge on where to obtain information related to their businesses, 
108 (36.5%), in that order. Three challenges were not regarded as major to SBEs when 
accessing business information. These challenges were: being too busy and occupied to get 
time to read materials that contain information on businesses, an option selected by 38 (12.8%), 
dislike for reading hence it was difficult to obtain information on businesses from written 
materials, 37 (12.5%), and the language used in sources for information on businesses being 
difficulty to understand, 29 (9.8%). The results show that there were substantial challenges that 
were facing the SBEs when seeking and accessing business information in Meru County.  
5.6.1 Means of accessing business information sources and services by SBEs 
The study further sought to establish how often SBEs used the given means to access business 
information sources and services. According to analysed data in Table 5.47, making telephone 
calls to and from information providers topped the list of preferred means of accessing business 
information by SBEs in Meru County with a relatively high number of SBE respondents, that 
is, 172 (58.5%) (sum of ‘very often’ and ‘often’ responses). 
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Table 5. 47: Means of accessing business information sources and services by SBEs 
(N=296) 
Means of accessing information by SBEs 
Very 
often n 
(%) 
Often 
n (%) 
Rare n 
(%) 
Very 
rare n 
(%) 
Never 
n (%) 
1.  Making telephone calls to and from  information providers 
78 
(26.4) 
95 
(32.1) 
39 
(13.2) 
37 
(12.5) 
47 
(15.9) 
2.  By listening to various media such as radio and TV 
61 
(20.6) 
107 
(36.1) 
53 
(17.9) 
49 
(16.6) 
26 
(8.8) 
3.  Accessing information on businesses from the internet any time and from anywhere  
73 
(24.7) 
69 
(23.3) 
41 
(13.9) 
50 
(16.9) 
63 
(21.3) 
4.  Reading the business information material myself 46 (15.5) 
95 
(32.1) 
57 
(19.3) 
53 
(17.9) 
45 
(15.2) 
5.  Through social media networks such as Facebook, twitter and LinkedIn. 
59 
(19.9) 
79 
(26.7) 
37 
(12.5) 
76 
(25.7) 
45 
(15.2) 
6.  Having a face-to-face consultation with the information providers 
70 
(23.6) 
67 
(22.6) 
38 
(12.8) 
69 
(23.3) 
52 
(17.6) 
7.  Through my church 65 (22.0) 
52 
(17.6) 
37 
(12.5) 
86 
(29.1) 
56 
(18.9) 
8.  Attending business forums, trainings, workshop 
and seminars 16 (5.4) 
63 
(21.3) 
88 
(29.7) 
62 
(20.9) 
67 
(22.6) 
9.  By having resource persons visiting me at my business premises 26 (8.8) 
47 
(15.9) 
70 
(23.6) 
74 
(25.0) 
79 
(26.7) 
10.  Sending e-mails to and from  information providers 20 (6.8) 
44 
(14.9) 
59 
(19.9) 
58 
(19.6) 
115 
(38.9) 
11.  
By physically going to public/community  
libraries to obtain information on businesses 
without charges 
8 (2.7) 51 (17.2) 
47 
(15.9) 
74 
(25.0) 
116 
(39.2) 
12.  Attending public barazas 16 (5.4) 37 (12.5) 
83 
(28.0) 
79 
(26.7) 
81 
(27.4) 
13.  By physically going to other libraries that are 
nearer 
4 (1.4) 47 (15.9) 
33 
(11.1) 
75 
(25.3) 
137 
(46.3) 
14.  Through Ask-A-Librarian and other online chats 8 (2.7) 38 (12.8) 
42 
(14.2) 
68 
(23.0) 
140 
(47.3) 
 
The results in Table 5.47 provide the following as the top six most commonly used means of 
accessing business information by SBEs in Meru County: 
i. Making telephone calls to and from information providers, 173 (58.5%), 
ii. By listening to various media such as radio, TV among others, 68 (56.7%), 
iii. Accessing information on businesses from the internet, any time and from anywhere, 
142 (48%), 
iv. Personally reading the business information materials, 141 (47.6%), 
v. Through social media networks such as Facebook, twitter, LinkedIn, 138 (46.6%), and 
vi. Having a face-to-face consultation with the information providers, 137 (46.2%). 
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Interesting, the first three and the fifth means of accessing business information involved the 
use of technology-related devices. These devices include: mobile phones, television, radio 
and internet. The views from public library staff agreed with almost all the means of providing 
business information as preferred by SBEs. The additional two common means pointed out 
by library staffs were on sending emails and physical visits by library staff to business 
premises of SBEs to deliver business information. However, three means were found to be 
least commonly used in accessing business information by SBEs in Meru County.  These 
were; attending public barazas, an option selected by 53 (17.91%), physically going to other 
libraries that were near, 51 (17.23%), and through Ask-A-Librarian and other online chats 46 
(15.54%). 
 
A multiple regression analysis was carried out in order to determine how business information 
needs of SBEs impacted the means of accessing business information. Using the enter method; 
the means of accessing business information (independent variables) were regressed on each 
business information need of SBEs (dependent variable). The information from the regression 
model summaries and tables generated through ANOVA in each case were extracted and 
presented as reflected in Table 5.48.  
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Table 5. 48: Impacts of business information needs on the means of accessing business 
information sources and services by SBEs (N=296) 
Means of accessing information by SBEs R Square 
Sig. F 
change 
Durbin 
Watson 
ANOVA 
F Sig 
1. By having resource persons visiting me at my business premises 0.586 
0.000 1.694 9.133 0.000 
2. Through my church 0.529 0.000 1.786 6.768 0.000 
3. By listening to various media, such as radio and TV 0.509 0.000 1.611 6.103 0.000 
4. Reading the business information material myself 0.354 0.000 1.648 9.545 0.000 
5. Accessing information on businesses from the internet any time 
and from anywhere  0.314 
0.000 1.629 7.999 0.000 
6. Making telephone calls to and from  information providers 0.303 0.000 1.272 7.563 0.000 
7. Through social media networks such as Facebook, twitter and LinkedIn. 0.292 
0.000 1.670 7.182 0.000 
8. By physically going to public/community  libraries to obtain information on businesses without charges 0.267 
0.000 1.600 6.364 0.000 
9. Sending e-mails to and from  information providers 0.247 0.000 1.772 5.705 0.000 
10. Through Ask-A-Librarian and other online chats 0.239 0.000 1.865 5.483 0.000 
11. Having a face-to-face consultation with the information providers 0.213 
0.000 1.694 4.716 0.000 
12. Attending business, forums, trainings, workshops and seminars 0.210 0.000 1.621 4.626 0.000 
13. By physically going to other libraries that are nearer 0.166 0.000 2.094 3.462 0.000 
14. Attending public barazas 0.132 0.001 1.807 2.642 0.001 
 Average score 0.316 0.000 1.697 6.235 0.000 
 
The results show that business information needs of SBEs significantly impact/predict fourteen 
means of accessing business information with a P value being less than the alpha value of 0.05 
in each means. This indicated that the regression model was a good fit of the data. Durbin-
Watson value is higher than 1 in each means which shows that no autocorrelation was detected 
hence the regression model was reliable. The R squared values were high where the lowest one 
had an impact of 13.2%. The overall regression model has an average impact of 31.6% on the 
variation of the means of accessing business information. The means that had the strongest 
relationship with the information needs were: having resource persons visiting SBEs at their 
business premises (F= 9.133), through the church (F= 6.768), by listening to various media, 
such as radio and TV (F= 6.103), reading the business information material personally, (F= 
9.545), accessing information on businesses from the internet any time and from anywhere (F= 
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7.999) and making telephone calls to and from information providers (F= 7.563). The means 
that had weakest relationship were: attending business forums, training, workshops and 
seminars (F= 4.626), by physically going to other libraries that were nearer (F= 3.462) and 
attending public barazas (F= 2.642). The findings show the significance of paying attention to 
the appropriate means of accessing business information by SBEs.   
5.7 Data presentations towards the development of the proposed model for public 
library’s support on the development of SBEs 
This section presents the findings that were necessary in informing the development of the 
proposed model. The study aimed at developing a suitable public library’s model for 
supporting the development of small-scale business enterprises. Some major constructs for the 
proposed model were identified where regression analysis was carried to ascertain the 
relationship of variables, whose results were used in chapter seven to come up with the 
proposed model. Critical insights to the model were also solicited during the interview sessions 
from heads of public libraries and from chief officers in the enterprise development unit in 
Meru County. The results were presented as follows: 
5.7.1 Effect of business information needs on business information sources  
Multiple regression analysis was carried out in order to determine how different sources of 
business information were impacted by the business information needs of SBEs. Using the 
enter method; the business information needs (independent variables as outlined in Table 5.34) 
were regressed on each business information source (dependent variable). The information 
from regression model summaries and ANOVA tables in each case were hence extracted and 
presented against each business information source as reflected in Table 5.49.  
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Table 5. 49: Effect of business information needs on business information sources 
(N=296) 
 Business information sources R Square 
Durbin 
Watson 
ANOVA 
F Sig 
1. Information obtained from media (such as newspapers, TV, 
radio, newsletters)  0.417 1.901 12.471 0.000 
2. Information materials available at college or university libraries 0.413 1.776 12.250 0.000 
3. Information obtained from the Department of Trade and Industry under the county government 0410 1.623 12.095 0.000 
4. My individual natural general knowledge on businesses 0.399 2.018 11.555 0.000 
5. Information obtained from business partners and colleagues  0.384 1.401 10.855 0.000 
6. Information obtained from professional associations 0.377 1.585 10.559 0.000 
7. Information obtained from social networks such as Facebook, twitter and LinkedIn 0.365 1.918 10.018 0.000 
8. Information received from suppliers 0.335 2.003 8.774 0.000 
9. Statues and  other legislations 0.315 2.171 8.033 0.000 
10. Books 0.307 1.962 7.732 0.000 
11. Information received from customers and friends 0.306 1.909 7.680 0.000 
12. Internet sources 0.294 1.888 7.266 0.000 
13. Information disseminated through our church on businesses 0.288 2.096 7.052 0.000 
14. Reports and bulletins 0.283 1.703 6.866 0.000 
15. Information obtained from District Documentation and Information Services 0.267 1.923 6.367 0.000 
16. Information obtained from National Bureau of Statistics 0.262 1.409 6.201 0.000 
17. Information obtained from trade associations 0.249 1.623 5.774 0.000 
18. Information materials available at public library/ community library 0.242 2.168 5.559 0.000 
19. Information obtained from government and county website 0.222 2.021 4.971 0.000 
20. Information materials available from my personal library 0.217 1.942 4.829 0.000 
21. Journals 0.214 1.646 4.752 0.000 
22. Information obtained from municipal council offices 0.177 1.347 3.748 0.000 
23. Information obtained from family members 0.173 2.206 3.642 0.000 
24. Average scores 0.301 1.836 7.785 0.000 
 
Notably, business information needs of SBEs were reported to significantly impact/predict the 
business information sources where P = 0.000 was reported to be less than the alpha value of 
0.005 in all cases. This indicates that the regression model is a good fit of the data. Durbin-
Watson values are higher than 1 in each case which shows that no autocorrelation was detected 
hence the regression model is reliable. The R squared values are all substantially high where 
the lowest one has an impact of 17.3%. The overall model has average impact of 30.1% on the 
variation of business information needs with a high F value of 7.785.  
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The business information needs that had the strongest relationship with information sources  
(high F-value) were: information obtained from media, for example, newspapers, TV, radio, 
newsletters (F= 12.471), information materials available at college or university libraries (F= 
12.250),  information obtained from the Department of Trade and Industry under the county 
government (F= 12.095),  individual natural general knowledge on businesses (F= 11.555),  
information obtained from business partners and colleagues (F= 10.855), information obtained 
from professional associations (F= 10.559), information obtained from social networks, e.g. 
Facebook, twitter, LinkedIn (10.018) and information received from suppliers (F= 8.774). 
Those with the weakest relationship (low F-value) were: information obtained from 
government and county websites (F= 4.971), information materials available from personal 
library (F= 4.829), journals (F= 4.752), information obtained from municipal council offices 
(F= 3.748) and information obtained from family members (F= 3.642). The results underscore 
the significance of business information sources listed in Tables 5.37 and 5.38 in addressing 
business information needs of SBEs. They also show that information needs dictate the kind 
of sources that SBEs consult. It is therefore clear that the initiatives that are aimed at enhancing 
and supporting the availability and accessibility of business information sources are critical in 
addressing various information needs of SBEs. This linkage was quite informative to the 
development of a model of public library’s support on the development of SBEs. The findings 
also inform the collection development strategy and services in addressing the identified 
business information needs.  
5.7.2 Training areas on business matters for SBEs 
In order to inform on the nature of support needed for capacity building, SBEs were asked to 
indicate the significance of the various suggested business training topics. An overwhelming 
majority of SBEs, 205 (69.3%), reported the option of significance on all the topics that were 
suggested to them as shown in Table 5.50.   
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Table 5. 50: Significance of the suggested training topics for SBEs (N=296) 
Suggested training topics for SBEs Significant 
n (%) 
Moderately 
Significant 
n (%) 
Not 
significant 
n (%) 
1. How to cope with competition 242 (81.8) 46 (15.5) 8 (2.7) 
2. How to manage savings in a small-scale business 235 (79.4) 46 (15.5) 15 (5.1) 
3. How to manage financial risks and creditors in a small-scale business 234 (79.1) 54 (18.2) 8 (2.7) 
4. Strategies of attracting and maintaining customers 232 (78.4) 33 (11.1) 31 (10.5) 
5. Information on viable source of financing to start and run a small-
scale business 228 (77.0) 37 (12.5) 31 (10.5) 
6. How to handle debts in a small-scale business 228 (77.0) 53 (17.9) 15 (5.1) 
7. How to evaluate performance of a small-scale business 226 (76.4) 58 (19.6) 12 (4.1) 
8. How to come up with a long-term plan for a small-scale business  219 (74.0) 62 (20.9) 15 (5.1) 
9. How to stock in a small-scale business 216 (73.0) 45 (15.2) 35 (11.8) 
10. How to market small-scale business products and services  210 (70.8) 79 (26.7) 7 (2.4) 
11. Cash flow management in a small-scale business 208 (70.3) 73 (24.7) 15 (5.1) 
12. Seller-supplier relationship management  208 (70.3) 72 (24.3) 16 (5.4) 
13. Managing growth of a small-scale business  203 (68.6) 66 (22.3) 27 (9.1) 
14. Ways of starting/establishing a small-scale business  197 (66.6) 62 (20.9) 37 (12.5) 
15. Effective handling of business expenditures and overheads 197 (66.6) 76 (25.7) 23 (7.8) 
16. How to development a business plan 195 (65.9) 62 (20.9) 39 (13.2) 
17. Managing quality issues in small-scale business enterprises 191 (64.5) 78 (26.4) 27 (9.1) 
18. Handling employees in a small-scale business 189 (63.9) 60 (20.3) 47 (15.9) 
19. Preparing, mitigating and handling disasters affecting small-scale business enterprises 165 (55.7) 88 (29.7) 43 (14.5) 
20. Succession planning for a small-scale business 165 (55.7) 88 (29.7) 43 (14.5) 
21. Insurance information for small-scale business enterprises 162 (54.7) 87 (29.4) 47 (15.9) 
22. How to solicit for networks, collaborations and partnerships for a 
small-scale business 160 (54.1) 85 (28.7) 51 (17.2) 
 
All the suggested training topics were regarded as relevant by SBE respondents. Coping with 
competition topped the list of significant training needs with the majority of SBEs, that is, 242 
(81.8%), followed by the training on financial management, 235 (79.4%), financial literacy 
skills, 234 (79.1%), and the training on matters related to customers, 232 (78.4%) respectively. 
The lowest rate of relevance, although with more than half of SBEs, were: insurance 
information for small-scale business enterprises which had 162 SBEs (54.7%) and how to 
solicit for networks, collaborations and partnerships for a small business, 160 (54.1%). The 
high rating on the training topics signalled high curiosity of SBEs to be trained on business 
matters. The results point out the needy areas of capacity building for SBEs. Data collected 
from the three public libraries reported that none of them were providing training on business 
matters. The senior staffs from the enterprise development unit who were interviewed said that 
their staffs were conducting some training for SBEs although inadequate staff was curtailing 
the desired effectiveness. These findings were critical in coming up with a training model for 
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SBEs. They also helped in informing the collection development exercise and measures that 
are needed in public libraries.  
5.7.3 Public library’s support for SBEs 
Since the proposed model was centred in exploring the role that public libraries could play in 
supporting the development of SBEs, it was found prudent to explore the nature of support that 
was being rendered to SBEs by staff at public libraries in Meru County. A cross tabulation was 
ran on the question, whether the staff had personally been involved in providing business 
information sources and services to small-scale business traders against the approximate time 
spent in serving SBEs. The results are presented in Table 5.51. 
 
Table 5. 51: Public library staffs' involvement in serving SBEs and the time taken 
(N=20) 
 
Percentage response to 
Approximate time spent offering services to 
small-scale business traders 
0 - 2 hours 
per day 
6 - 10 hours  
per month 
Very 
rare 
Total 
Yes 
Count (Number of respondents) 2 3 0 5 
Have you personally ever been involved in providing 
business information sources and services to small-
scale business traders in your library? 
40.0% 60.0% 0.0% 100.0% 
Approximately how much time do you spend offering 
services to small-scale business traders? 100.0% 100.0% 0.0% 25.0% 
% of Total 10.0% 15.0% 0.0% 25.0% 
No 
Count (Number of respondents) 0 0 15 15 
Have you personally ever been involved in providing 
business information sources and services to small-
scale business traders in your library? 
0.0% 0.0% 100.0% 100.0% 
Approximately how much time do you spend offering 
services to small-scale business traders? 0.0% 0.0% 100.0% 75.0% 
% of Total 0.0% 0.0% 75.0% 75.0% 
Count (Number of respondents) 2 3 15 20 
Have you personally ever been involved in providing business 
information sources and services to small-scale business 
traders in your library? 
10.0% 15.0% 75.0% 100.0% 
Percentage of Total 10.0% 15.0% 75.0% 100.0% 
 
From Table 5.51, 15 (75.0%) public library staff reported that they were rarely involved in 
providing business information sources and services to small-scale business traders in their 
library. Only five (25.0%) staff indicated to have been involved. Out of the five staff who had 
previously been involved in providing business information services to SBEs, two (40.0%) 
spent 0-2 hours per day while three (60.0%) spent 6-10 hours per week. This revealed dismal 
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engagement of support and low provision of business information services to SBEs at public 
libraries in Meru County. Measures that address this scenario were identified in this study 
under section 5.7.3.1. The situation could, however, be attributed to many factors such as the 
background training as shown in Figure 5.4.  
           
                        
 
Figure 5. 4: The number of public library staff who had background training/education 
in business matters (N=20) 
Only two out of twenty public library staff respondents (10.0%) said that they had background 
training in business matters. One staff member indicated to have had a certificate in business 
administration where entrepreneurship was taught as a basic course unit. The other 18 staff 
(90.0%) had no prior training/education in business matters. Figure 5.4 points out the need for 
background training in business matters for all staff involved in providing business information 
to SBEs at public libraries. Training of public library staff on business matters was identified 
as critical for effective provision of business information to SBEs and this informed the 
proposed training module presented in chapter seven. 
 
The study further sought to find out the nature of approaches and practices that were prevalent 
in public libraries in the provision of business information to the business community. This 
was critical in exploring the actual scenario and practices with a view of coming up with 
recommendations to be considered in the proposed model. Various practices and approaches 
No, 18 
(90.0%)
Yes, 2 
(10.0%)
Do you personally have any background 
training/education in business matters?
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were provided to staff requiring them to indicate the level of agreement against each of them 
using the following choices: ‘strongly agree’, ‘agree’, ‘neutral’, ‘disagree’, and ‘strongly 
disagree’.  The findings are presented in Table 5.52. 
Table 5. 52: Approaches and practices on the provision of business information services 
at public libraries in Meru County (N=20) 
Statement on business information services in public 
libraries 
Score for 
both strongly 
agree and 
agree n (%) 
Neutral 
n (%) 
Score for 
strongly 
disagree 
and 
disagree n 
(%) 
1.  Our  library receives sufficient funding to support business information sources and services 0 2 (10.0) 18 (90.0) 
2.  Our  library has a website/page where business people interact 
with information sources and staff 1 (5.0) 1 (5.0) 18 (90.0) 
3.  Our  library has a Facebook/twitter/LinkedIn where business people interact and socialise 1 (5.0) 1 (5.0) 18 (90.0) 
4.  
Our  library has a room where business partners, shylocks, and 
merry-go-round members hold meetings free of charge - provided 
they book in advance 
2 (10.0) 1 (5.0) 17 (85.0) 
5.  Our  library provides selective business information services to the business community 2 (10.0) 1 (5.0) 17 (85.0) 
6.  Our library has subscribed to some online business databases  2 (10.0) 2 (10.0) 16 (80.0) 
7.  
Our  library has  linkages, collaborations, and networks with local 
business schools and research institutions for accessibility of 
business research information for the mutual benefit of the 
business  community 
4 (20.0) 2 (10.0) 14 (70.0) 
8.  Our  library maintains a profile that enables us to know the 
specific needs of the business community 2 (10.0) 4 (20.0) 14 (70.0) 
9.  Our  library maintains an online Ask-A-Librarian service 3 (15.0) 3 (15.0) 14 (70.0) 
10.  The library offers outreach activities and events to small-scale business enterprises  2 (10.0) 7 (35.0) 11 (55.0) 
11.  Most of business information sources at our library are donations 7 (35.0) 2 (10.0) 11 (55.0) 
12.  Our  library has a dedicated business librarian who is contacted by the business community for business information needs 4 (20.0) 5 (25.0) 11 (55.0) 
13.  Our  library provides tailored information services to the business people 3 (15.0) 8 (40.0) 9 (45.0) 
14.  Our  library has good facilities and equipment to support small-
scale business people for their information needs 2 (10.0) 11 (55.0) 7 (35.0) 
15.  
Our  library works closely with county government - specifically 
the enterprise development unit for mutual benefits of the 
business community 
2 (10.0) 11 (55.0) 7 (35.0) 
16.  Our  library usually purchases additional books to meet the information needs of the business community 13 (65.0) 2 (10.0) 5 (25.0) 
17.  Our  library has good/relevant business information sources  14 (70.0) 3 (15.0) 3 (15.0) 
18.  The collection on business information is old 14 (70.0) 4 (20.0) 2 (10.0) 
19.  Our library staff can work at any service points and offer varied information services to users 16 (80.0) 2 (10.0) 2 (10.0) 
20.  Our  library markets and promotes library services to the business 
community 13 (65.0) 7 (35.0) 0 
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The majority of public library staff disagreed that their libraries: 
• Were receiving sufficient funding to support business information sources and services, 
18 (90.0%), 
• Had a website/page where business people interacted with information sources and 
staff, 18 (90.0%), 
• Had a Facebook/twitter/LinkedIn where business people interacted and socialized, 18 
(90.0%), 
• Had a room where business partners, shylocks, and merry-go-round members hold 
meetings free of charge - provided they book in advance, 17 (85.0%), 
• Were providing selective business information services to the business community, 17 
(85.0%), 
• Had subscribed to online business databases, 16 (80.0%), 
• Had linkages, collaborations, and networks with local business schools and research 
institutions for accessibility of business research information for the mutual benefit of 
the business community, 14 (70.0%).  
 
Staff respondents, however, showed high agreement scores that the library usually purchases 
additional books to meet the information needs of the business community, an option selected 
by 13 (65.0%), has good/relevant business information sources, 14 (70.0%), that the collection 
on business information was old, 14 (70.0%), library staff could work at any service points and 
offer varied information services to users, 16 (80.0%), and that the library marketed and 
promoted library services to the business community, 13 (65.0%). The results pointed out 
approaches and practices that were necessary in the provision of business information which 
was considered appropriate during the design of the proposed model. 
5.7.3.1 Measures needed at public/community libraries to effectively support SBEs 
The study sought to determine the appropriate measures that could be put in place at public 
libraries in order to support the development of small-scale business enterprises in Meru 
County. The responses from both the SBEs and the public library staff were computed and 
their scores were summarised into three categories: ‘significant’, ‘moderately significant’, and 
‘not significant’ for the SBEs category and ‘major’, ‘not major’ (minor), and ‘not major at all’ 
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for the public library staff category against each suggested measure. Summaries of these results 
are presented in Table 5.53.  
 
Table 5. 53: Measures needed at public/community libraries in order to support the 
development of SBEs in Meru County (SBEs, N=296; staff, N=20) 
 
 
Suggested measures 
Responses from SBEs 
(N= 296) 
Responses from public 
library staff (N= 20) 
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1. The business librarians to coach, mentor and train business 
people on how to use internet sources for information on 
businesses  
215 
(72.6) 
65 
(22.0) 
16 
(5.4) 
20 
(100.0) 0 0 
2. Equip public library with current business information 
materials (both print and via internet) 
213 
(72.0) 
67 
(22.6) 
16 
(5.4) 
19 
(95.0) 1 (5.0) 0 
3. Establishment of business corners/centres where all 
information materials related to businesses are kept and 
related information services are offered free 
206 
(69.6) 
71 
(24) 
19 
(6.4) 
19 
(95.0) 1 (5.0) 0 
4. Library to conduct/coordinate/organise for periodic business 
trainings, workshops and seminars that are specific to 
particular types of business community 
194 
(65.5) 
61 
(20.6) 
41 
(13.9) 
17 
(85.0) 
2 
(10.0) 
1 (5) 
5. Provide computers/ipads/tablets that are connected to the 
internet for business community to use at public/community 
libraries  
192 
(64.9) 
69 
(23.3) 
35 
(11.8) 
17 
(85.0) 
2 
(10.0) 
1 (5.0) 
6. Public libraries to offer business consultancy, reference and 
referral services to small-scale business community 
186 
(62.8) 
85 
(28.7) 
25 
(8.4) 
17 
(85.0) 
3 
(15.0) 0 
7. Open more community libraries in local areas where business 
people can access them with ease and without travelling long 
distances  
186 
(62.8) 
69 
(23.3) 
41 
(13.9) 
14 
(70.0) 
6 
(30.0) 0 
8. Public libraries to carry out market research and provide 
market intelligence information services to the small-scale 
business traders 
175 
(59.1) 
79 
(26.7) 
42 
(14.2) 
17 
(85.0) 
3 
(15.0) 0 
9. Ensure a dedicated librarian who has a business background 
to address information needs of the business community 
169 
(57.1) 
92 
(31.1) 
35 
(11.8) 
19 
(95.0) 0 1 (5.0) 
10. Public libraries to allocate sufficient funding for supporting 
the provision of business information sources, services and 
programmes to the local business community  
166 
(56.1) 
87 
(29.4) 
43 
(14.5) 
14 
(70.0) 
5 
(25.0) 1 (5.0) 
11. Public libraries to network and collaborate with research 
organisations and local university business schools for 
dissemination of business research information and advisory 
services to the local business community 
163 
(55.1) 
98 
(33.1) 
35 
(11.8) 
17 
(85.0) 
3 
(15.0) 0 
12. Library to organise business competition events to promote 
business information services to the small-scale business 
traders 
161 
(54.4) 
96 
(32.4) 
39 
(13.2) 
15 
(75.0) 
5 
(25.0) 0 
13. Library to set up a meeting room where business partners can 
meet to discuss business matters without being charged 
159 
(53.7) 
86 
(29.1) 
51 
(17.2) 
16 
(80.0) 1 (5.0) 3 (15.0) 
14. Libraries to conduct annual assessment to evaluate the 
impacts of its business information sources and services on 
the business community 
159 
(53.7) 
91 
(30.7) 
46 
(15.5) 
12 
(60.0) 
5 
(25.0) 3 (15.0) 
15. Ensure an interactive and updated public library website with 
a page for the local business community  
155 
(52.4) 
98 
(33.1) 
43 
(14.5) 
16 
(80.0) 
4 
(20.0) 0 
Average scores 180 (60.8) 
81 
(27.3) 
35 
(11.9) 
16 
(80.0) 
3 
(15.0) 1 (5.0) 
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The result shows that all the fifteen measures were significant as indicated by the majority of 
SBEs, that is, 180 (60.8%) and were ‘major’ as indicated by majority of library staff, that is, 
16 (80.0%) in supporting the development of SBEs. Interestingly, the most significant 
measures according to the SBEs respondents were also termed as ‘major’ by the library staff. 
These were: the need to have business librarians who coach, mentor and train business 
community on how to use internet sources for business information, equip the public library 
with current business information materials (both print and via internet),  establishment of 
business corners/centres where all information materials related to businesses could be kept 
and related information services are offered free, public library to conduct/coordinate/organise 
periodic business training, workshops and seminars that were specific to particular types of 
business community, and public library to provide computers/ipads/tablets that were connected 
to the internet for business community to use at public/community libraries. The less 
significant one, although supported by more than half of the SBE respondents, was ensuring 
an interactive and updated public library website with a page for local business people, an 
option selected by 155 (52.4%), while according to the public library staff respondents, 
conducting annual assessment to evaluate the impacts of its business information sources and 
services on the business community was less ‘major’ as compared to other measures although 
it also had the support of the majority of library staff, that is, 12 (60.0%) who said that it is 
‘major’. These measures were therefore pertinent during the development of the proposed 
model as presented in chapter seven.   
With the foregoing results, it was prudent to first find out the extent to which these measures 
could provide solutions to the challenges faced by SBEs when seeking/obtaining business 
information and, second, to establish the extent to which the same measures would provide 
solutions to staff in overcoming the challenges encountered by public libraries in the provision 
of business information services to the SBEs. In that connection, the first multiple regression 
analysis was carried out in order to determine how these measures impacted the challenges that 
are encountered by SBEs when seeking/obtaining business information. Using the enter 
method; all the suggested measures (independent variables) were regressed on each challenge 
encountered by SBEs (dependent variable). The information from the regression model 
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summaries and ANOVA tables in each case were extracted and presented against each 
challenge as reflected in Table 5.54.  
Table 5. 54: Impacts of suggested measures at public libraries on the challenges 
encountered by SBEs when seeking for business information (N=296) 
Challenges encountered by SBES when seeking for business 
information 
R 
Square 
Sig. F 
change 
Durbin 
Watson 
ANOVA 
F Sig 
1. I do not like reading hence it is difficult to obtain information 
on businesses from written materials 0.356 0.000 2.060 10.326 0.000 
2. The  information on starting and running a business venture is usually not given out easily 0.340 0.000 1.859 9.631 0.000 
3. I have no time to visit places that provide information on businesses 0.305 0.000 2.017 8.205 0.000 
4. The people who provide information on businesses do not 
appear to be well informed  0.271 0.000 1.971 6.955 0.000 
5. 
I have a challenge in using the modern information retrieval 
gadgets such as smart phones, ipads, tablets, and computers 
in obtaining information on businesses 
0.270 0.000 1.692 6.906 0.000 
6. I don’t know where to obtain information related to my business 0.241 0.000 1.821 5.937 0.000 
7. The language used in sources for information on businesses is difficulty for me to understand  0.234 0.000 2.092 5.710 0.000 
8. I do not know what kind of sources for information on businesses are available to help me in my business venture 0.200 0.000 1.961 4.679 0.000 
9. The places/providers of information on businesses are far 
away from where my business is located 0.184 0.000 2.300 4.207 0.000 
10. It takes too long to obtain information on businesses from the providers 0.178 0.000 2.151 4.051 0.000 
11. I am not sure  whether the business information I need exists 0.174 0.000 1.981 3.919 0.000 
12. The information obtained does not address my specific business problems 0.164 0.000 2.179 3.649 0.000 
13. Information on businesses is sometimes sold and I do not have the money to buy it 0.148 0.000 2.358 3.238 0.000 
14. I am too busy and occupied such that I don’t get time to read 
materials that contain information on businesses 0.139 0.000 1.823 3.019 0.000 
15. I have limited skills in seeking out or searching for information on businesses 0.115 0.000 2.231 2.425 0.002 
 Average scores 0.221 0.000 2.033 5.524 0.000 
 
The result shows that the measures that were suggested at public libraries, statistically 
impacted significantly on the challenges encountered by SBEs when seeking/obtaining 
business information. This is because the fifteen challenges have P values that are less than the 
alpha value of 0.05. Durbin-Watson value is higher than 1 in each case which shows that no 
autocorrelation was detected hence the regression model is reliable. The R squared value is 
high where the lowest one has an impact of 11.5%. The overall regression model has an average 
impact of 22.1% on the variation of challenges encountered by SBEs when seeking/obtaining 
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business information. The results show that the suggested measures would go a long way in 
providing solutions to the challenges encountered by SBEs when seeking for business 
information. This justified the critical consideration of measures on Table 5.53 during the 
design of the proposed model. This is because of their significance in scaling down the 
challenges encountered by small-scale business enterprises when accessing/obtaining business 
information at public libraries.  
 
The second multiple regression analysis was carried out in order to determine how the same 
measures that were suggested at public libraries impacted the challenges that are encountered 
by public libraries in the provision of business information to SBEs. Using the enter method; 
all the suggested measures (independent variables) were regressed on each challenge 
encountered by public library staff (dependent variable). It emerged that some independent 
variables did not enter into the regression model because they were found to be constant or had 
missing correlations with the dependent variables. These were: 
1. Public library librarians to coach, mentor and train business people on how to use 
internet sources for information on businesses,  
2. Ensure a dedicated librarian who has business background to address information needs 
of the  business community, 
3. Equip the public library with current business information materials (both print and via 
internet),  
4. Provide computers/ipads/tablets that are connected to the internet for community 
people to use at public/community libraries,  
5. Public libraries to be carrying out market research and provide market intelligence 
information services to small-scale business traders. 
The information from the regression model summaries and ANOVA tables in each case were 
extracted and presented against each challenge as reflected in Table 5.55.  
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Table 5. 55: Impacts of suggested measures at public libraries on the challenges 
encountered by staff in the provision of business information to SBEs (N=20) 
Challenges encountered by staff in the provision of 
business information to SBEs 
R 
Square 
Sig. F 
change 
Durbin 
Watson 
ANOVA 
F Sig 
1. Our library has limited funding to finance the provision 
of business information sources and services  1.000 1.000 2.559   
2. 
Many small-scale business traders have challenges in 
using the modern information retrieval gadgets such as 
mobile phones, ipads, tablets, and computers. 
1.000 1.000 2.211 - 0.000 
3. 
Many small-scale business traders do not pay tax/trade 
licences and hence calling them for training makes them 
think they are being hunted and patronised 
1.000 1.000 0.117 - - 
4. The staff who provide business information services do 
not have adequate business skills  0.986 0.971 2.250 30.555 0.000 
5. 
Business information is valuable and is usually 
available at a cost. The cost usually puts off many of 
them. 
0.980 0.960 1.083 21.360 0.000 
6. 
Small-scale business enterprises deal with diverse 
products and services; this makes it difficult to 
customise business information to a given 
industry/sector or individual 
0.953 0.909 1.083  9.00 
 
0.001 
7. Our library doesn’t have adequate staff for effective provision of business information sources and services  0.953 0.908 1.083 8.865 0.002 
8. 
Many small-scale business traders are illiterate hence 
they don’t understand the language used in information 
materials and other media used in disseminating 
business information 
0.909 0.826 2.050 4.284 0.020 
9. Small-scale business enterprises are widely dispersed hence it is difficult to reach all of them 0.890 0.792 2.250 3.420 0.039 
 Average scores 0.917 0.842 1.794 5.523 0.020 
 
The result shows that ten measures that were suggested for public libraries statistically 
significantly impacted only nine challenges out of the fifteen that were being encountered by 
public library staff when providing business information services to the SBEs. This was 
because their P values were less than the alpha value of 0.05 against each of the nine 
challenges. This indicated that the regression model was a good fit of the data. The Durbin-
Watson value was higher than 1 in each case which shows that no autocorrelation was detected 
hence the regression model was reliable. The R squared value on the first column was 
significantly very high where the lowest one had an impact of 89.0%. The overall model had 
an average impact of 91.7% on the variation of challenges encountered by public library staff 
when providing business information services to SBEs. The results show that the ten suggested 
measures would go a long way in providing solutions to the nine challenges encountered by 
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public library staff (see Table 5.55) when providing business information to the SBEs.  This 
piece of information was very critical in the development of the proposed model. 
 
The study further endeavoured to find out from SBE respondents on what they thought should 
be done at public/community libraries for effective provision of business information sources 
and services to SBEs in Meru County. Sixty (20.3%) SBEs responded to this open-ended 
question and their comments were thematically analysed and summarised into thirteen 
statements as presented in Table 5.56. 
 
Table 5. 56: Suggestions to improve public/community libraries' service provision to 
SBEs in Meru County (N=60) 
Suggestions Number of 
respondents Percentages 
1. Promote business information 11 18.3 
2. Conduct training, workshops and seminars from time to time on business matters 7 11.7 
3. Libraries should keep up-to-date business information materials 7 11.7 
4. Training people on how to access and use internet  2 3.3 
5. Open more community libraries in local areas (make them easily accessible) 17 28.3 
6. Provide relevant information mainly to the small-scale business entrepreneurs 5 8.3 
7. Libraries to organize business competition events 2 3.3 
8. Public libraries to liaise with other stakeholders to co-host business forums in order 
to know more about business trends 1 1.7 
9. Librarians to visit SBEs and give advice on business information 1 1.7 
10. Libraries to provide incentives for the use of their resources and services 3 5.0 
11. Public libraries to hire librarians who are equipped with relevant business 
information  2 3.3 
12. Public libraries to network and have forums to help locals identify business 
opportunities  1 1.7 
13. Identify business community needs and then print or channel information that 
would be relevant to SBEs as opposed to them spending time in the library 1 1.7 
 
The suggestions were pointing out the need for collaboration of public libraries with other 
stakeholders in the provision of business information. Other key emphases were on improving 
the collection in business information, and the training and advisory role of public library staff. 
It also underscored the need for public library staff being knowledgeable in business matters, 
and being actively involved in the information packaging for business clients, creating more 
awareness, and in organizing events and forums where SBEs are empowered with business 
information. All these suggestions formed critical aspects for consideration in the design of the 
public library’s model of supporting the development of SBEs.  
251 
 
The support from Meru County government to SBEs was also sought in order to understand 
its input into the proposed service model. Some of the key areas covered during the interview 
sessions with the chief officers in the Department of Enterprise Development and which were 
further ascertained during document analysis of the strategic plan and policies included: 
regulatory/legislative framework, structural support, institutional support, and social support.  
From the information gathered, the structural support was evidently noted from the county 
government which exhibited rigorous measures that had been undertaken, and others which 
were in the progress. This was particularly with regards to its collaboration with national 
government in improving roads, electricity and water. Other intervention measures were in the 
social support. The department indicated the intention to establish resource centres in the 
county which were envisaged to go a long way in providing information to different sectors of 
the economy. However, the chief officers in the enterprise development unit admitted that there 
were weaknesses in technical support for business management and in training programmes 
for SBEs. The regulatory/legislative framework was termed to be at infancy stage due to lack 
of gazetted trade policy and enterprise development policy. Other weaknesses noted were in 
the area of institutional support where a legal framework that supports their establishment 
within the county was lacking. This information was important in informing the probable 
measures that are critical in nurturing the development of SBEs in Meru County. 
5.8 Summary of the chapter  
The findings of the study have been presented as well as the interpretation of the results. 
Information was collected from SBE traders, staff working at public libraries and from senior 
staff of the Enterprise Development Department of Meru County. In this study, the background 
profiles on gender and education level of SBEs were found to have greatest variations in the 
responses received from the SBEs. Other critical variables were the start-up capital and the 
income earned by the SBEs. Age, how long one had been in business, the number of employees 
in business, and the forms of business organisation had less response variations across many 
study variables. The majority of public library staff were professionally qualified and had 
requisite industry experience. 
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The study noted that the development of SBEs was being influenced by environmental factors, 
cultural and personality factors. SBEs were also noted to be having unique business 
information needs which call for access to relevant, credible and quality information sources 
and services. There were dismal business information sources and services at public libraries 
and hence the information needs of SBEs were rarely satisfied. Although accessibility of 
business information was critical to the development of SBEs, there were prominent challenges 
affecting the access and the provision of business information to SBEs. Solutions to these 
challenges were identified and found informative in the design of the proposed public library’s 
model of supporting the development of SBEs.  
 
The results have pointed out opportunities for exploitation for public libraries in supporting 
the development of small-scale business enterprises. These opportunities include: the provision 
of business information sources and services, collaboration with other stakeholders, capacity 
building and championing community outreach activities that focus on the development of 
SBEs. Necessary elements for the development of the proposed public library’s model of 
supporting the development of SBEs have been presented and empirically proved their 
significance in the design process. The methods of analysing data were effective and enabled 
the merging of the results for each objective of the study for better interpretation. The results 
and interpretations in this chapter are therefore sufficient, credible and reliable in informing 
the conclusions and the recommendations of this study. The next chapter discusses the findings 
outlined in this chapter and establishes trends and emerging issues.  
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CHAPTER SIX: DISCUSSION OF THE FINDINGS  
6.1 Introduction 
This chapter presents a discussion of the findings that have been presented in chapter five. The 
discussion herewith is pivoted on the literature review which is presented in chapter two and 
on the theoretical framework which is presented in chapter three. The study aimed at 
investigating the role that public libraries could play in the development of small-scale business 
enterprises in Meru County with a view to developing a model that would enable public 
libraries to effectively support the development of SBEs. The presentation of the discussion 
has been organized according to the research objectives as outlined in section 1.6 of chapter 
one. The chapter proceeds by discussing the significance of the background profiles of the 
respondents followed by a detailed discussion of the major issues reported in chapter five.  
6.2 Profiles of respondents 
The majority of public library staff were technically qualified and had requisite industry 
experience. This was because half of them (50%) had a college diploma while 25% had 
certificates in library studies/science. The majority of the staff indicated good work experience 
where 85% said that they had from three and above years of work experience. The competence 
of staff which constitutes of qualification and experience is critical in the provision of 
information services at public libraries. However, the overall number of staff at each public 
library was found to be inadequate considering the total population of Meru County, which is, 
1,356,301 million people. Insufficient staff may adversely encumber the effective 
implementation of the desired library strategy (Telstra Corporation Limited 2004; Urban 
Libraries Council 2007; Wilson 2013). Similarly, the County had three public libraries only 
which were conspicuously inadequate in serving the aforementioned population. 
 
The findings in chapter five revealed that the owners of SBEs (herein sometimes simply called 
‘SBEs’ to refer to both the enterprises and their owners) in Meru County have basic education 
with majority of them having a form four or form six secondary school certificate, a college 
certificate and/or a college diploma. This indicates that most SBEs possess basic numeracy 
and literacy skills that are necessary in understanding business information. The results 
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compare well with studies by Mbugua, Wangoi, Ogada and Kariuki (2013:289) and Owino 
(2011:36) which were carried out at Eldoret and Nairobi in Kenya, respectively. They also 
agree with Erastus, Stephen and Abdullai (2014:34) whose study was conducted in Ghana. The 
aforementioned three studies reported a fairly well educated small business people with most 
of them having attained secondary school education. A related study conducted by Bouthillier 
(2013:132) at Quebec in Canada noted that most SBEs that were interviewed had bachelor’s 
degrees. This could be due to the fact that small-scale business enterprises provide quick 
employment to people. Moreover, the shortage of formal employment in the world also forces 
many people to turn to businesses for income generation. Owino (2011:36) links it to the 
unemployment situation in Kenya, which has forced even many educated people to start micro 
and small-scale business enterprises. It is also expedient to note that the broader perspective of 
an entrepreneur is to create wealth which results to job creation. Some people, according to 
Saleemi (2009:204,205), are known of leaving paid employment to pursue business 
opportunities. Such people may not necessary be school dropouts but could be well educated 
individuals. The results, however, reported an education disparity between males and females 
with more educated female SBEs than male counterparts in Meru County. According to the 
chief officer in the department of enterprise development, the education disparity was 
attributed to the fact that more male students are reported to drop out of school than female 
counterparts in Meru County.  
 
Further results show that approximately half of SBEs in Meru County have not employed 
workers in their businesses. Most of them were solely owned, required less capital and earned 
moderate income. These findings concur with the characteristics of a small-scale business 
enterprise which are described in chapter two in Table 2.1 and further agree with the findings 
by Karadag (2015), Dixit and Kumar (2011) who attribute the unique features of SBEs to their 
flexibility, adaptability and easiness to take risks. The situation is not different in Nigeria where 
73% of SBEs were found to be sole proprietorships (The Small and Medium Enterprises 
Development Agency of Nigeria (SMEDAN, 2013:41). The other related finding was that most 
SBEs had not been in business operation for long. The majority of them (that is, 65.9%) had 
less than ten years in the current business. This agrees with the study by Bowen, Morara and 
Mureithi (2009:19) which investigated the challenges affecting small and micro enterprises in 
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Nairobi, Kenya. Majority of small-scale business traders were further found to be between 31 
and 40 years old. This concurs with the findings by Mbugua, Wangoi, Ogada and Kariuki 
(2013:289) and Maragia (2008:61) both from Kenya; Philip (2011:126) in Bangladesh, as well 
as Erastus, Stephen and Abdullai (2014:34) in Ghana. The age bracket of small-scale business 
traders depicts productive years and hence any support towards business endeavours may have 
far reaching impacts on the country’s economy. The study, however, noted that the majority 
of SBEs (that is, 65.9%) had no background training in business matters. This points out the 
opportunity to empower SBEs with requisite business skills for effectiveness in business 
operations. It also exposes the magnitude of training gaps which the enterprise development 
unit of Meru County need to address. The execution of such training would definitely require 
business information which public libraries could facilitate its availability and accessibility. 
 
The background profiles of SBEs were found to have variant significant impacts on different 
elements of this study as presented in Tables 5.9, 5.10, 5.12, 5.13 and 5.14. The impact of 
gender stood out as a key factor in this investigation since it accounted for the greatest 
variations in the responses of the study variables. This accentuates gender as a key background 
profile in informing the outcome of the study on small-scale business enterprises. Similar 
observations were also echoed by Philip (2011:130) who empirically reported the key role 
played by gender in the success of SMEs in Bangladesh.  Aworemi, Abudul-Azeez and Opoola 
(2010:96) also established a statistically significant relationship of gender, age and educational 
qualification on the one hand and the performance of small-scale business enterprises on the 
other. In the same vein, the results of this study have shown that most of the small-scale 
business enterprises (that is, 56.1%) were owned/operated by women as compared to 43.9% 
which were owned/operated by men in Meru County. This presents a ratio of 44:56 of the SBEs 
that were owned/operated by men to those owned/operated by women in Meru County. This 
finding differs with results of other previous studies such as by Chiware (2008:89) in Namibia 
where the ratio was 53:47; Balamaga (2010:26) who reported a ratio of 62:38 in Uganda; 
Erastus, Stephen and Abdullai (2014:34) had a ratio of 76:24 in Ghana; Philip (2011:126) with 
a ratio of 82:18 in Bangladesh, and SMEDAN (2013:40) with a ratio of 54:46 in Nigeria. The 
result in this study nevertheless agrees with the study by Owino (2011:35) which was 
conducted at Uhuru Market in Nairobi, Kenya, where a ratio of 42:58 was reported. Some 
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studies attribute the situation to the cultural factors that are prevalent in Meru County. For 
example, a study by Negash and Davis (2007:23) in Meru County reported how gender was 
one of the determinants in the community in terms of their roles and how they access 
information from the environment. Naituli, Wegulo and Kaimenyi (2008:12) also linked the 
predicament facing women entrepreneurs in Meru County to the underlying culture. According 
to the chief officer in the Department of Enterprise Development in Meru County, many men 
were involved in miraa chewing and abuse of drugs such as alcohol while more women than 
men were left to do what is viewed in the village as the less paying job of running small-scale 
businesses. The situation is quite informative to the providers of business information such as 
the public libraries especially in the choice of strategies and means of reaching SBEs target 
groups. 
  
The second most significant background profile was education attainment of SBEs. Although 
45.3% of SBEs said that their educational background had a moderate influence on business 
performance and growth, it was found to be relevant in accounting for the variations of 
responses received on the sources of business information, means of accessing business 
information and other variables such as the start-up capital, income, the last time one visited a 
public/community library and the absence of organisations or associations that can take care 
of business-related grievances. As already mentioned above, the stereotypical cultural role of 
women in the society was deemed to account for the variation in responses that have been 
reported in this study; which was also to be linked to the education attainment in the County. 
Other important background profiles were the start-up capital and the income earned by SBEs. 
The background variables such as age, how long one has been in business, the number of 
employees in business, and the forms of business organisation were found to be less significant 
in accounting for the responses received in this study.  
6.3 Factors that influence the development of small-scale business enterprises 
The results in section 5.2 have shown that the development of small-scale business enterprises 
is largely influenced by a combination of the environmental factors (60%), the cultural factors 
(38%) and the personal characteristics (2%). The specific environmental factors which were 
found to have greatest influence on SBE development in Meru County included: the absence 
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of organisations or associations that can take care of business-related grievances, lack of ideas 
on the kind of business information sources and services that are available to help in improving 
the performance of SBEs, lack of training in business matters, lack of access to relevant 
information, the cost of doing business, lack of information on relevant networks and 
collaboration opportunities that are available for SBEs, limited funds to finance small-scale 
business ventures, frequent changes in customer preferences and tastes, high competition, high 
rate of licence fees charged by the municipal council, and the high rate of rent on business 
premises. All the eleven factors have been noted to be beyond the control of an individual SBE; 
a situation which presents an opportunity for public libraries and other stakeholders that are 
interested in supporting the development of SBEs. Public libraries, specifically, have the 
opportunity to facilitate the information on the aforementioned areas to aid efficient operations 
of the business community. Other environmental factors were noted to have moderate 
influence. These were: the high rate of insecurity in the area, high costs of raw materials, and 
the lack of or poor markets for products and services. It is clear that some factors which have 
high influence on business development can simply be satisfied by providing outright access 
to the required business information. Such factors include: the absence of organisations or 
associations that can take care of business-related grievances, lack of ideas on the kind of 
business information sources and services that are available for improving the performance of 
SBEs, lack of access to relevant information on how to do business better, lack of information 
on relevant networks and collaboration opportunities that are available for SBEs, and limited 
funds to finance small-scale business ventures. This reveals the expanded task that the public 
libraries could execute by soliciting and providing access to the required business information 
in respect to the aforementioned factors. 
The aforementioned findings are congruent with Parvin (2012:253) who identified factors such 
as: access to credit, access to entrepreneurship training, access to information and favourable 
infrastructure as key to nurturing the growth of micro-entrepreneurship. Good infrastructural 
development fosters growth and development of SBEs by lowering the costs of doing business 
(Maragia 2008:36). Kristiansen (2001:48) also noted key factors that affected the development 
of small and medium enterprises at Arusha in Tanzania to include: physical and institutional 
infrastructure, human resources, market structures, competition, and access to capital, 
258 
 
availability and accessibility of information. Kristiansen argued that access to relevant 
information and knowledge leads to opportunity recognition. Njati and Thiaine (2013:12) came 
up with factors such as lack of access to capital, lack of business skills, conditions of 
government, business operational risks and weak market opportunities as key impediments to 
the development of small businesses among the youth. Philip (2011:123-124) empirically 
verified the environmental factors among other five factors which were affecting the 
development of small-scale business enterprises in Bangladesh. Wynne and Lyne (2003:565) 
established similar factors chief of which were: access to credit, institutional arrangements, 
transaction costs and markets. Through linkages and collaborations, public libraries can 
facilitate the availability of information on these factors to enable the business community to 
make credible business decisions from time to time.  
The results of this study indicate that there is either weak or lack of organisations or 
associations that can take care of small-scale business-related grievances in Meru County. One 
of the solutions, as Erastus, Stephen and Abdullai (2014:29) underscored, is the establishment 
of formal and informal institutional frameworks which would facilitate an enabling 
environment for the development of SBEs. Such formal and informal frameworks also assist 
SBEs by advocating for their welfare and other business matters that are pertinent to them. The 
task of a public library in this scenario is to solicit and facilitate the dissemination of 
information to SBEs on the formal and informal institutional frameworks that are available and 
their roles. 
The money for starting a small business also stood out as a key determinant to the development 
of SBEs in Meru County. Khan, Alam and Khan (2005:34) described the lack of access to 
finance as a major problem affecting SMEs. According to Coy et al. (2007:182), the 
development of small business enterprises in Pakistan was being affected largely by the lack 
of available credit to finance business ventures. In this study, the investigation on the sources 
for funds to finance a small-scale business venture indicated that the majority (that is, 47%) of 
SBEs’ start-up capital came from personal savings. This finding concurs with Naituli, Wegulo 
and Kaimenyi (2008:14) who did a study in Meru county and found that personal savings 
accounted for the largest sources (86%) for start-up capital. SMEDAN (2013:45) also reported 
56% of seed money came from personal savings in Nigeria. The lack of collateral and the lack 
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of proper information with regards to small business financing were termed as the main reasons 
for this outcome (Naituli, Wegulo & Kaimenyi 2008:12; Khan, Alam and Khan 2005:34). 
Kristiansen (2001:48) noted that the creative destruction stance that is propagated by Joseph 
Schumpeter in the economic theory of entrepreneurship is highly legitimized by the access to 
credit. As noted in Table 5.20 in chapter five, there exists many sources of funds to finance 
business ventures but SBEs require adequate information about these sources. SBEs’ financing 
information asymmetry is a key detriment to their growth and may partly explain why most 
SBEs in Meru County have not explored the alternative financing options as compared to the 
SBEs in Hong Kong who were noted to be financing their small business ventures through 
loans from banks (Moy & Luk 2003:216). The role of SUCCESS in Hong Kong, China as 
noted in chapter two was promoting business information symmetry to SMEs. Bwisa 
(2011:192) said that some sources of funding are applicable at different stages of business 
growth and hence SBEs need to be trained and educated on the same. Public libraries have the 
opportunity to team up with county governments in delivering this noble mandate to SBEs. 
They can also work closely with financial institutions for efficient dissemination of financing 
information to the business community.  
 
The majority of SBEs (that is, 55.4%) selected training on business matters as a critical factor 
for successful development of a business venture. This agrees with Parvin (2012:253) who 
identified the lack of entrepreneurial skills as one of the main factors challenging the starting 
of micro-enterprises. However, 65.9% of SBE traders in Meru County said that they had not 
been trained on business matters (Figure 5.1). It then meant that majority of SBEs got engaged 
in businesses without prior training on business matters and had not received the training even 
thereafter. This may explain why 119 (39.2%) of SBE respondents (Table 5.37) said that they 
were relying on their individuals natural knowledge in carrying out their current businesses, 
out of whom 72.2% were satisfied with the use of their individual natural knowledge in running 
businesses. Only 34.1% of the SBEs said that they had received training on business matters. 
The scope of such training was found to be narrow as outlined in Table 5.8. Lack of appropriate 
training in business matters may account for the dismal performance and retarded development 
of SBEs. Relevant training and education were noted by Bowen, Morara and Mureithi 
(2009:19,26) to be positively related to business success. According to Bowen, Morara and 
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Mureithi, the business owners who had relevant training were running successful businesses 
as compared to their untrained counterparts.    
 
A business training programme for SBEs helps to educate them on how to implement a 
business venture, and is an important step towards supporting the development of SBEs within 
a given locality. Such a business training programme goes a long way in enhancing poverty 
alleviation in the community. The training programme should be comprehensive in scope to 
cover all the areas of business growth. In this study, an overwhelming majority of SBEs (that 
is, 69.3%) reported that all the suggested business training topics were significant to them as 
shown in Table 5.50. The study, however, found that none of the three public libraries was 
providing training to SBEs on business matters while the training effort from enterprise 
development unit of Meru County government was facing challenges due to inadequate 
staffing. The idea of conducting training for the business community as part of the business 
information service at public libraries was noted by Santos (2009), Wilson (2013), Spencer, 
Ruston and Duncan (2004), OCLC (2011) and Hosono (2006). These scholars gave training 
areas such as in legal matters affecting small businesses, human resources management in a 
small business, use of social media to leverage business growth, building a brand and filing 
tax returns. On the role of regional government in business training of SBEs, Njati and Thiaine 
(2013:11) recommended the need for the county government to strengthen the initiative of 
educating people on business matters in order to build technical capacity to run businesses 
successfully. The situation points to the need for public libraries to work closely with county 
government in coming up with capacity building programmes which target the small-scale 
business community. 
 
The results in Table 5.25 have shown that cultural factors impact the performance of SBEs in 
Meru County. The cultural factors with the greatest impact on SBEs’ performance were belief 
systems in the community and cultural practices such as marriage. The findings concur with  
Aworemi, Abudul-Azeez and Opoola (2010), and Khan, Alam and Khan (2005) who noted the 
powerful force that is entrenched in the cultural practices in influencing entrepreneurial 
attitudes, behaviour and has ultimate influence on business performance. Culture is complex 
and comprises customs, values, languages, ethos, belief systems, taboos and other practices 
such as the rites of passage, for example, marriages and initiation. The sociological theory of 
261 
 
entrepreneurship traces entrepreneurial activities to one’s social culture, structure, social 
sanctions, religious beliefs, cultural values and role expectations in the community (Simpeh 
2011:4; Dontigney 2015:2). The situation in Meru County reveals the indispensable need for 
addressing the cultural practices that are detriment to the performance of the small-scale 
businesses. The big schema of African culture professes collectivism orientation as compared 
to the western culture which professes individualism orientation. Kinnell, Feather and 
Matthews (1994:18) observe that one’s cultural orientation is a key influence to information 
practices. According to Kinnell, Feather and Matthews, open individualistic cultural 
orientation fosters an entrepreneurial climate with good information flow. The cultural aspects 
and their effects on people’s lives and business activities in Meru County had also been noted 
by Negash and Davis (2007). Education and training are ideal measures of inculcating different 
attitudes and would be necessary in creating a departure from the inhibiting cultural practices. 
Subsequently, public libraries can play an important role of stoking diverse information 
resources that support the education and training initiatives. They can also explore possible 
collaborations and partnerships with other stakeholders in facilitating the needed training on 
business matters.  
 
The results presented in Tables 5.29, 5.30, 5.31 and 5.32 imply that personality characteristic 
factors were found to be having a mild influence on the performance of SBEs in Meru County. 
This agrees with Carter and Jones-Evans (2006:153) whose study reported that personality 
characteristics had a minor share in accounting for entrepreneurial behaviour and differences 
in business performance. The finding, however, differs with Mbugua et al. (2013:291) whose 
study reported a 13% variation in the growth of the enterprises as being predicted by 
entrepreneur’s attributes. According Kozan, öksoy & özsoy (2006:11), Morrison, Breen and 
Ali (2003:417), Anga (2014:142) and Coy et al. (2007:183), personal characteristics and traits 
influence the entrepreneurial behaviour of a business person and can affect the success and 
development of small-scale business enterprises. In this study, it stood out that the behaviour 
of SBEs in Meru County was greatly influenced by a strong believe in self (48.3%), the 
achievement motivation (46.3%), persistence (45.6%), risk taking (44.2%), and value for 
independence (43.9%). According to the psychological theory of entrepreneurship, people who 
demonstrate a high level of personality characteristics have a high likelihood of engaging and 
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succeeding in developing a business venture (Alam & Hossan 2003:5). Kristiansen (2001:46) 
considered the need for achievement as a psychological quality that predisposes 
entrepreneurship spirit and is therefore crucial at the start and sustenance of an entrepreneurial 
endeavour. Maragia (2008:36) argues that high achievement is usually characterised by 
discipline, imagination and high sense of responsibility and accountability. It therefore follows 
that the atmosphere, conditions and intervention measures which stir and psyche people to 
achievement are critical in nurturing the development of SBEs. This exposes unexploited 
opportunities for public libraries which can, for example, instigate programmes of 
disseminating and sharing business information sources that motivate and spur SBEs to high 
achievement.  
 
A high number of SBEs respondents (that is, 45.3%) said that their educational background 
had a moderate influence on business performance and growth. This finding corresponds with 
Parvin (2012:256) who reported personal characteristics such as formal education level, desire 
for profit, family size and death of a spouse as modest in influencing entrepreneurship 
development among women. However, published literature such as by Anga (2014:142) highly 
regard the level of education as a critical factor in the success of businesses and more 
particularly in allowing communication and good customer relationships in business. 
According to Coy et al. (2007:183), education contributes to the growth and success of the 
small-scale business sector. This is because of its value in building individual competence in 
terms of skills and knowledge in business management. According to the psychological theory 
of entrepreneurship, individual competencies can be enhanced through training (Simpeh 
2011:3-4). Maragia (2008:28) argues that natural abilities of a business person when enhanced 
by education and training contribute to improved business decision making. It helps to sharpen 
one’s analytical abilities and broadens the perception of risks and opportunities in business. 
Education enhances creative and innovative capabilities while training enables one to acquire 
skills to perform special tasks. The SBEs’ community in Meru County therefore requires 
adequate training and as such, public libraries, as trusted community development centres, 
should spot this window and come up with capacity building programmes for SBEs. Several 
topics have been proposed as outlined in section 7.3.4.1 in chapter seven. 
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In summing up this section, analysed information in sections 5.2.1, 5.2.2, and 5.2.3, and as 
presented in Table 5.32 shows that the combination of environmental, cultural and personality 
characteristics jointly accounted for 41.8% of the variation in the performance of SBEs. This 
attests that the three factors (environmental, cultural and personality characteristics) are jointly 
significant in influencing the development of small-scale business enterprises. The studies by 
Bouthillier (2013:135) and Parvin (2012:256) also acknowledged the central role played by 
the combination of environmental factors, personality characteristics and cultural factors in 
business development. The results help to provide guidance on the nature of supportive efforts, 
programmes and intervention measures that are necessary for effective development of SBEs.  
 
The foregoing discussion on the identified factors have pointed out the nature and scope of 
requisite business information that supports the development of SBEs. The discussion has 
indicated that the identified factors can inhibit the development of SBEs. Public libraries have 
the opportunity of providing information solutions that would enable SBEs to scale down the 
negative effects of these factors. 
6.4 Business information needs of small-scale business enterprises 
Proper understanding of the information needs that are specific to the SBE sector is an 
important pre-requisite to an effective information service. Wilson’s theory/model of 
information seeking behaviour of 1999 which has been discussed in chapter three, explains 
how information needs prompt people’s information seeking behaviour, source preferences, 
and why some people pursue a goal more successfully than others. In this study, the top five 
most significant business information needs were deemed to be: information on how to nurture 
growth of a small-scale business (67.9%), information on how to manage cash flows in a small 
business (67.9%), how to effectively manage a small business venture (64.9%), how to identify 
business opportunities (64.5%), and the kind of business information sources, and services 
available for business communities and where to get them (61.1%). Although SBEs deal with 
unique products/services, and have diverse features and characteristics, this study shows that 
their business information needs are more generic with variations in the industry in which one 
operates. According to Smith (2000:277), identifying information needs that are specific to the 
SBE sector/industry enables one to understand clearly the language that is appropriate and to 
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offer satisfying services. This further leads to high customisation of information services which 
makes the services rendered to be widely focused, trustable, valuable and credible to SBEs.  
 
The scope of the business information needs outlined in Table 5.33 covers all the stages of 
business development as observed by Vuori (2006). Their scope includes: start-up activities, 
financing matters, operations, production, marketing, competition, growth, networking, 
support and capacity building information. These needs can broadly be classified into financial 
and non-financial information needs. This study established that most of the SBEs’ business 
information needs are largely non-financial needs. The results are in agreement with other 
previous studies such as by Kamunge, Njeru and Tirimba (2014), Karadag (2015), Garcia-
Alsina, Ortoll and Cobarsí-Morales (2011), and Ishengoma and Kappel (2011) who identified 
non-financial business information needs for SMEs such as: training needs, information on 
infrastructure development, information on institutional support, information on networks, 
information on policies and information on legal framework. Most common business 
information needs for small businesses reported by Bouthillier (2003:133) were on how to start 
a business, identifying competitions, recognising opportunities, and identifying markets. It was 
clear that both financial and non-financial business information needs of SBEs are essential at 
each stage of business development. Bwisa (2011:100) and Kuratko and Hodgetts (2004:548) 
have discussed the four stages of business development. They argue that new business 
commences with a pre-start-up stage, followed by the start-up stage, growth stage, 
stabilization/maturity stage and then the decline stage. Bwisa (2011:100) also acknowledges 
that financing of a small business venture is paramount at each stage of business growth hence 
the relevance of various forms of business financing that are mentioned in Table 5.20. The 
significance of financial information has already been discussed under section 6.3.  
 
Chiware (2007), Okello-Obura et al. (2007) and Feldmann (2014) linked high business failure 
to the lack of relevant business information. Undoubtedly, SBEs who are intending to start 
business ventures require accurate and credible pre-start-up and start-up business information 
without which a serious drawback can be experienced. Some of the important business 
information needs for these two stages include: information that helps in personal exploration 
and entrepreneurial motivation, identifying and clarifying a business opportunity, analysis of 
the competition, legal requirements of a business, suppliers’ information, customers’ 
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characteristics information, demographic and location information, information on developing 
a business plan, information on relevant market entry strategies, information on the appropriate 
internal control systems, appropriate marketing mix, the industry success factors, and financing 
information.  
 
As the business venture continues to develop, a small-scale business person requires strategic 
business information in order to manage growth effectively. The information on growth of a 
business covers key areas such as the management of human resources, production/operation 
activities, logistic issues, customer relationship management, how to cope with competition, 
appropriate use of technology, market development, and management of accrued assets. The 
need to craft short-term and long-term competitive strategies also becomes incrementally 
essential. At maturity stage, the SBEs require business information that supports innovation 
and differentiation of business products and services in various areas that include: nature of 
services rendered, customer service model, professionalism, quality, standards, use of 
technology, training and development, research and development, creation of a learning 
environment where creativity is given preferences, prudent business management practices, 
and commensurate compensation of the workforce. Patterson and Martzoukou (2012:51) also 
reported competitive intelligence and market overview as the widely sought business 
information by clients in North America whose businesses were at the growth stage or at 
maturity stages of the business lifecycle. On one hand, business information enables SBEs to 
craft and implement an objective differentiation strategy which prepares a small-scale business 
to survive the stiff competition that characterises the SBE sector. On the other hand, providers 
of business information such as the public library are better placed to configure objective 
business information solutions, craft and implement effective responsive programmes that are 
tailored towards supporting the specific SBE’s sector throughout all the stages of business 
development. The results also show the nature and scope of business collections that public 
libraries should consider when selecting and acquiring business information resources. 
   
The study noted that less awareness of the public library as a place where one can obtain 
business information can curtail the provision of information solutions. Analysis of data as 
presented in section 5.3.1 in Table 5.35 shows that an overwhelming majority (that is, 70.9%) 
of SBEs were less aware of where (places) to obtain business information. The situation was 
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not different from Northern Uganda as reported by Okello-Obura et al. (2007). Surprisingly, 
the preferred places for business information by SBEs in Meru County were largely informal 
where information from the suppliers, fellow businessmen/women, customers, the internet and 
the social media groups such as Facebook, Instagram, WhatsApp were widely being used.  
The low utilization of information from government and its agencies by SBEs was noted. This 
could have been occasioned by the lack of awareness, and absence of proper systems of 
disseminating information or unsatisfactory services. Abuya (2011:13, 22-23) identified 
several barriers of access to information in Kenya chief of which are the prohibitive disclosure 
of information on government ministries and department, the lack of awareness on information 
that is held by the national and regional government, and the culture of secrecy which is 
common in government ministries and departments. In Northern Uganda, Okello et al 
(2007:17-20) reported underutilization of formal providers/places of business information 
which was largely attributed to the lack of organized systems that support the flow, exchange 
and the accessibility of information that is required by the SMEs. This indicates the need for 
national government to establish mechanisms of ensuring free flow and access to business 
information by SBEs. The SBEs also have to be moving out of their premises to look for 
information from government ministries, department and county government offices since 
these agencies provide access to particular information that would be hard to get elsewhere. A 
good example of specialised information is the information on standards equipment required 
in a given business and the demographic information among others. 
 
In this study, the church as a place for business information appeared to have interested and 
satisfied 114 SBEs (70.8%). This rating is relatively high and reveals the impact of religion 
and faith in business operations. In Africa, the traditional belief systems coupled with the 
western’s religious dogma present the church as a trusted source of information to the 
community. Apart from the spiritual information which people receive in their churches, they 
also benefit from health information, political information and socio-economic information 
(Harmon, Kim & Blake 2014:243,244). Due to the increasing popularity of churches as 
avenues for community information, it would be critical for public libraries and other 
information providers to partner and collaborate with church organisations in sensitizing the 
communities on business information as well as in facilitating the access and dissemination of 
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business information, such as, the funding opportunities that are available in the local settings 
or in various government agencies. 
 
The concern of SBEs consulting informal sources of information such as fellow business 
colleagues, clients and suppliers was also raised by Bouthillier (2003:126). The low ranking 
of the public library as a preferred place for business information in this study confirms the 
finding by Okello-Obura et al. (2007) who said that the use of public library as a place for 
business information was less popular among SMEs in Northern Uganda. Surprisingly, 60.1% 
of SBEs in Meru County said that they had never used a public library while the few who had 
used it, 98 (83.1%), said that they were satisfied. Odini, Otike and Kiplang’at (2012:36) also 
found that rural women entrepreneurs from Vihiga district in Western Kenya were not using 
libraries for business information. According to Odini, Otike and Kiplang’at, distance and 
inadequate resources were the key reasons for not using the public libraries. 
With this kind of outcome, public libraries need to consider repositioning themselves in order 
to assert their value in providing business information to the SBEs. This will go a long way in 
enhancing business community development. In Northern Uganda, the reliability and the 
utilisation of information from the public library was low where only 16.7% described it as 
reliable (Okello-Obura 2007:136). Proper understanding of the diversity of business 
information needs that are specific to SBE sector is the starting point for effective provision of 
business information solutions. The understanding enables a public library to clearly 
comprehend the information domain leading to high customisation of information services and 
better means of satisfying business information needs of SBEs. 
 6.5 Business information sources for small-scale business enterprises   
Business information sources are essential tools in the field of business. They contain business 
information that is critical in establishing and managing a successful business venture. The 
development of successful businesses therefore requires sufficient business information. This 
would have ultimate impacts on the growth of local economy. According to the Urban Libraries 
Council (2007:2), the local economies are shifting from manufacturing to information and 
ideas industries. As community-based resource centres, public libraries provide a rich recipe 
for business information sources that cut across various sub-disciplines in the business domain. 
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This study established a wide range of business information sources which were being 
consulted by SBEs in Meru County. It was found that business information sources elicit 
different levels of satisfaction to SBEs.  
 
Interestingly, analysed information shows that SBEs were frequenting the informal places and 
had tendencies of consulting informal sources for business information. The customers, 
friends, and suppliers doubled as places and sources for business information. The formal 
information sources consulted were largely from media (for example, newspapers, TV, radio, 
newsletters), trade associations, internet sources and print books. The results agree with 
Bouthillier (2003:126) who lamented on the over-reliance of informal information sources by 
small business traders. A related study by Naituli, Wegulo and Kaimenyi (2008:5) in Meru 
County on women entrepreneurial characteristics reported rampant consultation of colleagues 
as sources of business information. In most cases, these business colleagues were termed as 
‘mentors’. Odini, Otike and Kiplang’at (2012:36) also raised concerns over women 
entrepreneurs’ dependence on business information from friends, family members, relatives 
and neighbours. Morrison, Breen and Ali (2003:419) noted that informally sourced information 
and advice on business development matters was rampant among small-scale business 
enterprises in Australia and was seen to play a significant role in their business start-up and 
subsequent success. However, the information obtained from such sources may lack 
authenticity, reliability and credibility, and may result in regrettable flaws in business decision 
making. Although the results had differing priority and ranking, they were slightly comparable 
to those of the State of Arizona in the United States of America where Wilson (2013:12-13) 
reported the internet, colleagues, professional associations, government agencies, books, 
libraries, research databases, consultants and librarians as common information sources used 
by the small business community. The results were however different from those of Anwar 
and  Tuqan (2006:343) and Chaudhry and Alansari (2013:168) both of which were based in 
Kuwait. In the study by Chaudhry and Alansari, for example, the internet topped the list of 
preferred business information sources followed by portals, intranet, commercial business 
information services, websites and newspapers respectively. The differences are attributed to 
dissimilar levels of socio-economic development.  
 
269 
 
Since the public library was central in this study, it was paramount to establish the business 
information sources that were available in the three public libraries. Providing business 
information sources at public libraries leads to economic regeneration hence good value for 
money (Wilson & Train 2006:5). Table 5.38 has presented the list of business information 
sources that were available in the three public libraries. The most common sources were 
newspapers, general print books, bulletins, maps, journals, handbooks and public policy 
documents. This finding reveals that the business information sources which were available at 
public libraries in Meru County were predominantly print sources. Many libraries that were 
studied by the Urban Libraries Council (2007:18) were also reported to have business 
information sources such as the state regulations, books, government documents, statistics, 
trends, industry data, industry-specific newspapers, reports, and journals. According to 
Marfleet (2006:263), the British Library stocks information materials on various areas in 
business matters such as market research, industry reports, trade journals, magazines, 
directories and annual reports. Different from other public libraries, the British Library also 
preserves several case studies on some of the products that have been designed by 
entrepreneurs who use the public library. These cases act as a reminder to all business people 
who use the public libraries that high business success was achievable as long as one had access 
to the right business information (Marfleet 2006:263).  
 
The evaluation report on business information sources as presented in section 5.4 confirmed 
the availability of print books in the three public libraries in Meru County. The books were 
found to be fairly current, accessible upon paying twenty shillings and that the language used 
in most of them was easy to use. The language and ease of use of business information sources 
is paramount to SBEs since, the business community is expected to be able to interpret, 
comprehend, synthesise and utilise the information which they obtain from different sources 
(Adejimola 2008:203; Thicke 2011:812). Other studies such as by Underwood (2009), and 
Mamafha, Ngulube and Ndwandwe (2014) have emphasised the need for providing 
information sources in local vernacular languages to promote access and utilization. However, 
most of the SBEs in Meru County did not appear to have language barriers as evidenced by 
their level of education. The result agrees with the findings of the study that was carried out in 
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Vihiga district in Western Kenya by Odini, Otike and Kiplang’at (2012:35) which reported 
language as key to business information seeking among women entrepreneurs.  
 
The internet as a source of business information was ranked fourth in this study and also 
featured prominently in other previous studies such as Bouthillier (2003), Considine (2005) 
and Day (2002). It was ranked second most widely used sources of business information in 
Kuwait (Anwar & Tuqan 2006:343). This can be attributed to the wide use and increasing 
adoption of internet technology and electronic commerce across the globe. The report by the 
Urban Libraries Council (2007:18) notes that electronic information is easier to share and 
disseminate to target users and hence the increased demand and utilisation. Business 
information from the internet may sometimes be acquired from various company websites. 
Such information, as Day (2002:15) notes, may be biased and can fall short of SBEs’ 
expectations. The study by Bouthillier (2003:133,134) which was conducted in Quebec, 
Canada, reported the usage of electronic journals and websites as principal sources for SBEs 
followed by print sources, libraries and documentation centres. However, those who accessed 
business information from the internet complained of information being too general to help 
them address their industry-specific business information needs. The City Business Library 
(CBL) is a major public business library in London and offers free access to online business 
information through People’s Network Terminals (PNT) although Considine (2005:87) says 
that some databases are not straightforward and these beckons for assistance from information 
professionals. Another key implication of this trend is the cost associated with access to the 
internet at public libraries. This is due to infrastructural requirements, the cost of bandwidth 
and subscription charges of online databases (Wilson & Train 2006:51).   
  
Regardless of the sources, format and places consulted, a small-scale business trader will 
continue to seek for information until he/she is satisfied. According to 1999 Wilson’s 
theory/model of information seeking behaviour, the effort of accessing the aforementioned 
sources or visiting places for business information may be successful or may fail to be 
successful. If the information gathered is useful, the small-scale business trader utilises it and 
would also share the information with others. Such information may be satisfying or not, 
leading to more information needs and the search for more sources.  
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The effective provision of business information sources to SBEs at public libraries therefore 
needs to focus on credibility, quality, relevance and authenticity of sources in order to facilitate 
satisfaction and gainful utilisation of the same by the small-scale business community. This 
beckons for sufficient budgetary allocation, qualified information professionals, and utilisation 
of ICTs in public libraries as an enabler to easy access to information sources.  
6.6 Provision of information services by public libraries to the SBEs  
An effective information service would furnish a businessperson with vital information about 
the external and internal environment of a business which further helps to reduce uncertainty 
in business decision-making. The business information also helps in opportunity recognition, 
assists to achieve high returns on investment, lowers the barriers to entry, helps to build 
competitive capabilities, builds networks,  promotes the generation of new ideas, and assists 
to scale down the operational costs (Urban Libraries Council 2007:3,20). A service that offers 
business information has been described as critical in harnessing business community 
development by improving quality of life (Bouthillier 2003).  Basically, the provision of 
business information services at public libraries to SBEs makes libraries’ participation as a 
development partner in the local economy a reality. Santos (2009:7) regards public libraries as 
local economic development centres where the community can easily and freely walk in for 
information services. White (2009:96,106) said that public libraries help to create social capital 
that leads to social change in the community. Mugwisi, Mostert and Salman (2013:3) describe 
them as local gateways to knowledge for community development while the Urban Libraries 
Council (2007:2) terms the new role of public libraries as economic development agents.  
The results of this study show that the business information services provided at public libraries 
in Meru County are not well established. According to the staff working at public libraries in 
Meru County, the services provided to SBEs are very scanty. This is evidenced by the 
disagreement responses given by staff on most of the statements (see Table 5.39) on the 
provision of business information services to SBEs at public libraries. Nine out of the thirteen 
statements which were deemed significant show that public libraries in Meru County:   
• Do not have a website/page where business people interact with information sources 
and staff. 
• Do not maintain an online Ask-A-Librarian service.  
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• Have not subscribed to online business databases.  
• Do not have a Facebook/twitter/LinkedIn where business people interact and socialize. 
• Do not receive sufficient funding to support business information sources and services. 
• Do not have a dedicated business librarian who is contacted by the business community 
for business information needs.   
• Do not offer outreach activities and events to the small-scale business enterprises.  
• Do not provide tailored information services to the business people.  
• Do not provide selective business information services to the business community. 
 
However, staff admitted that their libraries have good/relevant business information sources 
and that they usually purchase additional books to meet the information needs of the business 
community, although most of the collections in their libraries were fairly old. The study further 
found that 55% of library staff were neutral on the question whether their library had good 
facilities and equipment to support the small-scale business community. The situation revealed 
at public libraries in Meru County is not a surprise considering that even public libraries in the 
United States, the United Kingdom, Australia, Netherlands and Canada are still struggling in 
offering profound and customised information services to the business community (Santos 
2009:4,5). The absence of the aforementioned business information services, the underlying 
low perspective of the value of the public library’s contribution to the business community 
(Jefferson County Public Library 2012:2), the lack of customised business information 
services, the tendencies for SBEs not seeking for business information (Odini, Otike & 
Kiplang’at 2012:35), and the poor awareness of the availability of information services at 
public libraries, may explain why the majority of SBEs (44.6%) have never been to a 
public/community library. Okello-Obura et al. (2007:17) attributed the non-use of the business 
information services that are provided by public libraries to challenges such as failure of 
libraries to satisfy the business information needs of SBEs, poor awareness, lack of ICT 
facilities and the fact that public libraries were too far away.  
The above situation reveals the status of the provision of business information services at 
public libraries in Meru County. The findings are significant to public libraries as they craft 
appropriate strategies for establishing exhilarating business information services. The first four 
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statements regarding unavailability of business information services at public libraries in Meru 
County were technology-oriented. It was clear that the use of modern technology and social 
media in the provision of business information services is yet to gain shape at public libraries 
in Meru County. With the internet emerging as one of the preferred information sources for 
SBEs, there is a great need for public libraries to leverage access to the internet by the public. 
The American Library Association (2015:10) found that nearly all (that is, 97.5%) public 
libraries in America offer free wireless internet access within their premises. This helps to drive 
heavy traffic to the public libraries, and largely explains the report by OCLC of 2011, which 
found increased support of small businesses by public libraries in America.  
 
The purposes or reasons for using a public library presented in Table 5.41 reflect the underlying 
SBEs’ perceptions and value expectations. The study found a disconnect between the 
purposes/reasons for using a public library by SBEs and the value proposition that are 
professed by a public library (Tables 5.41 and 5.42). Such disconnect causes lack of unified 
purpose and value incongruence in library’s information service offerings hence they may end 
up saying different things to different library users on different times (Gichohi 2014:151). The 
value offered by staff at public libraries needs to be harmonised with the purposes/reasons for 
using a public library in order to ensure coherent communication of value to the business 
community.   
 
Although the aspects of health and education purposes are dominant in terms of the use of 
public libraries, four out of the top ten purposes for using a public library were related to 
businesses. These were: to obtain information on business matters, to conduct a job search or 
write a CV, to obtain information on online government services and to look for information 
on starting or running a business. This shows an increasing demand for information services 
by the business community at public libraries.  Wilson (2013:5) notes that some public libraries 
are offering information services indirectly to small-scale business enterprises by just stocking 
resources and magazines containing business information. However, in some countries such 
as the UK, the provision of business information services is done by public libraries and other 
dedicated business information centres (Kinnell, Feather & Matthews 1994:20).  
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The provision of information services that are  related to employment featured prominently in 
the report by Urban Libraries Council (2007) and Milam (2008). The provision of such 
information services leads to high productivity and growth of businesses within a given region. 
Published reports and studies such as by the Urban Libraries Council (2007), Jefferson County 
Public Library (2012), Santos (2009), OCLC (2011), Kinnell, Feather and Matthews (1994) 
have shown an increased role of public libraries in career and employment information. OCLC 
(2011:2) notes that public libraries in Canada offer career and job search information to 
approximately 204,000 individuals per month. Wilson (2013:4) noted how public libraries in 
the US started offering services to the job seekers on available jobs and careers during the 
economic downtime in 2008. In Botswana, Mutshewa (2009:18-23) elaborates how public 
libraries provide information on employment, education, agriculture, business, legal, and 
government services towards supporting the small businesses. Day (2002:17) notes that at 
Leeds public library, job seekers ask for support from staff for background information on 
various organisations before attending the interviews. According to the American Library 
Association (ALA) and the Centre for Library and Information Innovation (CLII) (2009:4), 
more people in the US are increasingly relying on public libraries for technology use, 
especially on finding employment via the internet and connecting to online government 
services.  Bradford Central Library Information Services Department is another example of a 
public library that offers job search services (Wilson & Train 2006:6). Public libraries in Meru 
County need to embark on such services as this will unleash the potential of contributing to 
community development. 
6.6.1 Provision of business information by librarians to SBEs at public libraries 
The provision of business information should be regarded as a service for community 
development. Responding and satisfying business information needs has to be timely, correct 
and of high quality. It requires special attention and specialty. The staff member involved in 
providing this specialised service is regarded as the business information services librarian. In 
this study, according to the analysed information in Table 5.39, the majority of staff (that is, 
55%) said that their libraries do not have a librarian who is dedicated to offering business 
information services. The finding differs from the practices observed in the developed 
countries such as the UK. Day (2002:17) notes that the Leeds public library in the UK has a 
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dedicated librarian for specialized business information services. The officer provides 
invaluable information to clients who are looking for jobs, seeking information on starting a 
business, and advises on writing good curriculum vitae, and provides web-links, bookmarking 
relevant business websites, and offers training in identified business areas. 
 
Information gathered from SBE respondents and presented in Table 5.53, indicated a great 
need for having a librarian who is specially dedicated to providing business information such 
as coaching, mentoring, offering business consultancy services, and reference and referral 
services as well as training business people on how to use the internet sources to retrieve 
business information. Preddie (2013:11) regarded this as important because it allows small-
scale business traders to be spending more time in analysing and utilising the information than 
in looking for it. A similar observation was made by Trenner (2013:31) who also described a 
business services librarian as a business adviser, coach, consultant, mentor and counsellor.  
Some of SBEs (that is, 57.1%) in this study felt that it was significant to ensure a dedicated 
librarian who has business background to address information needs of the business people. 
According to the Urban Libraries Council (2007), business information services librarians need 
to be fully aware of and familiar with business matters affecting small-scale business 
enterprises. Other studies that shared similar sentiments are those by Wilson and Train (2006), 
Kassim (2010), Underwood (2009), and by Patterson and Martzoukou (2012). In the same 
vein, Hosono (2006:129) recommended the need to enact state laws that ensure engagement of 
trained information professionals in business matters in all public libraries in Japan. The 
foregoing discussion reveals the great need for skilled and experienced librarians who would 
offer specialized information services to the business community in public libraries. This may 
have implications for training and development programmes which would result in job 
enrichment and job enlargement of the staff who have been identified for this task. 
6.6.2 The application of ICTs in the provision of business information at public libraries   
The provision of business information services to SBEs in public libraries requires appropriate 
ICT facilities and equipment. The status of facilities and equipment in public libraries in Meru 
County was rated generally high by the majority of library staff, although, eleven (55%) were 
neutral on the suitability of the same in supporting the needs of SBEs. Paradoxically, the ICT 
facilities were reported to be poor. Moreover, eighteen (90%) of the staff said that their libraries 
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did not have a website/page where business people could interact with information sources and 
staff, and that there was no social media platform - Facebook, twitter, or LinkedIn - where 
business people could interact and socialise. The poor condition of ICT facilities is a big 
drawback in the provision, access and utilisation of online information by the SBEs. The 
situation is a concern since the research such as by Sabaratnam and Ong (2013:113), Ming 
(2000:27), Chiware and Dick (2008:152), and Smeaton and Davis (2014:1) have shown how 
ICT facilities and the widespread adoption of mobile technology are providing faster 
movement, prompt sharing and efficient access to business information. Users now connect, 
communicate, access and discover information and knowledge affordably and conveniently 
through the ICTs. This has also made information packaging by information providers more 
efficient than before. As noted by Urwin (2000:131), the modern SBEs are increasingly using 
technology gadgets such as smartphone and may therefore shy away from going to a public 
library that has obsolete or unattractive ICT facilities. This may trigger a negative perception 
of a public library. The study by Gichohi, Wanjiru, Gatimu and Kamau (2015:40) found that 
the visible facilities and elements of the library account for 25.9% of users’ impressions and 
perceptions of a library which ultimately influence the utilisation of products and services 
therein. The nature and ambience of library facilities as well as the conspicuous signage are 
also critical in creating the appeal of the library as a place for information and knowledge.  
 
Other aspects of the library that are likely to influence the utilisation of resources and services 
of public libraries are the reference interview setting and the process. This is because, business 
information is largely confidential and hence SBEs would prefer the enquiry desk to portray 
the confidentiality value. Moreover, a business idea is an asset to a small-scale business trader 
and therefore one would not like others to overhear the kind of business information being 
sought. The staff qualifications, mannerisms, attitude, body language, dressing, behaviour and 
professionalism are equally critical in spicing the customer services at library’s inquiry desk 
and in reinforcing users’ perception and expectation on information services (Gichohi et al. 
2015:40). Availability, adequacy and functionality of ICT facilities in public libraries are 
therefore critical in supporting the effective provision of business information services. This 
has implications for funding in order to cater for ICT infrastructure and related technical 
277 
 
support. It also points out the need to embark on continuous training of users and staff on the 
use of the ICT facilities in public libraries.  
 
6.6.3 Public libraries partnerships and collaborations in the provision of business 
information to SBEs 
The provision of information sources and services to the small-scale business enterprises 
require an eco-system where the concerted efforts and collaboration of county government, 
information centres, national government, NGOs, society and learning institutions are sought. 
All these stakeholders must work in harmony for the mutual benefits of SBEs. Lack of 
synchronization of this eco-system can lead to ineffective and disjointed service delivery to the 
SBEs. Any isolated effort may not be satisfactory and sustainable. According to Mugwisi, 
Mostert and Salman (2013:8), public libraries cannot be self-sufficient in their endeavour to 
provide effective information services for community development. Nevertheless, this study 
found weak partnerships and collaboration between public libraries and other stakeholders in 
the provision of business information services to SBEs in Meru County.  The majority of public 
library staff said that their libraries did not have established strong working relationships with 
the enterprise development unit of the county government for the mutual benefit of the business 
community. Also lacking were linkages, collaborations, and networks with local business 
schools, learning institutions and research organisations for the accessibility and dissemination 
of business research information, and for advisory and consultancy services to the benefit of 
the local business community.  
 
Considering the multiple and complex roles of public libraries in Kenya, they may not 
adequately and independently address all the information needs of the small business 
community. Public libraries should therefore collaborate with partners and other players in 
order to effectively provide information on government and non-government establishments, 
institutions and networks which provide support to the development and growth of business 
enterprises. Grey opportunities for collaborations and partnerships exist at regional and 
national level (White 2009:103,104). Public libraries, for example, can partner and collaborate 
with county government and the chamber of commerce in facilitating access to business 
development information, and organizing for seminars and competitions on development of 
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business plans. Specialized training workshops can also be organized in collaboration with 
local employment agencies on areas such as workplace information literacy, career 
development, individual and organisation’s goal congruence, job engagement, employee 
productivity, as well as in providing instructors and training curricula (Urban Libraries Council 
2007:14). A good example of public library’s collaboration and partnership can be drawn from 
North Colorado as reported by Feldmann (2014:122) where the North Colorado public library 
was collaborating with other libraries and community agencies in providing resources and 
services to the local business people. In Michigan, Preddie (2013:10) reports collaboration 
between librarians from public libraries and from academic libraries in delivering solutions to 
the business community. Leeds public library in the UK was partnering with business link in 
answering business information queries through business link page (Day 2002:16). Such 
partnerships resulted in cost cutting and generation of income, and led to high utilisation of 
business collections. The findings present a challenge to public libraries in Meru County. It 
means that public libraries in Meru County need to proactively seek for relevant partnerships, 
collaborations, linkages and cooperation in the aforementioned areas in order to effectively 
support the development of SBEs.  
The study further noted that SBEs had some difficulties of accessing relevant networks and 
collaborations in Meru County. Some of SBEs (52.7%) said that they lacked institutional 
support and that they did not have sufficient information on relevant networks and 
collaboration opportunities for their businesses. Seventy two point three percent (72.3%) of 
SBEs described this piece of information as hard to access. The need for networks and 
partnerships amongst SBEs was termed as significant in the business development process. 
Eighty four point five percent (84.5%) of SBEs in Meru County indicated it as one of the 
greatest current business information needs. Institutional support is paramount in ensuring 
regional and national growth of SBEs. It facilitates the formation and growth of relevant 
networks and partnerships which help SBEs to push for better markets, conducive business 
environments, legislations, and also enables them to negotiate on other issues that affect their 
business operations. Smith (2009:277) said that partnerships and collaborations also help to 
configure support, integrate and connect small-scale businesses with otherwise difficult to 
enter networks. There exists numerous institutions and organisations that support the small 
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business sector in Kenya although their publicity and awareness among SBEs was low. 
Examples include: Gorta-Enterprise Development, Youth Enterprise Development Fund 
(YEDF), Kenya Investment Authority, Economic Processing Zones Authority and Business 
Sector Programme Support II. Public libraries have a role in soliciting information on such 
institutions and sharing it with the business community. By doing this, public libraries would 
be contributing to the development of SBEs. 
6.6.4 Challenges faced in the provision of information services to SBEs at public libraries  
Although small-scale business enterprises are regarded as the engine for economic growth in 
Kenya, their development is faced with serious challenges which are largely anchored in the 
destitute provision of business information. This study found that the provision of business 
information services at public libraries was in a desolate state. It was being derailed by a 
number of significant challenges. In the first instance, it was vividly clear from Table 5.44 that 
the underlying characteristics of SBEs are themselves a challenge to the provision of business 
information services. The fact that SBEs are widely dispersed; it curtail outreach activities by 
the providers of business information services. It becomes apparently difficult to reach all of 
them due to their geographical dispersion. It was noted in section 2.1.1 in chapter two that 
SBEs hail from different industries making them to have unique industry-specific information 
needs and hence customisation of information services becomes a challenge owing to the 
specialty nature of some industries. In this study, the illiteracy level and the cost of information 
did not appear to be a challenge to SBEs in Meru County, although, Jefferson County Public 
Library (2012:1) noted that critical business information may be prohibitively costly to obtain. 
 
Business information is complex and requires spirited purpose to conceptualise its value. 
Ignorance and absence of skills to utilise it negates the effort of seeking for it. Urban Libraries 
Council (2007:17) gave an example of the start-up business information which is knowledge-
intensive and hence requires a high level of analysis and synthesis skills which many SBEs 
were lacking. In this study, the general ignorance of SBEs in seeking business information 
coupled with the poor reading culture in the community may explain why the rate of seeking 
for business information is low amongst SBEs. Odini, Otike and Kiplang’at (2012:35) also 
reported ignorance among women entrepreneurs in seeking business information. The situation 
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may explain why library staff did not have a big workload in delivering business information 
services. The study by Marcella et al. (1996:15) reported that organisations were not naturally 
turning to libraries for business information in the north-east of Scotland and that they were 
frequently unaware of the resources held by libraries. Urban Libraries Council (2007:20) 
reported that many people do not think of getting business assistance from a public library. 
This is attributed to the lack of awareness of the resources and services that are available at 
public libraries. Bouthillier (2003:138) challenges public libraries not to be waiting for the 
business community to request for business information but should proactively be seeking to 
create demand for business information sources and services. Further improvement was noted 
in the library’s promotional programmes which were lacking the elements of business 
information services. 
In the second instance, the limited funding, inadequate staff, lack of information literacy skills 
amongst library staff, and the lack of skills in selecting the collection of library resources was 
noted to be impeding the effective provision of business information services to SBEs in Meru 
County. Ninety percent (90%) of public library’s staff said that the library budget was 
insufficient for supporting the provision of business information sources and services. Limited 
funding of public libraries was also noted by the American Library Association (ALA) and 
Centre for Library and Information Innovation (CLII) 2009:4) and the Urban Libraries Council 
(2007:4), as a major deterrent to effective provision of business information services.  
 
The unique information needs of SBEs require proper profiling of the business community.  
This study established that public libraries in Meru County rarely keep business profiles of the 
SBEs. Seventy percent (70%) of library staff said that their libraries were not maintaining 
profiles which would enable them to know the specific information needs of the business 
community. The lack of such profiles inhibits customisation of business information services. 
The results agree with Wilson and Train (2006:3) who noted several challenges associated with 
effective provision of business information at public libraries. These included: high cost of 
specialised business information with low usage, cost of subscribing to online business 
information databases, lack of business community profiles, poor awareness of business 
information sources and services that are available at public libraries, lack of skills and 
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expertise in online business information amongst public library staff, insufficient qualified 
staff, inadequate budget allocation for collection development, staff being unaware of credible 
online business information sources, and other sources that are available in other resource 
centres. Bouthillier (2013:127) noted that one of the key factors deterring the effective 
provision of business information services at public libraries was the lack of in-house experts 
who would help clients in accessing relevant business information such as competitive 
intelligence information and critical success factors for specific industries. The findings on the 
challenges that were impeding the effective provision of information services to the SBEs are 
very significant to public libraries. They inform the priority areas during the strategic planning 
and help to justify the budget allocation and other related initiatives. By addressing these 
challenges, public libraries would change the way they are perceived and would successfully 
offer far reaching information services to the business community. 
6.7 Accessibility of information sources and services by small-scale business enterprises 
The availability and accessibility of business information sources and services at public 
libraries was found to be of high significance in supporting the development of small-scale 
business enterprises in Meru County. An empirical study by  Bunyasi, Bwisa and  Namusonge 
(2014:127) which was carried out in Kiambu County in Kenya concluded that access to 
business information significantly influences the growth of small and medium enterprises. 
Odini, Otike and Kiplang’at (2012:35) found that the lack of access to business information 
was gravely affecting the business performance among rural women in Vihiga district in 
Western Kenya. Once accessed, business information enlightens a small-scale business trader 
on how to best configure the scarce resources in order to pursue identified business 
opportunities, innovate business processes, develop new markets and be able to cope with the 
escalating competition. Business information further equips one with the ability to overcome 
the inhibiting personality factors that could affect how one performs in business field, and other 
challenges emanating from economic and socio-cultural factors. It also helps one to develop 
the ability to manage business customers effectively (Okello-Obura et al. 2007:21,22; 
Westhead, Ucbasaran & Wright 2009:673). Bouthillier (2013:126,133) linked accessibility and 
utilisation of pertinent information to the prosperity and advancement of business enterprises 
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while Jaworski (2012:10) regards business information as a strategic weapon and hence its 
reliability and timeliness in determining the success of SBEs. 
 
That notwithstanding, there are substantial challenges that the SBEs face whenever they are 
seeking and accessing business information in Meru County. The challenges of accessing 
business information which are presented in Table 5.46 are largely based on limited or lack of 
skills in accessing and retrieving the needed business information - whether from print or from 
non-print information sources. Some accessible information sources were reported as being 
not able to address the specific information needs of SBEs. Lack of awareness on what sources 
to consult and where to obtain them as well as the lack of knowhow in the use of information 
retrieval tools, stood out distinctively as key challenges facing SBEs when accessing business 
information. Bouthillier (2013:133) reported the lack of expertise and skills of accessing 
business information as a weighty challenge to SBEs. The study by Chaudhry and Alansari 
(2013:168), too, shows that 58.3% of the investment professionals in Kuwait have skills 
deficiency in searching the online databases and portals. Mamafha, Ngulube and Ndwandwe 
(2014:4) note that SBEs who are using public libraries are facing challenges in information 
access which range from distance, lack of knowhow in the use of ICT tools to retrieve 
information, and lack of relevant information sources and services that are tailored to their 
information needs. Notably, with current proliferations of technology, a lot of information is 
availed and accessed via the internet and hence the skills deficiency in searching online 
electronic resources would find SBEs being very disadvantaged. They would find themselves 
taking a lot time to get the right information or they may even not know whether such 
information exists. This would result in poor business decision making which may ultimately 
affect the growth of a business venture. Public libraries can help to bridge this gap by providing 
online information retrieval skills training to SBEs through various intervention measures. 
Moreover, as discussed in section 6.4 and 6.5, public libraries need to profile the needs of SBEs 
in order to inform the collection development initiatives. This enables the acquisition of 
information sources that address the information needs of SBEs. It also implies that there is a 
great need for public libraries to increase awareness of its services and products in order to 
encourage utilisation which would ultimately complement the value for money and the effort 
thereof.    
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Adejimola (2008:201,203) described the lack of or poor access to information as one of key 
challenges affecting people intending to start businesses in all countries. According to 
Adejimola, access to business information leads to high productivity of SMEs and economic 
development. The nature and characteristics of SBEs which cover the aspects of geographical 
dispersion and forms of business ownership were also a deterrent to the access of business 
information by SBEs in Meru County. Lack of authoritative information professionals also 
featured as a hindrance to the accessibility of business information by SBEs. This is because 
the information professionals who are consulted by SBEs are expected to be fully 
knowledgeable and, therefore, it becomes less satisfying whenever SBEs find them being less 
informed. This reveals the great need for public libraries to establish a presence in many local 
areas in the proximity of the SBEs, and institute measures that ensure the engagement of 
qualified and experienced information professionals. It also points to the need of having 
information professionals who are well versed in the business domain in order to provide 
authoritative information services to the business community.  
 
The study established that there was a low level of accessibility to pertinent business 
information by SBEs in Meru County. This corresponds with the findings of Okello-Obura, 
Minishi-Majanja and Cloete (2008:6) in Northern Uganda, Chiware and Dick (2008:155, 156) 
in Namibia as well as Naituli, Wegulo and Kaimenyi (2008:18) in Kenya. The poor access to 
information was found to be affecting all areas of business development. Examples of such 
information include: the information on appropriate sources and services that are relevant to 
SBEs, information on development of a business plan, financial literacy information, 
information on markets and market research, information on strategies for nurturing business 
growth, information on networks and collaboration opportunities, and information on 
institutional systems that supports the development of SBEs. In this study, access to 
information for developing a business plan as shown in Table 5.45 is crucial in business 
development. As noted in section 2.7, SUCCESS in Hong Kong assist SMEs with business 
plan template; an initiative that assist them to secure loan from financial institutions. This is 
attributed to the fact that, a business plan, is a requisite tool for accessing business loans from 
banks in Kenya (Bwisa 2011:79). It therefore follows that any credible support system geared 
towards assisting and furnishing SBEs with information on how to develop a business plan 
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would be very significant. This is because many SBEs will be in a position to apply for business 
development loans from banks in order to finance their desired business growth. According to 
UNIDO (2005:1), business information should be easier to access, less cumbersome, easy to 
be utilised by the target clients, and be provided in an integrated manner. Public libraries, as 
centres for community development are better placed to enhance availability and accessibility 
of such information to the business community. Table 5.45 has provided an array of 
information needs which SBEs require in order to improve their business operations. The list 
shows a wide scope of information requirements which public libraries can facilitate their 
accessibility by SBEs. It further requires public libraries to come up with measures of 
customising information solutions for target groups in accordance to their unique needs. 
The availability and accessibility of business information cannot be divorced from the means 
of access. The means used by SBEs to access business information depend on various factors 
such as the nature of the information, level of education, the industry, level of engagement and 
commitment, sources and places of information. Okello-Obura, Minishi-Majanja and Cloete 
(2008:6) described means of access to information as critical in determining the quality of 
information. This study established the top six commonly used means of accessing business 
information by SBEs in Meru County. The most famous were: through telephone calls to and 
from information providers, followed by listening to various media such as radio, TV, access 
of information from the internet, personally reading of the various business information 
materials, accessing information through social media networks such as Facebook, twitter, 
LinkedIn, WhatsApp, and face-to-face consultation with the information providers in that 
order. Telstra Corporation Limited conducted a study in 2004 based on five industries: 
manufacturing, construction, transport, and health and community services to explore how 
SMEs were accessing information on occupational health and safety, and workers ’ 
compensation. The Telstra Corporation Limited’s study reported face-to-face consultation as 
the most preferred means of accessing business information followed by the internet, telephone 
and events.  However, both the construction, health and community service industries ranked 
telephone as the second preferred means of accessing business information. The over-reliance 
on face-to-face consultation with information providers was also noted by Katzer and Fletcher 
in Bouthillier (2013:129) as very common amongst SBEs in Quebec, Canada. 
285 
 
Notably, most of the means of accessing business information that are presented in Table 5.47 
involves the use of technology-related devices such as mobile phones, television, radio and 
internet. This agrees with Sabaratnam and Ong (2013:113) who described how ICT has 
revolutionised the way information is discovered, accessed and shared. The wide use of emails 
and smartphone to access investment information was also noted by Chaudhry and Alansari 
(2013:165). The business information needs of SBEs were also found to be statistically 
significant in impacting the means of accessing business information. This mean that the 
information needs of SBEs dictate the means of access one uses. The findings reveal upcoming 
tendencies of the use of tools of technology in accessing the needed business information. This 
has implications for information providers such as public libraries as they endeavour to offer 
tailored business information services to SBEs. That is, it impacts the ICT facilities in public 
libraries, the funding, the nature of business information collection, and the level of expertise 
required of staffs who are involved in offering business information services.   
  
The use of the internet was third in the rank of the preferred means of accessing business 
information by SBEs in Meru County. This implies a great need to ensure internet connectivity 
and Wi-Fi installations in all public libraries. It also indicate the need of uploading the required 
business information on the internet, and the need to empower SBEs with requisite skills of 
searching and retrieving information from the internet. This is envisaged to pave way for the 
utilisation of social media technologies such as Facebook, twitter, LinkedIn, WhatsApp, 
Instagram, wiki, blog, and peer-to-peer networks to enrich access to business information. The 
internet connectivity and the access of Wi-Fi in public libraries present a wide range of 
opportunities for public libraries to also index various types of business information and 
provide access to it. This enables better collaboration with local businesses, where important 
contacts are established that link people to credible business information. In Kuwait, Chaudhry 
and Alansari (2013:166) found that 67.7% of the investment professionals were using online 
search engines, portals and websites as a means of accessing business information.    
 
In addition to the aforementioned means of accessing business information, Telstra 
Corporation Limited (2004:17) reported other measures that would facilitate effective access 
and provision of business information. They included: the continuous update of websites, 
holding seminars and workshops, ensuring that the staff involved in business provision are 
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knowledgeable and well trained in handling business information, and making information 
easier to find. Also highlighted was the importance of making the places that provide business 
information more accessible and available. These measures were also deemed relevant and 
helpful in addressing the information needs of SBEs in Meru County. As part of the solutions, 
information providers should personally be going into the field, and talking to small-scale 
business people about the information sources and services that are available at public libraries. 
Other essential initiatives are about the establishment of the business unit/hub/centre, and 
having publications such as trade or business magazines. Public libraries in Meru County can 
hasten these measures through collaborations and partnerships with other stakeholders such as 
the Department of Enterprise Development in order to reach and support many SBEs. Such 
collaborations, partnerships and linkages can be sought in areas such as capacity building, 
funding of business resource centres and in the promotion of business information sources and 
services.  
 
The research objective number six involved developing a public library’s model that can 
support the development of small-scale business enterprises. The discussion of the findings 
related to the development of the proposed model is therefore presented in chapter seven 
together with the proposed model. 
6.8 Summary of the chapter 
A discussion of the findings of this study has been presented in this chapter. The discussion 
enabled careful comparison of the findings with empirical and other published studies. This 
provided a basis for confirming and explaining the results of this study. The environmental 
factors, cultural factors and personality characteristics were found to influence the 
development of SBEs. To this end, the linkage of these factors has been made to a public 
library which is presented as a key provider of the business information solutions. It has stood 
out that SBEs have numerous information needs that cut across all stages of business 
development although the accessibility of business information that addresses their needs is 
curtailed by various challenges, some of which are attributed to their characteristics, while 
others are linked to the information providers. The support for nurturing the development of 
SBEs comprises of various initiatives and measures of providing business information 
solutions. The public library has been described to be better placed in providing the needed 
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information solutions by partnering, cooperating, collaborating and liaising with other 
stakeholders. This would enable public libraries to overcome the underlying challenges that 
deter effective provision of business information, and allow better availability, affordability 
and accessibility of business information sources and services by the SBEs.  
 
The chapter has engrained the successful development of SBEs to the business information 
hence the effort and support towards facilitating its availability, affordability, accessibility and 
utilisation is paramount. The opportunities and potentials of public libraries in providing 
sustainable access to business information have been ascertained. The drawbacks that impede 
the pursuance of the existing opportunities by public libraries have been identified, and 
solutions have been suggested. The specific role expected of public libraries in this endeavour 
has been substantiated and beckons for appropriate actions from various stakeholders. The next 
chapter involves developing a public library’s model for supporting the development of SBEs. 
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CHAPTER SEVEN: A MODEL FOR PUBLIC LIBRARIES TO 
SUPPORT SBEs  
7.1 Introduction 
The previous chapter, that is, chapter six, has presented a detailed discussion of the results 
while chapter five provided a presentation of the findings where the analysis related to the 
proposed model was presented in section 5.7.3. In chapter five, several causal relationship tests 
were carried out appropriately on key constructs which had been hypothesised to impact the 
development of SBEs. The results were instrumental in the development of the proposed 
model. Moreover, the findings on other study variables also provided important reference 
points by validating and justifying the role and the magnitude of the key constructs of the study 
as had been proposed in chapter three. The results were very crucial particularly in informing 
the configuration process of the proposed model. This chapter predestines the research 
objective number six by proposing a model that can be considered by public libraries in their 
endeavour to support the development of small-scale business enterprises.     
 
Particular reference was made to the theoretical model that is presented in Figure 3.2 in chapter 
three in guiding the configuration of the proposed model. The configuration process entailed 
confirming or improving the model that was hypothesized in chapter three. The entire 
configuration process that is described in this chapter therefore enabled the addition of some 
constructs which were found to be statistically significant in contributing to the development 
of the proposed model as presented in sections 7.3 and 7.4.  
7.2 Rationale for the proposed model 
The literature reviewed in chapter two provided a clear description of the contribution of SBEs 
to the regional and national socio-economic growth through the creation of employment, which 
ultimately leads to the generation of income and the alleviation of poverty. The growth and 
development of SBEs also foster social cohesion, crimes reduction and enhance forward and 
backward linkages in community development. Maragia (2008:105) observes that 65% of 
Kenya’s economy is driven by SBEs. This attests to the indispensable need of supporting their 
development in the country. However, their growth and development is hindered by various 
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factors which are largely encrypted in the lack of clear mechanisms and structures of providing 
the requisite business information. According to the results of this study which are presented 
in chapter five and discussed in chapter six, the development of SBEs in Meru County was 
facing serious challenges due to the lack of profound support in the provision of business 
information. A responsive model of support was found necessary to provide the needed 
standard guidance in public libraries as they execute their mandate of providing information 
and knowledge for community development. Bouthillier (2003:139) underscored the need for 
appropriate model of providing information to the business community, the failure of which is 
likely to lead to confusion and non-systematic provision of business information to the 
intended clients.   
 
The proposed public library’s support model for the development of small-scale business 
enterprises in Meru County was mainly guided by the results of this study which are presented 
and discussed in chapters five and six respectively. Fundamentally, the theoretical framework 
which is discussed in chapter three, provided a roadmap to the development process of the 
proposed model. The development process enabled the empirical confirmation of constructs 
that had been proposed in the hypothesized model (Figure 3.2). It also enabled the addition of 
other constructs that stood out eminently during data analysis (see Figure 7.1). Other 
informative business provision models which were considered during the model development 
process are: the Grampian Business Information Centre (GBIC) by Marcella, McConnell, 
Moore and Seton (1996); Scotland Business Information Services (SCOTBIS) by Ridley 
(2010); Support and Consultation Centre for Small and Medium Enterprises (SUCCESS) by 
Okello-Obura and  Matovu (2011); British Library Business Information Services by Kinnell, 
John Feather and Graham Matthews (1994); Spencer, Ruston and Duncan (2004); Marfleet 
(2006); and the New York Public Library Science, Industry and Business Library (SIBL) by 
Cohen and McDonough (2007). The model by Bouthillier (2003:139), ECSIP (2013), UNIDO 
(2005), Okello-Obura (2007) and Chiware (2008) were also insightful in the design and in the 
enrichment of two components of the model, namely, business information needs and business 
information services. The librarian’s guideline for supporting the small business start-up and 
entrepreneurs in Arizona, USA, written by Wilson (2013) was also very instrumental during 
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the design of the proposed model. The following section describes the main components of the 
proposed model as were empirically established in this study. 
7.3 A narrative of the components of the proposed model  
The results of this study coupled with the reviewed literature led to the constitution of seven 
components of the proposed model for the public library’s support for the development of 
SBEs. The main components include: 
i. The public library 
ii. Business information needs 
iii. Business information sources 
iv. Business information services 
v. Partnerships, collaborations, alliances, linkages and cooperation 
vi. Marketing of business information sources and services 
vii. Monitoring and evaluation 
7.3.1 The public library 
A public library is an organisation offering information services to the public with a mission 
of providing information and knowledge for community development. According to the 
conceptual framework of this study, the public library has been regarded as a place for business 
information. This proposition made the public library to take a central position in this study. It 
was, however, regrettable as noted in chapter five that the majority (that is, 44.6%) of SBEs 
said that they had never used a public library. Odini, Otike and Kiplang’at (2012:36) also found 
that rural women entrepreneurs from Vihiga district in Western Kenya were not using libraries 
for business information. Distance and inadequate resources were the key reasons for not using 
the libraries. Some of the reasons for non-use of public libraries for business information by 
SBEs in Meru County were that: libraries were far away, lack of awareness on existence of 
business information sources and service at public libraries, and lack of time and limited skills 
in information retrieval. The SBEs who had used a public library for business information 
lamented that the staff who attended to them did not appear well versed with business 
information. This was further confirmed from the information that was gathered from public 
library staff where an overwhelming majority (70%) said that they were rarely involved in 
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providing business information sources and services to the SBEs at their library. The non-use 
of public libraries for business information also featured in the study by Chaudhry and Alansari 
(2013:165) who ranked places and tools used to access investment information where public 
library was in position twelve just above the chamber of commerce.  
 
Making the public library as a place for business information requires significant measures that 
include: sufficient funding for collection development, adequate and qualified staffing, 
appropriate equipment and facilities as well as a commitment to provide customised business 
information services. Literature reviewed by Bouthillier (2013:129) from Vaughan (1997), 
indicated that public libraries are useful to small businesses, especially during the early stages 
of business development due to their role in providing access to business collections. In this 
current study, it was unfortunate to note that the majority of SBEs were consulting their 
customers, suppliers and friends for business information rather than the libraries or other 
formal sources/places (see Table 5.37).  
 
In that connection, deliberate internal measures are needed in order to re-position public 
libraries as community development centres and assert their value to SBEs. Coherent 
communication of the value of a library to its users is paramount in projecting a positive 
impression of the library and in presenting library as friendly, accommodative, hospitable, 
exciting, and as a third place (Gichohi 2014:150). Leeds library and information service is a 
good example of a public library that has instituted measures for supporting businesses to 
enhance economic prosperity, innovation and sustainable employment in the UK (Day 
2002:16). Information gathered from heads of public library staff in Meru County indicated 
that Meru District library is a beneficiary of 30 tablets from Book Aid International. These 
tablets were being used by business people in accessing online business information. Some 
business library users were doing business online using the tablets, for example, a number of 
people were reported to be “downloading OLX application through which they were able to 
buy and sell their household items, cars and land via internet platform” – Richard Wanjohi, 
head librarian - Meru district library.  
  
The probable initiatives that can be taken by the library should consider the modern means of 
accessing business information. Table 5.47 has presented the preferred means of accessing 
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business information in Meru County. Most of these means are biased towards the use of 
technological tools. This study found many public libraries to be deprived of good ICT 
facilities and all the libraries suffered from lean funding for business collections. It therefore 
implies that part of the internal measures needed at public libraries involves the upgrading of 
ICT facilities and the general conditions of the library, and the introduction of several business 
information services as outlined in section 7.3.4. Most of the proposed measures in Table 5.53 
on the provision of business information services were found to be statistically significant (see 
Table 5.54) in providing solutions to the challenges that are encountered by SBEs when 
seeking and accessing business information as well as in mitigating challenges faced by public 
libraries in the provision of business information services to SBEs. Additional suggestions on 
the same are presented in Table 5.56 which are emphasising the need for collaborations, 
partnerships, collection development, outreach activities, capacity building, awareness and the 
advisory role of public libraries in supporting the development of SBEs. Further measures are 
as suggested by Telstra Corporation Limited (2004:17) which include the use of social media 
to engage the business community, personal visits, and holding business seminars and 
conferences. 
 
External measures were also found to be critical in harnessing and fostering the development 
of SBEs. Some of the external measures established in this study included: the structural 
support, technical support, policy framework, legal support and institutional framework. This 
nature of support is generally regarded as non-financial support. The study found some existing 
structural support from county government. These support systems were manifested through 
rigorous measures that were being undertaken by the county government in collaboration with 
the national government in improving roads, electricity and water in the entire Meru County. 
However, the chief officer in the Department of Enterprise Development of Meru County 
admitted some weaknesses in the technical support, social support, institutional support and 
the legal framework for supporting the advancement of SBEs. This situation corresponds with 
the study reported in Ghana by Erastus, Stephen and Abdullai (2014:36) who noted the 
significance of non-financial support in nurturing the growth and development of the small 
business sector. This study underscores how public libraries can assist by soliciting and 
facilitating the availability and accessibility of business information by SBEs.  
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The aforementioned mandate necessitates the proper interpretation and understanding of a 
library’s mission in order to guide the formulation of objectives, strategies, activities, and 
configure appropriate products and services. In this context, it helps to understand the 
expanded mandate of a public library in providing the information services that are critical in 
enhancing the creation of social capital with far reaching impacts on the local business 
community development (White 2009:96,106; Mugwisi, Mostert & Salman 2013:3). A clear 
understanding of a public library profile reveals the state of preparedness in achieving the 
library mission. In order to fully understand the state of preparedness, one would have to profile 
the existing structures, systems, resources, staffing, products and services in the library 
(Wilson 2013:7). The profile will also reveal the strengths, weaknesses and the available 
opportunities for a public library. The profile therefore becomes a tool for configuring and 
aligning the library’s strategy towards the achievement of the desired strategic objectives. 
Analysed information presented in section 5.5 in chapter five reveals the critical aspects of the 
library profile which include: 
  Library building: One needs to profile the library building by understanding its internal and 
external design as well as the facilities and equipment thereof (see Table 5.43). 
• Internal design and arrangement: One needs to understand the interior design, structure, 
colour used, the signage as well as the arrangement of service points and products. The 
library’s products in this context refer to the main information materials that are stocked in 
the library. They include: print books, DVDs/CDs/CD-ROMs, video tapes, audio tapes, 
flash cards, charts, maps, online electronic databases and braille among others. The internal 
physical arrangement and outlay of seats, tables, shelves, books and computers are essential 
in communicating the library’s value of friendliness, hospitability, welcome, credibility, 
knowledgeable, professionalism and authoritativeness (Gichohi 2014). 
• External design: The external design constitutes visual elements of the library building 
which are crucial in defining moments of truth and subsequent impression and perception 
to a library patron (Gichohi et al. 2015). The scope covers the physical structure, exterior 
signage, general attractiveness of the library building and the design of the library website. 
• Facilities: This covers all types of equipment and facilities in the library that would be 
necessary in supporting the business community. It includes the nature of ICT equipment, 
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furniture, and other utilities such as the washrooms. The understanding of library facilities 
provides information such as adequacy, capacity, and general functionality of the 
equipment that are available in the library. The findings in this study have indicated a great 
need for adequate computer facilities and equipment such as projectors and laptops for 
enhancing the training workshops, printers/photocopiers, Wi-Fi installation, and a well-
equipped conference room. A separate meeting room where SBEs can meet when 
discussing business matters has also been noted as essential (Wilson 2013:8). 
• Budget: The findings further revealed that public libraries face serious challenges due to 
limited funding. An overwhelming majority, (that is, 90%) of public library’s staff said that 
the library budget is insufficient in supporting the provision of business information 
sources and services. Understanding the amount of money that is allocated to the library 
and the available funding opportunities is important in prioritising activities and functions 
within a given year. Public library staff should be vocal in pushing for increased funding 
allocation, and be aggressive in pursuing other funding options. 
• Staffing: Adequate, qualified, competent and motivated staff are determinants for effective 
information services (Telstra Corporation Limited 2004; Urban Libraries Council 2007; 
Wilson 2013). This study found inadequate staffing at public libraries in Meru County (see 
Table 5.44). Even with insufficient staff, one would require to profile and understand the 
available staff skills, knowledge and competencies in order to configure and align staff for 
high productivity. According to Table 5.1, the majority of public library staffs have a 
diploma in library studies. Only one had a bachelor degree and another one had a master’s 
degree in library studies. This indicates that the majority of staffs working in public 
libraries in Meru were technically qualified and only a few were professionally qualified. 
This shows a shortage of professional librarians at public libraries which can explain why 
the training of the public was not very common. This is largely because many of the 
training areas identified in this study require a high level of skills and knowledge that could 
be beyond the ability of technical staffs. 
• Moreover, the information needs of small-scale business enterprises were noted to be 
heterogeneous in nature owing to their unique features, range of products and services, and 
the various industries where they are based. This makes SBEs to demand context-oriented 
business information from the information providers (Bouthillier 2013:136), which 
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requires expertise and specialized skills for effective delivery of the same. This study found 
a great need to engage a business services librarian who will be dedicated to providing 
highly customized information services to the business community at public libraries. More 
than half of SBEs (56.1%) said that the initiative would be significant while 70% of staff 
termed it as ‘major’ in improving business information services. In order to respond to this 
demand, it may not be fiscally viable for public libraries to hire experts in all domains of 
business but the concerned staffs (business services librarians) need to have some general 
knowhow or passion in business matters. However, Lor and Britz (2010:655) 
recommended the employment of the skilled and motivated business information 
intermediary professionals who have basic business knowledge in order to motivate, teach, 
interpret and facilitate the access and utilisation of business information by the business 
community. More information on business services librarian is discussed in section 6.6.1. 
Such persons need not be hired from scratch but can be an experienced individual with 
passion for contributing to the business community development. In-house and external 
training coupled with mentoring and coaching of such officers would help in equipping 
them with requisite skills to handle business information enquiries. Hiring of an 
experienced business services librarian can also be considered if funds allow. 
• Leadership: The nature of leadership and management is essential in providing the 
strategic direction, unity of purpose and in creating a conducive work environment in the 
library. Good leadership ensures high employee job engagement, staff retention, 
commitment, motivation, professionalism and ethical practices. It is also critical in 
designing staff training and development programmes as well as in nurturing creativity and 
innovation in the workplace. The library’s profile report on staffing issues should show the 
capacity that is available in driving effective business information services. According to 
the information presented in Table 5.50 and in Figures 5.1 and 5.4, there is a great need for 
a training programme especially for library staff and SBEs. 
• Products and services: This entails documenting the categories of information products 
and services that are available in a public library. Proper understanding of the available 
products and services will be useful in informing the marketing and promotion programme 
of the library. The scope of this profile should cover key aspects of the library such as the 
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collection development policy, operational quality, opening hours of the library, general 
library policy, the nature of the products and services and their utility value (Wilson 2013).  
7.3.2 Business information needs 
According to the information presented in section 5.2.1, 5.2.2 and 5.2.3 in chapter five, it was 
confirmed that the combination of environmental factors, cultural factors and personal 
characteristics of SBEs significantly influence the growth and development of SBEs with p < 
0.005. This finding was also supported by Bouthillier (2013:135) and Parvin (2012:256) who 
both propagated a similar view. The environmental factors, which comprise of internal and 
external factors, were found to have had the greatest impact on the development of SBEs (see 
Table 5.22). The findings are congruent with the argument of Schumpeterian economic theory 
of entrepreneurship which has been discussed in section 3.2.2.3 and 3.3.4 of chapter three. The 
theory and the reviewed literature in section 2.2 have provided a breakdown of internal and 
external environmental factors. The sociological theory of entrepreneurship under the stance 
of population ecology has expounded the significance of external environmental factors in 
influencing the emergence of business ventures. This is because the shifts in the external 
environment may present various business opportunities.  
 
This study further established that the need to know, seek, configure, marshal and utilise 
information on the aforementioned environmental factors, cultural factors and personality 
characteristics require specialised knowhow which the majority of SBEs identified as key 
business information needs. There are other outright business information needs which were 
established and confirmed as presented in Tables 5.21, 5.25, 5.29, 5.33, 5.34 and 5.42, and as 
discussed in section 6.4. All the information needs of SBEs can further be categorised into 
financial and non-financial business information needs. This situation implied gaps and 
opportunities in the provision of business information sources and services, and education and 
training of the identified constituents.  
 
The 1999 theory/model on information seeking behaviour by Wilson (see section 3.2.1.1, 
chapter three) has shown how information need is precipitated by the context. Proper 
understanding of the context is also critical to a public library. Public libraries as centres for 
community development can take up this opportunity by profiling the business needs that are 
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specific to a given sector of SBEs, crafting responsive programmes, and seeking relevant 
partnerships and collaborations for effective delivery of the needed business information 
solutions. Business community profiling helps the library to understand the community 
demography, the kinds of industries represented in the county, economic characteristics, and 
emerging business trends in the community. The business community profile would further 
enable the library to determine the unique information needs and the possible sources required 
to fulfil them.    
 
According to the results in section 5.3 and discussed in section 6.4 and with reference to the 
works by Bouthillier (2003:139), Okello-Obura (2007), Chiware (2008) and Wilson (2013), 
the business information needs of SBEs are better understood when categorised into the three 
major factors that influence the growth and development of SBEs. These are the environmental 
factors, cultural factors and personality characteristics.  
7.3.2.1 Environmental factors 
The study demonstrated that SBEs have unique business information needs, most of which are 
anchored in the environmental factors. As noted in the foregoing discussion and as detailed in 
Table 5.21, environmental factors are categorised into two: that is, internal and external 
environmental factors. According to the information presented in Tables, 5.22, 5.23 and 5.24, 
the numerous environmental factors which are presented in Table 5.21 were found to be 
statistically significant (p< 0.005) in influencing the growth and development of SBEs. They 
were also found to have a high R-squared value of 0.34 which indicated an impact of 34% on 
the variation of growth and development of SBEs. These factors represent the nature and scope 
of the information that is needed by SBEs. The fulfilment of these information needs would 
enable SBEs to handle, align and configure the internal environmental factors and strategically 
respond to the pressures emanating from the dynamic external environment. It is therefore 
paramount for a public library to understand the specific business information needs that 
emanate from both the internal and external environment of a business and their implications 
on SBEs. This would inform key decisions on collection development, the nature of 
information services, staffing and facilities. Examples of such business information needs that 
emanate from internal and external environment are as stipulated below.  
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• Business information needs related to internal environmental factors 
The business information needs of SBEs pertaining to the internal environment 
were deemed to entail: 
o Information on how to improve business management capability. This 
includes information on prudent management of a business venture, 
location analysis and selection, preparation of a business plan, management 
of human resources, and management of accrued assets. 
o Information on personal preparation. This includes information on 
identifying and clarifying a business opportunity as well as information that 
help in personal exploration and entrepreneurial motivation. This helps one 
to understand the personal preparation needed and equips one with financial 
literacy. 
o Information on how to structure a business venture and create a good 
organisation culture. This includes information on managing growth of 
SBEs, diversifying the investment portfolio, differentiation strategies, re-
structuring and expansion strategies, and information on how to plan for 
business continuity. 
o Information on available education and training, for example, on business 
planning, keeping of business records and configuring a marketing mix. 
o Information on tools, equipment, machinery, production techniques and 
methods. It also comprises of new designs, logistics issues and the use of 
ICT for efficiency in the production process.  
o Information on literacy development in business information. It also 
includes consultancy, professional and technical expertise available to 
SBEs. 
o Information on internal control systems. It includes information on 
appropriate internal control systems. This helps to ensure effective 
management of cash flows, management of debtors, and monitoring and 
measurement of achievement.  
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• Business information needs related to external environmental factors 
 As noted in section 3.2.2.2 of chapter three, the population ecology stance in the 
sociological theory of entrepreneurship promulgates that the external 
environmental factors such as political factors, government legislation, 
competition, and customer factors play a central role in determining how new 
business ventures emerge and develop in the society (Simpeh 2011:4).  Information 
on the external environment is therefore very crucial to SBEs. It helps to prepare 
one’s business to respond strategically to the highly changing external 
environment. Examples of information needs in this sub-component were deemed 
to include: 
o Information on the security of a place. 
o Information on financing and the funding opportunities. This includes 
sources of funds as presented in Table 5.20, procedures and the 
requirements of accessing loan products from the financing institutions. 
o Information on taxation and on filing tax returns. 
o Information on business competition. This includes information on how to 
build distinctive competitive competencies in a business organisation. 
o Information on industries. It includes information on market structures, 
entry strategies, industry structures, success factors, industry requirements, 
trends, emerging issues and opportunities. 
o Information on inflation and economic indicators. 
o Information on appropriate sources and services for business information. 
o Information on government trade policies.  
o Information on business regulations and requirements, levies and applicable 
fees. 
o Information on government support and subsidies. 
o Information on structural development such as telecommunication, 
infrastructure development (roads, electricity, water).   
o Information on standards, legal/regulatory framework and other applicable 
legislations.  
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o Information on institutional frameworks, available trade associations and 
trading blocks. 
o Information on markets of identified products, market dynamics, pricing 
policies and market trends. 
o Information on appropriate technology and emerging trends. 
o Information on the sources of raw materials. It includes information on 
handling suppliers in a business organisation. 
o Information on local tenders and contracts. 
7.3.2.2 Cultural factors 
The anthropological view of the sociological theory of entrepreneurship, which is discussed in 
section 3.2.2.2 of chapter three, underpins cultural settings and practices which influence the 
entrepreneurial behaviour of a business person. Basically, the deeper facets of a culture 
determine one’s attitudes and perspectives. It largely explains one’s orientation to the outside 
world as reflected in one’s economic activities, education, social life, ethnicity and in politics 
(Dontigney 2015:2; Simpeh 2011:4). Analysed information which is presented in Tables 5.26, 
5.27 and 5.28 shows that cultural factors are statistically significant (p< 0.005) in influencing 
the growth and development of SBEs with R-squared value of 0.138 which indicated an impact 
of 13.8% on the variation of growth and development of SBEs. Some common cultural factors 
entail taboos, ethos, value systems, rituals, belief systems and practices such as rites of passage, 
witchcraft and marriages. SBEs therefore require information that would help them to 
understand the implications of the various facets of culture on businesses. Information on 
people’s culture is critical and enhances effective business development and performance in 
the community and between cultures. Public libraries are better placed to provide access to 
cultural information. It means that public libraries have to improve their business collections 
especially the acquisition of information resources written from the local context.   
 7.3.2.3 Psychological factors 
The psychological theory of entrepreneurship which is discussed in section 3.2.2.1 in chapter 
three links successes in businesses to one’s personality traits and characteristics. The 
psychological factors are therefore critical in influencing one’s motivation to entrepreneurship. 
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High needs for achievement, value for independence, and orientation towards taking risks were 
found to influence the entrepreneurial behaviour of SBEs in Meru County, while one’s level 
of education had less impact on the performance of SBEs. The social practices that emphasise 
standards of excellence and self-denial are termed as precursor to the formation of these 
personality characteristics.  
 
Information that exposes and elaborates these personality traits and characteristics is 
paramount to SBEs. It helps to reinforce confidence, builds self-esteem and nurtures the 
required internal motivation. It promotes self-understanding and is therefore critical in 
suppressing unfavourable traits that are detriment to business development. The information is 
equally critical in enabling SBEs to come up with an objective plan for growth, and to relate 
well with customers, business colleagues, suppliers and other business associates. This has 
implications for the public library’s collection development policy which needs to include 
acquisition of motivational information materials and to organize for motivational talks in 
order to boost self-confidence of the SBE traders. 
 
This study further established the information needs on the support systems that are available 
through the county and national government. However, the survey found the support systems 
for SBEs in Meru County to be weak. The majority of SBEs also indicated less awareness of 
such support systems in Meru County. This implies the existence of an information gap to the 
SBEs. The model therefore proposes the need to supply and facilitate accessibility of 
information on business support systems such as on: institutional frameworks, available 
networks and collaborations, social support and amenities, technical support such as training 
opportunities, and structural support. The support also entails infrastructural support such as 
on roads, telecommunication, water and electricity. Public libraries can respond to this 
information gaps by soliciting and disseminating information on institutional frameworks. This 
would go a long way in supporting the development of SBEs. 
7.3.3 Business information sources 
The previous section has outlined a myriad of business information needs of SBEs. According 
to 1999 Wilson’s theory/model of information seeking behaviour which is discussed in chapter 
two, section 3.3.1, the SBEs will be obligated to seek for sources that provide solutions to their 
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information needs from the established systems, institutions or organisations such as the public 
library or from other information sources and providers, including information from other 
SBEs. Analysed information in Table 5.49 shows that business information needs are 
statistically significant in predicting the business information sources where P = 0.000 is less 
than the alpha value of 0.005 on all business information sources. The survey data also 
indicated that SBEs consult formal and informal business information sources for their 
information needs (see Table 5.37). This may be because of less awareness of other places that 
provide business information sources. SBE respondents, however, indicated in Figure 5.3 that 
the availability and accessibility of business information sources at public libraries in Meru 
County would be significant in meeting their information needs. It is expedient to note that 
business information is a strategic weapon to SBEs and hence public libraries need to 
understand the actual information needs of SBEs and position themselves as centres of choice 
for business information sources. This study regards business information sources as tools 
and/or instruments of knowledge. Their availability, accessibility and utilisation stood out in 
this study as critical in supporting the development of SBEs in Meru County.  
 
According to the foregoing discussion, public libraries have a responsibility of providing 
collections and services that can help the community in the modern world economy by 
promoting equity of access to business information, championing appropriate collaborations, 
and spearheading advocacy programmes for funding these initiatives (Urban Libraries Council 
2007). This is expected to foster the utilisation of business information resources at public 
libraries by the small-scale business community. Some studies such as Kristiansen (2001), 
Bouthillier (2003), Wilson and Train (2006a), Urban Libraries Council (2007), Patterson and 
Martzoukou (2012), Marfleet (2006), Milam (2008) and Santos (2009) have supported the idea 
of SMEs consulting public libraries for business information needs.  
The information sources which can be considered for stocking in public libraries therefore need 
to be of good quality, authentic, legible, credible, accessible and affordable by SBEs. Examples 
of business information sources as noted by Bouthillier (2013:127) are books, internet, online 
databases, magazines and trade journals. Other credible business information sources have 
been presented in section 5.4, Tables 5.37 and 5.38, and have been discussed in section 6.5. 
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They include: newspapers, general books, bulletins, industry and company reports, business 
periodicals such as trade magazines and trade journals, legal resources, market research 
reports, government reports, business online databases, company mailing lists, company 
profiles, social policies, directories, industry surveys, national and county profiles, statutes, 
legislation and acts, maps, handbooks, economist intelligence reports, dictionaries, company 
annual reports, patent information, public policy documents, circulars, newsletters, standards, 
and internet sources.  
 
The aforementioned business information sources can be kept in a designated section within 
the library which can be branded as a business hub or a business resource centre. In this survey,  
a great need to establish a centre for business information sources in public libraries was termed 
as ‘significant’ by 69.6% of SBE and was also regarded as ‘major’ by 95% of library staff 
towards supporting the development of SBEs in Meru County. Some studies such as by 
Voskanyan (2006:4) and  Underwood (2009:573) have also advocated for the establishment of 
business information centres or business corners in public libraries. The public libraries should 
ensure that the business information sources available in such centres meet the critical criteria 
such as quantity, reliability, relevance, demand, cost-effectiveness, currency, quality, 
language, timeliness, and ease of use. It is noted that the business information resources have 
implications on public libraries in terms of funding, collection development policy, staff, space 
and facilities. 
7.3.4 Business information services 
Business information services are central in this study due to their significant impact on the 
development of SBEs. Notably, the provision of information sources is hardly complete 
without being combined with an information service. It is the information service that helps to 
clarify the library user’s doubts, enforce confidence, and assert value and authority on 
information and knowledge. Business information services are critical part of an effective 
business information retrieval system and process. In this study, business information services 
were found to be statistically significant in providing solutions to challenges that are 
encountered by SBEs when seeking and accessing business information and were also found 
significant in providing solutions to business information needs of SBEs in Meru County.  
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In order to deliver a memorable experience and satisfaction to SBEs, a business information 
service need to have a unique value proposition that is not only affordable, available and 
accessible but also sustainable. This calls for the establishment and strengthening of standards 
of service, service ethics, service appraisal, and embracement of appropriate service charter. 
The entire service mix, needs to be anchored in good customer service and the continued 
commitment to deliver exemplary services to library users. ICT in this context and process 
plays a facilitative and functional role. Public libraries therefore need to embrace modern 
technology in enhancing the provision of business information services to SBEs. 
Considerations should be given to the use of RSS feeds, blogs, online Ask-A-Librarian 
services, and social media technologies such as Facebook, twitter; LinkedIn and WhatsApp in 
delivering business information solutions to SBEs (see Table 5.47 item number 5). This would 
also provide a platform where business people interact and socialize with other business 
associates. Also central to the business information service, is the nature of service outlay and 
privacy. A confidentiality problem in information seeking was reported by Anwar and Tuqan 
(2006:344). This study found a great need to ensure confidentiality and privacy of the 
information inquiry desk since some business information is highly confidential. Moreover, 
the different features and characteristics of SBEs as noted in chapter two, section 2.1.1, indicate 
the diversity of information needs which translate to the need to customize business 
information services. Equally important is the need to monitor, evaluate, benchmark and 
compare a given business information service with the best in the industry.  
 
The deliveries of the effective business information services need to take into consideration 
the appropriate means of accessing business information that are common among most SBEs. 
The common means of accessing business information were deemed to include: making 
telephone calls, listening to various media such as radio and TV, accessing information from 
the internet, personally reading the business information materials, through social media 
networks such as Facebook, twitter and LinkedIn as well as through face-to-face consultation 
with the information providers, emails, and Ask-A-Librarian. 
 
The general and the public library’s support models for small-scale business enterprises by 
Marcella, McConnell, Moore and Seton (1996), Ridley (2010), Kinnell, John Feather and 
Graham Matthews (1994), Spencer, Ruston and Duncan (2004), Marfleet (2006), Cohen and 
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McDonough (2007), Bouthillier (2003:139), Okello-Obura (2007) and Chiware (2008) 
provided a wide range of business information services. The business information services 
derived from the aforementioned studies were found to be critical in this study especially in 
the development information services in the proposed model. This study verified a substantial 
number of business information services (see Table 5.39) as significant in addressing the 
information needs of SBEs which are presented in Tables 5.21, 5.25, 5.29, 5.33, 5.34 and 5.42. 
The proposed model of supporting the development of SBEs in a public library was therefore 
deemed to require the dispensation of the following business information services:  
• Provide computers/ipads/tablets that are connected to the internet for business people 
to use in the library.  
• Ensure an interactive and updated public library website with a page for local business 
people.  
• Organise business competition events. This helps to promote business information 
services to small-scale business traders. 
• Organise periodic networking breakfasts at local hotels for small-scale business 
people. 
• Organise and execute outreach activities and events to SBEs. 
• Provide access to online catalogues. 
• Provide ready end-user roving support and coaching in research and related 
reprographic services. 
• Provide jobs search and CV writing services.   
• Provide business enquiry customer service, reference and referral services to assist 
users in finding relevant information. 
• Ensure a dedicated business services librarian with ability to coach, mentor and train 
SBEs. The business services librarian is also to be contacted by the business 
community for their business information needs. 
• Provide current awareness and selective dissemination of information service to 
different SBE sectors.  
• Provide a fee-based information service to individuals and business organisations. 
These services may include research services, document delivery services to business 
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people who cannot get time to visit the physical library, market research services and 
information searching services in the internet. 
• Provide expertise and professional services such as a business consultancy service 
where business people are given guidance on various areas such as on market research, 
patents, trademarks and intellectual property rights. ‘Ask an Expert’ sessions can also 
be arranged to enable the business community to have interactive discussions with 
known entrepreneurs who have impressive success stories. 
• Organise for one-on-one counselling and advisory services on business matters with 
volunteer experts who devote given hours per week in the library for scheduled 
appointments with small business people or meet the walk-in clients for business 
advice. 
• Provide a series of public address speeches and seminars facilitated by business 
specialists in selected business topics and matters. Such business seminars should be 
filmed and uploaded on the library webpages dedicated to the small business 
community and provide links to other relevant materials and resources. Wide 
reachability can be enhanced by holding online moderated forums for those who miss 
such seminars. The forums can also be archived and uploaded on the website. 
• Make podcast and videos on ‘how-to’ the various aspects of business which are 
resourceful in the development of business products. 
• Provide links to sample business plans for use by the small business community. 
• Profile successful business people and come up with the ‘experience’ videos which 
need to be uploaded on the website. 
• Provide access to local news and other related business information such as on 
tendering in the county government. 
• Provide a refreshing place for social enjoyment, leisure, relaxation and rejuvenation 
of minds, and reading of e-mails by the public. 
• Holding training workshops for the small business community either singly or through 
collaborations and partnerships with other stakeholders. The need for training stood out 
distinctively in this study and hence a comprehensive library training programme was 
proposed as outlined below. 
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7.3.4.1 Capacity building programme 
One of the key internal environmental factors highlighted by the economic theory of 
entrepreneurship in business performance is individual competencies in the form of knowledge 
and skills, which this study has also established as significant in influencing the development 
of SBEs. The majority of SBEs (55.4%) in Meru County said that they lacked enough skills in 
business matters. The Schumpeterian economic theory of entrepreneurship as highlighted in 
chapter three, argues that the production resources are scarce and hence the business person 
(entrepreneur) can be equipped with skills and knowledge to configure factors of production 
for effectiveness and efficiency in the production process. According to the economic, 
psychological and sociological theories of entrepreneurship (all covered in chapter three), 
people can be educated and trained on businesses matters. The economic theory of 
entrepreneurship specifically argues that one can be trained on techniques of efficient handling 
of scarce resources and be equipped with skills and knowledge to predict and create strategic 
responses to the dynamic external environment of a business. The psychological theory of 
entrepreneurship underpins the education level of a person as critical in enhancing business 
decision making while the sociological theory of entrepreneurship demonstrates how deprived 
and marginalised individuals seek training and education that can help them to overcome the 
conditions thereof. All these processes involve seeking and utilising business information. 
Bridge, O’neill and Cromie (2003:288) note that the uptake of business information is higher 
with small-scale business enterprises and that they are likely to utilise the training opportunities 
and available advisory networks. According to the 1999 Wilson’s theory/model of information 
seeking behaviour, individuals seek for information in order to address their contextual needs, 
and that they would press on until information satisfaction is realised.  
 
Published literature such as Parvin (2012:253), Bowen, Morara and Mureithi (2009:19, 26) has 
shown the essence of business training skills in nurturing the development of SBEs. It therefore 
follows that, users’ training is an important ingredient in the service mix that should be offered 
by public libraries without charges. The Urban Libraries Council (2007:14) recommends a 
great need for public libraries to have structured training for SBEs. In that connection, four 
forms of training were established and were empirically confirmed to be relevant in supporting 
the development of small-scale business enterprises. The training entails: the training of SBEs 
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on business matters (see Tables 5.8, 5.50, Figure 5.1 and section 6.3), the training of public 
library staff on business matters (see Figure 5.4 and section 6.6.1), the training of SBEs on 
accessing and utilising information sources and services (see Table 5.50 and section 6.6), and 
the training programme that targets the workforce (employees working in SBEs and other 
established business organisations) (see Table 5.34, section 6.6.3).  
 
The training methodology needs to utilise the modern pedagogy techniques and adapt social 
technologies such as Facebook, twitter, WhatsApp, wikis, LinkedIn, blogs, and other social 
media in order to enhance the training experience. The training can also be onsite or off-site, 
in-house or externally facilitated. The content of the aforementioned four forms of library’s 
training programme is highlighted in the following discussion. 
 
a) Training SBEs on business matters 
The purpose of this training module is to equip SBEs with requisite skills and knowledge on 
running a successful small-scale business. The scope of the training should cover all facets of 
small business growth and be customised to a given small business sector. The training can be 
implemented through various ways such as holding periodic business training workshops and 
seminars that are specific to particular types of SBEs. The library may also provide high level 
training, for example, in customer relationship management. According to analysed 
information which is presented in Tables 5.21, 5.33, 5.34, 5.44, 5.45, 5.46 and 5.50, the training 
curriculum should include and not be limited to: identifying and screening a business idea, 
strategies for starting/establishing a small business, financing a small business, protecting your 
business ideas, developing a successful business plan, how to cope with competition, finance 
literacy, saving and investment strategies, how to manage creditors, strategies for attracting 
and maintaining customers, management of debtors, monitoring, controlling and evaluating 
performance, planning horizons in the small business sector, stocks and logistics management, 
marketing business products and services, branding and brand equity, nurturing creativity and 
innovation, cash flow management, seller-supplier relationship management, managing 
growth, customer relationship management, the intricacies of business expenditures and 
overheads, how to manage quality issues, effective management of employees, preparing, 
mitigating and managing disasters affecting SBEs, business continuity and succession 
planning, risk management, building networks, collaborations, linkages and partnerships for a 
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small business, maintaining high productivity and performance, essentials of team building, 
coping and handling emergencies, farm management in agribusiness, conducting market 
survey, and filing tax returns for a small business. 
 
b) Training SBEs on accessing and/or utilising information sources and services 
This kind of training aims to build technical capacity that would enable SBEs to be self-reliant 
in searching, retrieving and utilising business information from various sources. The training 
should also entail training SBEs on how to use computers/ipads and tablets (see Tables 5.46 
and 5.50). The proposed training module entails: using a computer in small business 
management, introduction to the internet, library as a place for business information and 
knowledge, how to search for books in the library, introduction to business information sources 
and services, introduction to information searching techniques and methods, online 
information searching tools, evaluating business information sources, managing and utilizing 
business information, online electronic business sources, legal use of business information, 
and business information and the social media.  
c) Training and development programme targeting the workforce 
The current volatility in the economic environment requires continuous retooling of the 
workforce. Public libraries should respond to these trends by keeping and providing access to 
job and career information sources and services that are relevant to both the workforce 
development agencies and the employees themselves (Urban Libraries Council 2007:13,14). 
Another initiative mentioned by Urban Libraries Council is organizing for workshops for 
building capacities in employees. With reference to the study by Urban Libraries Council 
(2007:13,14) and analysed information which is presented in Figure 5.4 and in Tables 5.21, 
5.33, 5.34, 5.44, 5.45, 5.46 and 5.50,  the scope of this training can include and not be limited 
to the following areas: employable skills, writing a curriculum vitae, surviving a job interview, 
negotiating a salary deal with an employer, managing the first employment, personal finance 
management, matching and balancing personal and business/organisational goals, 
interpersonal relationships, personal career planning and management, job engagement in a 
business organisation, work productivity and performance excellence, managing a business 
spinoff, leadership and communication in a business organisation, customer care, the power of 
teamwork, creativity and innovation, retaining and rewarding high performance, growing-up 
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in a business organisation, information literacy for employees, social media and business 
employees, ICT strategy and business employees, the blue ocean strategy for a business 
organisation, overcoming job burnout, workplace safety and emergencies, wellness and 
welfare issues in a business organisation, creating and managing a personal blog and website, 
job and social life balance, giving back to the community, community service opportunities, 
handling grief and bereavement in a business organisation, and planning for retirement. 
 
d) Training public library staff on business matters 
This unique training programme is meant to equip public library staff with knowledge and 
technical skills in order for them to be effective in assisting SBEs. The training programme 
should include the in-depth knowledge of specific business information sources. According to 
analysed information which is presented in Tables 5.44 and 5.50, the curriculum should cover 
all the areas in part A, B and C. The library’s training and development programme should 
further enable library staff to attend business events, forums, workshops and conferences. This 
was envisaged to provide more learning experience and exposure to the library staff.  
7.3.5 Partnerships, collaborations, alliances, linkages and cooperation 
According to the findings of this study and as discussed in section 6.6.3, partnerships, linkages, 
collaborations, alliances and cooperation are all essential undertakings which were found 
inevitable in supporting the development of SBEs in Meru County. The study noted that public 
libraries in Meru County had weak partnerships, collaborations, alliances, linkages, and 
cooperation with other stakeholders such as the Enterprise Development Department of Meru 
County Government for mutual benefit of SBEs. The proposed model of supporting the 
development of SBEs at public library acknowledges the inadequacy of public libraries in 
meeting all the business information needs of SBEs.  Public libraries therefore need to seek for 
partnerships, collaborations, alliances, linkages and cooperation with other like-minded 
organisations for mutual support of the development of SBEs. This is significant in fostering 
funding of activities and events which ultimately help to supplement the library budget. The 
budgets of public libraries in Meru County were reported as insufficient in supporting the 
effective delivery of business information sources and services. Public libraries which were 
studied by the Urban Libraries Council (2007) were reported to have partnered and 
collaborated with several stakeholders in implementing and  delivering library strategy. These 
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libraries were hence able to hold events and activities which would have been very difficult 
and costly to implement single-handedly.  
This study identified several ways in which the public libraries could gainfully partner, 
collaborate, liaise and cooperate with various stakeholders in supporting the development of 
SBEs. It is critical for the library to first identify partnering and collaborating organisations, 
establish their contacts and rapport, and then approach them in a fashionable manner for a deal 
in the identified issues.  With references to collaborations derived  from the studies by Wilson 
(2013), Urban Libraries Council (2007) Marcella, McConnell, Moore and Seton (1996), Ridley 
(2010), Kinnell, John Feather and Graham Matthews (1994), Spencer, Ruston and Duncan 
(2004), Marfleet (2006), Cohen and McDonough (2007), Bouthillier (2003:139), Okello-
Obura (2007) and Chiware (2008), coupled with information that is discussed from section 6.3 
to 6.7 in chapter six, key areas of partnership and collaborations were summed up to include 
the provision of: advisory services, consultancy services, training workshops, business 
seminars, training of trainers, corporate sponsorship of CSR activities, career development, 
development of training curricula and contents, providing training instructors, developing and 
maintaining business websites, providing training equipment, and sponsoring subscription and 
access to business research information among many others.  
The aforementioned areas are broad and critical, and therefore require concerted efforts from 
various stakeholders which were also identified to include: local business schools, learning 
institutions, tertiary colleges, commercial business information centres, bookshops, books 
publishers, banks, research organisations, other libraries, national and regional government, 
non-governmental organisations, local chamber of commerce, local employment agencies, 
private and public business holdings, government ministries and departments, and the local 
community. 
7.3.6 Marketing of business information sources and services 
In this study, the awareness of business information sources and services that are available in 
public libraries was found to be very poor. Similarly, awareness of the public library as a place 
for business information is unsatisfactory. Poor awareness of information resources available 
to the business community featured in the study by Marcella et al. (1996:15). The results in 
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the current study indicate that 30.1% of SBEs are not aware of the public library as a place for 
business information while a high percentage (60.1%) said that they have never used a public 
library. This means that, among the SBEs who are aware about the public library as a place for 
business information, the majority have never used it. Great effort and resources can be 
committed in equipping a public library but underutilisation of the same negates the effort. 
Information gathered from heads of public libraries in Meru County further confirmed that the 
promotion programmes of their libraries did not contain aspects of business information. 
Information presented in Tables 5.33, 5.35, 5.38, 5.39, 5.41, and 5.45 reveals a great need for 
aggressive measures to market business information sources and services to SBEs. Reviewed 
literature in chapter two and the discussion in chapter six has emphasised the need to market 
and create awareness of business resources and services.  
 
With proper understanding of the business information needs of SBEs, the associated 
demographics, SBEs preferred means of accessing information, and being familiar with the 
library’s offerings on sources and services, one would be better placed to craft a responsive 
business information marketing programme for a public library. The results presented in 
chapter five as well as the reviewed empirical studies in chapter two, have provided ideas for 
a typical business information marketing programme that deemed to be comprised of the 
following key aspects:  
• Marketing and advertising: Wilson (2013:22) suggests the use of  attractive 
brochures, newsletters, advocacy groups and bulletins that are tailored to the business 
community which can be distributed during public barazas, public events and 
luncheons. An online banner is also ideal when uploaded on the library website.  
• Promotion: Public libraries need to ensure that aggressive promotional programmes 
and outreach activities are instituted. Taking part and organising for corporate social 
responsibilities, events and activities would also be very captivating.  
• Publicity: This can be realised through collaborations, partnerships and attending 
public barazas. 
• Use of social media: Examples include: blogs, Facebook, LinkedIn, twitter, Instagram, 
and the formation of social business groups that are focused on a given small business 
sector where members interact and discuss business issues. The pressure on the need 
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for librarians to meet users where they are, also comes into play. The staff concerned 
with the business information services need to be a member of all these social media 
groups in order to monitor the conversations and provide information guidance 
appropriately.  
• Branding: Upon establishing business collections and services, a branding programme 
becomes very significant. A branding programme, according to Gichohi (2014:150), 
helps to communicate the symbolic and functional value of a place, products and 
services. It should take keen consideration of consistency in the use of colours and 
ensure attractive décor and the ambience of a service points and facilities. The value 
propositions coupled with the key attributes of products and services, need to come out 
clearly in a library branding programme. This would be critical in building brand equity 
and in coming up with a good positioning statement.  Example of a simple positioning 
statement for a business information centre can read, “A hub for all business 
information”.  
7.3.7 Monitoring and evaluation 
The entire system of delivering support towards the development of SBEs needs to be 
monitored and evaluated for its effectiveness in achieving the intended purpose. Therefore the 
strategic impacts of the proposed model on supporting the development of SBEs need to be 
measured and the lessons learnt are used to improve the initiatives. The majority of SBEs 
(53.7%) and most of public library staff (60%) said that the idea of a public library conducting 
an annual assessment to evaluate the impacts of its support to the development of SBEs is 
significant. Equally important, is the evaluation of all libraries’ programmes that include the 
business information sources, services, partnership programmes, training and marketing 
programmes. Efforts should be made to determine the effectiveness and the value contribution 
of each area of evaluation.  
  
Measures need to be instituted to periodically monitor the progress and detect early deviations 
during the implementation of the proposed model. Progress reports from business services 
librarians, field visitations, collection utilisation reports, satisfaction surveys, performance 
appraisals and patron feedbacks would be ideal in providing monitoring and evaluation 
information. Also important is field information showing the number of SBEs developed and 
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supported in a given year, and utilises the provided business information. Feedback tools and 
methods for measuring the impact of services can be considered. Examples include surveys, 
focus groups and web-metric. This would be crucial in determining the value contribution of a 
public library in business community development. It is also essential in demonstrating the 
sense of accountability and responsibility to SBEs, county and national government, sponsors, 
and partners. The evaluation results should be compared with the best in the industry and be 
used for continuous improvement of services. The outcome can also be shared with other 
information providers in appropriate forums. 
 
Having presented, discussed and demonstrated the functionality of the proposed components 
of the public library’s model of supporting the development of SBEs, the next section presents 
the topology of the proposed model and demonstrates how the major components relate to each 
other in supporting the development of SBEs. 
7.4 The topographical public library’s model for supporting the development of SBEs 
The foregoing discussion and demonstration on the proposed model led to the confirmation 
and improvement of the model that was initially hypothesized in Figure 3.1 in chapter three. 
The improved and proposed model for supporting SBEs in Meru County is presented in Figure 
7.1 followed by a brief description of how components interrelate with each other in the 
proposed model. 
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Figure 7. 1: Proposed public library's model for supporting the development of SBEs 
 
Key to the model 
                       Shows the flow of business information needs and the transmission of 
                       the same. 
                       Connects the monitoring and evaluation components to the development of 
                       SBEs. 
                       Shows the intervention measures by a public library and the flow of the  
                       obtained business information                  
                       Connects a public library to marketing and promotion initiative of its 
                       information sources and services   
                       Shows the linkages of the marketing effort of a public library with  
                       information sources and services   
                       Shows the inter-linkages and collaboration of a public library with other  
                       stakeholders. 
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7.4.1 Description of the proposed model 
The proposed model shows that the development of SBEs is largely influenced by three types 
of factors (environment, cultural and personality factors). These factors depict the various 
information that SBEs require (information needs) in respect to each factor. These business 
information needs will be fulfilled by appropriate business information. The needed business 
information can be sought/gotten either from a business information source or by contacting a 
business information service. Sometimes both may also be applicable. A public library as a 
community information centre is better placed to stock and provide access to appropriate 
business information sources, and, to also provide respective information services. The effort 
made by a public library in providing business information sources and services may not be 
known by the small business community owing to the traditional known role of a public library. 
Public libraries therefore, needs to market their business information sources and services by 
strongly communicating the underlying value for business community development. The 
marketing programme helps to promote the public library as a place for business information 
where quality business information sources and services are provided. 
 
In order to be effective in this endeavour, public libraries need to seek partnerships, 
collaborations and alliances from other stakeholders. This ultimately helps to make business 
information readily available, accessible and affordable to SBEs. The information gotten by 
SBEs is compared and mapped up with the original business information needs and if it is 
satisfying, it is applied in business leading to the development of SBEs. The whole system and 
process centres on the provision of business information which is ultimately used by SBEs to 
develop business ventures. It therefore follows that the systems of providing the business 
information should be monitored and evaluated for effectiveness in achieving the intended 
purposes.  
7.5 Benefits, implications and limitations of the proposed model 
The proposed model has successfully demonstrated how the public library can contribute 
effectively to the development of SBEs. The model can be applied in other counties and nations 
that have similar socio-economic conditions. The model is significant in providing systematic 
guidelines on the nature of the support that is required in a public library in order to nurture 
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the development of SBEs in Meru County. It serves as a reference tool in guiding public 
libraries as they craft and implement strategies for supporting the development of SBEs. It 
outlines the specific measures needed at public libraries in response to the business information 
needs of SBEs. The model has proposed training modules which will go a long way in fostering 
capacity development of SBEs, public library staff and the employees of business 
organisations. By implementing this model, public libraries will assert their value contributions 
in business community development. They will further elevate their relevance and improve 
how they are viewed by the community, and national and county government.  
 
The proposed model implies the need for a departure in the practices of business information 
provision in public libraries. It calls for appropriate policies and concerted efforts of various 
stakeholders, such as, the county government, national government, NGOs, and public libraries 
in supporting the development of SBEs. Successful implementation of this model further 
demand conscious and deliberate measures at public libraries in order to transform the 
conventional approaches in the provision of business information. It requires sufficient funding 
and deployment of appropriate technology in all public libraries. It also implies the need for a 
good rapport of public libraries with the small-scale business community which will translate 
to long-term mutual benefits. 
 
It is expedient to note that the components that have been proposed in this model need to work 
unruffled for effective and sustainable results. Disjointed and fragmented application of this 
model may fail to guarantee the ideal results as propagated by this study. Moreover, the 
ultimate development of SBEs may not entirely depend on this model. This is because, the 
business environment is volatile; the effects of which may inhibit the development of SBEs. 
For example, the political violence and high inflation rates may affect the business 
development. Public libraries may provide adequate information on the two factors but, neither 
the public libraries nor the SBEs have the capacity to control the effects of these factors on 
businesses. Subsequently, the effectiveness of this model depends on the aggregate 
performance of macro factors in the economy. Otherwise, with macro factors held favorable, 
the proposed model would ultimately lead to tremendous results in income generation, poverty 
eradication, job creation, and in crime reduction. 
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7.6 Summary of the chapter 
The proposed model of public library’s support for the development of SBEs has been 
developed and presented. The proposed model confirmed all the major constructs that had been 
initially proposed in the hypothesized model (Figure 3.2). Some constructs of the hypothesized 
model were however modified slightly. These were, the ‘business environment factors’ which 
was changed to ‘environmental factors’ in order to make it more inclusive while the ‘resources’ 
was moved to the ‘business information resources’ to facilitate clarity in the model. Three 
major constructs were added to the proposed model. These are: ‘partnerships, collaborations, 
alliances and cooperation’, ‘marketing of business information sources and services’, and 
‘monitoring and evaluation’. The rationale and relevance of the three additional constructs 
have been substantiated in section 7.3.5, 7.3.6 and 7.3.7 respectively. A minor construct, 
namely, ‘satisfying’ was also added to the model, that is, between the ‘business information 
services’ and ‘business information sources’ to depict that the utilisation of the two constructs 
should be satisfying to the SBEs. 
 
The proposed model (Figure 7.1) has demonstrated the significance of the seven empirically 
verified components (public library, business information needs, business information sources, 
business information services, partnerships, collaborations, alliances and cooperation, 
marketing of business information sources and services, and monitoring and evaluation) in 
supporting the development of SBEs. The 1999 Wilson’s theory/model of information seeking 
behaviour and the three theories of entrepreneurship (economic theory, psychological theory 
and sociological theory) were very informative in the development process of this model. It 
therefore follows that, the theoretical framework (chapter three), the methodology used in the 
investigation (chapter four), and the results of this study (chapter five) which are also discussed 
in chapter six, together with the findings of the previous models that are discussed in chapters 
two, section 2.7, were jointly instrumental and complementally led to the successful 
development of the proposed model. The chapter concludes by highlighting the benefits, 
implications and limitations of the proposed model. The next chapter is the last one in this 
study and provides the conclusions and recommendations respectively.   
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CHAPTER EIGHT: SUMMARY, CONCLUSIONS AND 
RECOMMENDATIONS 
 
In this chapter, a general summary of the study and major findings are presented followed by 
conclusions and recommendations which constitute possible solutions to the problem that was 
investigated. A brief description on how the results implicate policies is also provided. It 
concludes by recommending future research areas.  
8.1 General summary 
Although small-scale business enterprises (SBEs) have an immense contributions to make on 
the national and regional economic growth in Kenya, their development is hampered by the 
lack of proper mechanisms and structures for supporting the provision and access to business 
information. The SBEs’ sector in Meru County depends on inefficient, unsystematic and 
fragmented mechanisms of providing business information. Despite public libraries being 
described as information resource centres for community development, their role in supporting 
the development of small-scale business ventures had not been clearly demarcated. The need 
to provide empirical demarcation by exploring how public libraries can execute the mandate 
of supporting the development of SBEs was a key motivator of this study. 
 
The main purpose of the study was therefore to investigate the role that public libraries could 
play in supporting the development of small-scale business enterprises in Meru County with a 
view to developing a model that would enable public libraries to effectively support SBEs in 
the county. The objectives of the study were: 
i. To examine the factors that influence the development of small scale business 
enterprises in Meru County 
ii. To explore the business information needs of small-scale business enterprises 
iii. To determine the nature of business information sources that are available at public 
libraries in Meru County 
iv. To assess the business information services that are offered at public libraries to small-
scale business enterprises in Meru County 
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v. To examine the accessibility of business information sources and services by small-
scale business traders at public libraries in Meru County 
vi. To propose a model on the measures needed at public libraries to support the 
development of small-scale business enterprises. 
 
The 1999 theory/model on information seeking behaviour and the three theories of 
entrepreneurship (economic theory, psychological theory and sociological theory) were critical 
in informing and guiding this study. The study used the pragmatic paradigm to explore the 
identified phenomena. It applied the mixed methods approach and adopted a survey research 
design to collect data from 355 small-scale business traders, 21 staff from the three public 
libraries available in Meru County and from the staff who were in charge of the enterprise 
development unit of the Meru County government. The response rate was 83.4% and 95% for 
SBEs and public library staff respectively. Two senior staff members from the enterprise 
development unit of the Meru County government were also interviewed. The descriptive 
(mean, averages and percentages), and inferential analysis such as regression, chi-square and 
ANOVA were used to analyse the collected data and test the relationship of variables where 
applicable. The information was analysed using SPSS version 20 and Microsoft Excel 2013. 
Results were presented in tables, figures and in other cases descriptive statements were used.  
8.2 Summary of major findings of the study 
The summary of the major findings is based on chapters five, six and seven. The findings are 
presented according to the objectives of the study. 
8.2.1 Factors that influence the development of SBEs in Meru County 
The combination of environmental factors, cultural factors and personality characteristics were 
found to be statistically significant (p < 0.05) in influencing the development of small-scale 
business enterprises, accounting for 41.8% of the variation. The environmental factors were 
found to have the greatest impact on the development of SBEs and were comprised of internal 
and external environmental factors (see Tables 5.22, 5.23 and 5.24). There are numerous 
specific environmental factors which were found to be having the greatest influence on the 
development of SBEs in Meru County as shown in Table 5.21. These factors are broadly 
talking about financing, institutional support, information asymmetry, marketing, competition, 
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skills deficiency, cost of doing business, partnerships, networks, and collaboration 
opportunities. Cultural factors had the second strongest impact where belief systems in the 
community and cultural practices such as marriage were the most influential elements. The 
personal characteristics of SBEs had a mild impact on the performance of business where 
strong belief in self, achievement motivation, persistence, risks taking and value for 
independence were the most influential personal characteristics.  
The source for financing a small-scale business venture was investigated in this study where 
the amount of start-up capital stood out distinctively as a key element that determines the 
amount of income realised by SBEs. Nevertheless, the development of SBEs was hampered 
by information asymmetry on funding and the lack of collateral which were noted in Meru 
County. Most of the SBEs were being financed from personal savings gotten from the sale of 
farm produce, salaries and wages. Most of the aforementioned factors were grouped as non-
financial, and few were based on finance hence the public libraries were found to be better 
placed in providing access to the needed financial and non-financial information that would 
help SBEs to thrill and develop. 
 
Lack of appropriate training in business matters was also reported to account for the dismal 
performance of SBEs where most traders (65.9%) said that they had not been trained on 
business matters. An overwhelming majority of SBEs (69.3%) demonstrated eagerness to be 
trained on business matters by endorsing the training topics which were suggested to them. 
The study found opportunities for public libraries to collaborate and liaise with other 
stakeholders in ensuring capacity building for SBEs. 
8.2.2 Business information needs for SBEs in Meru County 
SBEs in Meru County were noted to be having a myriad of business information needs which 
were sectorial-specific. They were embedded in environmental factors, cultural factors and 
personality characteristics. The common needs were found to be about information on 
opportunity identification, information on funding and financial literacy, information on 
developing a business plan, information on managing business growth, information on market 
development, information on training opportunities, information on the required equipment, 
facilities and technology, information on succession planning, information on the 
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diversification of investment portfolio, the available business information sources and services, 
information on relevant networks and collaborations, information on institutional support and 
other intervention programmes. 
 
A deeper analysis showed that business information needs cut across all the stages of business 
development. The common ones among most of the SBEs were falling under pre-start and 
start-up stages. These included: information that helps in personal exploration and 
entrepreneurial motivation, identifying and clarifying a business opportunity, analysis of the 
competition, legal requirements of a business, suppliers information, customer characteristics 
information, demographic and location information, information on developing a business 
plan, information on relevant market entry strategies, information on the appropriate internal 
control systems, appropriate marketing mix for SBEs, the industry success factors, and 
financing information. Proper understanding of the diversity of business information needs that 
are specific to the SBEs’ sector is the starting point for effective provision of business 
information solutions. The understanding enables a public library to clearly comprehend the 
information domain which leads to high customisation of information services and better 
means of satisfying the business information needs of SBEs. 
8.2.3 Business information sources that are available at public libraries in Meru County 
The study established a wide range of business information sources and ranked their usage 
satisfaction levels to SBEs in Meru County. The sources were found to be statistically 
significant in addressing the business information needs. However, most SBEs were found to 
be poor users of business information sources. 
 
To fulfil the business information needs, most SBEs in Meru County were found to be 
consulting informal sources or places more than the formal ones. The majority of them were 
relying on information from suppliers, customers, internet, social media groups such as on 
Facebook, Instagram, LinkedIn, WhatsApp, fellow business colleagues, family members and 
friends. The more formal information sources consulted were from media (newspapers, TV, 
radio), newsletters, trade associations, print books, professional associations, government 
agencies, library, research databases, consultants, librarians, portals, commercial business 
information services and official websites. The informal information sources were eliciting 
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high satisfaction to SBEs. An overwhelming majority of SBEs (60.1%) in Meru County said 
that they had never used a public library for their business information needs while those who 
had used it indicated a satisfaction index of 83.1%. The poor non-use of a public library for 
business information was attributed to the low awareness, distance and public library staff 
being unfamiliar with information on business matters. The most common business 
information sources stocked by public libraries in Meru County were newspapers, general print 
books, bulletins, maps, journals, handbooks and public policy documents. The business books 
in print format that were available in public libraries in Meru County were found to be fairly 
current, easy to use, and accessible upon paying twenty shillings to gain entry into the library 
and twenty shillings for each book borrowed.  
 8.2.4 Business information services that are offered at public libraries to SBEs in Meru 
County  
The provision of business information services is statistically significant in addressing the 
business information needs and in providing solutions to the access problems. However, the 
general provision of business information services at public libraries in Meru County was 
found to have been below the expectations. It was noted that many public libraries in Meru 
County: 
• Did not have a website/page where business people would interact with information 
sources and staff, 
• Did not have an online Ask-A-Librarian service,   
• Had not subscribed to online business databases,  
• Did not have a Facebook/twitter/LinkedIn where business people would interact and 
socialize, 
• Were not receiving sufficient funding for supporting business information sources and 
services, 
• Did not have a dedicated business librarian who would be contacted by the business 
community for business information needs,   
• Were not offering outreach activities and events to small-scale business enterprises,  
• Were not providing tailored information services to the business community,  
• Were not providing selective business information services to the business community. 
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The staff working at public libraries in Meru County admitted that they were not very active 
in providing services to the business community while the majority of SBEs (60.1%) said that 
they had never been to a public library. Only a few of them admitted to having used a public 
library before. The study found a disconnect between the purposes/reasons for using a public 
library by SBEs and the value propositions that were being professed by public libraries (Table 
5.41 and 5.42). The various purposes or reasons for using a public library by SBEs are 
presented in Table 5.41, which reflects the underlying perceived value. Some of these purposes 
are related to jobs and careers. Although there were dominant aspects of health and education 
purposes in the use of public libraries, four out of the top ten purposes for using a public library 
by SBEs were related to businesses or business organisations. The study, however, observed 
poor awareness of the availability of information services at public libraries by SBEs. 
Establishment of the information services at public libraries as outlined in Table 5.39 was 
found to be significant in meeting the information needs of SBEs.  
 
• Business services librarian 
The study noted that although the majority of SBEs indicated the high significance of a 
business services librarian, the public libraries in Meru County had not engaged librarians who 
are dedicated to providing business information services to SBEs. The roles of a business 
services librarian are enormous and involve advising, coaching, mentoring, counselling, and 
offering reference and referral services, business consultancy services, as well as training 
business people on how to use internet sources for businesses information. 
 
• ICT facilities in libraries 
The effective provision of business information services requires adequate facilities and 
equipment. The status of ICT facilities and equipment at public libraries in Meru County were 
noted to be poor by the majority of library staff (60%). The installation and usage of Wi-Fi in 
some public libraries was reported to be very helpful and useful to users. It was, however, 
noted that many people who were using this facility in most cases were students and 
researchers. Few SBEs were using the facility for e-commerce and for other business related 
activities.  
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• Partnerships, collaborations and networks 
The study found weak partnerships and collaborations of public libraries with other 
stakeholders in the provision of business information services to SBEs in Meru County. The 
majority of public library staff said that their libraries did not have established strong working 
relationships with the enterprise development unit of the county government for the mutual 
benefit of the business community. Also lacking were linkages, collaborations and networks 
with local business schools, learning institutions and research organisations for access and 
dissemination of business research information, and for advisory and consultancy services. The 
study noted that there existed numerous institutions and organisations that support the small 
business sector in Kenya although the awareness of their existence was low among the SBEs. 
 
Despite the significance of networks and partnerships in the business development process as 
pointed out by the majority of SBEs, an overwhelming majority of SBEs (84.5%) admitted that 
they experienced difficulties in accessing relevant networks and collaborations, lacked 
institutional support and that they did not have sufficient information on relevant networks and 
collaboration opportunities that existed in Meru County. It was, however, noted that there was 
fair development of institutional frameworks in Kenya but their awareness among the SBEs 
was low. 
• Challenges in the provision of business information services to SBEs at public 
libraries  
The provision of business information services to SBEs is a key challenge at public libraries 
in Meru County. The challenges gyrate around inadequate information and infrastructure such 
as space, facilities and equipment. Other key challenges include: inadequate policies, limited 
funding, inadequate staff at public libraries, and lack of business community profiles, lack of 
information retrieval skills by SBEs and library staff, slow uptake of technology, poor 
promotion and outreach programmes, and lack of awareness of credible business information 
sources among public library staff. Public libraries were also encountering challenges which 
were being propelled by the underlying characteristics of SBEs, the general ignorance of SBEs 
in seeking business information, high business information illiteracy and the poor reading 
culture which was rampant in the community. 
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8.2.5 Accessibility of business information sources and services by SBEs at public 
libraries in Meru County 
The study established low level of accessibility to pertinent business information sources and 
services by SBEs in Meru County. The SBEs were also noted to be facing numerous challenges 
when accessing business information sources and services. These challenges are presented in 
Table 5.46. The outstanding challenges were deemed to include: limited skills in accessing and 
retrieving the needed business information, lack of awareness on what sources to consult and 
where to obtain them, distance and lack of knowhow on the use of ICT tools to retrieve 
information. Some features and characteristics of SBEs such as geographical dispersion and 
forms of business ownership were also contributing to the difficulties encountered in seeking 
and accessing business information sources and services. Lack of authoritativeness of 
information professionals was also noted as a hindrance to accessing business information 
where some SBEs shy away from using the library’s enquiry desk to avoid frustrations and 
unsatisfactory answers. Other attributes of staff which were reported to be hindering 
accessibility of information services were: unwelcoming and non-responsiveness attitudes, 
their conduct, mode of dressing, mannerism and behaviour. 
 
 The commonly used means of accessing business information by SBEs in Meru County were 
established (see Table 5.47). These included: making telephone calls to and from information 
providers; followed by listening to various media such as radio, TV; access of information 
from the internet; personal reading of the various business information materials; accessing 
information through social media networks that include Facebook, twitter, LinkedIn, 
WhatsApp; and face-to-face consultation with the information providers in that order. The 
choice and usage of these means were found to be dependent on various factors which were 
deemed to include: the nature of the information, level of education, the industry, level of 
engagement and commitment, sources and places of information. 
8.2.6 Proposed public library’s model for supporting the development of SBEs 
The study empirically verified the need for a public library model for supporting the 
development of SBEs. Consequently, a proposed model for public library’s support for the 
development of SBEs was proposed. It comprises of seven key components that include: the 
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public library; business information needs; business information sources; business information 
services; partnerships, collaborations, alliances, linkages and cooperation; marketing of 
business information sources and services; and monitoring and evaluation (see Figure 7.1).  
 
The model has synthesized and transfigured factors that influence the development of SBEs to 
outright information needs which are specific to each category of factors. On the training 
component, the study empirically established four forms of trainings and noted their relevancy 
in supporting the development of SBEs. A training module was hence proposed that focuses 
on building capacities in SBEs, public library staff and in employees of a business organisation.  
 
The analysis established the statistical significance of some key constructs of the proposed 
model. For example, business information sources/ places which provide business information 
sources and services, and the business information services - were all found to have a 
statistically significant relationship with the business information needs of SBEs. The business 
information needs were found also to be statistically significant in predicting the means of 
accessing business information. Business information services were found to be statistically 
significant in providing solutions to the challenges that were being encountered by SBEs when 
seeking and accessing business information, while the combination of environmental factors, 
cultural factors and personality characteristics were jointly statistically significant in impacting 
the income earned by SBEs. The results revealed a great need for a support system for all the 
factors that had significant relationship with the business information needs. The public library 
was therefore described as having a central role in providing the needed platform for 
facilitating the availability, affordability and the accessibility of business information. This 
study also identified several ways in which the public library could gainfully partner, 
collaborate, liaise and cooperate with various stakeholders towards supporting the 
development of SBEs (see section 7.3.5). Upon embracing the model, the study noted a great 
need for continuous monitoring and evaluation of the entire system of delivering sustainable 
support towards the development of SBEs. 
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8.3 Conclusions 
This section provides conclusions of the study in line with the research objectives. 
For research objective one which investigated the factors that influence the development of 
SBEs in Meru County, the study concluded that the development of SBEs is influenced by 
numerous factors which are anchored on environmental, cultural and personality 
characterictcs. These diverse factors affect each stage of small business development. Public 
libraries have a responsibility of facilitating the availability, affordability and accessibility of 
information resources and services that help in furnishing SBEs with information on the above 
three major factors, and that cut across all the stages of the small business growth. It was also 
clear that most of the SBEs in Meru County had no prior training on business matters and 
hence an overwhelming majority was relying on individual natural knowledge. This present 
opportunities for public libraries to partner and collaborate with other stakeholders in 
facilitating SBEs training on business matters with a purpose of building capacities, psyching 
them, and inculcating entrepreneurial attitudes and values that are necessary for creating a 
departure from the personal and cultural practices that inhibit entrepreneurial behaviours.  
The second objective was to explore the business information needs for SBEs in Meru County. 
It was concluded that the business information needs of SBEs were broadly financial and non-
financial information needs which cut across all the stages of the small business growth and 
were unique to each business sector/industry. To fulfil these needs, the majority of SBEs were 
relying on informal sources and places for information needs due to poor awareness of places 
and sources for business information. Public libraries were deemed to be better placed in 
addressing the numerous business information needs of SBEs by compiling business profiles 
which would help to inform the nature of information sources to stock and the kind of 
information services to provide. 
 
The research objective three aimed to determine the business information sources that were 
available at public libraries to SBEs in Meru County. The study found that public libraries in 
Meru County were not sufficiently stocked with business information sources. The few 
available sources were largely in print format whose scope cut across various sub-disciplines 
of the business domain. However, these resources were not frequently being utilized by SBEs. 
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Internet as a place and as a source for business information was gaining prominence among 
the SBEs. The study further concludes that public libraries have a role in enhancing and 
marketing their business collections, establishing business centres, facilitating technical 
competence and providing expert advice in order to maximize the utilization of both print and 
online business information sources. 
 
The fourth objective aimed to assess the business information services that are offered at public 
libraries to SBEs in Meru County. The study found that although business information services 
were paramount in meeting the diverse information needs of SBEs, the status of their provision 
in public libraries was in a destitute and desolate state. The main inhibiting challenges were: 
lack of appropriate policies, weak structures, inadequate funding, poor business information 
literacy skills, poor reading culture, weak marketing and promotion programmes, slow 
embracement of technology, and lack of profiles for the small-scale business community. 
Public libraries can improve the status by elevating their facilities/equipment, enhancing 
branding programmes, and ensuring adequate staffing, sufficient funding, good leadership, and 
by having responsive policies. They can also add value to their services by engaging qualified 
and knowledgeable business services librarians and embrace the use of ICT in enhancing their 
information services. These endeavours will be better achieved through partnerships and 
collaborations which will further facilitate enhancement of social support systems for SBEs.  
 
For research objective five which aimed to examine the accessibility to business information 
sources and services by SBEs at public libraries in Meru County, it was found that the 
availability and accessibility of business information sources and services at public libraries 
was statistically significant in supporting the development of SBEs. However, SBEs were 
found to be having serious challenges in accessing the business information sources and 
services at public libraries. The challenges included distance, poor awareness, inappropriate 
means of access and the lack of expertise and skills of accessing business information. Public 
libraries have a great task of lowering the barriers of access to business information sources 
and services and instituting measures that encourage gainful utilisation of business 
information. Free training of SBEs on information retrieval skills, and the provision of internet 
and Wi-Fi at public libraries are important steps towards lowering access barriers to online 
business information sources and services. 
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The last objective aimed to develop a public library’s model for supporting the development 
of SBEs in Meru County. A model of public library’s support for the development of SBEs 
was developed (see chapter seven). Proper systems and structure for supporting the 
development of SBEs were ascertained. Making the public library a place for business 
information, took a central stage in the proposed model. The overall model validates the public 
library as a development partner in the growth of the local economy. The study concludes that 
public libraries play very critical facilitative and functional roles in supporting the development 
of SBEs by providing business information solutions through partnerships and collaborations 
with other stakeholders. 
8.4 Recommendations 
This section provides a framework of recommendations based on the results of the study. The 
recommendations are provided for each research objective as presented below. 
8.4.1 Recommendations on the factors that influence the development of SBEs  
The significant influence of environmental factors, cultural factors and personality 
characteristics on the development of SBEs implies great need for SBEs to understand the 
various financial and non-financial solutions that are facilitated by information providers, 
national and county government. The public library as a community information provider 
needs to understand these factors and design appropriate information solutions with reference 
to the SBEs. The national and county government, through the Department of Enterprise 
Development, should establish and strengthen capacity building programmes, policies, 
institutional support, partnerships, networks, linkages and collaborations. It should also 
facilitate the access to financing information for SBEs, foster infrastructural development, 
enhance information symmetry, build markets, ensure fair competition, and lower the cost of 
doing business. The task of a public library in this endeavour is to solicit and facilitate access 
to the array of non-financial business information by the SBEs. As a place for information and 
knowledge for community development, public libraries should repackage and customise the 
acquired business information in order to address the specific information needs of business 
sectors/industries. The repackaging as noted in section 8.4.2, can be inform of hard and 
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electronic pamphlets, flayers and brochures which are designed for specific business 
sector/industry. 
 
To promote financial information symmetry among SBEs, public libraries should network and 
partner with financial institutions in order to facilitate availability and accessibility of financial 
information by SBEs. This enables many SBEs to utilize the various loan products which 
would go a long way in fostering growth and development of business ventures. The education 
and training programme on business matters is essential in fostering capacity development in 
SBEs. Through collaborations and partnerships, public libraries should embrace and 
implement the business training curriculum which has been proposed in section 7.3.4.1 in 
chapter seven. 
8.4.2 Recommendations on the business information needs for SBEs  
Deliberate measures are needed at the national and county government level to facilitate an 
equitable and systematic flow of both financial and non-financial information to SBEs. For 
example, the trade policies, SBE related legislations, government subsidies and other price-
cushioning directives should be communicated coherently from the national to the county 
government and then to the business community. Linkages with public libraries should 
henceforth be established to facilitate dissemination and accessibility of such information by 
the small-scale business community.  
 
Public libraries should profile the business community in order to fully understand the business 
information needs of SBEs. This can be done by inviting SBEs for business seminars and by 
maintaining reference interview records of SBEs which would ultimately provide credible 
business profiles. These profiles would enable public libraries to enhance their business 
collection and improve their information services and marketing programmes. Effective 
implementation of this mandate would require deliberate effort, expertise, consciousness, 
commitment and passion from all stakeholders who are involved in the entire support system. 
 
Positioning of the public library as a business community development resource centre is 
paramount. This can be realized by instituting initiatives such as providing information sources 
and services that are not only value-based but which are also sector-specific. Another 
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positioning strategy is repackaging of information which helps to make business information 
easy to use and understand. This can be achieved for example by synthesizing relevant 
information from different sources and producing customized pamphlets that are addressing 
specific information needs of SBEs who hails from particular business sectors such as 
horticulture, education, cosmetic, entertainment and hotel among others. The pamphlets can 
be produced in hard copies and distributed to target SBEs for free. Electronic versions of the 
same can be uploaded on the web page that is dedicated to supporting business development. 
This further helps to bring about high satisfaction and loyalty of SBEs to the information 
products and services that are provided by the public library. Also critical is the need to craft 
appropriate taglines and positioning statements that strongly resonate and communicate public 
library as a centre for all information needs of SBEs. The strategic mode of delivering the 
designed business solutions should utilize social media and other modern information 
communication technologies. All these efforts need to be spiced with continuous good 
customer service. 
8.4.3 Recommendations on the business information sources for SBEs at public libraries 
Public libraries need to allocate adequate funds for building business collections and for 
sustaining subscription of online business databases. There is also the need to re-evaluate their 
collection development policy in order to ensure continuous procurement of quality and 
relevant business information sources that cut across all sub-disciplines of the business domain, 
and that cover all stages of business development. The effective provision and gainful 
utilisation of business information sources by SBEs at public libraries need to focus on their 
value in terms of authenticity, reliability, currency, quality, timeliness, credibility, pertinence, 
convenience and affordability. Public libraries should consider the list of relevant business 
information stipulated in section 7.3.3 of chapter seven. 
 
National and county governments need to increase their funding for public libraries to enable 
them enrich and sustain the business collection. This would also support the acquisition of 
necessary facilities, infrastructure and equipment that facilitate and encourage the utilisation 
of business information sources for better business decisions. Public libraries should seek 
necessary support and collaborations with other stakeholders in order to empower its staff and 
SBEs with requisite technical skills which will ultimately enable SBEs to be effective and self-
333 
 
reliant in identifying, locating, interpreting, understanding and synthesizing business 
information.  
8.4.4 Recommendations on the business information services for SBEs at public libraries  
There is a need to establish profound and broad-based business information services at public 
libraries and institute measures that would interest SBEs to utilise the services (see section 
7.3.4, chapter seven). The scope of these services should include career and employment 
information services for employees of various business organisations and for other interested 
parties to afford them the opportunity to contribute to the economic development. The nature 
and status of these business information services should be guided by the appropriate standards 
of excellence, a service charter, and be benchmarked in order to meet or exceed users’ 
expectations.  
 
The value offered by staff at public libraries needs to be harmonised with the purposes/reasons 
for using a public library in order to ensure coherent value communication to the business 
community. Equally important are aggressive marketing strategies aimed at creating awareness 
of the business information services. The management of public libraries should ensure that 
adequate and competent information professionals are engaged in order to effectively support 
the provision of business information services. This should be strengthened by good 
leadership, flexible policies, good internal systems, lean organisation structures, good 
professional conduct, high ethical standards and staff conduct that is above reproach. Equally 
significant is the need to have the state of art ICT facilities to facilitate the effective provision 
of business information to SBEs. This will help to leverage the access to the internet by the 
public. 
 
In Kenya, devolution is slowly gaining shape and is largely focusing on building a strong local 
economy. Among the key requirement is the information and knowledge due to its ability to 
spur local economic growth and sustainability of the development goals. Public libraries need 
to perceive this as a golden opportunity of establishing strategic partnership with the county 
government in providing business information to SBEs whose enormous impact on the growth 
of the local and regional economy cannot be over-emphasized. Public libraries should also 
work closely with national and county government, workforce development agencies, 
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educational institutions, research organisations, non-government agencies, banks, private and 
public business organisations and other stakeholders in designing information solutions for the 
small-scale business community. The national and county government needs to come up with 
measures that nurture the introduction, strengthening and the promotion of institutional 
frameworks and other bodies that support the growth and development of SBEs. Public 
libraries should henceforth pick up such information and facilitate its dissemination and 
accessibility by the small-scale business community. 
8.4.5 Recommendation on accessibility of business information sources and services by 
SBEs at public libraries  
National and County government should institute measures and policy that makes the places 
that provide business information be more available and accessible. This can be realized, for 
example, by establishing many community-based libraries and by lowering the terms of 
availability of information sources at public libraries - which can be achieved through 
negotiations, partnerships and collaborations. Also required is internet connectivity and Wi-Fi 
installations in all public libraries. This will enhance access to online business information at 
public libraries. It will also go a long way in fostering the utilisation of social technologies 
such as Facebook, twitter, LinkedIn, WhatsApp, Instagram, wiki, the blog, and peer-to-peer 
networks to enrich access and sharing of business information. 
 
Skills deficiency in SBEs and staff when searching online databases, website and portals can 
be addressed through training. A training module has been proposed in this study (see section 
7.3.4.1 of chapter seven) and hence public libraries should embrace and implement the 
curriculum that has been proposed by this study. Public libraries should also hold capacity 
building workshops and seminars that are tailored to specific small business sector. Other 
critical measures include: establishment of the business resources centre/hub and ensure that 
the business inquiry desk is always manned by friendly, welcoming and customer-centric 
library staff. They should also be organising personal visits to business premises of the SBEs. 
This enables the creation of a rapport between public library staff and SBEs and also presents 
a great opportunity of encouraging SBEs to use public libraries for business information.   
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8.4.6 Recommendation on the proposed public library’s model for supporting the 
development of SBEs 
The study recommends full implementation of the proposed model at public libraries. The 
proposed model is presented in detail in chapter seven. The components in the model are 
ecosystem-based hence cordial partnership and unruffled implementation of the proposed 
model is paramount. The process of implementing the proposed model requires deliberate 
internal measures that aim at repositioning public libraries as community development centres 
and asserting their value to the SBEs. Also required is a policy framework that makes public 
libraries affordable, available and accessible. The effectiveness of this initiative require 
adequate funding, staffing, leadership, appropriate marketing strategies, cooperation, linkages, 
partnerships and collaborations as well as the establishment and strengthening of standards of 
service, service ethics, service appraisal and a service charter in all public libraries. 
8.5 Implications of this study on theories/models, practices and policies 
The findings of this study have far reaching implications on the theories/models, practices and 
policies mainly from the key players such as the public libraries, the small-scale business 
traders, the Meru County Government, the National Government and the schools of Library 
and Information Sciences (LIS). The major implications are presented below. 
8.5.1 Implications on theories/models  
The study has demonstrated the unique combination of the four theories, that is, the 1999 
Wilson’s theory/model of information seeking behaviour, the psychological theory of 
entrepreneurship, the sociological theory of entrepreneurship, and the economic theory of 
entrepreneurship in the discovery of the role that public libraries can play in supporting the 
development of the small-scale business enterprises. The theoretical constructs that are 
propagated by these theories were tested where information needs, education/training, 
environmental factors, culture and personality factors stood out eminently. The entire 
theoretical framework has also indicated that none of the three theories of entrepreneurship can 
singly and sufficiently explain the development of small-scale business enterprises. In this 
study, the three theories of entrepreneurship were combined with the 1999 Wilson’s 
theory/model of information seeking behaviour to explain the phenomena of investigation and 
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effectively guided this study. This helped to validate the relevance and application of each of 
the four theories in this study. The ultimate results revealed a myriad of business information 
needs of SBEs, of which, public libraries have the opportunities to address. Other measures for 
improving the provision, access and utilization of business information sources and services at 
public libraries were provided.  
 
Moreover, the study has effectively extended the existing models for the provision of 
information to the small-scale business community, particularly by the public libraries. The 
proposed public library’s model of supporting the development of SBEs comprises of seven 
components as discussed in chapter seven.  The model has provided the empirical mechanisms 
and measures that are needed at public libraries, and this has outright implications on the 
provision of information services at public libraries to the small-scale business community. It 
implies that all the components of the proposed model have to work as an ecosystem in order 
to deliver the required support for the development of SBEs, that is, none of the components 
can function singly or in isolation of some or other components. 
8.5.2 Implications on practices in the provision business information at public libraries   
As noted in chapter one section 1.9, the discussion in chapter six and seven, and the conclusions 
in section 8.3 of this chapter, the study has effectively validated the factors that influence the 
development of SBEs, wherein, the environmental factors were found to be having the greatest 
impacts followed by the cultural and the personality factors. Substantial insight and knowledge 
has been created where the understanding of these factors would enable the public libraries to 
provide relevant information solutions to the SBEs. To this end, public libraries have been 
challenged to change their approaches to the building of collection on business domain. The 
study has identified partnerships and collaborations as being critical in this endeavour. The 
partnerships and collaborations would also help in fostering the effective provision of 
information services to the small-scale business community.     
 
Generally, the development of SBEs contributes immensely to the national and regional 
economic development hence the need to ensure constant and reliable access to information 
that would help to nurture their growth. This implies the great need to prioritize resource 
allocations and funding of public libraries which largely serve as community information 
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centres. Kenya is a growing economy and is characterised by insufficient resources which also 
affect the funding of public institutions such as the public libraries. Public libraries should 
therefore source for partners who would cooperate and collaborate in supporting the 
availability, affordability and the accessibility of business collections. The success of such 
initiatives will require close liaison and mutual working relationship between public libraries 
and county government. These initiatives would ultimately lead to the establishment of well-
equipped business resource centres which would definitely revitalize the role of public libraries 
in business community development. Notably, the study has expounded the nature of business 
information sources and services that are expected at public libraries for access by the SBEs. 
 
This study has enormous implications on capacity building for both the SBEs and the staffs 
who work at public libraries. The capacity building programmes that have been recommended 
in this study would ensure that SBEs are empowered with requisite skills to enable them access, 
search, interrogate and gainfully utilise the resources and services in order to satisfy their 
business information needs. To a public library, the capacity building programmes will ensure 
that the staff are knowledgeable and possesses the necessary skills to guide the user 
information inquiry process.  
 
The results of this study also have implications on staffing where the engagement of a qualified 
business services librarian has been recommended. The business services librarian will among 
many other things provide customised information services to SBEs. This has further 
implications on the Schools of Library and Information Sciences (LIS). The LIS are henceforth 
expected to teach, train and prepare students for career in business librarianship. This translate 
to the need to revise the LIS curriculum appropriately.    
 
It was noted with concern that the population of Meru County was 1,356,301 million people 
while the public libraries were only three by 2015. This mean that the public libraries are very 
few and are austerely overstretched. There is a great need to open more branch libraries 
preferably one at each sub-county. The other implications are on the nature and the mode of 
business information services that are offered by public libraries to SBEs. In the first instance, 
the study has revealed the indispensable need for a welcoming environment and good facilities 
at public libraries. This implies the need to modernise public libraries and the need to equip 
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them with elegant facilities. Additionally, the behaviour, mannerisms, conduct and 
professional outlook of public library staffs determine their approachability by SBEs. This 
implicate on the essence for a public library’s code of conduct and ethics. In the second 
instance, the results of this study has pointed out the need to embrace modern ICT such as the 
social media and other real-time communication technologies for effective delivery of business 
information services to SBEs. Apart from implication on funding for ICT facilities and 
infrastructure, the trends further implicates on the training and development programmes for 
staff working at public libraries.   
 
8.5.3 Implications on policies for supporting the development of SBEs 
The initiative of supporting small-scale business enterprises is a strong strategy towards 
building strong local economies. It leads to job and wealth creation and ultimate eradication of 
poverty. The result of this study pointed out a great need for an effective policy and regulatory 
framework for supporting the development of SBEs. The policy implication encompasses 
different aspects of the critical areas which were identified in this study. These areas include: 
• Financing: The national and county government need to craft policies that would 
benefit the SBE sector in matters of financing. The SBEs have unique financing needs 
and challenges, and hence they require easy access to credit. Requirements for 
collateral by financing institutions inhibit the SBEs from pursuing the business loan 
products. Policy is required that would lower this requirement by creating enabling 
environment for alternative forms of funding such as the enterprise development fund, 
the youth fund and uwezo fund where money is loaned to groups of individuals who 
serve as guarantee for each other. Other alternative forms of financing that do not 
require collaterals, and which can be considered for established small-scale business 
venture include: invoice financing, local purchase order financing and business angles.      
• Education and training:  Policies that foster and nurture an enterprising culture are 
indispensable. Education and training helps the community to overcome social 
misplacement (brain drain) and displacement (wrong job) and largely guide on career 
choice and path. Policies are needed that introduce and encourage entrepreneurship 
education and literacy to people at early ages in order to entrench positive attitudes 
toward job and wealth creation. This has implication for all learning institutions such 
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as universities, tertiary colleges, polytechnics and schools (primary and secondary). 
The training of the small-scale business community on business matters also requires 
policy guidelines by the Enterprise Development Department in order to ensure 
relevant training topics are adequately covered and administered on all SBEs regardless 
of their physical location. The policy needs to focus on all facets of the small business 
sector.  
• Policies on support systems for the small-scale business sector: Policies are needed 
that articulate the role of key stakeholders in the SBEs’ support system. This ensures 
that the operational framework of each stakeholder focuses on creating a conducive 
environment and avenue for addressing the concerns of SBEs. The policy should cover 
the formation and operationalisation of all institutional supportive bodies, organisations 
and departments. Policy on coordination and oversight mechanisms of the support 
systems is equally important in order to ensure accomplishment of the broader goal on 
the growth of the small-scale business sector. The policy should cover and not be 
limited to the following support systems: 
o Institutional supportive bodies and departments 
o Advocacy groups 
o Business associations 
o Professional bodies  
o Consultancy and counselling service organisations for SBEs 
• Policy on the public library’s role in business community development: Policy that 
guides the public library’s contribution to the business community development is 
needed. Such policy will have implications for funding. This is because funding 
supports the collection development, staffing, ICT strategy and the establishment of 
business information sources and services. Another related policy is on dissemination 
and sharing of business information. The policy will ensure equitable access and 
dissemination of business information to all small-scale business enterprises regardless 
of their location and distance.  
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8.6 Recommendations for further studies 
The study on the role of public libraries in supporting the development of small-scale business 
enterprises was the first one of its kind in Kenya. The following research issues emerged during 
the study and required further investigation: 
• There is need to explore factors accounting for gender disparity in business information 
needs among SBEs in Meru County with an aim of mitigating them.  
• Engaging and running a small business venture is largely engraved in the 
entrepreneurial behaviour. These behaviours are better understood if they are studied 
over time. A longitudinal research is recommended in order to establish patterns, 
behaviour and underlying implications. 
• This study was based in Meru County only. A similar study should be replicated in 
other counties or nations in Africa. Alternatively, a comparative study should be carried 
out with other counties which have similar socio-economic conditions.  
• The proposed public library’s model for supporting the development of SBEs should 
be tested to form a case study. The case study can hence become the basis for further 
research and improvement of support services for SBEs. 
• Investigations are required to find ways of mitigating the cultural factors which stood 
out as key inhibitors to the performance and development of the SBEs in Meru County.  
8.7 Concluding remarks 
The purpose of this study was to investigate the role that public libraries could play in the 
development of small-scale business enterprises in Meru County, Kenya with a view to 
developing a model that would enable public libraries to effectively support the development 
of SBEs. Undoubtedly, SBEs contribute immensely to the national and regional economic 
growth in Kenya but their development is hampered by the lack of proper mechanisms and 
systems of addressing their business information needs. Public libraries have networks almost 
in all counties in Kenya which serve as community information centres, and are hence 
envisaged to be better placed in providing information solutions to SBEs. Despite such critical 
responsibility of contributing to community development, public libraries in Kenya lack proper 
mechanisms and demarcation in delivering this mandate; a situation that is hampering their 
support for the development of SBEs. Six objectives (see section 1.6) were therefore 
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formulated to guide the empirical investigation. The exploratory process was informed by four 
theories as discussed in chapter three. The pragmatic paradigm was applied in exploring the 
identified phenomena while the mixed methods approach and the survey research design were 
adopted in implementing the study.  
The main conclusion is that this study has theoretically and empirically revealed unutilised 
opportunities on how public libraries can contribute as key partners in the development of 
small-scale business enterprises. Notably, public libraries have facilitative and functional roles 
in supporting the development of SBEs by providing business information solutions by 
partnering and collaborating with other stakeholders. The uptake of the opportunities requires 
public libraries to craft responsive programmes that would enable them to profile the business 
information needs, solicit and disseminate business information, negotiate for the lowering of 
terms of availability of business information resources, enhance accessibility of business 
information, and design coherent systems of communicating value to SBEs. These initiatives 
require sufficient funding for collection development, adequate and qualified staffing, effective 
leadership, establishment of business resource centres and business information services, 
appropriate equipment and facilities as well as the unreserved commitment of providing 
tailored business information services.  
Most published literature on micro, small and medium business enterprises offers very little 
information on the nature of the service model that fits a public library for effective provision 
of business information to SBEs. However, this study has successfully developed a model of 
public library’s support for the development of SBEs. The model has seven key components 
which are: public library, business information needs, business information sources, business 
information services, partnerships, collaborations, alliances and cooperation, marketing of 
business information sources and services, and monitoring and evaluation. The proposed 
model is unique and the first one to contextualise the provision of business information to SBEs 
at public libraries in Meru County, Kenya. The adoption of this model in public libraries is 
envisaged to revolutionise the practices in Meru County and the entire Country which would 
spur the economic development. This model contribute largely to knowledge in business 
development discipline and has provided a springboard for further research. 
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The study accentuated the value of capacity building. Consequently, a training module for 
SBEs, public library staff and for employees of a business organisation has been proposed. The 
proposed training module which is presented in section 7.3.4.1 does not only contribute to 
knowledge but has pertinent implications on curriculum development at Schools of Library 
and Information Sciences. This is because the study suggests the need for LIS to prepare 
information professionals for career in business librarianship. It also implicate on the training 
and development programmes at public libraries for continuous retooling of information 
professionals. The use of ICT has been identified as a means to an end in the provision of 
business information to SBEs hence the need to modernise the facilities and ICT equipment at 
public libraries. Coherent measures and policies that are necessary in supporting the 
implementation of the proposed model have also been pointed out.   
The overall study has realised its purpose and objectives. It has confirmed that the public 
library, as a centre for community development, has numerous unutilised potentials and 
unexploited opportunities for delivering value to the small-scale business community. The 
specific roles of public libraries in this mandate have been outlined. Solutions to the main 
research problem have been established empirically while the research gaps which were 
initially identified during the empirical review of the relevant literature have been addressed. 
The research design and methodology used were effective in the implementation of this study 
and allowed for collection of credible data for analysis. The results of this study have 
underscored and confirmed the relevance of the 1999 Wilson’s theory/model of information 
seeking behaviour, the economic theory of entrepreneurship, the sociological theory of 
entrepreneurship and the psychological theory of entrepreneurship. Blending of these four 
theories in this study enabled the execution of an in-depth investigation of the main phenomena 
and the related constructs. Their application in this study, resulted to the expansion of some 
key phenomena such as information needs, education/training, environmental, cultural and 
personality factors. The findings of the study were consistent with the main argument of these 
theories. The study is the first one of its kind in Kenya to investigate the specific service model 
on how public libraries contribute to the development of small-scale business enterprises. The 
study however acknowledge some limitations since it was based in Meru, which is one of the 
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47 Counties in Kenya, and the lack of longitudinal study on SBEs in order to validate their 
entrepreneurial behaviour over a period of time. 
 
Finally, the relevance of this study (see section 1.9) is anchored in its originality value (see 
section 1.10) and its ultimate implications (see section 8.5) on the national and regional 
economic development. This study has conspicuously demonstrated the expanded role of a 
public library in the business community development by revealing the crucial value adding 
strategies and activities which would go a long way not only in changing the way public 
libraries are utilised by the SBEs, but  also in changing the way they are viewed by other 
community development partners. The study has in addition expounded the unique role of 
business services librarian and the use of ICT in the provision of business information. It has 
also underscored the value of collaborations in the provision of information solutions to SBEs, 
and created useful knowledge in business information domain. The study has also laid the 
foundation for further research.   
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Paul Maku Gichohi 
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University of South Africa 
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Appendix 3:  Cover letter 
Dear respondent, 
 
RE: Request to participate in the survey on the Role of Public Libraries in the 
Development of Small-Scale Business Enterprises in Meru County, Kenya 
 
I am a Doctor of Literature and Philosophy student in the Department of Information Science 
at the University of South Africa and I am conducting a research on “The Role of Public 
Libraries in the Development of Small-Scale Business Enterprises in Meru County, Kenya”. 
 
I am requesting your participation in my study by answering the attached questionnaire. Kindly 
respond to all questions as indicated. I have engaged three research assistants to help me 
distribute the questionnaires.  
 
The information provided will inform public libraries and county government on requisite 
measures and strategies for supporting the development of small-scale business enterprises. 
Kindly note that there are no wrong answers from the choices given. Your honest opinion will 
be very much appreciated. You are not required to write your name on the questionnaire. The 
information collected in this questionnaire will be used strictly for the purpose of this research 
and will be treated with utmost confidentiality. Feel free to ask for clarification where 
necessary from the person distributing the questionnaire or you can contact me through the 
contacts given below. 
 
Thank you, 
 
 
 
 
Paul Gichohi – 0721743969 or 0737155564, pmakuster@gmail.com; Facebook- 
paulgichohimaku 
 
Department of Information Science 
University of South Africa 
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Appendix 4:  Questionnaires for small-scale business traders 
 
Kindly mark with ‘X’ in the space provided for appropriate response on each question.  
Background Information 
 
1) Choose your local trading centre/town from the following 
• Kianjai [ 1  ]  
• Maua/Kangeta [  2 ]  
• Meru/ Makutano [  3  ]  
• Timau [ 4   ]  
• Nkubu [  5  ] 
 
2) Indicate your gender                     Male     [ 1   ]                                   Female [  2  ]  
 
3) Highest level of education completed is  
• I did not complete my primary education [  1  ]  
• Primary school certificate [   2 ]  
• O-level  or A-level certificate [  3  ] 
• College certificate [  4  ]  
• College diploma [ 5   ]  
• Bachelor degree from university [  6  ]  
• Postgraduate degree (Master or PhD) from university [ 7   ]  
 
4) Please select your age bracket 
• Between 20 and 30 years [  1  ] 
• Between 31 and 40 years [  2  ]  
• Between 41 and 50 years [  3  ]  
• Between 51 and 60 years [  4  ]  
• Between 61 and 70 years [  5  ]  
 
5) For how long has your business been in operation? 
[  1 ] 0 -1 year            [ 2  ] 2 - 4 year           [  3 ] 5 - 6 year              [ 4  ] 7 -10 year          [ 5  ] More than 10 year  
 
6) Indicate the form of your business organisation ownership 
• I am a sole proprietor ( I own the business alone) [ 1   ]  
• The business is jointly owned with other partners [  2  ]  
• It is a limited company [  3  ] 
  
7) Does your business employ other employees?  
• I have not employed anybody else in my business [  1  ]   
• I have 1 employee [  2  ]  
• I have 2 employees [  3  ]  
• I have between 3 to 5 employees [  4  ]   
• I have between 6 to 10 employees [  5  ]  
• I have between 11 to 20 employees [  6  ] 
• From 21 employees  and above [  7  ]  
  
8) Indicate the range of the amount of money you used when you started your current business (in Kenya 
shillings) 
• 3,000     –   5,000 [  1  ]  
• 4,000     –   10,000 [  2  ]  
• 11,000   –   20,000 [  3  ]  
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• 21,000   –   50,000 [  4  ]  
• 51,000   –   100,000 [ 5  ]  
• 101,000  –   200,000 [ 6   ]  
• 201,000  –   500,000 [  7  ]  
• 501,000  –   1,000,000 [  8  ] 
 
9) Kindly indicate the income range per month - the average range of income that you get (after paying 
rent and bills) from your business every month (in Kenya shillings) 
• 1,000    –   3,000   [ 1   ]  
• 3,100    –   5,000   [ 2   ]  
• 5,100    –   10,000 [ 3   ]  
• 11,000  –   20,000 [ 4   ]  
• 21,000  –   30,000 [  5  ]  
• 31,000  –   50,000 [ 6   ]  
• 51,000  –   75,000 [ 7   ]  
• 76,000  –   100,000 [  8  ]  
• 101,000  –   200,000 [ 9   ]   
 
Factors influencing the development of small-scale business enterprises 
10) Kindly indicate the extent to which each of the following factors affect the performance of your 
business.  
Factors affecting the development of small-scale business enterprises 
To a great 
extent 
(3) 
To a 
moderate 
extent (2) 
To a 
low 
extent 
(1) 
1. Limited funds to finance my business venture (shortage of capital) [  3 ] [  2  ] [  1  ] 
2. Lack of awareness of regulations, standards and other legislations 
affecting my business [  3 ] [  2  ] [  1  ] 
3. There are too many policies, regulations and requirements affecting my business [  3 ] [  2  ] [  1  ] 
4. High rate of licence fee charged by municipal council [  3 ] [  2  ] [  1  ] 
5. Lack of access to relevant information on how to do business better [  3 ] [  2  ] [  1  ] 
6. Lack of or poor market for my products and services [  3 ] [  2  ] [  1  ] 
7. I do not have information on relevant network and collaboration 
opportunities that are available for my business [  3 ] [  2  ] [  1  ] 
8. The cost of doing business is very high due to power bills, water bills, and high cost of living [  3 ] [  2  ] [  1  ] 
9. I don’t have enough skills in business matters [  3 ] [  2  ] [  1  ] 
10. The competition is very high [  3 ] [  2  ] [  1  ] 
11. High rate of rent on business premises [  3 ] [  2  ] [  1  ] 
12. Transportation of my products is a problem [  3 ] [  2  ] [  1  ] 
13. I have no idea on what kind of business information sources and services  that are available to help in improving the performance of my business  [  3 ] [  2  ] [  1  ] 
14. There is frequent climate changes [  3 ] [  2  ] [  1  ] 
15. The changing politics/political situation [  3 ] [  2  ] [  1  ] 
16. The wide use and change of technology [  3 ] [  2  ] [  1  ] 
17. High rate of insecurity in the area [  3 ] [  2  ] [  1  ] 
18. Absence of organisations or associations that can take care of my business-related grievances [  3 ] [  2  ] [  1  ] 
19. Frequent changes in customer preferences and tastes [  3 ] [  2  ] [  1  ] 
20. The cost of materials that I use is very high [  3 ] [  2  ] [  1  ] 
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11) To what extent does each of the following culture-related factors affect your business performance? 
 
Cultural factors affecting small-scale business enterprises 
To a great 
extent 
(4) 
To a 
moderate 
extent (3) 
To a low 
extent (2) 
Not at 
all 
(1) 
1. Traditional beliefs of my community [  4 ] [  3  ] [  2  ] [  1  ] 
2. Customs and taboos in my community [  4 ] [  3  ] [  2  ] [  1  ] 
3. Marriage issues and practices [  4 ] [  3  ] [  2  ] [  1  ] 
4. My religious faith and beliefs [  4] [  3  ] [  2  ] [  1  ] 
5. The widespread practice of witchcraft in my community [  4 ] [  3  ] [  2  ] [  1  ] 
 
12) To what extent does each of the following influence you to remain focused in your business? 
 
Personality characteristics  
To a 
great 
extent 
(4) 
To a 
moderate 
extent (3) 
To a low 
extent (2) 
Not at 
all 
(1) 
1.  I have a strong belief in myself [  4 ] [  3  ] [  2  ] [  1  ] 
2.  I have ability to face business risks without fear [  4 ] [  3  ] [  2  ] [  1  ] 
3.  I do not give up easily [  4 ] [  3  ] [  2  ] [  1  ] 
4.  What I achieve motivates me to move on  [  4 ] [  3  ] [  2  ] [  1  ] 
5.  The fact that I value independence (being my own boss) [  4 ] [  3  ] [  2  ] [  1  ] 
6.  The background of my education helps a lot [  4 ] [  3  ] [  2  ] [  1  ] 
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Sources of funds to finance a small-scale business enterprise 
 
13) How major was each of the following sources of funding to you when you were starting your current 
business? 
 The sources of funding for small-scale business enterprises 
 
Was a 
major 
source 
(3) 
Was a 
minor 
source 
(2) 
No, this 
was not 
applicable 
in my case 
(1) 
1. Personal savings from paid employment [  3  ] [  2  ] [  1  ] 
2. Personal savings from causal jobs, farming or other small undertakings [  3  ] [  2  ] [  1  ] 
3. Loan from crediting institutions such as banks, sacco, women/youth funds, 
etc. [  3  ] [  2  ] [  1  ] 
4. Got initial financial support from parents, relatives, and friends [  3  ] [  2  ] [  1  ] 
5. I used my inheritance portion/amount to start a business [  3  ] [  2  ] [  1  ] 
6. 
I used my work retirement money such as gratuity, pension or other work 
terminal benefits  [  3  ] [  2  ] [  1  ] 
7. I sold my shares in the stock market  [  3  ] [  2  ] [  1  ] 
8. I used merry-go-round money gotten during my turn [  3  ] [  2  ] [  1  ] 
9. I borrowed money from a shylock group [  3  ] [  2  ] [  1  ] 
10. I sold my property to finance the business [  3  ] [  2  ] [  1  ] 
11. Local purchase order financing: I got orders  from my clients then I asked the bank to finance me in order to meet my orders [  3  ] [  2  ] [  1  ] 
12. Invoice financing: I submitted all suppliers’ invoices to the bank and I asked the bank to finance me in order to settle those invoices [  3  ] [  2  ] [  1  ] 
13. Venture capitalist: I got a venture capitalist person(s) who agreed to finance 
my business idea with his/her money for a stake in the income generated. [  3  ] [  2  ] [  1  ] 
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Business Information Needs 
 
14) How significant were each of the following types of business information to your business operations 
at inception?  
The information needed in business operations 
Significant 
(3) 
Moderately 
Significant 
(2) 
Not 
significant 
(1) 
1. How to identify business opportunities [  3  ] [  2  ] [  1  ] 
2. How to write a good business plan [  3  ] [  2  ] [  1  ] 
3. The information on equipment, facilities and technology needed in 
a business [  3  ] [  2  ] [  1  ] 
4. Information on financing a small business venture [  3  ] [  2  ] [  1  ] 
5. Regulations, standards and other legislations requirements for a 
small business [  3  ] [  2  ] [  1  ] 
6. Information on how to market products and services of a business [  3  ] [  2  ] [  1  ] 
7. Information on relevant network and collaboration opportunities that can help to boost business performance [  3  ] [  2  ] [  1  ] 
8. 
Information on available institutional support and  county 
government intervention programmes and services that are of 
assistance to small-scale business enterprises 
[  3  ] [  2  ] [  1  ] 
9. Information on how to nurture growth of a small  business [  3  ] [  2  ] [  1  ] 
10. Information on how to conduct market research for a small  business [  3  ] [  2  ] [  1  ] 
11. Information on how to effectively manage a small-scale business 
venture [  3  ] [  2  ] [  1  ] 
12. Information on how to manage cash flows in a  small business  [  3  ] [  2  ] [  1  ] 
13. Information on training opportunities available in the county to add business skills [  3  ] [  2  ] [  1  ] 
14. The kind of business information sources and services  available for  business and where to get them [  3  ] [  2  ] [  1  ] 
15. Information on how to minimize/mitigate risks and disasters in a 
small business [  3  ] [  2  ] [  1  ] 
16. Information on how to diversify investment ventures (how to invest 
money in different projects) [  3  ] [  2  ] [  1  ] 
17. Any other, specify 
 
Sources consulted and/or places visited for business information 
 
15) Are you aware of where (places) to obtain information that can assist your business to grow? 
Yes   [  1  ]                      No [  2  ] 
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16) What is your level of awareness of each of the following places/providers of information that can assist 
your business? 
Providers/places where one can obtain business information 
Very 
much 
aware (3) 
Less 
aware 
(2) 
Not aware (1) 
1.  District Documentation and Information Services [  3  ] [  2  ] [  1  ] 
2.  Public library /community library [  3  ] [  2  ] [  1  ] 
3.  Municipal council offices [  3  ] [  2  ] [  1  ] 
4.  Department of Trade and Enterprise Development under the county government [  3  ] [  2  ] [  1  ] 
5.  Internet [  3  ] [  2  ] [  1  ] 
6.  Church [  3  ] [  2  ] [  1  ] 
7.  College or university  business libraries [  3  ] [  2  ] [  1  ] 
8.  Non-Government Organisations (NGO) [  3  ] [  2  ] [  1  ] 
9.  National Bureau of Statistics [  3  ] [  2  ] [  1  ] 
10.  Other libraries apart from public/community libraries [  3  ] [  2  ] [  1  ] 
11.  National archives [  3  ] [  2  ] [  1  ] 
12.  Fellow businessmen/women [  3  ] [  2  ] [  1  ] 
13.  Bookshops [  3  ] [  2  ] [  1  ] 
14.  From customers [  3  ] [  2  ] [  1  ] 
15.  From suppliers [  3  ] [  2  ] [  1  ] 
16.  Social media groups such in Facebook, Instagram, WhatsApp [  3  ] [  2  ] [  1  ] 
17.  Commercial business information centres [  3  ] [  2  ] [  1  ] 
18.  Any other, please specify  
 
17) On each of the following places/providers of information that can assist your business, indicate how 
often you consult and/or visit each of them. 
 Providers/places where one can obtain business information  
Once a 
month (4) 
Once a 
week (3) 
Daily 
(2) 
I have 
never 
used it (1) 
1. District Documentation and Information Services [  4  ] [  3  ] [  2  ] [ 1   ] 
2. Public library /community library [  4  ] [  3  ] [  2  ] [ 1   ] 
3. Municipal council offices [  4  ] [  3  ] [  2  ] [ 1   ] 
4. Department of Trade and Enterprise Development under the 
county government [  4  ] [  3  ] [  2  ] [ 1   ] 
5. Internet [  4  ] [  3  ] [  2  ] [ 1   ] 
6. Church [  4  ] [  3  ] [  2  ] [ 1   ] 
7. College or university  business libraries [  4  ] [  3  ] [  2  ] [ 1   ] 
8. Non-government organisations (NGO) [  4  ] [  3  ] [  2  ] [ 1   ] 
9. National Bureau of Statistics [  4  ] [  3  ] [  2  ] [ 1   ] 
10. Other libraries apart from public/community libraries [  4  ] [  3  ] [  2  ] [ 1   ] 
11. National archives [  4  ] [  3  ] [  2  ] [ 1   ] 
12. Fellow businessmen/women [  4  ] [  3  ] [  2  ] [ 1   ] 
13. Bookshops [  4  ] [  3  ] [  2  ] [ 1   ] 
14. From customers [  4  ] [  3  ] [  2  ] [ 1   ] 
15. From suppliers [  4  ] [  3  ] [  2  ] [ 1   ] 
16. Social media groups such in Facebook, Instagram, WhatsApp [  4  ] [  3  ] [  2  ] [ 1   ] 
17. Commercial business information centres [  4  ] [  3  ] [  2  ] [ 1   ] 
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18) On each of the following places/providers of information that can assist you with business information, 
indicate the extent of your satisfaction with the services you received for your business information 
needs. 
The providers /places of business information 
Very 
Satisfied 
(4) 
Satisfied 
(3) 
Not 
satisfied 
(2) 
No 
comments: 
I have 
never  used 
it (1) 
1. District Documentation and Information Services [  4  ] [  3  ] [  2  ] [ 1  ] 
2. Public library/community library [  4  ] [  3  ] [  2  ] [ 1  ] 
3. Municipal council offices [  4  ] [  3  ] [  2  ] [ 1  ] 
4. Department of Trade and Enterprise Development under the 
county government [  4  ] [  3  ] [  2  ] 
[ 1  ] 
5. Internet [  4  ] [  3  ] [  2  ] [ 1  ] 
6. Church [  4  ] [  3  ] [  2  ] [ 1  ] 
7. College or university  business libraries [  4  ] [  3  ] [  2  ] [ 1  ] 
8. Non-Government Organisations (NGO) [  4  ] [  3  ] [  2  ] [ 1  ] 
9. National Bureau of Statistics [  4  ] [  3  ] [  2  ] [ 1  ] 
10. Other libraries apart from public/community libraries [  4  ] [  3  ] [  2  ] [ 1  ] 
11. National archives [  4  ] [  3  ] [  2  ] [ 1  ] 
12. Fellow businessmen/women [  4  ] [  3  ] [  2  ] [ 1  ] 
13. Bookshops [  4  ] [  3  ] [  2  ] [ 1  ] 
14. From customers [  4  ] [  3  ] [  2  ] [ 1  ] 
15. From suppliers [  4  ] [  3  ] [  2  ] [ 1  ] 
16. Social media groups such in Facebook, Instagram, WhatsApp [  4  ] [  3  ] [  2  ] [ 1  ] 
17. Commercial business information centres [  4  ] [  3  ] [  2  ] [ 1  ] 
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19) How satisfied are you on each of the following sources of information for your business? 
 
Business information sources 
Very 
Satisfied 
(4) 
Satisfied 
(3) 
Not 
satisfied 
(2) 
No 
comments: I 
have never  
used it (1) 
1. Internet sources [  4  ] [  3  ] [  2  ] [ 1  ] 
2. Journals [  4  ] [  3  ] [  2  ] [ 1  ] 
3. Books [  4  ] [  3  ] [  2  ] [ 1  ] 
4. Reports and bulletins [  4  ] [  3  ] [  2  ] [ 1  ] 
5. Statutes and other legislations [  4  ] [  3  ] [  2  ] [ 1  ] 
6. Information obtained from District Documentation and Information Services [  4  ] [  3  ] [  2  ] 
[ 1  ] 
7. Information obtained from National Bureau of Statistics [  4  ] [  3  ] [  2  ] [ 1  ] 
8. Information materials available at public library/community library [  4  ] [  3  ] [  2  ] 
[ 1  ] 
9. Information obtained from municipal council offices [  4  ] [  3  ] [  2  ] [ 1  ] 
10. Information obtained from the Department of Trade and Industry under the county government [  4  ] [  3  ] [  2  ] 
[ 1  ] 
11. Information obtained from business partners and 
colleagues  [  4  ] [  3  ] [  2  ] 
[ 1  ] 
12. Information received from customers and friends [  4  ] [  3  ] [  2  ] [ 1  ] 
13. Information received from suppliers [  4  ] [  3  ] [  2  ] [ 1  ] 
14. Information obtained from government and county website [  4  ] [  3  ] [  2  ] [ 1  ] 
15. Information obtained from family members [  4  ] [  3  ] [  2  ] [ 1  ] 
16. Information obtained from social networks such as  Facebook, twitter, WhatsApp, LinkedIn and others [  4  ] [  3  ] [  2  ] 
[ 1  ] 
17. Information obtained from media (such as  newspapers, TV, radio, newsletters) [  4  ] [  3  ] [  2  ] 
[ 1  ] 
18. Information obtained from trade associations [  4  ] [  3  ] [  2  ] [ 1  ] 
19. Information obtained from professional associations [  4  ] [  3  ] [  2  ] [ 1  ] 
20. Information disseminated through the church on businesses [  4  ] [  3  ] [  2  ] 
[ 1  ] 
21. Information materials available at college or university libraries [  4  ] [  3  ] [  2  ] 
[ 1  ] 
22. Information materials available from my personal library [  4  ] [  3  ] [  2  ] [ 1  ] 
23. My individual natural general knowledge on businesses [  4  ] [  3  ] [  2  ] [ 1  ] 
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20) To what extent do you feel that each of the following topics of training is significant to you in order to 
be effective in your business?  
The training topic areas for small-scale business traders 
Significant 
(3) 
Moderately 
Significant (2) 
Not 
significant (1) 
1. Ways of starting/establishing a small business  [  3  ] [  2  ] [  1  ] 
2. Training on viable sources of finances to start and run a small business [  3  ] [  2  ] [  1  ] 
3. How to stock a small business [  3  ] [  2  ] [  1  ] 
4. How to development a business plan [  3  ] [  2  ] [  1  ] 
5. How to manage cash flow in a business [  3  ] [  2  ] [  1  ] 
6. Strategies of attracting and maintaining customers [  3  ] [  2  ] [  1  ] 
7. How to handle debts in a small business [  3  ] [  2  ] [  1  ] 
8. How to come up with a long-term plan of a small business  [  3  ] [  2  ] [  1  ] 
9. How to market business products and services  [  3  ] [  2  ] [  1  ] 
10. How to manage savings in a small business [  3  ] [  2  ] [  1  ] 
11. How to manage quality issues in a small business enterprise [  3  ] [  2  ] [  1  ] 
12. How to cope with competition [  3  ] [  2  ] [  1  ] 
13. How to manage financial risks and debtors in a small business [  3  ] [  2  ] [  1  ] 
14. How to evaluate performance of a small business [  3  ] [  2  ] [  1  ] 
15. How to manage incremental growth of a small business  [  3  ] [  2  ] [  1  ] 
16. Effective handling of business expenditures and overheads  [  3  ] [  2  ] [  1  ] 
17. How to handle and manage employees in a small business [  3  ] [  2  ] [  1  ] 
18. Owner-supplier relationship management -  how to relate well 
with suppliers  [  3  ] [  2  ] [  1  ] 
19. Preparing, mitigating  and handling disasters affecting small business enterprises [  3  ] [  2  ] [  1  ] 
20. Insurance information for small business enterprises [  3  ] [  2  ] [  1  ] 
21. How to solicit for networks, collaborations and partnerships to improve performance of  a small business [  3  ] [  2  ] [  1  ] 
22. Succession planning for a small-scale business [  3  ] [  2  ] [  1  ] 
 
Accessibility of business information by small-scale business enterprises 
 
21) Do you encounter challenges when looking for or accessing information on business matters? 
Yes [  1  ]                      No [  2  ] 
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22) Kindly indicate the extent to which each of the following is a challenges to you when seeking for 
information on businesses  
Challenges that small-scale business enterprises encounter 
when seeking/obtaining business information 
It is a 
major 
challenge 
(4) 
Is an 
average 
challenge 
(3) 
It is a 
minor 
challenge 
(2) 
It is not a 
challenge 
to me (1) 
1. I don’t know where to obtain information related to my business [  4  ] [  3  ] [  2  ] [  1   ] 
2. I am not sure whether the business information I need 
exists [  4  ] [  3  ] [  2  ] [  1   ] 
3. The  information on starting and running a business 
venture is usually not given out easily [  4  ] [  3  ] [  2  ] [  1   ] 
4. It takes too long to obtain information on businesses from the providers [  4  ] [  3  ] [  2  ] [  1   ] 
5. I have no time to visit places that provide information on businesses [  4  ] [  3  ] [  2  ] [  1   ] 
6. Information on businesses is sometimes sold and I do not have the money to buy it [  4  ] [  3  ] [  2  ] [  1   ] 
7. The information obtained does not address my specific business problems [  4  ] [  3  ] [  2  ] [  1   ] 
8. I have limited skills in seeking or searching for information on businesses [  4  ] [  3  ] [  2  ] [  1   ] 
9. I do not like reading hence it is difficult to obtain information on businesses from written materials [  4  ] [  3  ] [  2  ] [  1   ] 
10. I am too busy and occupied such that, I don’t get time to 
read materials that contain information on businesses [  4  ] [  3  ] [  2  ] [  1   ] 
11. I do not know what kind of sources of information on businesses are available to help me in my business venture [  4  ] [  3  ] [  2  ] [  1   ] 
12. The places/providers of information on businesses are far from where my business is located [  4  ] [  3  ] [  2  ] [  1   ] 
13. The people who provide information on businesses do not 
appear to be well informed  [  4  ] [  3  ] [  2  ] [  1   ] 
14. The language used in sources for information on businesses is difficulty for me to understand  [  4  ] [  3  ] [  2  ] [  1   ] 
15. 
I have a challenge in using the modern information 
retrieval gadgets such as smart phones, ipads, tablets and 
computers in obtaining information on businesses 
[  4  ] [  3  ] [  2  ] [  1   ] 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
374 
 
23) How easy is it to get or access the following types of business information as far as you are concerned? 
The information needed in business operations 
Very easy to 
get/high 
level of 
accessibility 
(3) 
Moderately 
easy to 
get/medium 
level of 
accessibility 
 (2) 
Difficult to get 
/low level of 
accessibility 
 (1) 
1. How to identify business opportunities [  3  ] [  2  ] [  1  ] 
2. How to write a good business plan [  3  ] [  2  ] [  1  ] 
3. The information on equipment, facilities and technology 
needed in a my business [  3  ] [  2  ] [  1  ] 
4. Information on financing a small business venture [  3  ] [  2  ] [  1  ] 
5. Regulations, standards and other legislation requirements for a small business [  3  ] [  2  ] [  1  ] 
6. Information on how to market products and services of a business [  3  ] [  2  ] [  1  ] 
7. Information on relevant networks and collaboration 
opportunities that can help to boost a business [  3  ] [  2  ] [  1  ] 
8. 
Information on available institutional support and  county 
government intervention programmes and services that are 
of assistance to small-scale business enterprises 
[  3  ] [  2  ] [  1  ] 
9. Information on how to nurture growth of a small  business [  3  ] [  2  ] [  1  ] 
10. Information on how to conduct market research for a small business [  3  ] [  2  ] [  1  ] 
11. Information on how to effectively manage a small business venture [  3  ] [  2  ] [  1  ] 
12. Information on how to manage cash flows in a  small business  [  3  ] [  2  ] [  1  ] 
13. Information on training opportunities available in the 
county for adding business skills [  3  ] [  2  ] [  1  ] 
14. The kind of business information sources and services  
available for  a business and where to get them [  3  ] [  2  ] [  1  ] 
15. Information on how to minimize/mitigate risks and disasters in a small business [  3  ] [  2  ] [  1  ] 
16. Information on how to diversify investment ventures [  3  ] [  2  ] [  1  ] 
17. Any other, specify 
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Means of obtaining business information 
24) How often do you use the following means to access business information sources and services?  
Means of obtaining business information 
Very 
often (5) 
Often 
(4) 
Rare 
(3) 
Very 
rare (2) 
Never 
(1) 
1. Making telephone calls to and from  information providers [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
2. Sending e-mails to and from  information providers [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
3. Having a face-to-face consultation with the information providers [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
4. Accessing information on businesses from the internet, any time and from anywhere  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
5. Attending business, forums, trainings, workshop and 
seminars [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
6. Attending public barazas [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
7. By physically going to public/community  libraries to obtain information on businesses without charges [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
8. By physically going to other libraries that are nearer [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
9. Reading the business information material myself [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
10. Through social media networks such as Facebook, twitter, LinkedIn  and WhatsApp [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
11. Through Ask-A-Librarian and other online chats [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
12. By listening to various media e.g. radio, TV, etc. [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
13. By having resource persons visiting me at my business premises [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
14. Through my church [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
 
25) To what extent do you think the availability and accessibility of business information sources and 
services at public libraries is significant in the development of small-scale business enterprises in your 
County?  
[  1   ]   Not significant  at all 
[  2   ]   Not significant 
[  3   ]    Moderately significant 
[  4   ]    Significant 
[  5   ]  Very significant 
 
Provision of business information to small-scale business enterprises by public libraries 
 
26) When is the last time you visited a public/community library in your county? 
[  1   ]   Very often 
[  2   ]   Once in the last three months 
[  3   ]    Once in the last six months 
[  4   ]    A year ago 
[  5   ]  More than three years ago 
[  6   ]  I have never been to a public/community library  
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27) For each of the following purposes of using a public/community library, indicate your honest opinion 
(‘Yes’ or ‘No’) on the reasons for which one should use public/community library.  
No Purposes Yes No 
1.  For educational purposes (for homework or reading for exams) [  2  ] [  1  ] 
2.  Leisure and entertainment  [  2  ] [  1  ] 
3.  Get  information on health issues  [  2  ] [  1  ] 
4.  Get  information on agriculture  [  2  ] [  1  ] 
5.  Get  information on business matters [  2  ] [  1  ] 
6.  Get  information on online government services  [  2  ] [  1  ] 
7.  Get  information on politics   [  2  ] [  1  ] 
8.  Get local news/information  [  2  ] [  1  ] 
9.  Just to read -  reading services [  2  ] [  1  ] 
10.  Obtain international or national  news/information  [  2  ] [  1  ] 
11.  To conduct a job search or write a cv  [  2  ] [  1  ] 
12.  To look for information on starting or running a business  [  2  ] [  1  ] 
13.  To help children do homework  [  2  ] [  1  ] 
14.  To communicate with distance friends or relatives  [  2  ] [  1  ] 
15.  It is a safe place for my child to spend time  [  2  ] [  1  ] 
16.  To meet people and friends [  2  ] [  1  ] 
17.  To hold meetings  [  2  ] [  1  ] 
18.  To surf the internet [  2  ] [  1  ] 
19.  To type my work [  2  ] [  1  ] 
20.  To relax and rejuvenate the mind [  2  ] [  1  ] 
21.  For social enjoyment [  2  ] [  1  ] 
22.  Any other (specify) 
 
 
28) As a business person, state any two kinds of business information services you expect from a 
public/community library 
________________________________________________________________________ 
________________________________________________________________________ 
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29) To what extent do you feel that the following measures are significant at public/community library in 
order to support the development of small-scale business enterprises in your county?  
Measures needed at public/community library in order to support the 
development of small-scale business enterprises 
Significant 
(3) 
Moderately 
Significant 
(2) 
Not 
significant 
(1) 
1. Ensure a dedicated librarian who has business background to address information needs of the business community [  3  ] [  2  ] [  1  ] 
2. The business librarians to coach, mentor and train business people on how to use internet sources for information on businesses  [  3  ] [  2  ] [  1  ] 
3. 
Establishment of business corners where all information materials 
related to businesses are kept, and related information service is 
offered for free 
[  3  ] [  2  ] [  1  ] 
4. Public libraries to offer business consultancy, reference and referral 
services to small-scale business community [  3  ] [  2  ] [  1  ] 
5. Equip public library with current business information materials (both print and via internet) [  3  ] [  2  ] [  1  ] 
6. Library to set up a meeting room where business partners can meet to discuss business matters without being charged [  3  ] [  2  ] [  1  ] 
7. Provide computers/ipads/tablets that are connected to the internet for business people to use at public/community libraries [  3  ] [  2  ] [  1  ] 
8. 
Library to conduct/coordinate/organise periodic business trainings, 
workshop and seminars that are specific to particular types of business 
community 
[  3  ] [  2  ] [  1  ] 
9. Library to organise business competition events to promote business information services to small-scale business traders [  3  ] [  2  ] [  1  ] 
10. Ensure interactive and updated public library’s website with a page for local business community [  3  ] [  2  ] [  1  ] 
11. Open more community libraries in local areas where business people 
can access them with ease and without travelling long distances [  3  ] [  2  ] [  1  ] 
12. Public libraries to be carrying out market research and provide market intelligence information services to small-scale business traders [  3  ] [  2  ] [  1  ] 
13. 
Public libraries to network and collaborate with research 
organisations and local university business schools for dissemination 
of business research information and for advisory services to the local 
business community 
[  3  ] [  2  ] [  1  ] 
14. 
Public libraries to allocate sufficient funding for supporting the 
provision of business information sources, services and programmes 
to local business community 
[  3  ] [  2  ] [  1  ] 
15. Libraries to conduct annual assessment to evaluate the impacts of its business information sources and services on the business community [  3  ] [  2  ] [  1  ] 
16. Any other, specify 
 
30) Feel free to state here what you think should be done at public/community libraries in order for them 
to provide effective business information sources and services that supports the development of small-
scale business enterprises in your county. 
________________________________________________________________________ 
________________________________________________________________________ 
Thank you very much for your valuable time and responses. 
Paul Gichohi – 0721743969 or 0737155564, pmakuster@gmail.com; Facebook- 
paulgichohimaku 
 
378 
 
Appendix 5:  Questionnaire for public library staff 
 
Kindly mark with an ‘X’ in the space provided for appropriate response on each 
question.  
Background information 
 
1) Choose the library in which you work from the following  
• Timau Community Library [ 1   ]  
• Mikumbune Community Library [ 2   ]  
• Meru District Library [ 3   ]  
 
2) Indicate your gender                 Male [  1  ]                     Female [ 2   ]      
 
3) What is your current position in the library? 
• Librarian in-charge of the library [ 1   ]  
• Senior Librarian [ 2   ]  
• Librarian [ 3   ]  
• Assistant Librarian [  4  ] 
• Senior Library Assistant [ 5   ]  
• Library Assistant [ 6   ]  
• Library Attendant/Clerk [  7  ]  
• Others, please specify_______________________________________________ 
 
4) What is your highest completed level of education?  
• Did not complete my primary education [  1  ]  
• Primary school certificate [ 2   ]  
• O-level/A-level certificate [  3  ]  
• College certificate in library studies/science[ 4   ]  
• College diploma in library studies/science[ 5   ]  
• Bachelor degree from university in library studies/science[ 6   ]  
• Postgraduate degree (Master or PhD) in library studies/science [ 7   ]  
 
5) What are your years of work experience in the library? 
• Less than six months [ 1   ]  
• Between 1 and 2 years [  2  ]  
• Between 3 and 7 years [ 3   ]  
• Between 8 and 10 years [  4  ]  
• Between 11 and 15 years [  5  ]   
• Between 16  and 35 years [  6  ]   
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6) The following statements are on how a public library contributes value in community development.  
Provide honest opinion by indicating your degree of agreement based on how each is evident in your 
library. 
No Benefits/value of a public library to the 
community 
Strongly 
agree (5) 
Agree 
(4) 
Neutral 
(3) 
Disagree 
(2) 
Strongly 
disagree 
(1) 
1. Develop a reading culture and lifelong learning [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
2. Build capacity (skills) in people through various 
training programmes [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
3. Provide forum for public to learn new ideas  [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
4. Provide helpful information for schools and 
general learning  [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
5. Provide helpful information on available jobs and 
other opportunities  [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
6. Keep public updated   [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
7. Train people on how to use computers [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
8. Provide conducive place to read and revise for 
exams  
[  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
9. Provide helpful information on health and 
wellness  [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
10. Provide helpful information on business matters 
and commerce  [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
11. Provide helpful information on agriculture  [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
12. Provide helpful information on politics  [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
13. Provide helpful information on community 
matters and culture [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
14. Equip public with  information searching skills  [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
15. Connect people with professional support  [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
16. Provide access to valuable intellectual resources, 
local content  that otherwise would be hard to find  [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
17. Help people  to make contacts and network with 
others [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
18. Provide environment for social interaction  [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
19. Provide CSR projects for community 
development [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
20. Provide access to e-government information and 
services [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
21. Help children to do homework [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
22. Provide a place for social enjoyment, leisure, 
relaxation and rejuvenation the minds  [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
23. Provide a safe place to hold meetings [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
24. A place for local news and information [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
25. Provide free access to online electronic databases 
to the public  [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
26. A place to read e-mails [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
27. A place to check e-commerce updates and orders [  5  ] [  4  ] [  3  ] [  2   ] [  1   ] 
28. Any other, specify 
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7) Kindly evaluate the conditions of the following aspects of your library in order to effectively serve the 
needs of the public. Your honest evaluation is appreciated. 
No Conditions of library facilities Excellent (5)  
Good 
(4) Poor (3) 
Very 
Poor (2) 
No 
comment 
(1) 
1.  Library facilities and equipment [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
2.  Library space [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
3.  Library opening hours [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
4.  The outer design  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
5.  The interior design of service points [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
6.  The design of the library’s website [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
7.  The signage in the library [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
8.  Colour used on the walls of the library [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
9.  Nature and ambience of toilets in the library [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
10.  Nature and ambience of recreation facilities [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
11.  Nature and ambience of adult section of the library [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
12.  Nature and ambience of computer area [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
13.  The arrangement of seats, tables shelves, and 
computers [  5  ] [  4  ] 
[  3  ] [  2  ] [  1  ] 
14.  The arrangement of books on the shelves  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
15.  The dressing of library staff [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
16.  Librarians’ competence [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
17.  Quality of books [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
18.  Quantity/numbers of books [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
19.  Kinds of journals, magazine and newspapers [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
20.  Quantity and quality of other collections (CDs, 
DVDs, audio-tapes, flash cards, etc.) [  5  ] [  4  ] 
[  3  ] [  2  ] [  1  ] 
21.  Range of online databases and other resources [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
22.  Events, activities and occasions organised by the 
library [  5  ] [  4  ] 
[  3  ] [  2  ] [  1  ] 
23.  Computers and other related equipment [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
24.  Computer software such as Microsoft packages [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
25.  Librarian expertise in working with computers [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
26.  Librarians’ responsiveness when they are 
requested for assistance on the use of computers [  5  ] [  4  ] 
[  3  ] [  2  ] [  1  ] 
27.  Librarians’ responsiveness when they are 
responding to general queries from library users [  5  ] [  4  ] 
[  3  ] [  2  ] [  1  ] 
28.  Hospitability and welcoming aspects of the library [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
29.  Outreach programmes and activities of the library [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
30.  Public goodwill [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
 
Library’s support to small-scale business enterprises 
 
8) Have you personally ever been involved in providing business information sources and services to the 
small-scale business traders in your library? 
         Yes [ 1 ]                      No [ 2 ] 
 
9) Approximately how much time do you spend offering services to small-scale business traders?  
0 - 2 hours per day          [ 1 ]                       
    3 - 6 hours  per day        [ 2 ] 
2 - 5 hours  per week         [ 3 ]                       
2 - 5 hours  per month   [ 4 ]                       
6 - 10 hours  per month   [ 5 ]   
  Very rare                    [ 6 ]        
Never                          [ 7 ]        
           
10) Do you personally have any background training/education in business matters?  
         Yes [ 1 ]                      No [ 2 ] 
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11) If Yes to question 9, kindly specify which one 
____________________________________________________________________________ 
____________________________________________________________________________ 
Business information needs 
 
12) Have you ever received requests or queries related to business information matters from people who 
use your library?            Yes [ 1 ]                      No [ 2 ] 
 
13) For each of the following business information needs, kindly indicate how often you get queries related 
to each of them 
The information needed in business operations 
Very 
often (5) 
Often 
(4) 
Rare 
(3) 
Very 
rare 
(2) 
Never 
(1) 
1. How to identify business opportunities [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
2. How to write a good business plan [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
3. The information on equipment, facilities and technology 
needed in a particular business [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
4. Information on financing a small business venture [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
5. Regulations, standards and other legislations requirements for 
a small business [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
6. Information on how to market products and services  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
7. Information on relevant networks and collaboration 
opportunities [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
8. 
Information on available institutional support and county 
government intervention programmes and services applicable 
to small-scale business enterprises 
[  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
9. Information on how to nurture growth of a small  business [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
10. Information on how to effectively manage a small business 
venture [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
11. Information on how to manage cash flows in a  small business  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
12. Information on available training opportunities to improve 
one’s business skills [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
13. The kind of business information sources and services  
available for business and where to get them [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
14. Information on how to minimise/mitigate risks in a small business [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
15. Information on how to diversify investment ventures [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
16. Any other, specify   
 
Business information sources 
 
14) Does your library have business information sources that can be used by small-scale business traders?  
         Yes [ 1 ]                      No [ 2 ] 
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15) If yes to question 13, identify which business information sources are provided at your library by 
indicating ‘Yes’ or ‘No’ against each suggestion provided below  
Business information sources  Yes (2) No (1) 
1.  Internet sources [  2  ] [  1  ] 
2.  Journals [  2  ] [  1  ] 
3.  General books [  2  ] [  1  ] 
4.  Reports  [  2  ] [  1  ] 
5.  Statues  [  2  ] [  1  ] 
6.  Newspapers [  2  ] [  1  ] 
7.  Newsletters [  2  ] [  1  ] 
8.  Directories [  2  ] [  1  ] 
9.  Handbooks [  2  ] [  1  ] 
10.  Online business databases [  2  ] [  1  ] 
11.  Bulletins [  2  ] [  1  ] 
12.  Legislation and acts  [  2  ] [  1  ] 
13.  Public policy documents [  2  ] [  1  ] 
14.  Magazines [  2  ] [  1  ] 
15.  Standards [  2  ] [  1  ] 
16.  Maps [  2  ] [  1  ] 
17.  Circulars [  2  ] [  1  ] 
18.  Others, identify 
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16) How would you recommend each of the following business information sources or places to a small-
scale business trader?  
Business information sources  
H
ig
hl
y 
re
co
m
m
en
d 
(4)
 
R
ec
o
m
m
en
d 
(3)
 
M
o
de
ra
te
ly
 
re
co
m
m
en
d 
(2)
 
N
o
t r
ec
o
m
m
en
d 
(1)
 
1. Internet sources [  4  ] [  3  ] [  2  ] [ 1   ] 
2. Journals [  4  ] [  3  ] [  2  ] [ 1   ] 
3. Books [  4  ] [  3  ] [  2  ] [ 1   ] 
4. Reports and bulletins [  4  ] [  3  ] [  2  ] [ 1   ] 
5. Statues and other legislations [  4  ] [  3  ] [  2  ] [ 1   ] 
6. Information obtained from District Documentation and Information Services [  4  ] [  3  ] [  2  ] [ 1   ] 
7. Information obtained from National Bureau of Statistics [  4  ] [  3  ] [  2  ] [ 1   ] 
8. Information materials available at public library/community library [  4  ] [  3  ] [  2  ] [ 1   ] 
9. Information obtained from municipal council offices [  4  ] [  3  ] [  2  ] [ 1   ] 
10. Information obtained from the Department of Trade and Enterprise Development under the county government [  4  ] [  3  ] [  2  ] [ 1   ] 
11. Information obtained from business partners, colleagues and friends [  4  ] [  3  ] [  2  ] [ 1   ] 
12. Information received from customers and friends [  4  ] [  3  ] [  2  ] [ 1   ] 
13. Information received from suppliers [  4  ] [  3  ] [  2  ] [ 1   ] 
14. Information obtained from government and county website [  4  ] [  3  ] [  2  ] [ 1   ] 
15. Information obtained from family members [  4  ] [  3  ] [  2  ] [ 1   ] 
16. Information obtained from social networks such as Facebook, twitter, LinkedIn and WhatsApp [  4  ] [  3  ] [  2  ] [ 1   ] 
17. Information obtained from media (such as newspapers, TV, radio, 
newsletters) [  4  ] [  3  ] [  2  ] [ 1   ] 
18. Information obtained from trade associations [  4  ] [  3  ] [  2  ] [ 1   ] 
19. Information obtained from professional associations [  4  ] [  3  ] [  2  ] [ 1   ] 
20. Information disseminated through the church on business matters [  4  ] [  3  ] [  2  ] [ 1   ] 
21. Information materials available at college or university libraries [  4  ] [  3  ] [  2  ] [ 1   ] 
22. Information materials available from personal libraries [  4  ] [  3  ] [  2  ] [ 1   ] 
23. Natural individual general knowledge on businesses [  4  ] [  3  ] [  2  ] [ 1   ] 
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Provision of business information services to small-scale business enterprises by public 
libraries 
17) To what extent do you agree with the following statements on the provision of business information 
services at your library? 
Statement on business information services in/via public libraries 
St
ro
n
gl
y 
a
gr
ee
 
(5)
 
A
gr
ee
 
(4)
 
 
N
eu
tr
a
l (3
) 
D
isa
gr
ee
 
(2)
 
St
ro
n
gl
y 
di
sa
gr
ee
 
(1)
 
1. Our  library provide tailored information services to the business people [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
2. The library offers outreach activities and events to small-scale business enterprises  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
3. 
Our  library has  linkages, collaborations, and networks with local 
business schools and research institutions for easy accessibility of 
business research information for the mutual benefit of the business  
community 
[  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
4. 
Our  library has a room where business partners, shylocks, and 
merry-go-round members hold meetings free of charge - provided 
they book in advance 
[  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
5. Our  library has good/relevant business information sources  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
6. Most of business information sources at our library are donations [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
7. Our  library usually purchases additional books to meet the information needs of the business community [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
8. The collection of business materials is old [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
9. Our library has subscribed to online business databases  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
10. Our  library maintains a profile that enables us to know the specific 
needs of the business community [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
11. Our  library receives sufficient funding to support business information sources and services [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
12. Our  library has a website/page where business people interact with information sources and staff [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
13. Our  library has a Facebook/twitter/LlinkedIn where business people interact and socialize [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
14. Our  library maintains an online Ask-A-Librarian service [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
15. Our  library provides selective business information services to business community [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
16. Our  library has good facilities and equipment to support small business people for their information needs [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
17. Our library staff can work at any service points and offer varied information services to users [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
18. Our  library markets and promotes library services to the business 
community [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
19. Our  library has a dedicated business librarian who is contacted by the business community for their business information needs [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
20. 
Our  library works closely with county government - specifically the 
enterprise development unit for mutual benefits of the business 
community 
[  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
 
Training on obtaining and utilizing business information 
 
18) Does your library offer/provide any sort of training to the small-scale business traders? 
         Yes [2 ]                      No [ 1 ] 
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19) How often does your library offer training on the following suggested topics for small-scale business 
traders?  
The training topic/areas for small business traders 
Very 
often 
(5) 
Often 
(4) 
Rare 
(3) 
Very 
rare 
(2) 
Never 
(1) 
1. Ways of starting/establishing a small business  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
2. Information on viable source of financing to start and ran a small business [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
3. How to stock a small business [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
4. How to development a business plan [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
5. Cash flow management  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
6. Strategies for attracting and maintaining customers [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
7. How to handle debts in a small business [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
8. How to come up with a long-term plan of a small business  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
9. How to market business products and services  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
10. How to manage savings in a small business [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
11. Managing quality issues in small business enterprises [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
12. How to cope with competition [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
13. How to manage financial risks and creditors in a small business [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
14. How to evaluate performance of a small business [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
15. Managing growth of a small business  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
16. Effective handling of business expenditures and overheads [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
17. Handling employees in a small business [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
18. Seller-supplier relationship management  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
19. Preparing, mitigating  and handling disasters affecting small-scale business enterprises [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
20. Insurance information for small-scale business enterprises [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
21. How to solicit for networks, collaborations and partnerships for a 
small business [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
22. Succession planning for a small-scale business [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
23. Any other, specify 
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Accessibility of business information sources and services 
 
20) How often do you use each of the following means to provide services to the small-scale business traders 
at your library?  
Means of proving business information to the small-scale business 
traders 
Very 
often 
(5) 
Often 
(4) 
Rare 
(3) 
Very 
rare 
(2) 
Never 
(1) 
1.  Making telephone calls  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
2.  Sending e-mails  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
3.  Having a face-to-face consultations with the information seekers [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
4.  Showing them how to access business information from the internet  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
5.  By inviting them to business forums, training, workshops and 
seminars related to business matters [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
6.  By assisting people without charges who physically come into the library to obtain business information  [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
7.  By physically visiting their business premises to deliver business information [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
8.  By encouraging business people to be reading the business information material on their own [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
9.  Engaging business people through social media networks such as Facebook, twitter, LinkedIn  and WhatsApp [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
10.  Through Ask-A-Librarian and other online chats [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
11.  By posting business information on our library’s website [  5  ] [  4  ] [  3  ] [  2  ] [  1  ] 
12.  Any other, specify 
 
21) To what extent do you think the availability and accessibility of business information sources and 
services at public libraries is significant in the development of small-scale business enterprises in your 
county? 
 
Very Significant [5] Significant [4] Moderately Significant [3] Not significant [2] Not significant at all [1] 
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22) How major each of the following challenges is to your library when offering/providing business 
information services to the small-scale business traders? 
Challenge encountered when offering business information to 
the small business traders 
It is a 
major  
challenge  
(4) 
It is an 
average 
challenge 
(3) 
It is a 
minor 
challenge 
(2) 
It is not a 
challenge 
(1) 
1. Small-scale business enterprises are widely dispersed hence it is difficult to reach all of them [  4  ] [  3  ] [  2  ] [  1  ] 
2. 
Many small-scale business traders are illiterate hence they 
don’t understand the language used in information materials 
and other media used for disseminating business information 
[  4  ] [  3  ] [  2  ] [  1  ] 
3. Business information is valuable and is usually available at 
a cost. The cost usually puts off many of them. [  4  ] [  3  ] [  2  ] [  1  ] 
4. 
Small-scale business enterprises deal with diverse products 
and services; this makes it difficult to customise business 
information to a given industry/sector or individual 
[  4  ] [  3  ] [  2  ] [  1  ] 
5. 
Many small-scale business enterprises are solely owned and 
managed hence they find it difficult to close their businesses 
to visit places that provide business information sources and 
services 
[  4  ] [  3  ] [  2  ] [  1  ] 
6. Many small-scale business traders are ignorant and are not interested in business information [  4  ] [  3  ] [  2  ] [  1  ] 
7. 
Many small-scale business traders do not pay tax and trade 
licences and hence calling them for training makes them 
think they are being hunted and patronised 
[  4  ] [  3  ] [  2  ] [  1  ] 
8. Our library has limited funding to finance the provision of business information sources and services  [  4  ] [  3  ] [  2  ] [  1  ] 
9. The staff who provide business information services do not have adequate business skills  [  4  ] [  3  ] [  2  ] [  1  ] 
10. 
Many small-scale business traders have challenges in using 
the modern information retrieval gadgets such as mobile 
phones, ipads, tablets, and computers. 
[  4  ] [  3  ] [  2  ] [  1  ] 
11. Our library doesn’t have adequate staff for effective provision of business information sources and services  [  4  ] [  3  ] [  2  ] [  1  ] 
12. Any other, specify 
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23) How major each of the following measures is at public library in order to support the development of 
small-scale business enterprises in your county? 
Measures needed at public /community libraries in order to support the 
development of small-scale business enterprises 
Major 
(3) 
Not 
major 
(minor) 
(2) 
Not 
major at 
all  (1) 
1. Ensure a dedicated librarian who has business background to address information needs of the business community [  3  ] [  2  ] [  1  ] 
2. The business librarians to coach, mentor and train business people on how to 
use internet sources for information on businesses  [  3  ] [  2  ] [  1  ] 
3. Establishment of business corners where all information materials related to businesses are kept, and related information service is offered for free [  3  ] [  2  ] [  1  ] 
4. Public libraries to offer business consultancy, reference and referral services to small-scale business community [  3  ] [  2  ] [  1  ] 
5. Equip public library with current business information materials (both print 
and via internet) [  3  ] [  2  ] [  1  ] 
6. Library to set up a meeting room where business partners can meet to discuss business matters without being charged [  3  ] [  2  ] [  1  ] 
7. Provide computers/ipads/tablets that are connected to the internet for business people to use at public/community libraries [  3  ] [  2  ] [  1  ] 
8. Library to conduct/coordinate/organise periodic business trainings, workshop 
and seminars that are specific to particular types of business community [  3  ] [  2  ] [  1  ] 
9. Library to organise business competition events to promote business information services to small-scale business traders [  3  ] [  2  ] [  1  ] 
10. Ensure interactive and updated public library’s website with a page for local business community [  3  ] [  2  ] [  1  ] 
11. Open more community libraries in local areas where business people can 
access them with ease and without travelling long distances [  3  ] [  2  ] [  1  ] 
12. Public libraries to be carrying out market research and provide market intelligence information services to small-scale business traders [  3  ] [  2  ] [  1  ] 
13. 
Public libraries to network and collaborate with research organisations and 
local university business schools for dissemination of business research 
information and for advisory services to the local business community 
[  3  ] [  2  ] [  1  ] 
14. 
Public libraries to allocate sufficient funding for supporting the provision of 
business information sources, services and programmes to local business 
community 
[  3  ] [  2  ] [  1  ] 
15. Libraries to conduct annual assessment to evaluate the impacts of its business information sources and services on the business community [  3  ] [  2  ] [  1  ] 
16. Any other, specify 
 
24) Feel free to state here what you think should be done at public/community libraries in order for them 
to provide effective business information services that support the development of small-scale business 
enterprises in your county. 
________________________________________________________________________ 
________________________________________________________________________ 
 
Paul Gichohi – 0721743969 or 0737155564, pmakuster@gmail.com; Facebook- paulgichohimaku
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Appendix 6:  Interview guide for public/community libraries’ directors   
 
1. Does the small-scale business community use your library? Explain your answer. 
2. How much money do you allocate to the building business collections?  
3. How do you build the business collection at your library? 
4. Do you subscribe to online business databases at your library? Which ones? If no, why 
not? 
5. Do you have staffs who focus on assisting the business community in your library? 
How many? Do they have background training in business matters? 
6. With reference to business information needs, identify the training needs of your staff 
who are directly involved in the provision of information to the business community. 
7. What kind of networking and collaboration do you think is appropriate for your library 
to enhance the provision of business information services?  
8. Suggest viable measures at public/community libraries in order to enhance the 
provision of business information to the small-scale business community? 
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Appendix 7:  Interview guide for staff who are in charge of enterprise development 
units in Meru County 
1. What is the mandate of your department in Meru County as far as the development of the 
small-scale business sector is concerned? 
2. Kindly shed lights on some of the policies, regulations and legislations that your 
organisation has embarked in order to support the development of the small-scale business 
sector in Meru County. 
3. With reference to business information needs, identify the training areas of the people 
who are directly involved in providing information sources and services to the business 
community. 
4. What measures have been undertaken by your department to ensure equitable 
dissemination of business information to small-scale business traders in Meru County? 
5. Are you a member of a public/community library in Meru County? 
6. Would you recommend small-scale business traders to be users of the public/community 
libraries for business information? Explain you answer. 
7. Does your department collaborate with public/community libraries for effective provision 
of business information sources and services to the business community in Meru County? 
Kindly explain your answer. 
8. Do you think the idea of facilitating access to business information at public libraries for 
mutual benefits of small-scale business traders is significant? Explain your answer. 
9. What do you feel should be done at public/community libraries in order to improve their 
business information sources and services? 
10. What kind of networking and collaborations do you think is appropriate for 
public/community libraries in order to enhance the provision of business information 
sources and services to the business community?  
11. Identify the kind of networking, partnerships and collaborations that your department has 
established towards supporting the development of small-scale business enterprises in 
Meru County? 
12. Do you personally have some training background in business matters? If yes, please 
identify the kinds of training you have. 
13. How many staffs are involved in serving the business community in Meru County? 
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14. Kindly comment on their background training in business matters. 
15. What measures have been undertaken by your department in training small-scale business 
traders on business skills in Meru County? How often? What does such business training 
programmes cover? How much do you charge the business community for such training? 
16. What challenges does your department encounter when serving the small-scale business 
community in Meru County? 
17. Provide general advice on what you think should be done in order to support the 
development of small-scale business enterprises in Meru County. 
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Appendix 8:  Checklist for assessing business information sources that are available in 
Meru County public/community libraries 
No. Criteria Indicators Observation/remarks 
1.  Relevance  -Does the content address the information needs of 
small-scale business enterprises? 
-How relevant is it to the information needs of small 
business enterprises? 
 
2.  Demand How often is the information material used/borrowed 
or accessed? (Date due slips) 
 
3.  Cost Are the information seekers required to pay some 
levies to access this particular business information 
source? 
 
4.  Currency  How updated is the information material?  
5.  Quality How is the information material in terms of print 
fonts, type, and authenticity? 
 
6.  Ease of use Is the language used friendly to a small-scale business 
trader? 
 
7.  Accessibility Are the key online business databases accessible by 
the business community via public library website? 
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Appendix 9:  Checklist for assessing policy and documents from enterprise 
development unit - Meru County 
No. Criteria Indicators Observation/remarks 
1.  Completeness Does the content on the policy cover all issues related to 
SBEs? Do policies cover how business information is 
relayed to the small-scale business traders? 
 
2.  Publicity  and 
accessibility 
How is the awareness of policy and other related documents 
that are instrumental to the development of SBEs? What 
proportion of relevant information is available to the public 
via the county’s website? How easy is it to access policy 
documents and other relevant correspondences and via the 
website? 
 
3.  Currency  How updated is the correspondence or how often is the 
policy updated? 
 
4.  Quality How are the reports, correspondences and policy documents 
in terms of print fonts and type? 
 
5.  Ease of use Is the language used on these documents friendly to a small-
scale business trader? 
 
6.  Commitment Do reports show evidence of actions taken and 
implementation of strategic decisions?  
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Appendix 10: Map of Kenya showing the location of Meru County 
 
Source: Meru County government (2013) 
 
 
 
 
 
 
Meru 
County 
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Appendix 11: Sample pictures on relevant titles, verso of title pages, and date due slips of 
some business books available in public libraries in Meru County 
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Appendix 12: Research degree work plan 
No Activity Month 2014 2015 2016 J F M A M J J A S O N D 
1. Registration                
2. 
• Literature search for 
proposal preparation 
• Development and 
submission of research  
proposal 
               
3. Approval of the proposal 
and refinement 
               
4. Seeking for approval to 
conduct research  
               
5. Pre-testing of questionnaires 
and analysis of the same 
               
6. Fieldwork – actual data 
collection 
               
7. Data analysis                
8. Results preparation and 
compilation 
               
9. Discussion of the findings                
10. Conclusion and 
recommendations 
               
11. First draft thesis preparation 
and submission 
               
12. Correction and re-
submission of draft thesis 
               
13. Editing and submission of 
the final thesis 
               
14. Review of examiner’s 
comments 
               
15. Final correction, binding 
and submission of the final 
thesis 
               
16. Graduation                
 
 
